s 


iior  St  Publisher 


YOU  GET  THE  STORY  BEHIND  THE  SCORE 

"People  today,"  says  Chicago  Daily  News  sports  editor  John 
Carmichael,  "know  the  score  as  soon  as  you  do.  So  the  sports  writer  must 
try  to  give  the  reader  something  he  doesn't  get  from  other  sources." 


Carmichael  and  his  crew  of  experts  take  fans  behind  the  bedlam 
that  tells  the  score  but  not  the  story  . . .  into  the  deep-down  human  interest 
coverage  that  Chicagoans  have  come  to  count  on. 

CHICAGO  DAILY  NEWS 

MARSHALL  FIELD  JR..  PUBLISHER 


A  challenge?  You  bet!  But  Carmichael  whips  it  every  day.  Human 
stuff  is  his  quest.  He  can  spot  it  in  a  flash,  lash  it  to  his  memory,  and  tell 
it  now  or  next  year.  He  has  more  human  interest  quotes  and  anecdotes  on 
instant  call  than  most  writers  can  dig  up  in  a  week  of  research. 


WHY 

CktmgouHA 


Depend 
on  the 
Daily  News 


CHOICE  OF  LEADING  PUBLISHERS.  We  List  Some  Typical  Newspaper  &  Periodical  Installations 


BUFFALO  EVENING  NEWS 
Buffalo,  N.  Y. 

CITY  NEWS  PRINTING  CORPORATION 
Stamford,  Conn. 

DISPATCH  PIONEER-PRESS 
St.  Paul,  Minn. 


POST-DISPATCH 
St.  Louis,  Mo. 

RODGERS  &  MCDONALD  PUBLISHERS. 
INC. 

Los  Angeles,  Cal. 

STAR-NEWS 
Indianapolis,  Ind. 


ROTO  COLOR  INC. 

Division  of  Pioneer  Publishing  Co. 
St.  Charles,  III. 

AXEL  SPRINGER  &  SOHN 
Hamburg,  Germany 

and  many  others 


FEATURES  THAT  DISTINGUISH 
THE  WOOD  4-COLOR  UNIT 

Adaptable  for  use  with  standard  Black  &  White 
units. 

Couples  individually  reversible,  as  desired. 
Individual  color  fountains  removable  for  color 
changes  and  fast,  clean  wash-up. 

All  four  plate  cylinders  driven  by  a  single  gear. 
Ink  control  from  eye-level  push  buttons  on 
side  of  press. 

Several  optional  web  arrangements  available 
to  print  black  and  3-colors,  black  only  or  4- 
colors.  A  fifth  couple  can  be  added  to  permit 
printing  black  one  side,  4-colors  on  other. 

If  room  permits,  a  second  Reel,  Tension  and 
Autopaster  can  be  added  and  run  as  the  equiv¬ 
alent  to  two  standard  black  units  to  produce  a 
16-page  newspaper.  If  a  fifth  couple  is  added, 
the  product  can  carry  4  pages  of  spot  color. 


The  WOOD  4-Color  Unit  is  designed  and  built  to  meet  every 
demand  made  of  today’s  high  speed  press  units  for  utmost 
flexibility  in  color  printing. 

If  you  print  ROP,  spot,  supplements  or  advertising  in  one  to 
four  colors,  the  WOOD  Metropolitan  4-Color  Unit  can  be  de¬ 
pended  upon  to  produce  fine  quality  printing,  economically. 
We  ipvite  inquiries  on  an  installation  for  your  specific  needs. 

WOOD  NEWSPAPER  MACHINERY  CORPORATION 

PLAINFIELD,  NEW  JERSEY  •  Executive  &  Sales  Office;  501  Fifth  Avenue.  New  York  17,  N  Y. 


^padea  ^undicah 


announces 


TWO  IMPORTANT  SERIES  FOR  AMERICAN  NEWSPAPERS 


“MY  RUES  FOR 
DRESSING  WELL” 

^lie  ^^ucliess  IdJindsot 

Release  date:  October  Hth,  1960, 
lor  use  in  6  installments,  500 
words  each,  daily  or  weekly. 

Must  be  published  between 
October  8th,  1960  and 
januarv’  15th,  1961. 

Quick  action  advised  for 
territory  protection. 


“ENCHANTED 

HOURS” 

^lie  ^9^uLe  IdJindsor 

.McC^all’s  Magazine  published  a 
condensed  version  in  two  installments. 

Houghton-Mifflin  releases  the  book 
in  the  late  fall,  1960. 

Available  to  American  newspapers 
in  these  choices: 


•  6  installments  as  condensed  by 

the  Philadelphia  Inqnirer. 

•  14  installments  as  it  appears  in 

book  form. 

•  18  installments  as  published  by 

Beaverbrook  Press. 

•  2  installments  as  condensed  by 

McCall's. 


Photos  and  illustrations  also  available. 


Release  date:  January  1961. 


..yrnnouncin^  . .  . 

The  appointment  of  Harold  (Hal)  Renneck 
(formerly  with  the  New  York  Herald  Tribune  Syndicate) 
to  represent 

SPADEA  SYNDICATE,  INC. 

12  0  WEST  31st  STREET  •  NEW  Y  O  RK  1,  N.  Y.  •  LOngacre  5-0478 


‘-whydr.craneistopsH 


He's  a 

"Double  Doctor," 
being  an  expert  in 
both  medicine 
and  psychology. 


A  recent  survey  of  our  85  Medical  Schools  showed  that 
only  5  required  their  medical  students  to  take  even  ONE 
course  in  psychology.  Think  of  iti  Those  other  80  Medical 
Schools  ignored  psychology,  despite  the  fact  that 

20,000,000  Americans  consult  doctors  each  week,  of 
whom  10,000,000  hove  NO  DIAGNOSABLE  PHYSICAL  AIL¬ 
MENTS  WHATEVER  os  per  Newsweek's  report. 

These  10,000,000  ore  "Worry  Worts"  who  need  on 
expert  in  psychology  like  Dr.  Crone  to  help  them. 

The  usual  M.D.  con  handle  straight  medical  coses,  like 
appendicitis,  gall  bladder,  coronary,  etc. 

But  progressive  newspapers  realize  that  it  requires  an 
M.D.,  plus  a  Ph.D.,  to  take  care  of  ALL  those  20,000,000, 
for  the  10,000,000  "Worry  Warts"  are  outside  the  field  of 
the  usual  M.D. 

DR.  GEORGE  W.  CRANE,  Ph.D.,  M.D.  (Double  Doctor) 

Nelson  survey  at  Detroit  showed  Dr.  Crone  rated  FIRST 
in  readership,  with  Ann  Landers  second.  As  on  indirect 
proof  of  its  accuracy.  Dr.  Crone  also  pulled  12  times  the 
moil  input  that  Ann  got. 

Peru  (Ind.)  TRIBUNE  reported  last  month  on  its  reader 
survey,  and  Dr.  Crane  as  usual  rated  FIRST,  with  Dear  Abby 
second. 

Dr.  Crane  takes  top  position  on  reader  polls  everywhere 
—At  Akron,  and  the  Scripps-Howard  paper  at  Columbus;  at 
Moline,  III.,  etc.,  etc. 

So— treat  your  readers  to  a  "Double  Doctor"  whose 
snappy  style  can  match  anybody  in  journalism  but  whose 
AUTHORITY  is  attested  by  TWO  college  textbooks  with  over 
1,000  college  classroom  adoptions. 


The  Hopkins  Syndicate 

520  iNorlh  Michigiaii  Avenue 
CHICAGO  (11) 


EDITOR  &  PUBLISHER  CALENDAR 


SEPTEMBER 


19-21 — New  England  Association  of  Circulation  Managers.  Chatham  Bar; 
Inn,  Chatham,  Mass. 

21—  Newspaper  Comics  Council,  Hotel  Park  Lane,  New  York  City, 

22 —  Connecticut  Daily  Newspaper  Association,  meeting,  New  Have 
Register.  Dinner,  New  Haven  Lawn  Club. 

23- 25— Pacific  Newspaper  Mechanical  Conference,  Multnomah  Hott 
Portland,  Ore. 

24- 25 — Minnesota  AP  newspapers,  Virginia,  Minn. 

24- 25 — Advertising  Executives  Association  of  Ohio  Daily  Newspapat^ 
Advertising  Clinic,  Pick-Fort  Hayes  Hotel.  Columbus,  Ohio. 

25- 27 — New  York  State  Publishers  Association,  Whiteface  Inn,  Lake  Placia 

25- 27 — Central  States  Circulation  Managers  Association,  Sherman  Note 
Chicago. 

26- 30 — International  Printing  Pressmen  and  Assistants'  Union  of  Nortr 
America,  Hotel  New  Yorker,  New  York. 

27 -  EDITOR  &  PUBLISHER-AANR  Newspaper  Color  Awards  Luncheon  and 
Exhibit,  Hotel  Biltmore,  New  York  City. 

28- Oct.  I — Society  of  American  Travel  Writers,  Williamsburg,  Va. 

29- Oct.  I — West  Virginia  Press  Association,  Hotel  Frederick,  Huntington 
W.  Va, 

30- Oct.  1-2 — Indiana  Associated  Press,  Pick-Oliver  Hotel,  South  Bena, 

OCTOBER 

1-2 — Seventh  Newspaper  Circulation  Managers'  School,  University  of  Kan¬ 
sas,  Lawrence. 

1- 2 — South  Dakota  AP  Managing  Editors  Association.  Mitchell,  S.  D. 

2- 4— Interstate  Circulation  Managers  Association.  Benjamin  Franklin  Hotel 

Philadelphia. 

2- 4— Advertising  Federation  of  America,  seventh  district  convention,  Chat¬ 

tanooga,  Tenn. 

3- 4 — New  England  Newspaper  Advertising  Executives  Association,  Parke- 

House  Boston,  Mass. 

7— 8 — University  Press  Club  of  Michigan,  43rd  annual,  Ann  Arbor. 

8 —  Hoosier  State  Press  Association,  Typographical  Clinic,  Sheraton-Lincoln 
Hotel,  Indianapolis. 

9 —  Colorado  AP  news  executives.  Brown  Palacei  Hotel,  Denver. 

9-11 — Mid-Atlantic  Circulation  Managers  Association,  41st  conventior 
Poinsett  Hotel,  Greenville,  S.  C. 

9-11 — Ohio  Circulation  Managers  Assoc’ation,  Pick-Fort  Hayes  Hote 
Columbus.  Ohio. 

9-11 — California  Circulation  Managers  Association,  Flamingo  Hotel,  Serf! 
Rosa,  Calif. 

!  11-14— New  England  Associated  Press  News  Executives  Association  Easter 

I  Slope  Inn,  North  Conway,  N.  H. 

;  12-15— Southern  Regional  Workshop,  National  Newspaper  Promotion  Asso- 

i  elation,  Phoenix  Hotel,  Lexington,  Ky. 
j  13-14— World  Newspaper  Forum,  Los  Angeles. 

13- 14 — Advertising  Media  Credit  Executives  Association,  Sheraton  Towers 

!  Hotel,  Chicago. 

I  13-15 — Pennsylvania  Newspaper  Publishers  Association,  Penn  Harris  Hote' 

Harrisburg,  Pa. 

14—  California  Newspaper  Advertising  Executives  Association,  Leoperc 
Cafe,  San  Francisco. 

14-15 — Northwest  Daily  Press  Association,  Hotel  Normandy.  Minneapolis 
Minn. 

1  14-15— Missouri  Press  Association,  convention,  Statler-Hllton  Hotel,  S’ 

I  Louis,  Mo. 

I  14-15 — Michigan  UPl  Editors,  Sheraton-Cadillac  Hotel  and  Cobo  He 

j  Detroit. 

14- 15— Inter  American  Press  Association,  Hotel  Tequendama,  Boqots 

j  Columbia. 

1  15 — Pennsylvania  AP,  Penn  Harris  Hotel,  Harrisburg. 

I  15-15— South  Carolina  AP  News  Council,  Charleston. 

!  15-22 — National  Newspaper  Week. 

15- 17 — Advertising  Managers  Bureau,  New  York  State  Dailies,  Hotel  Syn- 
cuse,  Syracuse.  N.  Y. 

I  15-18 — Inland  Daily  Press  Association,  Drake  Hotel,  Chicago. 

16- 19— Institute  of  Newspapxer  Controllers  and  Rnance  OfRceri,  SfilW- 

I  Hilton,  Detroit. 

I  17— New  England  Newspapers  Advertising  Bureau,  Statler-Hilton  Hot* 
j  Boston. 

17- 18 — New  York  State  Associated  Press  Association,  Sheraton-Ten  Eyo 
Hotel,  Albany. 
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So.  120  in  a  series  of  fnendly  talks... 


Amusement  Page  First 
with  Teen-Agers 


Editor  &  Publisher  recently  printed  some  interesting-  statistics  about 
teen-agers’  reading  of  newspapers. 

Two  of  the  statistics  stand  out  with  great  clarity: 

1—  Ninety-nine  percent  of  the  high  school  students  queried  read  news¬ 
papers. 

2—  Eighty -two  percent— the  highest  percentage  listed— are  interested  in 
amusement  news. 

Teen-agers  also  make  up  the  biggest  percentage  of  motion  picture  theatre 
patrons.  The  relationship  between  their  attendance  at  movies  and  their  interest 
in  their  newspapers’  amusement  news  is  obvious. 

We  have  pointed  out  several  times  in  this  space  that  motion  picture 
theatre  patrons  and  newspapers’  readers  are  the  same  people.  This  latest 
survey  gives  eloquent  testimony  that,  so  far  as  teen-agers  are  concerned,  we 
have  been  correct. 

Recognizing  the  interest  of  their  readers  in  movies,  most  newspapers  give 
excellent  coverage  to  motion  picture  activities.  There  are  some,  however,  that 
for  one  reason  or  another  neglect  this  profitable  field  of  reader  interest.  To 
these  we  commend  a  serious  contemplation  of  the  figures  quoted  above.  We 
also  urge  a  review  of  their  editorial  policies.  No  newspaper  has  any  greater 
asset  than  satisfied  readers.  And  if  an  editor  wishes  to  satisfy  his  readers  a 
good  amusement  page  is  a  must. 


The  Council  of  Motion  Picture  Organizations,  Inc. 

1)01  Broadway,  New  York  36,  N.  Y. 


GET  MORE  OUT  OF  LIFE. ..GO  OUT  TO  A  MOVIE 


DIVISION 


OF  ’’HE  COPLEY  PRESS.  INC, 


•  ADVANCING  the  field  of  newspaper  communications  by  filming  every  aspect  of  modern  newspaper 
publishing  and  capturing  the  variety,  tempo  and  mood  of  modern  newspapers.  •  BENEFITING  educators 
in  the  fields  of  Journalism  and  Printing  by  illustrating  specific  newspaper  techniques  and  procedures. 

•  CONTRIBUTING  to  the  life  stream  of  the  community  and  the  nation  by  introducing  new  areas  and 
experiences  in  thought  and  culture. 

All  prints  are  in  color,  sound-on-film,  16mm,  and  are  available 
without  charge  as  another  part  of  The  Copley  Newspapers  active 
public  service  to  educators  and  to  the  newspaper  profession. 

CURRENTLY  AVAILABLE:  “ROP  COLOR" 

"FROM  TYPE  TO  PAPER" 

“CITY  ROOM" 

"CLASSIFIED:  AMERICA’S  MARKET  PLACE" 

"THE  COPLEY  PRESS” 

“THE  MOST  IMPORTANT  CORNER  IN  THE  USA” 
"BORREGO  SPRINGS" 

IN  PRODUCTION:  "TRIBUNE  DEADLINE" 

Requests  should  be  directed  to 

^  Copley  Productions,  7776  Ivonhoe,  La  Jollo,  California 

...  or  to  any  of  the  Copley  Newspapers. 


HERALD-JOURNAL 

Evening 


HERALD-AMERICAN 

Sunday 


THE  POST-STANDARD 

Morning  &  Sunday 


S  Y  R-A 

ouTl 


Up  here  in  this  great  big  buying  market  of  ours,  we  re  as 
proud  as  we  can  be  of  the  Syracuse  University  football  team. 

.  We  have  to  admit  we  enjoy  being  best  and  we  enjoy  being 

number  1.  However,  for  the  past  few  weeks  when  we  talked 
to  advertisers  and  agency  people,  it  was  nearly  all  we  could 
do  to  get  by  the  question,  "What  about  that  Syracuse  football  team?" 

After  expressing  ourselves  vociferously  on  that  subject  we  cagily  got  around  to  our  second 
favorite  subject.  We  pointed  out  that  being  good  and  being  first  in  this  rich,  buying-power- 
packed  Upstate  New  York  area  of  ours,  isn't  new!  We've  been  America's  Best  Test  Market  for 
a  long  time.  We're  the  best— the  only  effective  way  to  sell  ALL  this  BIG  market,  all  15  coun¬ 
ties  of  it  that  we  deliver.  (One  third  the  total  area  of  New  York  State.)  No  other  combination 
ot  media  delivers  comparable  coverage  at  comparable  cost! 


What  about  that  Syracuse  team?  Ask  Moloney,  Regan  &  Schmitt 


FULL  COLOR  AVAILABLE  — 

DAILY  AND  SUNDAY 


CIRCULATION:  Combined  Daily  230,814  Sunday  Herald- American  202,467 


Sunday  Post-Standard  102,966 


editorial 


Presidential  Poll 

Evkry  four  years  since  1932  F.fcP  has  polled  daily  newspapers  of 
the  Unitetl  States  on  which  Presitlential  nominees  they  are  sn|> 
porting  in  their  editorial  columns.  The  preliminarv  results  of  the 
191)0  survey  appear  in  this  issue.  More  completed  results  will  he  pub¬ 
lished  just  prior  to  Election  Day. 

The  most  significant  outcome  of  this  preliminary  poll  is  the  high 
percentage  of  daily  newspapers  apjjearing  in  the  “Independent”  or 
“Undeclared”  column  as  of  mid-.September,  two  months  after  the 
nominating  conventions.  The  early  figures  show  that  30%  of  the 
newspapers  representing  42%  of  total  daily  circulation  reflect  an 
attitude  of  “wait  and  see.”  .Some  of  them,  of  course,  traditionally 
remain  independent,  discuss  the  pros  and  cons  of  both  nominees 
ami  do  not  declare  their  support  for  either.  We  ex|)ect  this  figure 
to  alter  considerably  in  the  final  count. 

The  poll  shows  Nixon  with  54.1%  of  the  newspajXTs  Itehind  him 
and  Kennedy  with  15.6%.  Both  of  these  figures  are  slightly  under 
those  postetl  at  this  .same  time  four  years  ago  for  Eisenhow'er  and 
Stevenson  because  of  the  high  percentage  in  the  “Indcjtendent” 
column. 

It  should  he  remembered  that  these  early  figures  are  based  on 
returns  from  801  newspapers  or  only  45%  of  the  total  number  of 
daily  newspapers. 

The  Silent  Treatment 

fI^he  American  press  would  be  tlerelict  in  its  duty  if  it  does  not 
report  the  activities  of  the  newsw’orthy  Premier  Khrushchev  as 
news  during  his  forthcoming  visit  to  the  Unitetl  Nations  head¬ 
quarters  in  New  York  City. 

The  idea  of  giving  Mr.  K  the  hrushoff  or  silent  treatment  in  the 
press  may  appeal  to  some  of  us  but  it  is  not  only  impractical  but 
unwise.  No  matter  what  we  may  tliink  of  him  he  is  a  powerful  world 
figure  whose  words  and  deeds  must  be  reported  objectively  to  the 
-Xmerican  people  and  the  world  at  large. 

It  is  generally  conceded  that  his  visit  is  for  some  propaganda 
purpose  and  he  will  play  it  to  the  hilt.  The  world’s  press  is  aware 
of  this  and  UN  headquarters  expects  a  record  press  contingent  which 
may  force  the  elimination  of  the  spectators  gallery. 

The  U.  .S.  press  can  be  no  less  intereste<l  in  the  events  which  will 
unfold  there.  Neither  can  the  American  people  whose  interests  are 
at  stake  and  who  should  know  in  full  what  transpires  there.  They 
expect  to  he  informe«l  by  their  press  as  they  always  have  been  and 
it  is  imperative  that  they  he. 

For  Better  Understanding 

For.mation  of  the  Newspaper  Information  .Service  by  the  .American 
Newspaper  Publishers  Association  is  a  much-needed  step  toward 
l)etter  public  relations  for  the  newspaper  business.  Newspapers  have 
neglected  this  important  aspect  to  the  point  that  the  average  reader 
takes  his  daily  paper  for  grantetl  and  has  no  appreciation  of  its 
function  or  purpose. 

The  objectives  of  NIS  are  to  create  and  maintain  a  better  public 
understanding  of  the  daily  newspaper  and  its  functions  in  the  social 
and  economic  life  of  the  individual,  the  community  ami  the  nation, 
and  to  cultivate  the  active  interest  of  young  jx^ople  in  newspaper 
careers. 

With  the  proper  coo|)eration  of  all  newspapers  both  of  these  ob¬ 
jectives  can  be  accomplishetl.  E&P  pledges  its  continuitig  active  sup¬ 
port. 

6 


But  ye,  brethren,  be  not  iceary  in  mil  j 
doing.— Themutlonians,  III;  l.'l.  t 


Editor  &  Publishtr  \\ 

®  THE  FOU*TH  BTAIt  ,  ; 

Th©  Oldest  Publishers'  and  Advertisers'  } 

Newspaper  in  America  * 

With  which  has  been  merged:  Th©  Journalist,  | 
established  March  22,  1884;  Newspaperdotn.  I 
established  March.  1892;  the  Fourrt  Estate 
March  I,  1894;  Editor  &  Publisher,  June  29, 
1901;  Advertising,  January  22,  1925. 

James  Wright  Brown 

Publisher,  Chairman  of  Board,  1912-1959 
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EDITOR 


Publisher  and  Editor 
Robert  U.  Brown 

General  Manager 

James  W.  Brown,  Jr. 

Executive  Editor,  Jerome  H.  Walker;  Features, 
Ray  Erwin,  Richard  Friedman.  Philip  N. 
Schuyler,  Robert  M.  Warner;  Advertisisf 
News,  Robert  B.  McIntyre,  Marketing  aad 
Research  Manager,  Albert  E.  Weis;  Marketing 
Consultant,  Ray  B.  Prescott;  Librarian,  Janet 
Haslett. 

Treasurer,  Arline  Demar;  Advertising  Manager, 
Henry  C.  Thiele;  Advertising  Production  Man¬ 
ager,  Bernadette  Borries;  Promotion  Man¬ 
ager,  George  Wilt;  Circulation  Dimeter, 
George  S.  McBride;  Circulation  Manager. 
Georg©  H.  Strate;  Classified  Advertising 
Manager,  John  Johnson. 

General  Offices — Suite  1700,  Times  Tower 
1475  Broadway,  New  York  36  N.  Y.  — 
BRyant  9-3052. 

BUREAUS 

Washington:  Pat  Munroe,  1201  National  Prea 
Building.  ST  3-6756-7. 

Chicago:  George  A.  Brandenburg,  Mid-Wist 
Editor;  Harry  B.  Mullinix,  Western  Advertis¬ 
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Short  Sahi 


Folilics: 

Elimination  of  the  three-shirt  work- 
iij  and  promotion  of  cultural  develop- 
unt  by  organized  labor  were  propos^ 
bya  minister.  —  Cleveland  (Ohio)  Plain 
[ittUr. 

• 

Rockefeller  will  hav'e  an  informal  din- 
tw  with  the  tour  party  at  the  Snake 
Pit  —  Paamic-Clifton  (N.  J.)  Herald- 
Stvt.  , 

• 

The  Massachusetts  Governor’s  play 
ns  seen  by  a  sapacity  audience  of  fiOO, 
iaduding  Michigan  Gov.  G.  Mennen  Wil¬ 
iams. —Boston  (Mass.)  Herald. 

• 

Sen.  Hickenlooper  indorsed  Vice  Presi- 
dot  Nixon  as  one  of  the  best  qualified 
men  in  history  for  the  Presidecency. — 
CUfogo  (Ill.)  Daily  Tribune. 

• 

Gov.  Edmund  G.  Brown  never  liked 
apitol  punishment.  —  Idaho  Falls 
ildaho)  Post-Register. 
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I  was  reading  your  editorial  (Sept.  3) 
on  automobile  release  dates  when  our  busi¬ 
ness  news  editor,  Ross  Dick,  dropped  a 
piece  of  Associated  Press  copy  on  my 
desk.  It  precisely  illustrated  our  principal 
point  in  resisting  the  restrictions  tradi¬ 
tionally  imposed  on  reporters  at  automo¬ 
bile  press  previews.  The  story,  out  of 
Pontiac,  Mich.,  said.  “A  full  three  weeks 
Itefore  scheduled  public  presentation  and 
sale  of  Dodge’s  new  1%1  model  Dart  car, 
an  Army  man  was  driving  around  in  one 
of  his  own  tf)day.” 

The  sergeant  had  bought  the  automo¬ 
bile  from  an  agency  in  Brooklyn  Sept.  1. 
Dodge’s  press  preview  was  held  this  week 
and  its  press  booklet  is  embargoed  for 
Sept.  29. 

The  UPI  on  Aug.  27  moved  a  picture, 
which  we  used,  of  a  1961  Plymouth  photo¬ 
graphed  in  Detroit  undraped  in  an  open 
lot.  A  Milwaukee  man  the  next  day  offered 
us  color  pictures  of  a  Plymouth  he  had 
photographed  while  visiting  in  Michigan. 
On  Monday  of  this  week  the  press  services 
sent  out  “stolen”  pictures  of  the  1961 
Tempest  and  Ford,  which  we  used. 

Your  editorial  makes  only  the  point  that 
this  newspaper  and  a  few  others  simply 
decided  to  break  release  dates. 

The  fact  is  that  for  some  years  infor¬ 
mation  and  pictures  on  various  automo¬ 
biles  have  been  getting  into  magazines, 
newspapers,  newsletters  and  other  forms 
of  publication  far  in  advance  of  the  re¬ 
lease  dates  and  often  in  advance  of  the 
press  previews.  We  have  had  reason  to 
suspect  that  these  “leaks”  are  not  always 
accidental.  At  any  rate,  newspapers  were 
placed  in  the  position  of  being  compelled 
to  hold  their  silence  until  the  exact  re¬ 
lease  dates,  or  to  dishonestly  pretend  to 
lie  speculating  about  “rumors”  they  knew 
to  be  facts,  or  to  ignore  for  a  month  or 
more  the  existence  and  appearance  of  new 
model  automobiles.  We  decided  to  try  to 
break  out  of  that  box.  For  the  last  several 
years  Mr.  Dick  has  telephoned  and  cor¬ 
responded  time  and  again  with  Detroit 
automobile  officials  advising  them  of  evi¬ 
dence  of  breaks  in  their  new  model  se¬ 
curity  and  of  our  attitude  toward  such  in¬ 
cidents. 

Your  editorial — naively  it  seems  to  me 
— says  that  “one  would  think,  offhand, 
that  the  manufacturers  would  like  to  have 
two  stories  instead  of  one  about  their  new 
cars”  but  that  there  are  reasons  why  they 
do  not.  The  writer  apparently  is  unaware 
that  the  press  preview  is  a  device  designed 
to  develop  rumors  and  leaks  and  specula¬ 
tions  galore  in  advance  of  the  release  date. 
It  is  a  device  which  puts  the  automotive 
reporter  in  the  position  of  pretending  that 
he  doesn’t  really  know  exactly  about  these 
new  cars  but  has  reason  to  believe  (he  is 
restricted  from  confirming  what  he  has  in 
actuality  seen  with  his  own  eyes)  that 
what  people  are  saying  about  tbe  cars  is 
probably  true. 

We  honor  release  dates  on  our  paper. 
W'e  also  follow  the  time  honored  practice 
of  considering  a  release  date  broken  for 
all  when  it  is  broken  bv  or  for  one.  Last 
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year  we  were  still  observing  the  release 
date  on  the  1960  Rambler  when  it  ap¬ 
peared  openly  on  the  streets  of  Milwaukee 
in  the  hands  of  private  purchasers,  at  least 
a  week  in  advance  of  the  official  announce¬ 
ment.  This  year  and  last  year  American 
Motors  showed  its  new  cars  weeks  in  ad¬ 
vance  of  the  official  release  dates  to  some 
20,000  employes  and  families  in  our 
County  stadium.  They  were  billed  as  pri¬ 
vate  showings  and  we  respected  that  desig¬ 
nation.  But  if  a  new  Rambler  appears 
where  the  public  can  see  it  and  we  can 
get  a  picture  of  it,  we  feel  we  have  a  right 
to  use  that  picture  as  soon  as  i)ossible. 

Your  editorial  ignores  the  fundamental 
cause  of  our  resistance  to  the  present 
method  of  automobile  release  dates,  which 
is  that  the  manufacturers  cannot  or  do 
not  keep  such  dates  firm.  It  is  not,  as  your 
editorial  suggests,  a  departure  from  gen¬ 
erally  accepted  ethical  press  practice.  It  is 
instead  an  adherence  to  the  press  practice 
of  using  embargoed  material  when  the 
embargo  fails. 

Incidentally,  while  Editor  &  Pi  blisher’s 
Aug.  27  issue  quoted  lioth  our  reporter 
and  business  news  editor  on  the  1961 
Rambler  press  preview  events,  you  did  not 
list  us  among  the  papers  which  paid  their 
own  way  to  Burlington.  This  was  an  un¬ 
happy  ommission,  particularly  in  view  of 
the  fact  that  we  were  otherwise  so  promi¬ 
nently  mentioned.  We  pay  our  way  and 
have  for  years  to  look  at  new  autos,  new 
fashions,  new  bathing  beauties  or  what 
have  you. 

Arville  Schaleben 

Managing  Editor, 

Milwaukee  (W'is.)  Journal. 

*  *  * 

PRISON  PRESS 

Apropos  your  interesting  article  Aug. 
20  about  the  prison  press,  let  me  say  that 
one  of  our  free-lance-writer  contacts  is  a 
prisoner  in  the  Middle  West  who  seems 
to  be  hep  to  extra-mural  going-on,  includ¬ 
ing  public  relations  angles. 

One  line  he  had  in  a  recent  letter  was 
this;  “This  place  is  a  veritable  treasure 
chest  of  robbery  and  burglary  anecdotes.” 

Dudley  B.  Martin 
Director  of  Press  Relations, 

Institute  of  Life  Insurance. 

New  York.  N.  Y. 
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Nixon  54.1%,  Kennedy  15.6% 
Of  801  Dailies  in  First  Poll 


More  than  half  of  the  daily 
newspapers  in  the  United 
Stites,  representing  almost  two- 
•Jiirds  of  the  total  daily  circula¬ 
tion,  have  not  declared  their 
^tion  with  respect  to  editorial 
support  of  the  Presidential 
rominees,  according  to  Editor 
t  Pi’BLiSHER’s  preliminary  sur- 
vey. 

With  801  daily  newspapers 
t45.13%  of  the  1775  dailies) 
responding  to  E  &  P’s  question- 
iiire,  representing  22,673,091 
■Isily  circulation  (38.995'  of  the 
total  58,299,723  daily  circula¬ 
tion),  the  editorial  support  at 
this  stage  of  the  campaign  is 
about  three  and  a  half  to  one  in 
tivor  of  Vicepresident  Richard 
N'iion  over  Senator  John  Ken- 
tiedy.  In  terms  of  circulation 
olume  the  ratio  is  about  four 
and  a  half  to  one. 

Nixon  is  being  supported 
4torially  by  54.1 9o  of  the 
iailies  reporting  which  repre- 
«it  47.195  of  the  circulation. 

Kennedy  is  supported  by 
15.6%  of  the  dailies  represent- 
ng  10.595  of  the  circulation. 

Both  nominees  are  running 
ehind  the  figures  for  Eisen- 
lower  and  Stevenson  in  1956. 

An  indication  of  the  indeci- 
'km,  or  the  desire  to  “w’ait  and 
see,”  on  the  part  of  newspaper 
editors  is  reflected  in  30.3  95i  of 
the  dailies  representing  42.495 
of  the  circulation  which  reported 
they  were  “Independent”  or 
"undecided”  as  of  Sept.  9.  This 
is  the  highest  percentage  in  this 
category  in  any  E  &  P  poll  since 
1932. 

E  &  P’s  final  and  complete 
poll  of  newspaper  support  will 
he  reported  just  before  Election 
Day  in  the  Nov.  5  issue. 

Four  years  ago  in  this  pre- 
iminary  sun’ey  Eisenhower  was 
being  support^  editorially  by 
59.46%  of  the  newspapers  rep- 
tesenting  63.23*%  of  the  circula¬ 
tion.  Stevenson  was  supported 
by  17.2195  of  the  dailies  with 
13.8%  of  the  circulation.  The 
independents  or  undecided  at 
that  time  were  23.3395  of  the 
dailies  with  22.94%  of  the  cir- 
enlation. 

Nixon  support  at  this  time 
comes  from  433  newspapers 
'^th  combined  daily  circulation 

editor  8c  publisher 


HOW  DAILIES  LIXE  UP  UN  PRESIDENTIAL  POLL 


INDEPENDENT 
OR  UNDECIDED 


.STATE 

No. 

Gire. 

No. 

Circ. 

No. 

Cire. 

Alabama  . 

1 

14,020 

1 

189.936 

4 

140.668 

A  luka  . 

3 

32.270 

1 

1.460 

Ariiona  . 

6 

266.882 

2 

11.467 

Arkansas . 

6 

99.270 

4 

12.651 

California  . 

11 

76.670 

61 

1,337.603 

10 

306.277 

Colorado  . 

2 

6.998 

9 

71,893 

5 

46.26i 

Connecticut  . 

7 

236,687 

5 

64.611 

Delaware  . 

Dist.  of  Columbia  . 

Florida  . 

3 

61.774 

4 

36.742 

3 

234. IK? 

Georgia  . 

6 

98.306 

1 

46.439 

4 

73. 6M? 

Hawaii  . 

1 

103.180 

Idaho  . 

10.391 

6 

32.626 

Illinois  . 

•2 

27.163 

27 

1.524,372 

11 

187.8fift 

Indiana  . 

8 

107.671 

26 

569,964 

8 

94.519 

Iowa . 

I 

10.662 

23 

266,166 

4 

21.480 

Kansas  . 

3 

10.990 

32 

302.826 

4 

33.909 

Kentucky  . 

6 

286.961 

1 

5,998 

7 

42.586 

Louisiana  . 

1 

2.803 

7 

221.528 

Maine  . 

2 

77,329 

3 

91.680 

Maryland  . 

1 

21.413 

2 

19.493 

Massachusetts  . 

4 

176.107 

8 

212,612 

7 

398.726 

Michigan  . 

16 

240,683 

9 

669.908 

Minnesota  . 

12 

128,223 

3 

230.968 

Mississippi  . 

2 

30.473 

3 

30.984 

5 

118.148 

Missouri  . 

10 

48.848 

9 

423.869 

6 

64.650 

Montana  . 

4 

17,698 

Nebraska  . 

1 

26.298 

9 

87,663 

2 

19.383 

Nevada  . 

2 

21.398 

3 

29.834 

New  Hampshire  . . 

3 

74.022 

1 

7.870 

New  Jersey  . 

4 

226.568 

6 

194,149 

4 

176.988 

New  Mexico  . 

2 

14.297 

2 

16.328 

New  York . 

3 

26.716 

25 

735.090 

13 

3.423.068 

North  Carolina  .  . . . 

6 

173.020 

3 

36.274 

13 

470.630 

North  Dakota  . 

6 

120,296 

Ohio  . 

3 

22.802 

26 

1.174,761 

14 

316.486 

Oklahoma  . 

r. 

33.649 

6 

207,326 

11 

66.624 

Oregon . 

1 

8  692 

8 

88.446 

2 

29.399 

Pennsylvania . 

1 

56.069 

33 

563.871 

19 

604.821 

Rhode  Island . 

2 

33.516 

South  Carolina  . . . . 

3 

66.838 

3 

102.687 

South  Dakota . 

6 

62.515 

I 

3.46A 

Tennessee  . 

9. 

134.827 

1 

10,207 

5 

330.347 

Texas  . 

18 

321.431 

8 

476,634 

17 

348.291 

Utah . 

2 

46.310 

Vermont  . 

2 

23.418 

Virginia  . 

1 

2.825 

7 

259.506 

Washington  . 

2 

26.746 

10 

231.662 

2 

12.228 

West  Virginia . 

6 

67.369 

10 

126.832 

1 

3.711 

Wisconsin  . 

2 

71 .960 

12 

217.899 

5 

457.750 

Wyoming  . 

1 

6.609 

1 

14,643 

3 

14.008 

TOTAL  . 

126 

2.372.160 

483 

10,680,988 

243 

9.619.943 

%  of  Total  . 

16.6 

lo.e 

64.1 

47.1 

no.  3 

42 

of  10,680,988.  Kennedy  is  backed 
by  125  newspapers  with  circula¬ 
tion  of  2,372,160.  The  neutral 
ballots  come  from  243  news¬ 
papers  with  9,619,943  circula¬ 
tion. 

At  this  stage  of  the  campaign 
four  years  ago  Eisenhower  sup¬ 
port  came  from  525  dailies 
with  circulation  of  18,121,173. 
Stevenson  support  came  from 
152  dailies  with  circulation  of 
3,965,035.  Those  undecided  were 
206  newspapers  with  6,573,911 
circulation. 

Eight  years  ago  there  were 
only  86  newspapers  in  the  unde¬ 
clared  column  in  the  prelimi¬ 
nary  survey. 

Results  of  this  first  poll  are 
inconclusive  and  may  be  altered 
when  all  returns  are  in  but  at 
this  time  there  are  seven  states 
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"On  Guard." — by  Scoff  Long  in 
fhe  Minneapolis  Tribune. 


where  newspaper  support  for 
Kennedy  is  numerically  ahead: 
Arkansas,  Georgia,  Kentucky, 
Missouri,  North  Carolina,  Ten¬ 
nessee  and  Texas. 

There  are  20  states  where  no 
Kennedy  support  is  yet  recorded 
and  five  where  Nixon  support 
does  not  yet  appear. 

Previous  final  and  complete 
polls  have  shown  the  following 
editorial  support  for  nominees 
based  on  the  number  of  news¬ 
papers  taking  a  stand: 


Political  Footnotes 

On  tbe  insistence  of  the  cam¬ 
paign  managers,  the  TV  net¬ 
works  will  add  Washington 
newspapermen  to  the  panels  for 
the  Nixon-Kennedy  “debates.” 

«  *  « 

Traditionally  Republican  Eliz¬ 
abeth  (N.  J.)  Daily  Journal 
came  out  for  Kennedy.  The 
Crane  family’s  paper  is  under 
the  control  of  Ralph  Ingersoll. 

*  *  * 

The  Charlenton  (S.  C.)  Post 
— for  states  Tighter  Thurmond 
in  1947,  Eisenhower  in  1952  and 
Byrd  in  1956 — now  supports 
Nixon  “unhesitatingly.” 

«  *  * 

Walter  H.  Annenberg,  pub¬ 
lisher,  announced  the  Philadel¬ 
phia  Inquirer  would  drop  Dr. 
Norman  Vincent  Peale’s  weekly 
column  because  of  his  associa¬ 
tion  with  the  Protestant  Min¬ 
isters’  statement  ((uestioning 
whether  a  Catholic  president 
could  freely  perform  his  duties. 

Dr.  Peale  said  through  the 
Hall  Syndicate  that  unwarrant¬ 
ed  implications  had  been  drawn 
from  his  attendance  at  the 
Washington  meeting  of  Citizens 
for  Religious  Freedom.  He  said 
he  did  not  take  part  in  the  prep¬ 
aration  of  its  statement  and  he 
has  withdrawn  from  any  fur¬ 
ther  participation  in  the  group’s 
activity.  He  also  said  he  opposes 
any  admixture  of  religious  dis¬ 
cussion  and  political  partisan¬ 
ship,  although  he  believes  it  is 
appropriate  for  any  group  to 
consider  the  impact  of  the  elec- 


1932  .... 

Rep. 

. ...  55.5% 

Dem. 

38.7% 

tion  of  a  Catholic  President  up¬ 
on  religious  liberties  in  the  U.  S. 

1936  .... 

. ...  60.4% 

34.5% 

*  «  * 

1940  .... 

....  66.3% 

20.1% 

Democratic  Chairman  Henry 

1944  . . . . 

_ 60.1% 

22.0% 

Jackson  called  on  the  press  to 

1948  .... 

_ 65.1% 

15.3% 

find  out  who  is  paying  for  the 

1952  .... 

_ 67.3% 

14.5% 

anti-Catholic  literature  being 

1956  .... 

_ 62.3% 

15.1% 

distributed  throughout  the  U.  S. 
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Logistics  for  Press 


Baffle  UN 

By  Bob  Warner 

The  forthcoming  15th  session 
of  the  United  Nations  General 
Assembly,  with  its  unprece¬ 
dented  roster  of  visiting  heads 
of  state  scheduled  to  attend, 
has  turned  into  a  nightmare 
of  logistical  planning  for  the 
world  forum’s  public  informa¬ 
tion  division. 

UN  press  officials  have  been 
closeted  in  virtually  around-the- 
clock  sessions  where  new  prob¬ 
lems  keep  cropping  up  almost 
as  soon  as  previous  ones  are 
settled. 

On  the  basis  of  the  rate  at 
which  requests  for  press  creden¬ 
tials  and  facilities  are  pouring 
in  from  all  over  the  world,  offi¬ 
cials  estimate  that  2,000  and 
possibly  2,500  press,  radio  and 
TV  correspondents  will  jam  UN 
headquarters  in  New  York  be¬ 
ginning  Tuesday,  Sept.  20.  So¬ 
viet  Premier  Khrushchev  and 
several  Communist  satellite 
chiefs  arrive  Sept.  10. 

“I  think  2,000  is  a  reasonable 
estimate,  particularly  with  all 
these  requests  pouring  in,”  one 
UN  official  said.  “Just  look  at 
them !  Here’s  a  cable  from  Cairo, 
another  from  Rome,  one  from 
Paris,  two  from  Athens  and  so 
on.  They  are  all  from  newspa¬ 
pers  —  many  of  them  pretty  big 
newspapers,  too  —  and  all  of 
them  name  the  correspondents 
they  will  send  to  cover  this  As¬ 
sembly  session  and  request  we 
provide  facilities  for  them. 

“It’s  a  tremendous  problem. 
You  can’t  very  well  expect  these 
correspondents  to  travel  thou¬ 
sands  of  miles  to  come  here  for 
this  session  and  then  not  be 
able  to  obtain  credentials  and 
facilities. 

“On  the  other  hand,  we  do 
try  tc  give  priority  to  our  regu¬ 
lar  correspondents  who  are  here 
all  year  round.” 

The  immediate  problem  fac¬ 
ing  the  public  information  divi¬ 
sion  is  how  to  fairly  limit  both 
the  number  of  correspondents 
who  will  be  permitted  to  attend 
the  session  at  all  and  the  num¬ 
ber  who,  once  admitted  into  the 
building,  will  be  permitted  to 
roam  the  delegates’  lounges. 
Regular  UN  newsmen  have 
built  up  contacts  with  various 
delegates  in  the  lounges  over 
the  years  and  they  expect  these 
people  to  continue  to  be  a  vital 
source  of  information  during 
the  15th  session. 

UN  officials  are  thinking  of 
setting  up  a  press  bar  on  the 
same  floor  as  the  regular  work- 
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ing  press  area  and  then  provid¬ 
ing  messengers  to  work  between 
the  bar  and  the  two  delegates’ 
lounges  located  one  floor  below. 
Newsmen  who  wanted  to  con¬ 
tact  delegates  would  have  to 
send  a  messenger  down  to  one 
of  the  lounges  and  ask  their 
contact  to  come  upstairs.  Un¬ 
der  this  system  all  newsmen 
would  be  barred  from  entering 
the  lounges. 

Officials,  however,  are  aware 
of  the  fact  this  scheme  will  not 
appeal  to  the  regular  UN  press 
corps,  many  of  whom  are  al¬ 
ready  audibly  grumbling  over 
the  large  influx  of  what  they 
call  “floater”  or  “irregular” 
newsmen  who  always  seem  to 
turn  up  at  the  UN  only  for  ex¬ 
traordinary  stories. 

This  entire  problem  has  hit 
the  UN  at  a  time  when  it  has 
been  in  a  squeeze  for  many 
weeks  over  the  Congo  crisis. 

This  newsman’s  nightmare 
has  other  complications: 

•  For  the  first  time  in  UN 
history,  correspondents  will  be 
required  to  carry  non-transfer- 
able  admission  cards  bearing  a 
passport  type  photo  of  them¬ 
selves.  This  card  will  entitle 
only  the  bearer  to  enter  the 
Secretariat  building.  Additional 
passes,  tickets  or  cards  will  be 
needed  to  gain  entry  to  other 
parts  of  the  UN. 

•  Security  restrictions  will 
make  it  difficult  for  newsmen  to 
make  contact  with  high  officials 
and  other  news  sources. 

•  So  many  heads  of  state  will 
be  in  this  country  at  one  time 
that  even  the  biggest  news 
agencies  anticipate  difficulties  in 
trying  to  keep  track  of  them 
all  in  New  York.  UPI  and  AP 
have  assembled  their  biggest 
UN-story  staffs  in  years,  about 
20  newsmen  each,  to  keep  up 
with  Khrushchev,  Nasser,  Cas¬ 
tro,  Kadar,  Tito  and  the  other 
heads  of  state. 

•  Photographic  facilities  will 
be  at  a  premium  for  all  once  the 
extraordinary  session  begins. 

•  The  Assembly  seating  ca¬ 
pacity  will  not  be  enough  to  hold 
all  the  delegations,  newsmen, 
photographers  and  security 
guards  presently  scheduled  to 
attend.  To  accommodate  those 
newsmen  who  don’t  make  it  into 
the  hall,  the  UN  will  televise 
the  proceedings  in  one  of  the 
main  conference  rooms.  There 
will  also  be  television  sets  in 
the  main  working  press  area. 


Pass  the  Aspirin! 


Belmont,  N.  C. 

The  Belmont  Banner’s  front 
page  of  August  31  displayed  a 
feature  story  on  the  “Many 
headaches”  encountered  daily  in 
the  newspaper  business.  The  84- 
point  title  line  of  that  edition 
was:  THE  BLEMONT  BAN¬ 
NER. 


Staff  Galled 
To  TeU  More 
About  Crime 


Inside  Prison 
Story  Rapped: 
Gains  Reform 


Nashville,  Tenn. 

A  series  of  stories  by  David 
Halberstam  in  the  Nashville 
Tennessean  is  effecting  reforms 
at  the  state  penitentiary,  but 
not  without  a  .scolding  of  the  re¬ 
porter  by  Gov.  Buford  Ellington. 

As  part  of  a  lengthy  criticism 
of  the  Tennessean  at  a  press 
conference.  Gov.  Ellington  de¬ 
clared:  “It  is  deplorable  that 
any  reporter  would  try  to  tell 
the  people  they  should  trust 
the  word  of  convicted  rapists, 
forgers,  and  other  lawless  in¬ 
dividuals.” 

He  generally  assailed  the 
newspaper’s  stories  which  quoted 
ex-con\’icts  on  what  was  hap¬ 
pening  inside  the  prison  walls 
in  respect  to  dope  trafficking 
and  the  burning  of  Bibles. 

However,  the  Governor  said 
the  prison’s  country  club  atmo¬ 
sphere  will  not  be  restored. 

Mr.  Halberstam,  who  began 
looking  into  prison  conditions 
after  a  mid- July  riot,  received 
the  full  support  of  his  publisher, 
Silliman  Evans  Jr. 

An  editorial  on  the  Gover¬ 
nor’s  “intemperate”  remarks  de¬ 
clared:  “All  investigative  re¬ 
porters  worth  their  salt,  and 
Mr.  Halberstam  is  a  good  one, 
frequently  find  themselves  the 
target  of  such  angry  outbursts.” 

The  Tennessean  pointed  out 
that  Mr.  Halberstam’s  stories 
quoted  many  other  persons  be¬ 
sides  the  ex-convicts,  such  as 
local  ministers. 


Jail  Series  Studied 


Evansvius,  lad 

The  editor  and  23  membtts 
of  the  Sunday  Coxirier  and Prttt 
staff  have  been  subi)oen»ed  into 
court  here  in  what  could  (fe- 
v'elop  into  the  first  test  of  « 
Indiana  statute  protecting  news¬ 
men  against  compuKsory  diielo- 
sure  of  confidential  news 
sources. 

The  case  stem.s  from  two 
first-person  reports  on  loo) 
gambling  published  in  the  Sun¬ 
day  Courier  and  Press  under 
the  by-line  “By  a  Reporter.” 

The  V anderburgh  C  o  u  n  t  y  ( 
prosecuting  attorney,  0.  H.  Rob¬ 
erts  Jr.,  immediately  demanded 
that  Editor  R.  H.  Kirkpatridt 
identify  the  reporter  who  wrote 
the  stories  and  produce  any 
additional  information  the  re¬ 
porter  might  have. 

Mr.  Kirkpatrick  refused. 

After  repeatedly  denouncing 
him  as  “a  totally  irresponsiWe 
editor,”  the  prosecutor  sum¬ 
moned  him  and  the  staff  into  a 
Justice  of  the  Peace  court.  The 
prosecutor  contends  that  the 
fact  the  story  was  written  in 
the  first  person  removes  any 
confidential-source  immunity  for 
the  editor  or  the  reporter. 

In  court,  counsel  for  the  Sun¬ 
day  Courier  and  Press  chal¬ 
lenged  jurisdiction  of  the  Jus¬ 
tice  of  the  Peace  court.  A  hear¬ 
ing  on  that  contention  is  sched¬ 
uled  next  week. 

Mr.  Roberts  contends  he  has 
the  power  to  summon  per»ns 
into  a  JP  court  for  questioning. 
No  crime  or  misdemeanor  has 
been  charged  against  either  the 
editor  or  any  member  of  the 
staff. 

The  Indiana  immunity  statute 
covers  newspapers,  radio  and 
television  but  legal  circles  say 
there  never  has  been  a  test  case 
under  it. 

The  front-page  stories  re¬ 
ported  the  writer’s  participa¬ 
tion  in  dice  games  on  crap 
tables,  wagering  with  chips,  in 
two  locations  within  the  city  — 
one  of  them  located  within  half 
a  block  of  the  newspaper  plant 


Just  Being  Hellish 


Chicago 

The  Mayor’s  Commission  on 
the  House  of  Correction  (Chi¬ 
cago’s  city  jail  known  as  the 
Bridewell)  is  giving  serious 
study  to  the  Chicago  Daily  News 
series  exposing  conditions  of 
filth  and  brutality  as  found  by 
Ted  Smart,  reporter,  who  spent 
a  week  in  the  institution. 

Mr.  Smart,  a  seasoned  re¬ 
porter  who  was  committed  as  a 
“wine-0,”  left  the  prison  sick 
of  body  and  sick  at  heart. 
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Philadelphu 
Mike  Quill’s  leadership  of  the 
strike  against  the  Pennsylvania 
Railroad  inspired  this  headline 
in  the  Philadelphia  Daily  News: 
QUILL  OF  A  WAY  TO  RUN 
RAILROAD. 
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L.  H.  Fiixpatrick,  managing  editor,  Madison  (Wis.)  State  Journal  (at 
left)  and  Marshall  B.  Atkinson,  editor,  Eau  Claire,  Wis.,  Leader  Telegram. 


0.  Preston  Robinson,  editor  of  the 
Salt  Lake  City  Deseret  News. 


Jerome  Pearre,  general  manager 
of  the  Pontiac  (III.)  Leader. 


UPI’s  Washington  Conference  treats  of 

Matters  P  ertaining  to  Editorial  Courage 


Washington  tisanly  so.  It  is.  The  number  of  diana  .  .  .  have  pursued  poison  editor  of  the  South  Bend  Trib- 
Courapre  .  .  .  Ima^nation  .  .  .  papers  which  support  the  Demo-  pen  journalism  for  a  long  time.”  une,  concluded  after  a  study  of 
Ingenuity  ...  a  Sense  of  Re-  cratic  party  is  at  the  lowest  ebb  “Such  tactics,”  he  said,  “do  not  10  newspapers  “readily  avail- 
sponsibility.  These  are  the  essen-  in  history.”  contribute  to  the  election  or  de-  able”  to  him  (including  his  own) 

tiil  ingredients  of  journalism  He  cited  “one  of  the  largest  feat  of  candidates.”  The  state’s  that  the  religious  issue  in  the 
today  in  greater  measure  than  cities  in  the  nation”  where  Adlai  smaller  newspapers  do  a  better  Presidential  campaign  is  not 
ever  before.  Stevenson  in  1956  “did  not  re-  job,  he  added.  being  overplayed  by  the  press. 

The  discussions  that  ran  ceive  a  major  first  page  (news-  l;  •  .  •  ■  i  said: 

through  two  days  of  the  first  paper)  spot  for  more  than  30  .Sticking  to  the  Issues  <«  so-called  religious 

Washington  Conference  of  days  before  the  election.”  “There  are  times,”  he  said,  issue  runs  a  poor  tenth  to  all 

United  Press  International  Edi-  Turning  to  his  own  area,  he  “when  small  newspapers  cam-  (th®  other)  issues.  If  this  (is- 
tors  and  Publishers  left  that  deplored  “the  failure  of  the  paign  against  candidates  of  their  sue)  is  our  creation  we  have 
impression  on  the  participants  Southern  press  to  aid  the  Re-  own  party,  to  defeat  men  un-  been  doing  a  poor  job  of  keep- 
— approximately  300  news  ex-  publican  Party,”  saying  that  a  suited  for  public  office.  Such  an  ‘"K  it  alive.  The  truth  is  .  .  . 
ecutives  from  large-city  and  healthy  two-party  system  is  this  instance  happened  two  years  that  we  have  been  keeping  it  in 
small-city  newspapers  across  the  nation’s  “only  hope.”  ago  when  a  campaign  was  waged  perspective.” 

country.  John  A.  Watkins,  publisher  of  successfully  by  one  of  our  fine  He  noted,  on  the  basis  of  f re¬ 

in  rounds  of  “shop  talk,”  the  Bloomfield  (Ind.)  Evening  Hoosier  small  city  dailies.  It  quency,  space  and  positioning, 
Sept.  8  and  9  at  the  Statler  World,  said  the  business  of  his  prevented  a  candidate  of  ques-  the  leading  issues  are  foreign 
Hilton  Hotel  here,  editors,  ex-  newspaper  “has  never  suffered”  tionable  character  from  being  policy  and  defense.  Farm  prob- 
ecutives  of  the  news  service  and  from  its  active  support  of  the  elected  Prosecuting  Attorney,  lems,  medical  care  for  the  aged 
public  officials  exchanged  views  Democratic  party.  But  he  said  He  was  the  only  candidate  of  economic  growth  follow, 

on  the  press  and  its  role  in  fie  tries  to  be  “fair”  and  asserted  his  party  defeated  on  the  county  Religion  is  a  poor  tenth  in  order, 
covering  the  political  campaign  that  editions  of  “one  of  our  ticket.”  “1*^  10  papers  we  looked 

with  its  religious  undertones,  the  metropolitan  newspapers  in  In-  John  J.  Powers,  managing  S’t  there  is  not  a  real  strain  of 
racial  problems  of  South  and  bias  evident  in  the  coverage  of 

North,  local  affairs  and  such  any  of  the  issues  referred  to. 

matters  as  better  Coverage  has  been 

news  ■  ’  * 

“We  will  continue  to  cover 
the  issues  only  if  the  candidates 
and  their  parties  permit  us  to 
cover  them.  We  report  the  news. 
If  the  men  running  for  office 
stick  to  the  issues,  we  will  too.” 

In  Tired  Ruts 

Basil  L.  Walters,  Chicago 
Daily  News,  said  “we  should 
cover  the  story  as  accurately, 
as  objectively  and  as  interest¬ 
ingly  as  possible  and  not  get 
ourselves  caught  in  the  dullness 
that  comes  through  trying  to 
match  inch  for  inch,  or  headline 
for  headline  every  day.” 
(Continued  on  page  62) 
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Two-Party  Support 

Newspapers  which  fail  to 
cover  the  activities  of  both  po¬ 
litical  parties  “should  be  brought 
to  national  attention,”  in  the 
view  of  Ralph  McGill,  publisher 
of  the  Atlanta  (Ga.)  Constitu¬ 
tion. 

Speaking  on  “Political  Cover¬ 
age:  A  Tightrope  for  News¬ 
papers,”  the  Georgian  said: 

“We  will  do  well  to  cease  and 
desist  from  irritation  when 
Democratic  leaders  chargre  that 
the  press  of  the  U.  S.  is  over¬ 
whelmingly  Republican  and  par- 
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While  House  press  secretary  James  C.  Hagerty  chats  with  Morgan 
Welch,  publisher,  and  Richard  Westervelt.  editor,  of  the  DaLand, 
I  Fla.)  Sun-News. 


Laws  to  Curb  Trial 
Publicity  Favored 


ALONG  MISERY  ROAD — Two  of  the  Miami  Herald's  50-man  tawi 
reporting  Hurricane  Donna's  destruction  stop  to  describe  conditioai  it 
Marathon  on  the  Florida  Keys,  where  the  offices  of  the  weekly  Keyncte 
were  wind-wrecked.  Photographer  Dan  McCoy  watches  Steve  Tnimkall 
pound  the  typewriter  atop  their  car.  What  they  didn't  know  then  mi 
that  a  $3,000  avocado  crop  on  Trumbull's  farm  had  been  blown  away. 


Donna’s  Flood  Players  and  Fans 

Honor  Sports  Scribe 

Stops  Presses  Birmingham,  Ala.  I 

.\  pla<iue  to  the  memory  of 
The  New  York  World-Tele-  Xaylor  Stone,  sports  editor  of 
firarn  *  Sun  used  presses  at  the  the  Birmingham  Post-Htnii 

New  York  Times  plant  Tues-  until  his  death  in  1959,  was  un- 

day  while  electricians  and  other  veiled  recently  at  Rickwood 
workers  cleaned  up  its  main  Field,  home  base  of  the  Birmini- 

press  rooms  put  out  of  action  ham  Barons  in  the  Southern 

for  three  of  Monday’s  seven  edi-  League. 

tions  due  to  flood  from  high  xhe  bronze  plaque,  paid  for 
tides  caused  by  hurricane  hy  donations  by  baseball  players 
Donna.  and  other  interested  persons, 

While  there  was  only  about  has  a  likeness  of  the  sports 
15  inches  of  water  in  the  writer  with  this  inscription: 
W-T  &  S  press  rooms,  outside  “This  plaque  is  dedicated  to  a 
on  South  and  Barclay  streets  flag  sportswriter— a  true  spwts- 
the  flood  reached  tops  of  park-  and  gentleman.  His  low 

ing  meters  in  the  late  after-  foj.  the  game  of  baseball  and  thi 
noon,  making  it  difficult  for  players  was  vividly  portrayed 
trucks  of  all  three  New  York  daily  in  his  stories  and  columns, 
afternoon  papers  with  plants  in  jjis*  contributions  to  basd*!! 
this  waterfront  area  to  operate,  throughout  a  lifetime  are  grate 
The  Post  and  the  Journal-Amer-  fully  acknowledged  by  the 
icon  suffered  no  press  room  players  and  managers  of  the 
damage,  however.  Water  flooded  Southern  Association.”  ' 

the  J-A  lobby  and  seeped  into  ^ 

a  reel  room  at  the  Post. 

Boston  The  W-T  &  S,  according  to  3*Day  Move  Requires 
IS  bwn  N.  S.  Macneish,  business  man-  Outside  Press  Work 
‘  of  the  ager,  was  able  to  print  enough  ^ 

-Adver-  extra  copies  at  its  Brooklyn  North  Tonawand^  N.  ■ 
Kreider,  plant  to  cover  important  stands  Newspaper  co-operation 

...  b  Kern,  with  the  late  editions.  spelled  out  Sept.  8-12,  whenth* 

tion  expressing  an  opinion  on  publisher,  announced  the  ap-  •  Tonawanda  News  moved  fw 

the  credibility  of  witnesses  or  pointments.  PAIVI  rii*»  building  it  had  occupi*d 

the  preference  of  one  witness’  Mr.  Hawkes  moved  up  from  LFies  nearly  50  years  to  its  new  honn 

testimony  over  that  of  another,  the  post  of  business  manager  North  Tonawanda,  N.  Y.  at  River  and  Sommer. 

P  ,  ..  I  A  •  which  he  was  appointed  last  Mrs.  Bessie  Evans,  61,  clas-  On  Sept.  9,  10  and  12,  thi 

n  orce  n  emp  .  clion  February  9,  following  the  death  sifted  advertising  manager  for  Catholic  Union  and  Echa  did 
Mr.  Gillespie  called  for  en-  of  James  A.  McGaffigan.  Mr.  the  Tonawanda  News,  died  Sept,  all  the  Tonawanda  News  pre« 
forcing  contempt  action  against  Kreider,  a  native  of  I^ncaster  11.  She  worked  in  the  classifled  work  in  Buffalo.  Type  was  set « 
newspapers  “wanting  in  the  ex-  County,  Pennsylvania,  comes  to  advertising  department  of  the  the  News  plant, 
ercise  of  self-restraint”  in  their  Boston  from  the  comptroller  and  Niagara  Falls  (N.  Y.)  Gazette  Meanwhile,  the  News  prei* 
coverage  of  jury  trials.  treasurer’s  office  of  the  Hearst  before  joining  the  Tonawanda  was  dismantled  and  re-erected 

Mr.  Bradford  argued  that  Corporation  in  New  York.  News  .seven  years  ago.  in  the  modern,  one-floor  plant 


Hearst  Executives 
Named  in  Boston 
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NEW  FACE  ON  THE  DRAWING  BOARD 


The  Most  Expensiv 
Story  in  the  World 


By  -Ni^el  Kyan 

Reuter-  (lurrcHpondent 


Coverinjc  u  country  three  me  a  radio  circuit  to  London.  I  H 
times  the  size  of  Texas  is  a  was  through  for  seven  golden  H 
man-sized  :issignment  in  the  minutes  before  the  line  went  H 
tmat  of  times.  But  when  that  dead  and  stayed  dead  for  24  H 
countr>’  is  the  Congo  Republic  hours;  a  band  of  mutinying  Ip 
in  a  state  of  anarchy  the  prob-  soldiers  had  invaded  the  radio  M 
ion  facing  the  correspondent  is  transmitting  station, 
lonething  you  won’t  find  in  any 
ttxtbook  on  Journalism. 

Heat,  hostility  and  hopeless  Next  day,  correspondents  were 
ia(Acienc\  '  have  been  piled  on  herded  into  their  hotels  at  gun- 
up  of  all  the  more  conventional  point.  A  few  managed  to  get 
frustrations  to  make  the  Congo  themselves  imprisoned  in  the 
story  a  nightmare  for  the  work-  Post  Office  where  they  could 
inf  reporter.  telephone  'Brazzaville. 

Struggling  to  discern  the  During  the  next  few  days, 
facts  of  perhaps  the  biggest  while  the  capital  was  sealed 
story  of  the  decade,  he  is  faced  off,  some  correspondents  hired 
with  airplanes  which  don’t  take  private  airplanes  to  run  a 
off . . .  telephone  delays  of  from  shuttle  service  to  the  French 
30  minutes  to  three  days  .  .  .  Post  Office  in  Brazzaville. 
Teleprinter  connections  that  go  Others  got  through  on  the  radio 
lead  just  as  you  are  getting  sets  in  parked  airplanes. 

When  the  Telex  system  re-  "* 
covered,  there  were  scores  of  ^ 
correspondents  competing  for 

The  cost  in  frayed  nerv'es  is  three  lines  to  the  outside  world.  •>« 
'Ufgering.  Equally  staggering  A  tired  and  dwindling  staff  of  ’* 
IS  the  cost  in  hard  cash.  Word  European  operators  gradually 
for  word,  the  Congo  is  probably  was  replaced  by  totally  inex- 
the  most  expensive  story  the  perienc^  Congolese.  & 

world’s  press  has  had  to  cover  Throughout  the  crisis,  the  j 
since  World  War  II.  The  thou-  telephones  worked  only  inter-  S 
sands  of  words  liouring  out  of  mittently  and  cables  were  l 
the  Congo  daily  are  costing —  slower  than  letters. 
mry  one  of  them— -a  cable  rate  Even  now  events  in  Leopold- 
of  up  to  4o  cents.  Allowing  for 

fading  and  noisy  connections,  correspondents  waiting  for  sev- 
tdephone  calls  can  be  even  more  ^ours  for  calls  to  the  out-  ^ 

expensive  at  $2.80  a  minute. 

The  rate  for  insurance  their  stories  completely  out  of  (/ 
against  risks  to  correspondents  date.  m 

working  in  the  area  shot  up 

more  than  100-fold  almost  over-  The  Spy  Hunt  i 

aifht  to  reach  some  $3.50  per  ^he  latest  hazards  for  the  J 
JlOO  per  month.  workimr  nress  here  are  the  snv  I 
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Patrice  Lumumba  of  the  Congo 


CARTOONISTS'  IDENTIFICATION — No.  I,  Lon9,  Minneapolis  (Minn.) 
Tribune;  No.  2,  Illingworth,  London  Daily  Mail;  No.  3,  Ivey,  San  Fran¬ 
cisco  (Calif.)  baminer;  No.  4,  Hess,  St.  Louis  (Mo.)  Globe  Democrat; 
No.  5,  Sloggatt,  New  York  Daily  Mirror;  No.  6,  Dobbins,  Boston  (Mass.) 
Traveler;  No.  7,  Werner,  Indianapolis  (Ind.)  Star. 


mier  Patrice  Lumumba. 

Usually  they  are  announced 
two  minutes  before  they  start. 
When  reporters  are  given  more 
than  an  hour’s  notice  it  prob¬ 
ably  means  the  conference  will 
take  place  an  hour  later  than 
the  time  stated. 

Until  a  few  days  ago,  re¬ 
porters  had  first  to  get  past 
Congolese  guards  armed  with 
fixed  bayonets  outside  the  Pre- 
{Continued  on  page  66) 


Miller  Tells  Progress 
In  Gannett  Operations 


so  lon^  as  it  remains  a  pace¬ 
maker  in  responsible  journalism. 
Our  aim  can  be  summed  up  in 
these  words:  Progress  and  profit 
through  winning  and  deserving 
responsive  readership!” 


Camden,  N,  J. 

A  “satisfactory  though  not 
sensational”  eight-month  in¬ 
crease  in  operating  revenues  of 
the  Gannett  Group  of  18  news¬ 
papers,  four  radio  stations  and 
three  television  stations  was  re¬ 
ported  here  Sept.  12  by  Presi¬ 
dent  Paul  Miller  at  the  annual 
conference  of  120  Gannett  ex¬ 
ecutives  from  four  states. 


“Responsible,  resourceful 
newspapering  and  news  broad¬ 
casting  are  more  urgently  needed 
in  the  shrinking  world  of  1960 
than  ever  before  in  our  life¬ 
time,”  Mr.  Miller  said.  “Ours  is 
a  pursuit  that  has  value  for  all 
people.  It  serves  a  deep  and 
common  need  of  men.” 


community,  as  the  local  man¬ 
agement  sees  it.  It  should  not 
duck  local  or  other  issues.  It 
should  exert  its  best  influence  in 
government  affairs  and  not 
mince  words  or  withhold  facts. 
It  should  contend  for  whatever 
it  favors  in  the  public  interest. 

“Yet  as  I’ve  said  repeatedly,  in 
all  its  activities  a  newspaper 
should  be  fair  and  unbiased  in 
its  news  columns,  no  matter  how 
strong  the  opinions  expressed 
on  its  editorial  page.  And,  even 
on  the  editorial  page,  a  news¬ 
paper  should  bend  over  back¬ 
ward  to  see  that  a  hearing  is 
given  those  with  contrary  views. 
In  many  cases,  I  believe,  con¬ 
trary  views  should  be  solicited.” 


“We  must  constantly  examine 
and  re-examine.  Riding  a  rut — 
even  a  seemingly  profitable  rut — 
can  prove  fatal  in  a  hurry  in 
1960.” 


Foundation  Grants 


Non-Paraders’  Fines 
Aid  Portland  Strikers 


“Yet — we  can  take  nothing  for 
granted;  absolutely  nothing. 
Nothing  is  more  dangerous  in 
1960  than  a  complacency  based 
on  the  philosophy  of  ‘letting 
well  enough  alone,’  or  ‘don’t 
change  a  winning  combination,’ 
or  ‘don’t  interfere  with  success.’ 


Bound  to  Grow 


As  president  of  both  the  Gan¬ 
nett  Co.,  Inc.,  and  of  the  Frank 
E.  Gannett  Newspaper  Founda¬ 
tion,  Inc.,  Mr.  Miller  reported 
that  grants  by  the  Foundation 
now  exceed  $2,500,000.  He  said: 

“The  Foundation  derives  its 
income  from  dividends  paid  on 
the  common  stock  of  Gannett 
Co.,  Inc.  It  has  no  other  source 
of  revenue.  Up  to  now  it  has 
given  away  $2,545,052.  Its  policy 
is  to  contribute  to  public  chari¬ 
table,  educational  and  generally 
philanthropic  organizations  and 
institutions  in  communities 
served  by  Gannett  newspapers, 
radio  stations  and  television 
stations. 


Of  the  future,  Mr.  Miller  said: 

“I  know  that  one  question  is 
bound  to  pop  up  in  any  dis¬ 
cussion  of  our  organization.  It 
is  this:  ‘Has  the  Gannett  Group 
stopped  growing?’ 

“The  answer,  of  course,  is  no. 
Our  host  here  at  Camden,  the 
Courier-Post,  acquired  just  a 
year  ago,  is  the  Group’s  latest 
addition  and  fourth  largest 
newspaper. 

“The  Group  will  continue  to 
grow  so  long  as  it  deserves  to; 


Toronto 

The  .strike  fund  of  the  news¬ 
paper  unions  in  Portland,  Ore., 
will  be  swelled  by  more  than 
$3,000  as  a  by-product  of  the 
Labor  Day  parade  here. 

The  money  for  the  striking 
Portland  newspaper  employees 
represents  the  total  fines  im¬ 
posed  by  the  Toronto  local  on 
International  Typographical 
Union  members  who  didn’t  turn 
out  for  the  parade.  The  decision 
to  penalize  non-paraders  was 
taken  at  the  May  meeting  of 
the  local.  Each  of  the  ITU  stay- 
at-homes  except  those  working 
that  day,  ill  or  on  pension,  will 
be  fined  $2.  Of  the  union’s  2,000 
members,  200  took  part  in  the 
parade. 


Adds  2  Magazines 


Boston 

Two  magazines  were  added 
to  the  Boston  Sunday  Advertiser 
Sept.  11,  making  a  total  of  four 
available  to  readers  every  week. 
View  contains  features  and 
weekly  TV  program  listings,  and 
Wonmn’s  Life  has  all  women’s 
interests  grouped  in  a  tabloid 
package. 


Chrysler  Taken  for  Ride 
On  Cost  of  Press  Revelry 


“The  Gannett  Foundation  does 
not  gpve  to  churches  or  religious 
organizations,  or  to  operating 
funds  of  any  kind.  It  gives  capi¬ 
tal  funds  only.  And,  I  might  add, 
the  volume  of  requests  to  the 
Foundation  grows  heavier  each 
year.” 

Mr.  Miller  devoted  part  of 
his  report  to  the  local  autonomy 
enjoyed  by  the  18  Gannett  news¬ 
papers,  saying:  “There  is  no 
central  editorial  policy  direction 
from  the  Gannett  Central  Office. 
We  believe  that  each  individual 
newspaper  should  stand  for 
everything  that  is  best  for  its 


Miami  Beach,  Fla. 

Chrysler  Corp.  held  its  an¬ 
nual  press  preview  for  1961 
passenger  cars  here  Sept.  6-8 
despite  objections  of  a  dissident 
stockholder. 

Sol  A.  Dann,  a  Chrysler 
stockholder  who  has  at  least 
three  law  suits  pending  against 
the  company,  requested  the  cor¬ 
poration’s  directors  to  refrain 
from  “permitting  and  encour¬ 
aging  the  big  drunk  and  de¬ 
bauchery  that  usually  takes 
place  at  the  pre-showing  of 
Chrysler  products  in  the  Ameri¬ 
cana  Hotel.” 

Mr.  Dann  claimed  that  not 
only  was  it  “a  terrible  waste 
of  Chrysler  stockholders’  money 
but  bad  public  relations  and  an 
insult  to  the  free  press  and  the 
newspapermen  invited  to  at¬ 
tend.” 

He  estimated  that  such  an 
affair,  characterized  by  “exces¬ 
sive  use  of  whiskey,  women  and 
corruption”,  cost  the  corpora¬ 


tion  over  $450,000.  He  recom¬ 
mended,  instead,  that  previews 
be  held  at  company  headquar¬ 
ters  in  Detroit  close  to  the  auto 
plants. 

Notified  of  Mr.  Dann’s 
charges  a  week  before  the  pre¬ 
view,  Chrysler  Corp.  said  that 
a  last-minute  change  was  “com¬ 
pletely  impractical.” 

A  company  spokesman  said 
the  decision  to  hold  the  press 
preview  in  Miami  “has  been  and 
will  continue  to  be  based  on  the 
advice  of  persons  competent  in 
this  field.” 

Referring  to  Mr.  Dann’s  mor¬ 
al  charges,  Chrysler  said  that 
“your  characterization  of  this 
important  event  defames  the 
members  of  the  press  and 
Chrysler  employees  to  present 
most  effectively  our  1961  line.” 

Chrysler  Corp.  annual  press 
previews  have  been  held  in 
Miami  the  past  four  years.  Pre¬ 
viously,  they  were  conducted  in 
the  Detroit  area. 


Crosby  Says  — 
MailApplauds  H* 


Blast  at  TV 


John  Crosby,  TV  c  ritic  of  the  ' 
New  York  Herald  Tribune,  this 
week  reported  “an  enormoiu  n- 
action  —  90%  favorable”  to  his 
double-punch  blast  against  the  ‘ 
National  Broadca.sting  Con.  i 
pany’s  network  progranuninf.  i 

Mr.  Crosby  said  letters  “in 
bigger  numters  than  he  hu 
ever  received”  have  come,  most¬ 
ly  applauding  him  for  his  at¬ 
tack  Sept.  7  on  blood-and- 
thunder  TV  programs. 

The  critic  named  Robert  W. 
Samoff,  chairman  of  the  board, 
and  Robert  Kintner,  president 
of  NBC,  claiming  that  the  net¬ 
work  had  “sacrificed”  quality 
and  that  its  profits  and  prestige 
had  shriveled  since  the  presi¬ 
dency  of  Sylvester  L.  (Pat) 
Weaver  Jr. 

Robert  M.  White  II,  president 
and  editor  of  the  Herald  Trib¬ 
une,  granted  the  NBC  execu¬ 
tives  “equal  time”  by  publish¬ 
ing  their  letter  which  described 
Mr.  Crosby’s  opinions  not  only 
as  “a  vindictive  and  distorted 
attack,”  but  also  “false  and  mis¬ 
leading”  in  respect  to  NBC  busi¬ 
ness. 

Mr.  Crosby  stormed  back  to 
battle  Sept.  12  with  a  column 
that  made  plain  that  all  he  was 
talking  about  was  network  TV’s 
“shoddy  programs”  for  the  fall 

“My  sole  point  in  the  first 
column,”  he  wrote,  “was  that 
Weaver’s  daring  and  enterprise 
and  imagination  and  quality 
programs  had  made  money  whik 
a  schedule  of  mediocrity  had 
cost  NBC  not  only  prestige,  but 
profits.” 

No  libel  action  is  contem¬ 
plated,  according  to  NBC,  spe 
cifically  denying  Walter  Win- 
chell’s  report  that  a  $1,000,000 
suit  would  be  filed. 

Declaring  that  NBC  was  not 
commenting  on  Mr.  Crosby’s 
second  column,  Sydney  H.  Eiges, 
NBC  vicepresident  for  public 
information,  added:  “All  prices 
of  NBC’s  network  programs  are 
published.  No  programs  are  be 
ing  sold  at  less  than  normal 
discounts.  NBC  is  almost  lOOOi 
sold  out  for  1961.” 

Mr.  White  forwarded  the 
Samoff-Kintner  letter  to  the  100 
papers  that  publish  Mr.  Crosby’s 
(xilumn  sold  by  the  Herald  Trib¬ 
une  Syndicate  with  a  suggestkm 
that  they  print  it. 

In  their  letter  the  NBC  ofr 
cials  stated  “indications  a« 
that  NBC  will  earn  an  all-tin* 
high  in  profits  for  the  y*tf 
1960.” 
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How  Editor  Sizes  Up  Applicants  for  Jobs 


Ocean  City,  Md.  “A  good  newspaperman  is  to  try  some  other  medium,  say  to  talk  about  in  detail  today. 
Journalism  offers  many  op-  going  to  be  a  good  newspaper-  the  tapping  out  of  messages  on  Each  of  us  can  decide  for  him- 
portunities  to  a  young  man  or  man  anyway,  and  any  time  de-  tom-toms.  self  what  degree  of  truth  there 

joong  woman,  but  getting  rich  voted  to  classroom  considera-  ^  is  in  them.  I  think  we  will  all 

isn’t  one  of  them,  says  Price  tion  of  how  to  be  a  newspaper-  What  About  Pension?  acknowledge  that  there  is  some 

Pay,  editor-in-chief  of  the  Sun-  man  might  better  be  spent  modem  phenomenon  among  truth, 

of  Baltimore.  we  are  supposing  the  back-  applicants,”  Mr.  Day  said, 

A  good  newspaperman  is  go-  ground  of  a  good  general  educa-  has  “the  bloom  of  babyhood  still  Mazara  i^ssenea 

mg  to  be  a  good  newspaperman  tion  on  a  police  beat.  Good  ^he  cheek  —  with  a  lifetime  “I  will  not  go  so  far  as  to 

whether  or  not  he  goes  to  jour-  reporters,  shall  we  say,  are  qJ  ^he  wonderful  world  ahead  say  that  editors  are  not  horse- 

nilism  schi>ol,  Mr.  Day  told  the  bom,  not  manufactured.  wants  to  know  at  whipped  often  enough  these 

Maryland  Press  Association  at  “They  are  bom  with  curiosity,  once  if  there  is  a  pension  plan,  days,  but  I  do  wish  the  impulse 
its  summer  convention  here  last  and  tenacity,  and  an  industrious  and  if  so,  what  are  its  terms.  to  horsewhip  editors,  and  the 
weekend.  devotion  to  getting  things  “For  these  we  can  only  weep,  provocation,  were  more  preva- 

And,  he  said,  he  would  not  .straight  and  in  order.  They  are  as  we  can  only  sorrow  over  the  lent  than  it  is  now.  We  need 
hire  anyone  who  looked  on  news-  bom,  that  is,  with  the  virtues  civilization  they  seem  to  repre-  larger  numbers  of  irate  sub- 
ptpenng  merely  as  a  step  to  of  the  cat,  the  badger  and  the  sent.  scribers  and  citizens,  and  more 

television  or  public  relations.  ant.  Other  qualities  will  help.  “Still  another  type  of  job  seek-  editors  who  are  willing,  indeed. 
Always  Asks  Why  ?  Indeed,  other  qualities  are  neces-  gr,”  he  said,  “is  the  one  who  eager,  to  make  them  mad. 

sary.  But  these  are  funda-  vvants  to  know  what  is  wrong  “Some  of  the  hazard  has  gone 

He  described  some  of  the  mental.  with  newspapering  and  what  is  out  of  the  business,  and  some  of 

young  folks  who  have  ap-  right  with  it.  the  fun  has  gone  with  it. 

preached  him  in  the  last  few  “First,”  he  said,  “there  is  “I  think  young  people  who 

vedis  about  jobs.  Always,  Mr.  “That,  pretty  much,  is  what  nothing  wrong  with  the  newspa-  might  become  newspapermen 
Day  said,  he  asks  why  they  i  say  to  young  men  who  ask  per  business  that  cannot  be  fixed  feel  the  loss.  The  intelligent 
want  to  liecome  newspapermen  whether  they  ought  to  go  to  a  by  getting  the  right  kind  of  ones  know  better  than  to  think 
or  women.  Their  answers,  he  .school  of  journalism.  To  those  fresh  blood  into  it.  As  for  what  of  newspaper  work  in  terms  of 
aid,  run  the  gamut  of  human  who  have  already  gone  I  try  is  wrong,  we  all  know  what  the  ‘glamor,’  but  they  do  want, 
relations  and  desires,  with  one  to  be  kind  and  open-minded.  criticisms  are.  shall  we  say  adventure?  Any 

exception:  “Nobody  is  that  “Some  applicants,”  Mr.  Day  “It  is  said  that  we  no  longer  young  man  worth  anything 
young  and  ignorant”  to  say  that  said,  “display  that  light  in  the  cover  the  news,  in  particular  wants  adventure,  and  to  many 
he  wants  to  get  rich.  eyes  that  shows  all  too  plainly  the  local  news,  as  thoroughly  of  them  I  fear  it  seems  that 

A  recent  caller  when  asked  an  intention  to  work  for  a  while  as  we  once  did.  newspaper  work  no  longer  of- 

"why,”  gave  the  answer:  “Be-  on  a  newspaper,  with  the  pur-  “In  larger  fields,  it  is  said  fers  that  kind  of  opportunity 
ciuse  I  like  to  talk  to  people,  pose  of  proceeding  as  soon  as  that  our  national  and  interna-  —  or  really  much  opportunity 
and  watch  what  people  are  do-  ixassible  to  what  they  consider  tional  reporting  is  still  too  much  at  all. 

ing,  and  write  about  it.”  grander  things  —  television,  the  on  the  level  of  cops  and  robbers.  “I  myself  think  it  offers  many 

"It  seems  to  me  an  excellent  "’onder  of  the  age,  or  public  “It  is  said  that  we  are  less  kinds  of  opportunity, 

answer,”  Mr.  Day  remarked,  work,  where  everybody  inclined  than  we  once  were  to  “It  offers  the  opportunity  to 

That  young  man,  handed  along  "’^ars  shoes.  lead  our  communities,  rather  find  out  what  goes  on  in  a  town 

to  the  news  department  _  I  “They  can  be  spotted  by  their  that  we  trot  along  with  them  or  or  city,  and  to  learn  why  the 

myself  traffic  these  days  only  phrases  as  ‘commu-  laehind  them.  mayor  winces  when  certain  mat- 

m  editorial  writers  _  is  now  f'ications  media.’  It  is  a  good  “It  is  said  that  as  organs  of  ters  are  brought  up. 
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STUDENT  TRAINEES — After  a  summar  of  workin9  and  I•arnin9,  nine  students  take  a  last  look  at  news¬ 
paper  clippin9s  of  their  stories  and  ads  written  for  the  Battle  Creek  (Mich.)  Enquirer  and  News.  The 
students  are,  left  to  ri9ht:  John  Dobbertin,  U.  of  Michi9an,  newsroom;  Jerry  Lundy,  Michi9an  State,  retail 
advertisin9;  Norman  Bonyton,  Community  Colle9e,  copy  dispatcher;  Mary  Storr,  Indiana  U.,  library;  Peter 
Stuart,  U.  of  Mich.,  newsroom;  Anita  Petroshus,  U.  of  Mich.,  newsroom;  Corrie  Dennis,  U.  of  Mich., 
women's  department;  Jo  Ann  Baker,  Community  Colle9e,  Youth  Today;  and  Belina  Wertx,  Lakeview  Hi9h 

School,  classified  advertisin9. 


P&G  Head  Answers  E&P  Color  Award  Winners  Next  Week 

»  «  •  •  %  •  Winners  of  the  EDITOR  &  PUBLISHER  Awards  for  RQP 

\  Newspaper  Color  Advertising  and  for  Creativity  in  Color  A4. 

ZTLxJ.  ▼  ^ J.  O  J.  J.  vertising  will  be  published  in  next  week’s  (Sept.  24)  issue. 

E&P  Color  Awards  will  be  presented  by  Robert  U.  Brown,  psb- 
Howard  Morgens,  president  of  misunderstanding  because  one  ••sher  and  editor  of  E&P,  at  a  luncheon  co-sponsoriHl  by  E*P 
Procter  &  Gamble  Company,  of  the  most  fundamental  char-  ‘he  American  Association  of  Newspaper  Representative,  i, 
this  week  answered  critics  of  acteristics  of  advertising  is  that  ‘h®  Hotel  Biltmore,  New  York,  on  Tuesday,  ep  . 
advertising  who  charge  that  it  it  forces  one  to  be  competitive.  Winning  ads  will  be  displayed  in  the  hotel’s  Fountain  Cow. 
diverts  the  nation’s  resouives  “If  one  believes  in  competi- 

from  “public  sector”  needs  and  tion,”  he  continued,  “it  is  hard  ~ 

those  who  question  its  competi-  not  to  believe  in  advertising.  It 
tive  function.  is  completely  irrational  and  cer- 

“It  is  essentially  a  backward  tainly  contradictory  to  be  for  fl 
philosophy,”  he  asserted,  “to  competition  and  again.st  adver-  J.  ^  J. VF  Ty  0 

argue  that  private  endeavor  tising.”  _ 

must  be  curbed  so  that  the  gov-  Commenting  that  his  talk  was  XT  B  X *  *  -  J  ^  I 7 

ernment  can  ‘allocate’  more  of  prompted  by  a  “great  deal  of  [  lH  X  T 

the  resources  of  the  nation  in  nonsense  about  advertising  cir- 

the  way  it  thinks  is  best  for  dilating  today,”  Mr.  Morgens  „  i  j- 

the  pe»i.le.”  reviewed  the  «onomic  function  How  dmd^  is  the  tei^ision  saiesmen  were  discountin*  nd. 

.  .  of  advertising  and  its  roie  in  aud.en^?  It’s  a  matter  of  more 


the  people.” 

Recognize  .AccumpliHlinienlii 


corporate  competition,  empha-  ^  audiences, 

sizmg  that  it  IS  only  part  of  the  nuinuv;  w  ^ 


Winning  ads  will  be  displayed  in  the  hotel’s  Fountain  Cow. 

Census  Report  Shows 
House  Divided  in  TV 

How  divided  is  the  television  salesmen  were  discounting  r*lio 
audience?  It’s  a  matter  of  more  by  pinpointing  the  huge  nmn- 
than  the  number  of  people  bers  of  radios  available  —  and 


Speaking  at  the  dinner  ses- 
sion  of  the  8th  Annual  Market- 
ing  Conference  of  the  National 
Industrial  Conference  Board  in  ^ 


total  selling  or  distribution  ef- 


tions  in  an  area.  “Now,”  he  asks,  “how  are 

An  Advertising  Research  these  same  salesmen  going  to 


“^®  Rational  ..^^vertising  alone  should  not  Foundation  report  based  on  Bu-  explain  away  these  new  figures 
Industrial  Conference  Board  in  “Advertising  alone  shoum  not  Census  surveys  made  —  and  newer  high  costs  per 

New  York  Mr.  Mortcens  pointed  erthur  o^d  jne,;  for  thousand  in  TV!  Th.  dJJ. 

out  that  the  country’s  success  in  ijs  on  tne  economy,  ne  number  of  sets  in  a  starting  to  move  to  the  other 

meeting  “public  sector”  needs  sa‘d.  It  is  the  combination  of  household.  foot  and  will  begin  pinching 

has  given  us  “the  best  schools,  soiiiug  functions  which  provides  „„a  mnTw  nnH  mnrA  ” 


ctor  of  number  of  sets  in  a  starting  to  move  to  the  other 
usehold.  foot  and  will  begin  pinching 

The  facts  and  figfures  in  the  more  and  more.” 


—  cTf-  —  —  -  - T  tYintiv’A  r\n\JL.*af  **  A  lie  liAvlo  UllU  ii{^uxes  iii  tite  ...vav  ..awav... 

the  best-equipped  hospitals,  the  „  •  ® J?  ARF  report  make  fodder  for  In  behalf  of  radio,  MBS  is 

finest  housing  and  the  most  ex-  .  newspaper  sales  guns.  Some  ra-  particularly  calling  attention  to 

tensive  highway  system  in  the  lunction  is  tnat  oi  people  have  already  shot  the  data  which  shows  the  hiirh. 


world.”  While 'admitting  there  selling  the  consumer  and  that  it  Z  tY  sales  ert  pTi^entege  7f 

may  be  a  need  for  further  im-  competes  with  other  methods,  households  in  the  populous 

wa  «  GiiAh  Q  c  /1nnr-rm-nr»rkt*  calACwiArv  _ 


provement,  Mr.  Morgens  urged  such  as  door-to-door  salesmen.  public  relations  Northeast  regions  where  TV 

that  “We  should  recognize  what  “Since  this  job  of  selling  the  Mutual  Radio  Net-  ratings  get  the  highest  support, 

has  been  accomplished — and  is  consumer  must  be  done,  it  is  ^^rork,  which  has  120  newspaper-  The  ARF  report  gives  this 
being  accomplished — to  keep  the  naturally  desirable  to  do  it  as  owned  stations  as  affiliates,  told  breakdown  on  set  ownership,  de¬ 
picture  in  proper  focus.  effectively  and  efficiently  as  pos-  e&P  this  week  that  MBS  re-  rived  from  the  Census  inter¬ 


picture  in  proper  focus.  effect 

“Once  we  depart  in  any  sub-  sible. 


search  and  sales  staffs  are  hav-  views  of  about  26,000  households 


stantial  way  from  giving  the  “Procter  &  Gamble  believes  ^  field  day  with  the  ARF  during  the  week  of  May  16: 
people  the  opportunity  to  decide  that  advertising  is  the  most  ef-  findings.  SIZE  OF  HOUSEHOLD 

for  themselves  what  they  want,”  fective  and  efficient  way.  If  we  -phe  ARF  charts  show  that  the  No.  Persons  One-Set  Multi-Set 


procedure  is  wise  enough  to  ‘1  Icav’e  adv’ertising  and  turn  operation.  Naturally,  says  Hal 
‘allocate’  the  nation’s  resources  to  these  other  methods.”  (Jold,  this  is  most  logical.  “But 

in  the  people’s  best  interest.”  He  noted  that  “advertising  is  it  never  before  was  spelled  out 
He  also  noted  that  the  “public  currently  being  criticized  in  in  such  direct  fashion,”  he 
sector”  is  supported  by  pres-  some  quarters  for  doing  this  added, 
sures  comparable  to  the  pres-  job  too  well.  It  is  said  to  force 

sure  critics  charge  advertising  people  to  buy  products  that  they  Figures 

puts  behind  commercial  products  do  not  want.”  Thp  APp  charts  noint  out 


more  persons  there  are  in 

the 

One  . 

. .  4,382 

home  the  greater  is  the  tendency 

Two  . 

..11,852 

956 

to  multiple-set  ownership 

and 

Three  . 

..  7,878 

1,212 

operation.  Naturally,  says 

Hal 

Four . 

. .  7,326 

1,464 

(Jold,  this  is  most  logical.  ‘ 

But 

Five  . 

..  4,426 

1,036 

it  never  before  was  spelled  out 

Six  or  More  . 

..  4,542 

985 

Gan’t  Force  People 


Facts  on  Newspaper 
Circulation  Filmed 

Tobonto 

Canadian  Daily  Newspaper 


puis  oenina  commercial  proaucts  ao  not  want. '  The  ARF  charts  point  out  TOBONW 

.  ,  ..  that  in  9-million  counted  homes  Canadian  Daily  Newspaper 

Our  political  system,  he  P  in  which  three  persons  live  there  Publishers  Association  has 

said,  tends  to  put  a  great  deal  Refuting  this  charge,  he  de-  are  13.3  percent,  or  1.2-miIIion,  started  a  campaign  to  convince 
of  pressure  behind  the  noncom-  clared  that  “No  amount  of  ad-  two-or-more-set  dwellings.  In  advertisers  that  their  raedium 
mercial  items.  In  fact,  much  of  vertising  can  force  any  large  8.7-million  four-person  house-  is  the  best  buy  in  selling  the 
our  political  mechanism  in  this  number  of  people  to  buy  prod-  holds  the  multiple-set  percent-  consumer.  A  film  on  circulation 
country  seems  to  exist  for  the  ucts  they  do  not  want.  Adver-  age  rises  to  17.2,  or  1.5-million,  is  being  shown  to  advertiser*  in 
purpose  of  detecting,  arousing  tising  can  only  create  a  new  In  5.5-milIion  five-person  homes  major  cities, 
and  satisfying  people’s  wants.”  market  for  products  which  fill  the  percentage  is  18.2  for  1-mil-  Some  250  advertisers  from  the 


and  satisfying  people’s  wants. 
Rule  in  Cumpeliliun 


market  for  pr^ucts  which  fill  the  percentage  is  18.2  for  1-mil-  Some  250  advertisers  from  the 
a  genuine — though  often  unex-  lion  multiple-set  units.  And  in  Winnipeg  area  attended  the  pn- 
pressed  or  latent  —  consumer  homes  housing  six  or  more  per-  miere  of  the  film  which  showed 
want.”  sons,  the  ARF  count  is  5.5-mil-  that  Canadians  daily  spend 


Turning  to  advertising’s  role  want.”  sons,  the  ARF  count  is  5.5-mil-  that  Canadians  daily  spend 

in  comoetition,  Mr.  Morgens  re-  Mr.  Morgens  called  attention  lion  —  there  are  17.9  percent  $225,000  for  their  newspapers, 

marked  that  “Advertising  is  now  to  the  fact  that  the  competitive-  multiple-set  units  or  985-thou-  or  more  than  $70,000,000  a  year. 


being  criticized  for  being  too  ness  of  consumer  advertising  sand. 


The  film  also  showed  that  the 


effective.  It  is  so  effective,  we  acted  as  a  spur  to  research.  What  makes  MBS  happy  combined  circulation  of  all  Can- 
are  told,  that  it  may  lead  to  “Probably  the  most  important  about  these  figures,  Mr.  Gold  adian  daily  newspapers  is  now 
monopoly  and  restraint  of  com-  point  about  advertising  today,  said,  is  that  when  television  was  3,966,560  copies,  an  all-ti* 
petition.  and  one  that  is  least  understood,  burgeoning  on  a  nationwide  high,  despite  increases  in  cok 

“This  criticism,”  he  asserted,  is  its  role  in  product  improve-  basis,  starting  with  the  national  of  the  papers  in  many  cases  to 


“is  most  certainly  based  on  a  ment,”  he  said. 


conventions  of  1952,  its  time  10  cents 
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Advertising  News 

SECTION 

Edited  by  Robert  B.  McIntyre 


•  -1  TT  HyT  motion  of  ROP  color  advertising 

iVI/'i  ,511*1  I  VI  1^1*#^  •**  newspapers.  He  said  local 

T  A  XTivFi  chapters  of  AANR  stand  ready 

to  cooperate  in  any  future  ROP 
•  _  A  1  11*  color  conferences,  either  on  a 

Creative  Ad  oelling 

Promote  ROP  Color 

By  Ceorge  A.  Brandenburg  interested  in  the 


Chicago 

Jack  McCarthy,  new  president 
;  of  the  Chicago  Chapter  of  the 
.American  .Association  of  News- 
'  paper  Representatives,  is  eager 
to  prove  to  national  advertisers 
that  newspapers  are  still  the 
basic  medium.  He  and  his  fel¬ 
low  AANR  members  are  em¬ 
barked  on  a  “hard  sell”  program 
for  the  months  ahead. 

“We  need  real  hard  sell  at  the 
proper  policy  level,”  Mr.  Mc¬ 
Carthy  told  E&P  in  highlight¬ 
ing  the  chapter’s  1960-61  pro¬ 
gram.  “This  should  be  the  crea¬ 
tive  type  of  selling,  based  on 
research.  We  can  do  this  by 
making  greater  use  of  the  man¬ 
power  of  .AANR,  plus  the  re¬ 
search  and  creative  selling  tal¬ 
ents  of  the  Bureau  of  Advertis- 
mg.” 


Division  is  chairman  of  the  New 
York  conference  and  Dave  Pres¬ 
ton,  Chicago  Sun-Times  general 
advertising  manager,  will  serve 
as  chairman  of  the  1961  confer¬ 
ence  to  be  held  in  Chicago. 

“It  is  gratifying  to  us  to  find 
food  manufacturers  vying  for 
position  on  the  food  editors  con¬ 
ference  program,”  said  Mr.  Mc¬ 
Carthy.  “They  recognize  the  fact 
that  the  excellent  food  sections 
produced  by  our  food  editor^ 
give  them  unlimited  editorial 
support  that  only  newspapers 
can  i)rovide  every  week  of  the 
year.” 

Mr.  McCarthy  also  pointed 
out  that  AANR  is  extremely 
interested  in  the  continual  pro¬ 


progress  of  ROP  color  because 
of  the  dramatic  sales  impact 
generated  by  this  form  of  news¬ 
paper  advertising,”  he  said.  “It 
is  our  job  as  representatives  to 
sell  more  agencies  and  adver¬ 
tisers  on  the  effective  use  of 
ROP  color  in  newspapers. 

“Editor  &  Publisiioi’s  ROP 
Color  Awards  each  year  certain¬ 
ly  add  incentive  to  do  outstand¬ 
ing  color  reproduction  in  all 
classes  of  newspapers  and  serve 
to  stimulate  agency  competition 
as  well.” 

He  added  there  are  many  new 
and  interesting  techniques  for 
using  full  color  in  newspapers 
on  the  part  of  national  adver¬ 
tisers.  One  of  the  most  success¬ 
ful  methods,  he  said,  has  been 


ADMAN  CHARGES  CONSPIRACY 


Competition  Rugged 

Competition  for  the  national 
tdvertising  dollar  continues  to 
be  stiff,  he  noted,  calling  atten¬ 
tion  to  the  renewed  efforts  of 
national  magazines  to  sell  re¬ 
gional  ads,  thus  adding  more 
fuel  to  the  fire  in  the  national 
field. 

Both  the  .AANR  and  the 
Bureau  have  combined  their  re¬ 
spective  talents  into  the  Na¬ 
tional  Sales  Force,  wrorking  on 
key  target  accounts.  The  Chi¬ 
cago  Chapter  met  with  Bureau 
officials  here  Sept.  13  to  further 
cement  this  relationship.  Speak¬ 
ers  included  Charles  Lipscomb, 
Jr,  president  of  the  Bureau  of 
Advertising,  ANPA,  and  AANR 
President  Tom  Binding. 

There  was  also  discussion  of 
the  “total  use”  of  newspapers, 
a  concept  designed  to  create  a 
presentation  which  will  cover 
the  use  of  daily  papers  in  the 
non-metropolitan  markets. 

Back  Food  Editors 

Mr.  McCarthy  said  the  Chi- 
ogo  chapter  will  again  take  an 
nrtive  part  in  the  Newspaper 
Food  Editors  Conference,  even 
though  this  year’s  meeting  will 
h*  held  in  New  York  during  the 
first  week  of  October.  He  men¬ 
tioned  that  Chicagoan  Jack 
^hde  of  Katz’s  Newspaper 
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Says  Washington  Seeks 
To  Undermine  Marketing 

By  Robert  B.  McIntyre 


The  charge  that  an  “actual 
conspiracy”  to  undermine  mar¬ 
keting  in  America  exists  in  cer¬ 
tain  quarters  in  Washington 
was  made  last  week  by  Barton 
A.  Cummings,  president  of 
Compton  Advertising,  Inc.,  in  a 
talk  before  the  New  York  re¬ 
gional  conference  of  National 
Business  Publications. 

Mr.  Cummings,  who  said  he 
was  “told”  that  such  a  con¬ 
spiracy  exists,  would  not  ex¬ 
pand  on  his  statement  other 
than  to  intimate  that  it  had 
to  do  with  suggested  and  pend¬ 
ing  anti-advertising  legislation. 

The  agency  executive  deplored 
the  speakers  at  both  national 
political  conventions  “who  felt 
called  upon  to  make  extremely 
gratuitous  remarks”  about  the 
advertising  business.  He  indi¬ 
cated  a  “solution”  to  these  at¬ 
tacks  would  soon  be  disclosed 
and  that  it  was  time  to  get  a 
“little  tough.” 

“Things  were  said  about  your 
means  of  livelihood  and  mine 

for  September  17,  1960 


that  were  not  only  unfair,  but 
untrue.  These  politicians — many 
of  whom  should  have  known 
better — seemed  intent  on  turn¬ 
ing  the  name  Madison  Avenue 
not  only  into  a  term  of  abuse, 
but  an  epithet,”  he  said. 

Mr.  Cummings  added  that 
this  sort  of  “irresponsible  talk” 
has  been  going  on  far  too  long. 
“It  will  go  on  even  longer  unless 
we  all  do  something  about  it,” 
he  warned. 

He  was  also  critical  of  the 
“many  universities  —  especially 
state  universities,”  where,  he 
said,  students  are  being  taught 
that  advertising  is  not  economi¬ 
cally  sound. 

“Are  we  going  to  lose  so 
clear-cut  and  simple  an  in¬ 
tellectual  battle  by  default?  I 
say  it  is  time  that  all  of  us  in 
advertising  stand  up  and  be 
counted.  Maybe  we  ought  to 
think  about  getting  a  little 
tough,”  Mr.  Ciunmings  said. 

“I  think,”  he  went  on,  “we 

(Continued  on  page  18) 


the  special  full-color  all  adver¬ 
tising  newspaper  sections  such 
as  those  used  by  a  prominent 
food  company  earlier  this  year. 

“The  impact  of  this  section 
on  women  readers  was  very  im¬ 
pressive  and  the  cost  per  com¬ 
plete  section  delivered  right  in¬ 
to  the  home  was  extremly  low,” 
he  said,  according  to  a  survey 
made  following  this  particular 
color  ad  promotion. 

Native  of  Boston 

Jack  McCarthy  is  a  native  of 
Boston  and  he  later  attended 
Holy  Cross  College,  where  he 
“majored”  in  football  and  jour¬ 
nalism.  In  the  latter  field  he 
was  a  sports  writer  for  the  col¬ 
lege  new’spaper.  He  joined  the 
George  A.  McDevitt  Company 
as  a  young  advertising  salesman 
in  the  Boston  office.  He  later 
worked  in  New  York  and  De¬ 
troit  for  the  McDevitt  organiza¬ 
tion. 

During  World  War  II,  Jack 
served  a  four-year  hitch  in  the 
Navy,  serving  in  active  combat 
in  both  the  Atlantic  and  Pacific 
theaters.  Following  the  war,  he 
was  transferred  to  the  Chicago 
office  of  the  McDevitt  Company, 
later  becoming  Chicago  man¬ 
ager  of  the  firm  which  last  year 
merged  with  Sawyer-Ferguson- 
Walker  Company. 

• 

Instant  Ynban  Moves 
Into  Midwest  Markets 

Introduction  of  Instant  Yu- 
ban  coffee  in  the  Midwest  area, 
east  of  the  Mississippi  River, 
following  16  months  of  success¬ 
ful  market-testing  of  the  pre¬ 
mium  coffee  has  been  announced 
by  General  Foods  Corp. 

Instant  Yuban  is  reported  to 
have  enjoyed  strong  consumer 
and  trade  acceptance  during 
trial  marketing  throughout 
California,  central  Ohio  and  in 
two  northern  New  York  areas. 

The  product  has  been  released 
to  the  trade  throughout  the 
Midwest  area  and  distribution 
is  expected  to  be  complete  by 
Sept.  19. 

Strong  local  advertising  sup¬ 
port  of  Instant  Yuban  throu^ 
newspapers,  week-end  newspa¬ 
per  supplements  and  TV  sta¬ 
tions  in  the  area  is  planned. 
Plans  include  full-page  ads  in 
daily  newspapers  and  Sunday 
newspaper  supplements  and 
multiple  spot  TV  announce¬ 
ments.  Benton  &  Bowles  is  the 
advertising  agency. 
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AD-lines 

By  Robert  B.  McIntyre 


Christmas  won’t  be  quite  the 
same  this  year. 

U.  S.  Steel  Corp.,  satisfied 
that  “Operation  Snowflake”  has 
succeed^  in  making  the  Christ¬ 
mas  buying  season  a  good  selling 
season  for  major  appliances,  will 
no  longer  directly  participate  in 
the  six-year  old  promotion  that 
has  netted  newspapers  as  much 
as  14.000,000  lines  of  paid  adver¬ 
tising  in  a  single  selling  season 
and  a  six-year  total  of  47,608,259 
lines — often  despite  newspaper 
admen. 

U.S.S.  will  still  make  Snow¬ 
flake  mats  available  on  request, 
but  somehow  things  aren’t  going 
to  be  the  same  to  us. 

*  *  * 

We’ve  always  had  a  warm  spot 
in  our  heart  for  Snowflake.  May¬ 
be  because  we  were  “in”  on  its 
stormy  birth  in  ’54  and  saw  it 
nearly  melt  away  on  a  wave  of 
hot  indignation  on  the  part  of 
newspapers  because  it  revolved 
around  mats  for  a  12- page  sup¬ 
plement  prepared  by  (ugh)  Sat¬ 
urday  Evening  Post. 

Many  newspaper  admen  quietly 
used  the  supplement  to  sell  extra 
linage.  Others  resented  the  tie-up 
and  rejected  the  idea — along  with 
its  potential  linage.  One  group 
of  newspaper  admen  boycotted 
the  first  Snowflake  supplement 
because  it  contained  that  ver- 
boten  line,  “As  advertised  in  Sat¬ 
urday  Evening  Post.” 

*  *  * 

In  ’55  U.  S.  Steel  satisfied 
newspapers  by  advertising  in  234 
dailies,  completely  apart  from 
the  supplement  which  it  pre¬ 
pared — sans  the  magazine. 

Newspaper  admen  breathed 
easier.  Many  of  those  who  didn’t 
receive  Steel’s  national  ad  sched¬ 
ule  developed  the  supplement 
without  feeling  that  they  were 
doing  more  to  sell  a  magazine 
than  they  were  to  help  local  ad¬ 
vertisers. 

And  sell  they  did. 

*  *  * 

Snowflake  linage  for  its  debut 
year  totaled  2.734.659  lines,  de¬ 
spite  its  stormy  start.  In  tbe  years 
that  followed,  the  Snowflake  sup¬ 
plement  produced  linage  bliz¬ 
zards  as  more  papers  used  it. 

A  recap  of  tbe  tabulated  ap¬ 
pliance  linage  for  each  year  looks 
something  like  this;  ’54.  2,734.- 
659  lines;  ’55,  5.1.53.690;  ’56, 
6.824.214;  ’57,  8.896.920;  ’58, 
9,690,000;  and  ’59,  14.308.776. 

Put  the  six-year  totals  all  to¬ 
gether,  they  spell  linage — 47.608,- 
259  lines  of  it. 

*  ♦  * 

Nope!  Christmas  won’t  be 
quite  the  same  this  year. 
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Liquor  Ads 
Start  iu 
Ontario 

By  James  Montagues 

The  new  look  in  liquor,  beer 
and  wine  advertising  in  daily 
newspapers  in  Ontario  got 
underway  on  Sept.  1,  with  ads 
appearing  in  two  of  Toronto’s 
three  dailies. 

Sept.  1  was  the  date  set  for 
the  first  legal  advertising  of 
alcoholic  beverages  in  Ontario 
daily  newspapers  (E&P,  July  30, 
page  26).  A  new  advertising 
code  established  by  the  Ontario 
Liquor  Control  Board  is  now  in 
effect  for  all  media. 

Under  the  new  code  bottles, 
glasses  and  drinking  scenes  may 
not  be  shown  in  advertising, 
only  bottle  labels,  company 
names  and  logos  can  be  illus¬ 
trated  for  product  advertising. 
Size  of  ads  is  limited  and  fre¬ 
quency  of  inserts  by  any  one 
company  are  limited  per  week. 

Ads  Being  Revamped 

Ads  currently  running  in  U.  S. 
publications  and  in  Canadian 
publications  published  outside 
Ontario,  are  being  revamped  to 
eliminate  bottles  and  drinking 
scenes,  replacing  these  with 
bottle  labels  or  other  scenes. 

Ads  to  conform  to  the  Ontario 
Liquor  Control  Board  regula¬ 
tions  include  dancing,  fishing, 
airline  arrivals  and  sporting 
scenes,  or  only  feature  bottle 
labels.  Of  special  use  prior  to 
the  Labor  Day  weekend  was  an 
ad  of  The  House  of  Seagram 
featuring  an  Ontario  automo¬ 
bile  license  plate  and  the  dates 
Sept.  3-4-5.  The  copy  dealt  with 
“drinking  and  driving  do  not 
mix.” 

An  indirect  development  of 
the  nevv  Ontario  Liquor  Control 
Board’s  advertising  code  is  that 
some  daily  newspaper  supple¬ 
ments  will  no  longer  be  printed 
outside  Ontario.  The  Toronto 
Globe  &  Mail  Saturday  television 
program  insert,  carrying  alco¬ 
holic  beverage  advertising,  was 
printed  at  Buffalo,  N.  Y.  With 
the  Sept.  2  paper  a  new  TV 
program  appeared,  printed  at 
the  paper’s  own  plant,  ostensibly 
to  allow  more  up-to-the-minute 
program  changes,  but  the 
supplement  carried  no  alcoholic 
advertising.  The  paper’s  Satur¬ 
day  Magazine  section  of  Sept.  3 
used  full-page  and  less  alcoholic 
beverage  advertising  in  color 
and  black  and  white  under  the 
new  regulations.  Previously  it 
had  carried  such  advertising 
showing  beer  glasses  and  bottles. 

At  Toronto  the  Globe  &  Mail 


and  the  Toronto  Telegram  are 
carrying  liquor  advertising, 
while  the  Toronto  Daily  Star  is 
not  carrying  any  such  adver¬ 
tising  and  does  not  plan  to  do 
so.  The  Hamilton  (Ont.)  Spec¬ 
tator  is  carrying  liquor  adver¬ 
tising,  and  other  Ontario  dailies 
and  weeklies  are  expected  to  do 
so.  The  papers  reported  more 
such  advertising  than  antici¬ 
pated. 


Conspiracy 

(Continued  from  page  17) 

may  have  a  solution  soon  to  be 
made  public  as  to  what  we  in 
the  advertising  business,  and 
those  in  education,  who  are  in¬ 
terested  in  advertising,  can  do 
to  combat  the  low  esteem  in 
which  advertising  finds  itself 
today.” 

Welcome  Thoughts 

Mr.  Cummings  said  he  would 
welcome  any  thoughts  along  the 
line  of  what  “we  can  do  to  im¬ 
prove  the  good  name  and  repu¬ 
tation  of  the  advertising  busi- 


Another  leading  advertising 
executive  also  raised  the  sub¬ 
ject  of  advertising  criticism  last 
week. 

Walter  Weir,  chairman  of  the 
executive  committee  of  Donahue 
&  Coe,  Inc.,  suggested  formation 
of  an  Audit  Bureau  of  Criticism 
to  keep  the  “few”  advertising 
offenders  in  line. 

Speaking  before  a  joint  meet¬ 
ing  of  the  Cleveland  Advertis¬ 
ing  Club  and  the  Audit  Bureau 
of  Circulations,  Mr.  Weir  said 
such  an  ABC  would  have  to 
consist  of  people  not  earning 
their  livelihood  directly  from 
the  creation  of  advertising,  such 
as  “distinguished  former  adver¬ 
tising  men  now  honorably  re¬ 
tired.” 

Could  Leam  Much 

This  bureau,  he  said,  would 
have  legal  and  research  staffs 
and  be  backed  by  voluntary  con¬ 
tributions  from  all  of  advertis¬ 
ing.  Through  such  a  research- 
backed  audit,  he  continued, 
much  might  be  learned  about 
the  many  ways  in  which  adver¬ 
tising  functions — what  makes  it 
acceptable  and  what  resisted  or 
rejected.  This  information,  Mr. 
Weir  said,  would  be  welcomed 
by  advertiser  and  agency. 

He  mentioned  the  committee 
on  the  improvement  of  adver¬ 
tising  content  that  has  been  es¬ 
tablished  by  the  American  As¬ 
sociation  of  Advertising  Agen¬ 
cies.  He  said  it  was  “unrealistic 
to  expect  competitors  to  feel 
comfortable  criticizing  one  an¬ 
other.” 


Dailies  Raise 
‘Old  Hickory’ 
Sales  Position 

Philadelphia,  Pa. 

The  growth  of  “Old  Hickory" 
bourbon  to  No.  5  in  rank  of  all 
brands  of  liquor  in  Pennsylvania 
is  credited  to  consistent  use  of 
newspaper  advertising,  by  J(*a 
Schwed,  advertising  manafer 
for  the  Old  Hickory  Distilling  | 
Corp. 

Old  Hickory,  the  only  bourbon 
ever  to  achieve  listing  among 
the  first  10  most  popular  brands 
in  the  state,  has  increased  in 
sales  over  the  last  five  years 
from  21,000  cases  to  148,000 
cases,  according  to  Mr.  Schsred. 
Its  current  sales  are  greater 
than  the  combined  total  of  the 
next  four  bourbons  listed  in 
Pennsylvania  State  Liquor 
Stores. 

Blend  Tradition  Fading 

It  chalked  up  this  success  in 
the  face  of  a  “blend  tradition” 
deeply  ingrained  in  Pennsyl¬ 
vania,  as  in  many  other  Eastm 
Seaboard  states.  Under  the  im¬ 
pact  of  Old  Hickory  sales,  this 
“blend  tradition”  is  rapidly  los¬ 
ing  its  hold,  Mr.  Schwed  said, 
and  chiefly  responsible  for  this, 
he  adds,  is  the  consistent  big- 
space  Old  Hickory  newspaper 
ad  campaign  in  key  Penn^- 
vania  cities. 

The  campaign  includes  fnll- 
page,  full-color  ads  at  least 
once  a  month  in  Philadelphia, 
Harrisburg  and  Pittsburgh 
newspapers.  These  are  supple¬ 
ment^  by  smaller  but  substan¬ 
tial-sized  black  and  white  ads 
in  the  same  newspapers  at  more 
frequent  inter\'als  as  well  as 
in  others  throughout  the  state. 

The  ads  feature  three  tradi¬ 
tional  elements  in  Old  Hickory 
promotion — the  dramatic  look¬ 
ing  American  eagle,  the  attrac¬ 
tive  bottle  and  the  slogan; 
“America’s  Most  Magnificent 
Bourbon.” 

Although  Old  Hickory  is  also 
a  big  user  of  the  outdoor  med¬ 
ium,  newspapers  are  the  big 
gun  in  its  promotional  arsenal 

“In  my  opinion,  newspapers 
should  be  the  backbone  of  any 
liquor  campaign,”  Mr.  Schwed 
said.  “They  are  the  most  power 
ful  sales  producing  medium, 
especially  when  the  advertiser 
has  a  hard-hitting  message  for 
the  local  market.  No  other 
medium  can  offer  the  same  cov¬ 
erage,  impact  or  impressions. 

“Our  success  with  Old 
Hickory  attests  to  the  effecthrr 
ness  of  newspapers  as  an  ad¬ 
vertising  force.” 
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MORE  INSURANCE  COMPANIES 
HAVE  HOME  OFFICES  IN  DALLAS 
THAN  IN 

ANY  OTHER  CITY! 
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To  insure  the  effectiveness  of  your  Dallas  advertising,  " 

schedule  the  Dallas  News!  With  the  largest  daily  circulation 
in  Texas,  The  Neivs  alone  gives  you  both  Dallas  and  the  surrounding 
market  whose  purchases  in  Dallas  add  up  to  more  than  the  entire 
retail  volume  of  Knoxville,  Spokane,  Trenton  or  Tacoma! 
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Papers  Take  Wheel 
Of  Oil  Industry  Drive 


Rockland,  Me. 

Plans  for  what  was  described 
as  the  greatest  drive  in  oil  in¬ 
dustry  history  to  enlarge  the 
market  for  petroleum  products 
were  revealed  here  by  C.  J. 
Guzzo,  vicepresident  of  the  mar¬ 
keting  division,  American  Petro¬ 
leum  Institute. 

Mr.  Guzzo,  who  is  also  a 
senior  vicepresident  of  Gulf  Oil 
Corp.,  told  the  Maine  Petroleum 
Association  that  the  program 
included  detailed  industry-wide 
projects,  some  already  launched, 
to  increase  the  consumption  of 
gasoline,  motor  oil  and  home¬ 
heating  oil. 


At  the  same  time,  the  API  is 
mounting  defensive  campaigns 
to  roll  back  federal  gasoline 
taxes  and  defeat  coal  industry 
efforts  to  legislate  use  of  coal 
in  place  of  oil  for  certain  con¬ 
sumers,  he  said. 

Rely  on  Newspapers 

Most  ambitious  of  the  mar¬ 
keting  efforts  will  be  to  per¬ 
suade  Americans  to  drive  more 
for  fun  and  recreation.  Chief 
reliance  for  spreading  this  auto 
travel  message  will  be  placed 
on  newspaper  editorial  and  ad¬ 
vertising  space,  including  spe¬ 
cial  annual  motoring  editions. 


.  .  .  and  your  advertising  budget 
doesn't  mean  much  in  any 
market,  unless  you  reach  all  the 
families  you  might  possibly  do 
business  with  .  .  . 

.  .  .  your  customers  are  not 
'national',  they're  right  here 
in  the  Lehigh  Valley  .  .  .  the 
3rd  metropolitan  area  in  Pa. 

Pre-sell  these  families  with 
'national'  advertising  in  the  local 
papers  .  .  .  the  Allentown  Call- 
Chronicle  newspapers  .  .  .  the 
only  media  that  will  deliver  your 
message  to  4  out  of  5  farhilies  in 
the  trading  area. 


represented  nationolly  by  Story,  Brooks  &  Finley,  Ittc. 


AlSrENTOWN.  PENNSYLVANIA 


More  of  the  industry’s  $150,- 
000,000  advertising  budget  will 
be  channeled  to  this  theme.  In 
addition,  other  businesses  bene¬ 
fiting  from  auto  travel,  such  as 
car  and  tire  makers,  restaurant, 
motel  and  resort  operations,  are 
being  asked  to  tie  in  part  of 
their  $400,000,000  ad  outlays  to 
the  program. 

Keynote  of  the  “more  driv¬ 
ing’’  campaign,  Mr.  Guzzo  said, 
will  be  that:  “Our  greatly  ex¬ 
panded  roads,  public  parks, 
private  recreational  facilities, 
and  historical  sites  have  trans¬ 
formed  America  today  into  a 
sight-seers’  wonderland.’’ 

The  drive  will  be  supported 
by  a  program  to  create  greater 
highway  safety  through  im¬ 
proved  driver  education,  better 
licensing  procedures,  and  firm 
but  sane  law  enforcement. 

Supplemental  Promotion^i 

Supplemental  gasoline  promo¬ 
tions  will  seek  to  interest  auto 
rental  companies  in  renting 
motor  boats  also;  to  cooperate 
with  international  airlines  and 
cruise  ships  to  sell  foreigners 
on  touring  the  U.  S.  by  car; 
and  to  schedule  national  holi¬ 
days  on  Mondays. 

The  American  Petroleum  In¬ 
stitute,  Mr.  Guzzo  said,  is  also 
progressing  in  proving  to  auto¬ 
makers  that  the  2,000-mile 
motor-oil-change  interval  pro¬ 
duces  greater  driver  satisfac¬ 
tion  with  car  operation,  than 
longer  periods  recommended  by 
some  manufacturers. 

The  API  Marketing  Division 
is  asking  an  API  allocation  of 
$500,000  to  enlarge  and  speed 
up  research  to  bring  cheaper, 
more  efficient  oil  heat  to  the 
American  householder. 

Matching  Funds 

In  immediate  support  of 
home-heating  sales,  a  group  of 
refiners  banded  together  in  the 
National  Fuel  Oil  Council,  are 
matching  the  funds  collected  by 
local  home-heating-oil  dealer 
groups  for  advertising  and  pro¬ 
motion,  Mr.  Guzzo  reported. 

Pete  Dawson  Scotch 
Tries  Cartoon  Ads 

Julius  Wile  Sons  &  Company, 
Inc.  launches  a  new  ad  cam- 
paigpi  (via  Chirurg  and  Cairns) 
this  month  for  Peter  Dawson 
Scotch  which  marks  an  innova¬ 
tion  for  this  brand.  A  series  of 
nine  cartoons  will  present  the 
character  Peter  Dawson  in  a 
variety  of  situations,  all  de¬ 
scribed  by  the  campaign  slogran 
“Speak  up  for  Peter  Dawson 
Scotch.” 

Ad  schedule  calls  for  greater 
frequency  than  in  the  past; 
black  and  white  full-pages  and 


one-third  pages  will  be  nn 
through  the  winter  in  the  .Ve» 
York  Times,  Los  Aniiiies  Timtt 
San  Francisco  Chronicle  and 
the  New  Yorker. 

Purina  Dog  Chow 
In  Supplements 

Backed  by  an  exira  adver- 
tising  push  starting  Sept.  25, 
Purina  Dog  Chow’.s  fall  con.’ 
sumer  promotion  will  be  a  port¬ 
folio  of  dog  portrait.^  as  a  self- 
liquidating  premium. 

The  advertising  support  (via 
Gardner  Advertising  Co.)  will 
include  full-page,  two-color  ad¬ 
vertisements  in  This  IFcefc 
(Sept.  25),  Parade  (Oct.  2), 
Family  Weekly  (Oct.  9),  and 
in  58  independent  newspapers  in 
markets  not  covered  by  the  na¬ 
tional  Sunday  supplements. 

New  ‘Four  Roses’ 
Campaign  To  Bloom 

Four  Roses  Whiskey,  a  brand 
which  has  been  distinguished 
by  outstanding  advertising  cam¬ 
paigns  for  many  years,  will  un¬ 
veil  a  totally  new  campaign 
(via  Young  &  Rubicam)  this 
month,  according  to  an  an¬ 
nouncement  by  Jack  Kaduson, 
vicepresident  in  charge  of  ad¬ 
vertising  and  sales  promotion 
for  Four  Roses  Distillers  Com¬ 
pany. 

Featuring  sophisticated  art 
treatment  geared  to  the  theme, 
“The  Good  Life  includes  Fonr 
Roses,”  the  new  campaign  will 
appear  in  full-color,  full-page 
ads  in  Life  and  Look  maga¬ 
zines,  as  well  as  in  frequent  one 
and  two  color  newspaper  in¬ 
sertions  across  the  country.  It 
will  also  be  featured  in  the 
brand’s  poster  program. 

800  Papers  To  Get 
1,000-Line  Ads 

A  1,000-line  ad  in  more  than 
800  newspapers,  pointing  up  the 
promotion  of  38  Pillsbury  prod¬ 
ucts  and  premium  offers,  will 
spark  Pillsbury’s  90th  Anniver 
sary  Year  sales  campaign, 
largest  promotion  in  company 
history  in  terms  of  predicted 
tonnage. 

The  campaign,  scheduled  to 
run  September  and  October, 
will  make  heavy  use  of  maga¬ 
zines  and  TV. 

Other  Campaigns  .  .  • 

•  A  concentrated  Sunday 
comics  campaigpi  (via  McCann- 
Erickson  Advertising  (U.S.A.) 
in  136  newspapers  in  116  citiee 
will  kickoff  Diamond  Walnut 
Growers,  Inc.’s  fall  advertising 
prog^ram  with  October-Novem- 
ber  insertions. 
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. . .  there's  a 


great  NEW  way  to  reach  the 

$300  MILLION 
WEST  MICHIGAN 
FOOD  SALES  MARKET 


The  Grand  Rapids  Press 

COMBINATION  RATE 
211,906  CIRCULATION 


COMBINED  EVENING  and  SUNDAY 
FOR  ONLY  60<t  PER  LINE 


What’s  new  about  the  retail  food  sales  and  advertising  picture  in  Western 
Michigan?  Plenty! 

BIGGER  MARKET  POTENTIAL:  In  1959,  retail  food  sales  in  the  23- 
county  West  Michigan  area  climbed  to  $301,183,000 — a  healthy 
5%  boost  over  1958.  Another  important  fact:  Per  capita  food 
sales  among  West  Michigan  families,  $297  annually,  rank  5% 
higher  than  the  national  per  capita  average.  (SM  Svirvey  of 
Buying  Power  7/10/60). 

NEW  ECONOMICAL  RATE:  Now  you  can  reach  more  customers  in 
this  bigger  West  Michigan  market,  and  at  lower  cost,  by  taking 
advantage  of  the  new  Evening-Sunday  Press  Combination  Rate. 

For  a  combined  rate  of  only  60^  i>er  line,  you  can  join  the  125,330 
evening  Press  circulation  to  the  86,576  Sunday  Press  circulation 
— a  combined  total  of  211,906  copies.*  The  resxxlt  is  an  over-all 
savings  of  13c  per  line  or  nearly  18%. 

Ask  your  Booth  Michigan  Newspaper  representative  for  full  details 
about  thb  sales-producing,  cost-saving  combination  rate. 


NEW  MARKET  MANUAL  AVAILABLE:  Population,  retail  soles,  income, 
employment  and  financial  facts  about  Grand  Rapids  and  Western 
Michigan.  Write  or  see  your  Booth  representative  for  your  free  copy. 

*ABC  Publisher’s  Statement,  3  mos.  ending  June  30,  1960 


THE  GRAND  RAPIDS  PRESS 


EVENING  •  SUNDAY 


NATIONAL  REPRESENTATIVES:  A.  H.  Kuch,  1  1  0  E.  42nd  Street,  New  Yorkl  7,  MUrroy  Hill  2-4760  •  Sheldon 
B.  Newman,  435  N.  Michigan  Ave.,  Chicago  11,  Superior  7-4680  •  Brice  McQuillin,  785  Market  St., 
^  Son  Francisco  3,  SUtter  1-3401  •  William  Shurtliff,  1612  Ford  Bldg.,  Detroit  26,  WOodward  1-0972. 
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Publishers  See 
‘Numbers  Game’ 
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prove  the  rate  structures  ofTewd 
general  advertisers,  ^Ir.  Roberts 
warned. 

Non-Reader  Growth 

New  editing  formulas  to  meet 
today’s  readership  requirements 
were  urged  by  J.  M.  Grant,  cir¬ 
culation  manager,  Seattle  Timet. 

Too  many  newspa|)ers  are 
working  on  a  news  formula  that 
Aldbrbrook,  Wash,  provided  the  exposure  total  years  old,  he  declared 

An  example  of  the  dazzling  which  topped  a  million.  This  is  *7  ^  discussion  emerging  from 
“numbers  game”  that  competi-  from  the  “pass-along”  formula  circulation  rates, 
tive  media  play  in  contending  that  six  persons  read  every  copy,  growth  of  non-readers 

for  newspaper  accounts  was  a  he  explained.  shows  that  some  groups  do  not 

highlight  of  the  fall  meeting  of  Several  Pacific  Northwest  ficem  the  daily  paper  a  neces- 
the  Allied  Daily  Newspapers  of  metropolitan  dailies  have  indi-  declared. 

Washington  here  last  week.  vidual  ABC  circulations  which  Young  people  and  pensioners 
In  this,  an  advertising  approximate  the  SEP’s  232,345  largest  areas  of 

agency’s  proposal  that  a  com-  figure,  he  observed.  non-readership,  his  studies  show, 

pany  shift  from  newspapers  and  Pensioners  often  remain  readers 

obtain  “close  to  100,000,000  Departure  Hid  but  they  are  lost  to  .\BC  be- 

media  exposures”  at  a  cost  of  The  foreword  of  the  presenta-  borrow  their  news- 

$43,370  was  disclosed  in  a  spe-  stated  that  the  company 

cial  report  by  Frank  G.  Mitchell,  had  “superior  distribution”  in 
publisher,  Walla  Walla  Union-  Portland,  Seattle,  Spokane  and 
Bulletm,  who  read  excerpts  Seattle  “from  using  the  tried 

and  true  method  of  small  space 
newspaper  copy,”  Mr.  Mitchell 
reported. 

Later  the  agency  presentation 
stated  it  felt  large  newspaper 

space  was  too  costly,  declared  largest  group  also  was  men- 
‘the  newspaper  has  the  added  tioned. 


from  a  campaign  proposal  sub¬ 
mitted  to  the  Walla  Walla  Can¬ 
ning  Company  by  a  top-ranking 
Coast  ad  agency. 

Exposure  Figures 


papers,  he  believes. 

10%  Total 

In  the  discussion  the  growth 
of  non-readers  in  two  North¬ 
west  metropolitan  areas  has 
now  provided  a  10  percent  total. 
One  estimate  was  12  percent 
A  report  that  young  people  are 


99.2%  City  Coverage 
66.4%  7-County  Trade  Area 
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National  Representative 


^  '  ^ 

{  NEWS-JOURNAL  ^ 

^  Papers  T 

i  SELL 

DELAWARE 

. .  .  .America's  only 
single  state  market! 

$4,790  per  family  retail 
sales— second  highest 
in  the  nation ! 


The  agency  recommended  the  _  _ _  _ _ 

cannery  turn  from  newspaper  disadvantage  of  not  being  a  Eldon  Clark,  circulation  man- 

space  to  regional  magazines,  readership  media,”  and  recom-  Spokane  Spoke itman-Rt- 

radio  and  outdoor.  It  provided  mended  against  newspapers,  he  Chronicle,  stressed  the 

the  cannery  with  these  media  advised.  decline  in  the  number  of  papen 

exposure  figpires:  Small  space  is  the  mark  of  a  bought  per  family  when  the 

From  the  use  of  copy  placed  small  company,  the  presentation  prioe  is  increased, 
in  the  Saturday  Evening  Post’s  declared  in  suggesting  maga-  .  Many  homes  now  have  a 
regional  issue,  distributed  in  zines  and  bespeaking  “impor-  single  daily  where  there  were 
Oregon  and  Washington:  1,347,-  tant-looking  advertising.”  three  before,  Mr.  Clark  said 

641.  Toward  improvement  of  news-  Metropolitans  suffer  along  with 

From  Sunset  Magazine’s  paper  selling,  Mr.  Mitchell  de-  non-mets  in  price  raises,  he 
Northwest  regional  edition,  650,-  dared  newspapers  are  not  giv-  'Yarned. 

000.  ing  the  agencies  service.  Basic  ®  discussion  of  advertising 

From  outdoor  boards  in  four  work  in  providing  tear  sheets  ethics,  Allied  voted  to  prewnt 
cities,  34,472,750.  and  billings  were  urged.  Poor  ^  declaration  of  principles.  Final 

From  radio,  in  three  cities,  copy  reproduction  is  causing  a  draft  of  a  recruitment  jiresenta- 
55,000,000.  demand  for  the  rerun  of  two  tion  brochure  also  was  approved. 

“These  are  the  figures  you  are  per  cent  of  placements,  he  esti-  Allied  s  advertising  readCT- 
up  against  in  selling  your  new.s-  mate<l.  .  campaign  will  be  continued, 

papers,”  Mr.  Mitchell  said.  Agency  visits  by  publishers  voted  at  sessions  con- 

The  multiplication  of  the  would  be  helpful,  Mr.  Mitchell  ducted  by  John  M.  McClelland 
SEP’s  232,345  estimated  circu-  also  suggested,  asking  “how  ^r.,  Longview  Daily  News,  sir 
lation  in  the  two  states  by  six  many  of  you  have  thanked  long-  sociation  president. 

time  advertisers  for  their  busi-  ,  A  sj^cial  program  to  mare 
jjggg9»*  the  25th  anniversary  of  Allied: 

incorporation  will  feature  the 
Rate  .Study  Urged  January  session  in  Seattle,  Lew 

The  view  that  the  general-  Selvidge,  secretary-manager,  an- 
retail  rate  differential  is  a  major  nounced. 
cause  of  declining  national  ad-  *  •  * 

vertising  volume  was  offered  by  Color  Called  Good 
Nelson  Roberts,  president, 

West-Holliday  Company,  Inc.  "“y  Editor 

A  study  by  his  representa-  Alderbrook,  Wash, 

tives’  organization  showed  a  Despite  cost,  color  is  one  of 
U.  S.  differential  of  87%  per  the  most  economical  tools  an 
cent.  He  asked  publishers  to  editor  can  use  in  building 
consider  whether  they  would  readership,  according  to  James 
offer  those  national  advertisers  Bracken,  managing  editor, 
signing  contracts  for  specific  Spokane  Spokesman-Review. 
space  their  local  rate  card  plus  The  editor  using  color  can 
25  per  cent  additional.  expect  the  80  per  cent  boost  in 

National  business  will  be  com-  readership  and  the  94  per  cent 
pletely  dried  up  in  five  years  increase  in  retention  that  the 
unless  something  is  done  to  im-  {Continued  on  page  24) 
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SPOT  COLOR 


..  .  .  no  other  way  can  you  reach  this 
prosperous  market  —  so  completely  — 
so  effectively  — so  reasonably  as 
through  the  combined  use  of  these 
Pulitzer  Prize  winning  newspapers ! 

ATTRACTIVE,  OPTIONAL  COMBINATION  RATES  • 


SUNDAY  COMICS 


should  begrin  when  the  color 
photo  subjects  are  first  planned 
he  observed. 

The  Spokesman- Ueview  has 
found  that  its  artists  can  add 
greatly  to  color  reproductions 
by  expanding  the  color  content. 
Bits  of  blue  sky  or  ureen  grass! 
when  extended  by  the  artists 
help  provide  colorful  vistas. 

Another  key  to  good  repro¬ 
duction  is  supplied  when  the 
photographer  is  able  to  select 
the  garments  worn  by  persons 
in  group  pictures. 

On  the  other  hand,  projects 
may  need  to  Ire  discard^  when 
subjects  are  in  drab  black  and 
white  attire  without  colorful 
background. 

Garment  Problem 

The  S-R  found  itself  in  trouble 
when  it  pictured  a  group  of  girl 
cheer  leaders  clad  in  natty  black 
and  white  uniforms,  he  ob- 
serv'ed.  It  changed  plans  for  a 
Paris  styles  presentation  be¬ 
cause  the  models  had  selected 
blacks  and  greys  for  wear  in  the 
illustrations  received. 

While  color  intensifies  good 
copy,  it  also  can  intensify  the 
bad,  Mr.  Bracken  warned.  Color 
that  is  not  well  done  becomes  a 
hazard,  he  explained. 

Among  special  tips  in  color 
stores  Grady  L^,  chairman  of  the  use,  Mr.  Bracken  .suggested  no 
them  downtown  merchants  committee  nicture  be  used  in  which  there 
better  which  planned  and  staged  the  is  more  than  250  per  cent  color 
special  event  praised  “the  phe-  density  in  any  one  area, 
nomenal  promotion  and  cooper-  Each  red  color  plate  is  shaved 
d  Co.,  ution  of  the  downtown  mer-  down  the  thickness  of  two  sheets 
lared:  chants  who  cooperated  for  the  of  newsprint  in  the  handling 
Presi-  time  in  this  effort.”  Retail-  methods  developed  at  the  S-R, 

:hants  to  make  the  After-  he  also  advised. 

gaid  Labor-Day  Sales  and  Clearances 
:  (ap-  C'^cut  rival  the  traditional  block-  -Sefril’s  Forecasi 

pie  a  busters  of  “After  Thanks-  Important  improvements  in 
about  Saving  and  After  Christmas,  ygg  editorial  color  can  be 


RETAIL  SLRVEY 


Post-Labor  Day  Sale 
Scores  in  Atlanta 


Atlanta,  Ga.  in  a  wealth  of  summer  merchan- 
The  third  city-wide  retail  dise  at  reduced  prices  but  tradi- 
sales  event  promoted  by  the  At-  tional  merchandise  and  new  fall 
lanta  Retail  Merchants  Associ-  items  purchased  especially  for 
ation  in  cooperation  with  the  this  sale”,  said  his  store  had 
Atlanta  Journal  and  Constitu-  had  “excellent  response”. 
tion,  the  “After-Labor-Day  f  ii  p 

Sales  and  Clearances,”  again  *'  ' 

scored  a  success  for  the  mer-  The  newspapers  signaled  the 
chants  and  the  newspapers.  retailing  idea  with  a  full  page 
The  other  two  retailing  pro-  black  and  white  page  ad  in  the 
motions  this  year  were  the  afternoon  Journal  Saturday. 
“After  Easter  Sales  and  Clear-  This  was  followed  by  a  “blazing 
ances”  which  was  sponsored  at  blue  whistle-theme”  page  pro- 
the  request  of  merchants  to  spur  motion  ad  in  both  the  combined 
lagging  spring  sales  and  the  Sunday  and  combined  Monday 
“After-Fourth”  to  promote  sum-  holiday  issues  and  ran  as  a  spot- 
mer  shopping.  color  page  ad  in  the  morning 

Spokesmen  voiced  optimism  Constitution  Tuesday.  The  84 
over  the  12-hour  long  shopping  page  Monday  newspaper  carried 
day.  9,602  inches  of  retail  advertis¬ 

ing  linage,  a  gain  of  1,676 
Belter  Tlian  '59  inches  over  last  year. 

Richard  Rich,  president  of  Last  year’s  Labor  Day  holi- 
Rich’s,  Inc.,  the  South’s  largest  ^uy  week-end  retail  linage 
department  store  said,  “The  day  totaled  9,788  inches.  This  year  s 
after  Labor  Day  is  one  of  those  retail  linage  total  was  11,997 
kev  davs  when  customers  have  inches  or  a  gain  of  2,209  inches. 


IN  PENNA^ 


DISTRIBUTORS  and  CHAINS 
SERVE  THE  S  AREAS 
bu  SINGLE  WAREHOUSING! 


Color  ^Buy 


(Continued  from  jmge  22) 


Get  the  most  out 
of  a  compact,  rich 
market  that  buys  more 
retail  goods  than  any 
one  of  35  entire  states! 


GIVES  YOU  THE  MOST  POMINATIMG 
COVERAGE  IM  LACKARAMMACOUinY! 


CLEVELAND 

Plain  Dealer 

Represented  by  Cresmer  &  Woodward 


SAWYER -FWSUSON- WALKER  COMPANY.  INC. 

New  York  •  ChicACo  *  PkilaJrIpkU  #  DeiretC 
•  AtUau  •  LmAoccIci  •  S«a  Fra»t.wco 


WE  believe  that. . . 

BULK  RATES 


are  helpful  to  newspapers 


WE  believe  that . . . 

FREQUENCY  RATES 

are  helpful  to  newspapers 


WE  also  believe  that . . . 


UNIFORMITY  OF  DISCOUNTS 

would  be  helpful  to  newspapers 


We  hope  that  by  January  1,  1961  the  majority  of 
the  newspapers  we  represent  will  have  endorsed  these  ideas. 

We  hope  that  many  other  newspapers  will  also  endorse 
these  ideas  so  that  General  Advertisers  will  be  attracted  by 
being  able  to  buy  newspapers  on  a  coast-to-coast  basis,  all 
offering  thoroughly  modern  rate  structures. 


★  PEOPLE  BELIEVE  WHAT  THEY  READ! 

★  PEOPLE  WELCOME  ADVERTISING  IN  NEWSPAPERS! 


MOLONEY,  REGAN  &  SCHMITT 

Representing  Newspapers  Exclusively  Since  1900 


HERBERT  W.  MOLONEY,  President 

WILLIAM  J.  SCHMITT  HERBERT  W.  MOLONEY,  Jr. 

Executive  Vice  President  Vice  President  &  General  Manager 


INGRAHAM  READ 
Senior  Vice  President 


New  Yert  •  Chicago  •  Detroit  •  Philadelphia  •  Boston  •  St.  Loois  •  San  Francisco  •  New  Jersey  •  Los  Angeles 


Dallas  •  Miami 


Ih^  Ki§hth  of  ff  •rriVii 


A'.  •• 


That’s 

telling  ’em... 


New  Yorkers  are  never  at  a  loss  for  words.  They  read  nearly 
8,000,000  newspapers  a  day  (40  dailies,  57  foreign  language J... and 
over  300,000  magazines.  They  can  listen  to  30  radio  stations  on  their 
11,000,000  sets;  watch  seven  channels  on  4,800,000  TV  sets.  In  the  five 
boroughs  alone.  New  Y'orkers  borrow  close  to  30,000,000  books  a  year 
from  public  libraries  and  pay  a  mountain  of  pennies  for  overdues... 
have  4,415,000  telephones— just  about  as  many  as  all  of  South  America 
and  .Africa  combined.  There's  more!  New  Y'ork  advertising  agencies 
create  almost  409c  of  the  nation 's  advertising  ...  2  billion  dollars 
worth.  Talk  about  words  .  .  .  New  York  is  the  world's  word  HQ. 

Naturally,  some  people  have  a  bigger  say  in  the  word  world  than 
others.  And  the  best  way  to  communicate  with  them  is  direct 
.  .  .  through  the  Herald  Tribune,  '‘the  market  without  waste.” 
Every  day  the  Trib  talks  to  the  richest  concentration  of  families  with 
$7,000-and-up  incomes— the  ones  who  can  afford  to  listen  and 
whom  you  can  most  easily  sell  at  a  profit.  That’s  why  the  Trib 
carries  the  fourth  largest  volume  of  general  advertising  of  all  U.  S. 
newspapers.  You’re  missing  plenty  if  you  don’t  tell  your  story  in  the 

co^n,unicame  Ne.  York  ^TtibUtie 


Seolaro.  Meeker  Jt  Seoll ;  Chiem0O  ST  I-4I07.  /tetroil  TR  J-Tkl*.  Thiladelphia  LO  3  i4$l  a  Dotkkl 
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individ-  corporate  brand  name  policies  2na  NewsDaoer 
ily  econ-  with  a  view  towards  re-evalu-  J't'pcr 

Eiss  mar-  ating  existing  brand  names  and  A  ^  C  *  .  C  a 

ducts  in  the  dropping  of  all  those  in  oCllllIiai*  1501 

t  said.  which  the  company  lacks  sub- 

ation  as-  stantial  equity.  Plans  for  a  seminar  on  newt- 

market-  Brand  names  should  be  wholly-  paper  advertising,  to  l>e  attended 
will  be  owned  by  the  company  and  by  an  estimated  200  advertiser 
mtion  to  should  relate  to  the  corporate  and  agency  executives,  are  now 
nclature,  name  in  all  communications,  he  being  drawn  up  by  the  Bureau 
cott  pre-  said.  of  Advertising,  AN  PA,  in  co¬ 
adoption  •  operation  with  the  Association 

tion  svs-  D  .  T’  i-  .  of  National  Advertisers  and  the 

in  more  52**^^*  Contest  American  Association  of  Adver- 

ation  of  FTC  Charge  on  Ads  tising  Agencies. 

‘ise;  its  London  Subject  of  the  seminar,  the 

facilities.  John  T.  Panks,  president  of 

j  the  de-  Rootes  Motors  Inc  has  de-  scheduled  to  take  place  Oct.  27 
nt  media  -I  a  «  V  all..  ^  *  in  the  Savoy-Hilton  Hotel,  New 

^ork,  will  ^ 

the  cWef  charges  that  Rotes'  advertising  j,n7ouS'’  by  Aden"  B.  Sil^ 
commit-  be  answcmi  “at  the  proper 

X)  review  time”  program  with  J.  Robert  Mc- 

annlica-  FTC  charged  that  Rootes  La^chlen,  manager  of  agency 
applica  ril.  cnargea  tnat  Kootes  ^j^tjong  of  the  Bureau.  The 

'  analyze  misrepresented  in  newspaper 

■a  j  *1.  ^  seminar  will  meet  from  9:30 

ve  influ-  and  magazine  ads  that  parts  o  on 

ions,  etc.  and  service  are  immediately  .  u  j  . 

jxecutive  available  to  purchasers  of  its  ^  ir  tvi 

mmittee,  cars  in  all  areas  of  the  U.  S.  "'t?-  m  f 

commu-  In  reply  to  the  FTC  state-  vertising  agency,  will  be  the 

get,”  he  ment,  Mr.  Panks  said,  “We 

shair  strongly  contest  th;  Com-  moderator  will  be 

U.  J  mission’s  cLr^es  We  maintain  Hobbs,  vicepresident  of  Batten, 
able  de-  mission  s  chafes.  We  maintein  g  ^  Durstine  &  Osborn. 

.r  two  large  parts  depots  in  New  frn.  i  .  .  ,  .V 

York  and  Los  Angeles  and  these  .  The  featured  speaker,  addres- 
ippincott  supplemented  luncheon  se^ion,  will 

»ting  of  by  stocks  held  by  our  dealers  Marion  Harper,  Jr^  c^ir- 
-  c^t  to  coast.  man  and  president  of  McCann- 

'  “Stock  levels  are  consistently  ^  .  , 

!  maintained  and  are  regulated  Other  speakers  and  panel 
on  a  basis,  the  principles  of  will  be  announced 

which  are  common  practice  later.  Their  talks  will  co^r  all 
throughout  the  industry.  There  ^^P^^s  of  creative  practice  in 
is  no  financial  limitation  placed  newspaper  adv^ertising,  incluihiig 
7  on  the  holdings  in  these  depots.  ^?^y^  ROP  wlor  reader- 

!  “During  the  past  10  years  a  ^^'P,  recent  development* 

strong  dealer  organization  has  evolving  new  creative  uses  of 
been  built  un  which  is  now  more  newspaper  space. 


Sees  Shift 
To  Corporate 
Umbrella  Ads 


Men  who  control  the  biggest 
ad  schedules 

read  The  Wall  Street  Journal 
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“Someone  ought  to  make  newspaper  space 


easier  to  buy” 


>  If  you’ve  been  on  Madison  or  Michigan  Avenues 
;  any  length  of  time,  say  40  weeks  or  40  years,  you’ve 
heard  it  often,  probably  too  often.  Could  be  your 
own  pet  peeve ! 

Well,  Metro  has  done  something  about  it  —  with 
a  new  regional  buy  for  Metro’s  SUNDAY  Maga¬ 
zines  and  Sunday  Comics  Network. 

Now,  you  can  buy  combinations  of  SUNDAY 
and/or  Comics  (three-paper  minimum  in  each) 
with  just  one  call  to  the  nearest  Metro  office.  More 
audience,  more  flexibility,  more  economy,  more 
marketing  savvy  at  the  local  level.  Let’s  spell  that 
out  for  you. 

Since  1932  Metro  has  pioneered  simplification  of 
the  newspaper  space  buying  function :  standardiza¬ 
tion  in  page  sizes;  new  additions  to  both  Metro 
networks;  more  flexible  rate  structures;  steeper 
discounts ;  production  savings  passed  along  to  ad¬ 
vertisers;  constant  refinement  of  the  marketing, 
research  and  promotion  assistance  offered  to  our 
advertising  colleagues. 

Now  this  new  step  forward.  Now  the  marketing 
services,  statistical  information,  flexibility  and 
creativity  formerly  available  through  Metro  on  a 
national  basis  only,  are  at  your  disposal  for  regional 
use  as  well. 

“What,”  you  may  ask,  “is  new  about  that?  A 
flock  of  big-name  national  magazines  now  sell  bits 
and  pieces  of  their  circulations.  What  has  Metro 
got  that  we  can’t  get  from  them?”  It’s  a  good  ques¬ 
tion.  And  mark  the  answer  for  your  own  profit. 

Charles  Caleb  Colton  gave  us  the  line:  '‘Imita¬ 
tion  is  the  sincerest  flattery"  And  the  current  crop 
of  magazine  split-runs  is  indeed  the  sincerest  flat¬ 
tery  of  the  newspaper’s  basic  marketing  function  — 
local  editing,  local  circulation,  local  retailing, 
local  pay-off  at  the  check-out. 

We  salute  the  magazines  and  accept  the  compli- 


will  ever  come  close  to  Metro’s  member  publishers 
in  the  journalistic  job  of  painting  the  local  scene  in 
their  editorial  columns  and  the  complex  local  mar¬ 
keting  scene  in  their  advertising  columns.  That’s 
the  exclusive  function  of  the  “fourth  estate”— and 
let  no  one  tell  you  otherwise. 

When  you  buy  Metro  regionally,  you  get  the  real 
thing.  When  you  buy  magazine  split-runs  you  get 
fragments  of  nationally  edited,  nationally  distrib¬ 
uted  circulations  —  sans  the  priceless  local  touch. 

When  you  buy  Metro  regionally,  you’ll  get,  in 
SUNDAY  and/or  Comics,  the  best-read  sections  of 
the  best  Sunday  newspapers  serving  the  markets 
of  your  choice.  You’ll  get  the  deepest  door-to-door 
coverage  in  every  neighborhood  of  every  market. 
You’ll  get  the  closest  correlation  with  store  loca¬ 
tions  of  leading  chains  and  supers.  You’ll  get  the 
finest  printing  available  from  modern  newspaper 
presses.  You’ll  get  the  know-how  and  where-to-tap 
experience  of  locally  trained  newspaper  men  who 
know  their  markets  as  they  know  the  backs  of  their 
hands.  In  short,  with  Metro,  you’ll  get  the  priceless 
local  touch. 

With  a  Metro  man  across  your  desk,  you  can 
push-pin  your  marketing-media  plans.  For  a  new 
product  test  or  rejuvenation  of  an  old  product  in 
Dallas  or  Des  Moines,  Pittsburgh  or  Phoenix, 
Boston  or  Buffalo  (you  name  ’em,  any  three  or 
more)  he’ll  show  you  the  facts,  figures,  facilities 
and  cooperation  you  need.  You  get  the  space  you 
want,  the  help  you  need  and  the  bill  itself  all  from 
one  source. 

And  for  that  bill  you  will  have  reached  a  far 
larger  audience  at  far  lower  cost  per  thousand  than 
national  magazine  split-runs.  See  comparisons  in 
the  box  below.  Clearly,  these  examples  may  not 
fit  your  regional  marketing  problem.  A  phone  call 
to  the  nearest  Metro  office  will  bring  you  the  cus¬ 
tom-tailored  facts  and  figures  you  need. 


LETS  LOOK  AT  THE  EAST  COAST 

CIRCULA-  COLOR 
TION  PACE  RAH  CPM 

SUNDAY  (13  maiaziRM)*  7,047,229  $29,010.50  $4.12 

UFE  (Eastirn  EdKitn)  2,335,000  $17,500.00  $7.49 

L00K(N(w  EnflaadA 

Middle  Atlaatic)  1,696,000  $12,795.29  $7.54 


Ntw  York  Novrt  (CAS) 

2,468,951 

$8,930.00 

Pltiladtlpiila  Inquirer 

1,041,740 

3,950.00 

Pittsbureh  Press 

New  York  Herald  Tribune 

549,755 

2.015.00 

521,568 

2.538.00 

Boston  Globe 

431,274 

1.900.00 

Newark  News 

392,215 

1.042.50 

Baltimore  Sun 

320,877 

1.675.00 

Washinfton  Star 

310,373 

1.550.00 

Buffalo  Courier-Express 

305,367 

1,470.00 

Boston  Herald 

298,604 

1,400.00 

Providence  Journal 

191,274 

1,050.00 

Springfield  Republican 

112,352 

850.00 

Syracuse  Post-Standard 

102,879 

640.00 

BUY  THEM  AU  OR  ANT  THREE 


■ 

AND  NOW  LOOK  AT  THE  MID-WEST 

CIRCUU- 

COLOR 

TION 

RATE 

CPM 

%  Pf.  Color 

(952  llRBS) 

MHRO  COMICS* 

5,078,234 

$15,129.44 
4color  Pg. 
(610  Haas) 

$2.90 

LIFE  (East  North  Central  Zone) 

1,675,000 

$11,712.50 

7.02 

SATURDAY  EVENIN6  POST 

1,254,343 

$9,600.45 

7.71 

(East  North  Central  Zone) 

‘METRO  COMICS 

Vi  Pg.  Color 
$4.0M.OO 

Chicago  Tribune 

1,229,396 

Chicago  Sun-Times 

670,127 

1.150.00 

Detroit  News 

640,079 

1.775.00 

Detroit  Free  Press 

521,947 

1,675.00 

Cleveland  Plain  Dealer 

510,406 

1.566U>0 

Milwaukee  Journal 

513,647 

1.550.00 

Indianapolis  Star  ( 

Muncie  Star  f 

338,876 

1.295.44 

Cincinnati  Enquirer 

280,266 

905.00 

Columbus  Dispatch 

278,461 

810.00 

Peoria  Journal-Star 

95,029 

350.00 

b 

BUY  THEM  AU  OR  ANY  THREE 

i  METROPOLITAN  SUNDAY  NEWSPAPERS,  INC.  Sundai 


SrIm  Offices:  260  Madison  Avenue,  New  York  16,  N.  Y.,  MUrray  Hill  9-8200  ■  Chicago  11, 1710  Tribune  Tower 
Detroit  2,  New  Center  Buildings  Los  Angeles  5, 3460  Wilshire  Boulevard  ■  San  Francisco  4, 155  Montgomery  Street 


CLASSIFIED  CLENIC 


Technical  Recruiting 
Index  Based  on  Ads 


By  Daniel  L.  Lionel 
C4M,  New  York  Herald  Tribune 


An  “Enffineer  Scientist  De¬ 
mand  Index”  has  been  developed 
by  Deutsch  &  Shea,  Inc.,  New 
York  advertising  agency  which 
for  many  years  has  given  major 
attention  to  technical  recruiting 
advertising.  The  compilation 
will  provide  a  key  to  hiring 
trends  in  this  specialized  field. 

The  monthly  measurement, 
which  began  in  July,  is  based 
on  ads  which  appear  in  tech¬ 
nical  journals  and  in  27  news¬ 
papers  representing  20  key  mar¬ 
kets. 

Since  the  July  figures  will 
provide  the  base  for  this  con¬ 
tinuing  Index,  CAMs  may  want 
to  file  the  following  as  in  sub¬ 
sequent  reports  the  number  of 
ads  and  total  linage  will  be  in¬ 
terpreted  according  to  the  in¬ 
crease  or  decrease  over  these 
figures,  thus,  July,  1960  =  100. 

Technical  Magazines 
No.  of  No.  of  % 

Ads  Pages  Base 

415  199.17  =  100 


FIRST  ISSUE 

SEPTEMBER  26,  1960 


in  Ulestchester 
thei^^Yietu  is  important 

WEOTl'HKNTIillti  MORNING  NKWSPAPBR 

DAILY  TRADER 

55  Church  St,  While  Plains,  N.  Y. 


nCPMCSCNTCO  NATIONALLY  BY 

RALPH  R.  MULLIGAN 

NCW  VORK'CHICAaO'OCTBOIT.LOB  ANOCLCS 


No.  of 

Newspapers 

% 

Ads 

Linage 

ROP  Ads 

Base 

654 

163,698 

Classified  Ads 

100.0 

6227 

493,1.54 

100.0 

Since 

the  Index  is 

a  con- 

tinuing  measure,  these  figures 
are  not  meaningful  in  them¬ 
selves.  Over  a  period  of  time, 
however,  it  will  serve  to  estab¬ 
lish  statistical  evidence  of  up¬ 
ward  and  do^vnward  trends, 
seasonal  influences,  the  impact 
of  major  engineering  and  tech¬ 
nical  conventions,  and  the  in¬ 
tensity  of  recruiting  activity  as 
indicated  by  the  ratio  of  ads  to 
linage  or  number  of  pages. 

Technical  journal  information 
for  July,  which  can  be  compared 
with  figures  for  the  first  half  of 
1960,  indicates  a  drop  in  tech¬ 
nical  recruitment  advertising, 
continuing  the  trend  shown  in 
the  second  quarter  of  the  year. 

Future  monthly  reports  will 
provide  comparisons  of  techni¬ 
cal  journal  and  newspaper  class¬ 
ified  advertising  for  engineers 
and  scientists. 

*  «  * 

STAMPS  FOR  SALE 

“Stamp  Advertising  in  Ameri¬ 
can  Newspapers”  is  the  title  of 
an  article  by  Henry  Howland 
scheduled  for  publication  in  the 
Sept.  25  issue  of  the  Stamp 
Wholesaler,  published  in  Burl¬ 
ington,  Vt.  The  article  provides 
a  compilation  of  newspapers 
which  carry  stamp  columns, 
gives  their  Stamp  Editor’s 


name,  advertising  rates  and  me¬ 
chanical  requirements. 

According  to  the  author,  only 
about  10%  of  all  stamp  dealers 
have  used  newspaper  stamp  ad¬ 
vertising,  and  most  of  these 
have  had  but  an  ad  or  two  in 
the  metropolitan  newspapers. 
“The  rest,”  he  writes,  “have 
never  tried  newspaper  advertis¬ 
ing  at  all  and  this  amounts  to 
neglecting  a  relatively  virgin 
field.” 

“If  you’d  like  to  develop  some 
new  business,”  writes  Mr.  How¬ 
land,  “try  newspaper  advertis¬ 
ing.” 

Quoting  one  stamp  dealer  of 
his  acquaintance  converging  the 
value  of  newspaper  advertising 
by  stamp  dealers  he  says,  “The 
ones  who  answer  newspaper  ads 
have  more  money  to  spend.” 

The  Stamp  Wholesaler  has  a 
circulation  to  8,000  stamp  deal¬ 
ers. 

«  «  « 

PERSONAL  NOTES 

Doyle  E.  Shirley,  director 
of  the  classified  advertising  de¬ 
partment,  Spartanburg  (S.  C.) 
Herald-Journal  —  to  publisher 
of  a  newspaper  in  West  Point, 
Ga.  Succeeded  by  Gene  Fowler, 
Herald-Joumal  advertising  de¬ 
partment. 

• 

Fund  Pays  Travel 
Costs  for  Interviews 

For  the  fourth  year.  Reader’s 
Digest  Foundation  has  awarded 
the  Syracuse  University  School 
of  Journalism  a  $750  student 
travel  grant.  Dean  Wesley  C. 
Clark  said  it  would  be  us^  to 
permit  students  to  interview  na¬ 
tional  figures.  More  than  50  stu¬ 
dents  have  taken  advantage  of 
the  opportunities  offered  by  it. 

To  qualify  for  travel  funds 
students  must  show  that  the 
material  they  seek  is  not  readily 
available  in  library  facilities 
here,  or  that  the  articles  they 
are  writing  require  interviews 
with  one  or  more  persons  in 
points  distant  from  Syracuse. 


44th  market^ 
in  the  nation! 


^2ndmarket^ 
in  Indiana! 


(U.S.  CENSUS 
BUREAU  RANKING) 


.  METROPOLITAN 
*  GARY-HAMMOND 
E.  Chicago,  Ind. 

O  ^ 

POPULATION  . 556,600 

E.B.I.  1959  . $1,130,840,000. 

E.B.I.  PER  HOUSEHOLD . $7,055. 

RETAIL  SALES,  1959 . $698,363,000. 

FOOD  SALES . $187,468,000. 

AUTOMOTIVE  SALES . $101,534,000. 

Source;  SALES  MANAGEMENT 
reach  it  ..  .  SELL  it  ONLY  through 

THE  GARY  POST-TRIBUNE 
THE  HAMMOND  TIMES 

REPRESENTED  BY  BURKE,  KUIPERS  &  MAHONEY,  INC. 


L.A.  Mirror  Runs 
Electronics  Section 

Angeles 

A  16-page  tabloid  section, 
published  by  the  Los  Angeles 
Mirror  and  devoted  -ntirely  to 
electronics  industry-  news  and 
advertising,  was  distributed  to 
more  than  35,000  of  the  nation’s 
leaders  in  electronics  at  the  Log 
Angeles  Sports  Arena  Aug.  23. 

The  first  of  its  kind  published 
by  a  Los  Angeles  newspaper, 
the  special  section  was  also  in¬ 
cluded  in  the  daily  circulation 
of  the  August  23  Mirror. 

Advertising  in  the  tabloid  was 
composed  entirely  of  classified 
help  wanted  listings  from  aero¬ 
nautical,  technological  and  elec¬ 
tronics  firms  across  the  nation. 
The  advertising  totaled  11336 
lines. 

David  Rees,  the  Mirror’s  busi¬ 
ness  and  financial  editor  directed 
the  editorial  make-uj). 

• 

1  Daily,  3  Weeklies 
Join  ABC  Membership 

Chicago 

One  daily  and  four  weeklies 
have  been  elected  to  member¬ 
ship  in  the  Audit  Bureau  of 
Circulations.  Seven  Canadian 
advertisers  and  three  advertis¬ 
ing  agencies  were  also  added. 

Newest  daily  to  join  is  the 
Pratt  (Kans.)  Daily  Tribune. 
The  weeklies  are :  Exeter 
(Calif.)  Sun;  North  Vernon 
(Ind.)  Plain  Dealer;  Fayette¬ 
ville  (N.  Y.)  Eagle-BuUetin 
and  Dewitt  Times;  and  Yonkers 
(N.  Y.)  Sunday  Record. 

Addition  of  these  companies 
brings  Canadian  advertiser 
membership  to  record  hig^  of 
167,  and  total  ABC  membership 
to  3,911.  Current  membership 
in  the  non-publisher  division  is 
at  a  high  of  1,103. 

• 

AFA  Sets  Sept.  20 
As  ‘Moving  Day’ 

Sept  20  is  “moving  day”  for 
the  Advertising  Federation  of 
America.  On  that  date,  the  50,- 
000-m  ember  association  will 
move  its  national  headquarters 
from  Manhattan’s  mid  -  town 
west  side  to  its  new  offices  at 
655  Madison  Avenue,  New  York 
21,  N.  Y. 

AFA’s  Washington  office  will 
remain  in  the  Association* 
Building,  1145  Nineteenth 
Street,  N.W.,  Washington  6, 
D.  C. 


‘2  Pennies  a  Day’ 

Hartford,  C<«n. 

The  Courant  added  “two  pen¬ 
nies  a  day”  to  its  price  thi* 
week,  the  rise  to  7c  being  the 
first  increase  in  13  years. 
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ALUMINUM  NEWS 

INFORMATION  ON  THE  ALUMINUM  INDUSTRY  FROM  REYNOLDS  METALS  COMPANY 


BIG  SAUCER  REFLECTS  ALUMINUM'S  ROLE  IN  SPACE — The 

Navy's  giant  radio-telescope  now  under  con¬ 
struction  at  Sugar  Grove,  W.  Va.  is  the  largest 
single  use  of  aluminum  in  the  history  of  space 
exploration.  Over  two  million  pounds  of 
various  aluminum  shapes  will  be  used  by  the 
Columbus  Division  of  North  American  Aviation  to 
form  its  saucer-like  reflector  that  covers  an 
area  of  more  than  seven  acres. 

A  BUMPER  CROP  OF  ALUMINUM  AUTO  PARTS  COMING — A 

better  way  to  make  automobile  parts  from 
aluminum  cuts  tooling  expenses  substantially 
and  reduces  the  number  and  cost  of  press  opera¬ 
tions.  Developed  by  Reynolds  Metals,  the 
process  involves  warm- forming  of  parts,  such  as 
bumpers,  out  of  aluminum  extrusions.  The 
process  can  be  varied  to  make  many  automobile 
parts  competitive  with  steel  in  price  and 
superior  in  corrosion  resistance,  appearance, 
weight  saving  and,  in  some  cases,  strength. 

u.  s.  ARMY'S  "PROJECT  MAN" — Aluminum  was  in  the 
spotlight  in  the  Army's  "Project  MAN"  (Modern 
Army  Needs)  held  recently  at  Fort  Banning,  Ga. 
Here  the  Army  displayed  its  most  recent  advances 
in  vehicles  and  equipment  to  the  public.  One 
of  the  most  outstanding  exhibits  was  the  Army's 
newest  personnel  carrier  protected  by  light, 
tough  aluminum  armor  plate.  This  showing  in¬ 
cluded  the  largest  array  of  aluminum  equipment 
ever  exhibited  by  the  Army. 

INDUSTRY  ROLE  IN  GATT  URGED — "The  world's  largest 
and  most  complex  business  negotiations 
begin  this  month  in  Geneva  to  work  out  a  new 
General  Agreement  on  Tariffs  and  Trade — more 
commonly  known  as  GATT.  The  decisions  made  at 
these  meetings  will  determine  the  tariff  rates 
on  thousands  of  individual  export  and  import 
products  of  the  United  States  and  of  the  other 
40  participating  countries.  The  United  States 
delegation,  for  example,  already  has  the  power 
to  lower  United  States  duties  by  as  much  as 
20%  over  the  next  three  years. 


connection  with  the  actual  negotiations. 

The  present  procedures  allow  too  little  time, 
too  late,  for  industry  to  be  as  helpful  as  it 
could  be.  There  is  too  little  time  because  no 
more  than  two  or  three  months  are  available  for 
the  Committee  for  Reciprocity  Information  to 
hear  the  views  of  hundreds  of  affected  indus¬ 
tries  and  for  the  multitude  of  committees  to 
digest  those  presentations.  It  comes  too  late 
because  industry's  views  would  be  most  helpful 
be fore,  not  after,  the  executive  departments 
and  the  President  have  come  to  a  decision. 

"Industry  is  as  vitally  interested  as 
Government  in  strengthening  the  free  world 
economically.  There  is  no  sound  reason  for 
Government  to  handicap  itself  by  keeping  in¬ 
dustry  in  the  anteroom  while  it  wrestles  with 
the  complexities  of  industry's  foreign  trade 
problems  behind  closed  doors." 

— R.  S.  Raynoldc,  Jr. 

ALUMINUM  ABOARD  THE  ATOMIC  CARRIER  ENTERPRISE — The 

nuclear  aircraft  carrier,  U.  S.  S.  Elnterprise, 
set  for  launching  September  24th  at  Newport 
News  Shipbuilding  and  Dry  Dock  Company,  will 
use  several  million  pounds  of  aluminum.  The 
largest  ship  ever  built,  she  recently  received 
her  last  major  exterior  installation  —  a 
glistening  aluminum  dome  to  house  electronic 
equipment.  Capped  by  the  dome,  the  carrier's 
"island"  towers  more  than  10  stories  high! 

ALUMINUM  TAKES  TO  THE  RAILS — The  Southern  Railway 
recently  added  to  its  rolling  stock  75  giant 
covered  100-ton  hopper  cars  made  of  aluminum. 
Three  of  these  60-foot  lightweight  giants  can 
haul  loads  requiring  four  steel  cars,  without 
exceeding  track  weight  limitations.  The  rail¬ 
road  industry  is  choosing  aluminum  over  steel 
because  of  its  lightness  and  non-corrosive 
qualities  with  no  sacrifice  of  strength. 

SHIP'S  SUPERSTRUCTURE  A  "SNAP"  WITH  SNAP-LOCK — Unique 
interlocking  aluminum  extrusions,  invented  by 


"While  foreign  trade  is  the  sole  subject  of  these 
GATT  conferences,  American  business  has  been 
confined  to  a  very  limited  and  preponderantly 
negative  role  in  these  proceedings.  This  has 
not  been  due  to  any  lack  of  interest  on  in¬ 
dustry's  part  but  rather  is  the  result  of 
government  committee  procedures  which  have 
developed  and  become  established  in  connection 
with  the  four  GATT  conferences  held  since  1947. 
To  my  knowledge,  no  other  industrial  nation 
keeps  its  own  industry  so  much  in  the  dark  as 
ours  with  respect  to  GATT  preparations  and 
negotiations. 

"Industry  is  barred  from  the  deliberations  of 
these  committees  during  the  critical  prepara¬ 
tory  stages  and  is  given  no  role  at  all  in 


Reynolds  product  development  division,  had  their 
first  marine  application  recently  when  Sun 
Shipbuilding  used  them  in  constructing  a  deck¬ 
house  for  a  new  Moo re-McCormack  freighter.  The 
use  of  these  snap-together  aluminum  parts  over 
conventional  steel  construction  eliminated 
welding  and  saved  77,000  pounds. . .increasing 
the  ship's  stability  and  payload. 

BARGING  AHEAD — The  world's  first  all-aluminum 
barges  designed  to  carry  cargoes  susceptible  to 
contamination  will  be  built  for  the  National 
Marine  Service  of  New  York  and  Industrial 
Marine  Services,  Memphis.  Aluminum's  lighter 
weight  will  increase  cargo  capacity;  also  the 
metal's  non-corrosive  qualities  make  cleaning 
operations  much  simpler. 


For  information  on  tho  oluminum  indvstry  coH  ony  ono  of  tho  foNowin9  PobKc  Rolotiom  OfficM  of  Roynoldt  Motab  Compony: 
RICHMOND:  (General  Officeil  Reynolds  Metols  Building,  Richmond  18,  Virginia,  Phone:  ATIantic  2-2311 


CHICAGO: 

Wrigley  Building,  410  North  Michigan,  Chicogo  II,  Illinois,  Phone:  WHitehall  4-2200 
D€TROfT: 

16200  Northlond  Drive,  Southfield  Township,  Detroit  35,  Michigan,  Phone:  KEnwood  7*6000 
HOUSTON; 

Adams  Petroleum  Center,  Room  323-N  6910  Fonnin,  Houston  25,  Texas,  Phone:  JAckson  8-5646 
FLORCNCE,  ALA,: 

412  South  Court  Building,  Suite  502,  Florence,  Alabomo,  Phorte:  EMpire  3-3150  or  3-3151 


LOS  ANGBIES: 

3540  Wibhire  Boulevord,  P.  O.  Box  75131,  ios  Angeles  5,  Colifornia,  Phone:  DUnkirk  l-35It 
NEW  YORK: 

19  Eost  47th  Street,  New  York  17,  New  York,  Phone;  Eldorodo  5-7700 
PORTUND; 

819  CoKode  Building,  Portlortd  4,  Oregon,  Phone:  CApitol  7-2453 
WASHINGTON; 

503  World  Center  Building,  Woshington  6,  D,  C-,  Phone:  NAtionol  8-5336 


The  Weekly  Editor 


IVIAiL  BAG€ED 

The  following  commentary 
was  precipitated  by  a  recent 
column,  written  by  Carlos  J. 
Videla,  associate  editor  of  the 
Bridgehampton  (Long  Island) 
News  for  the  past  seven  years. 


May  I  suggest  that  the  jour¬ 
nalistic  education  of  your  Mr. 
Videla  (page  42,  E&P  for  Aug. 
20)  has  been  sadly  neglected. 

I’ve  just  been  reading  his  ar¬ 
ticle  on  weeklies.  I  don’t  recall 
having  visited  Bridgehampton, 
but  if  the  weekly  papers  out  his 
way  are  as  bad  as  he  implies, 
his  must  be,  indeed,  the  ultimate 
pioneer  region  of  a  genuine 
“last  frontier”. 

Among  the  9,000  or  so  (the 
total  seems  to  grow  each  year) 
weeklies  in  this  country,  there 
are  a  comparative  few  which 
are  poorly  put  together  and 
which  to  a  large  degree  merit 
Mr.  Videla’s  description.  But 
fairness  would  dictate  the  fur¬ 
ther  observation  that  among  the 
2,000  or  so  (and  the  number 
seems  to  decrease  each  year) 
dailies  in  this  country,  there 
are  a  comparable  few  which 
lack  and  look  equally  as  badly. 

Mr.  Videla  is  apparently  un¬ 
aware  of  the  fact  that  more  and 
more  weeklies  each  year  are 
being  established  new  or  taken 
over  and  run  by  former  daily 
newspapermen  (many  of  them 
journalism  school  graduates) 
— with  the  real  nose  for  news 
and  the  determination  to  print 
it  “without  fear  or  favor”,  with 
both  imderstanding  of  and  prac¬ 
tice  in  good  typogrraphy  and 
makeup. 

Since  apparently  he’s  a  resi¬ 
dent  Long  Islander,  his  pro¬ 
vincialism  is  surprising  —  for 
his  own  tight  little  isle  pro¬ 
duces  some  of  the  finest  week¬ 
lies  in  the  United  States,  beau¬ 


tifully  printed  in  some  of  the 
fine55t  plants  in  America. 

Many  of  us,  former  daily  men 
and  others  who  started  in  as 
weekly  journalists  and  stayed 
there  because  they  loved  it,  get 
a  little  impatient  now  and 
again  with  some  of  our  daily 
conferees  who  seem  often  to 
take  peculiar  satisfaction  in 
looking  down  their  collective 
noses  (which  might  better  be 
employed  in  ferreting  out  the 
news)  at  the  weekly  press — as 
if,  perhaps,  they  were  discon¬ 
certed  that  ours  is  the  most 
widely  and  thoroughly  read  me¬ 
dium  of  all,  that  we  enjoy  a 
kind  of  editorial  influence  and 
community  prestige  which  few 
dailies  can  boast,  that  we  fill  a 
need  and  fulfill  a  responsibility 
which  no  other  publication  of 
any  kind  achieves  .  .  .  and  that 
all  of  these  don’t  just  happen, 
they  have  to  be  earned. 

Mason  Rossiter  Smith, 
Publisher  &  Editor 
Gouvemeur  (N.  Y.) 

Tribune -Press 


Dear  Editor: 

Carlos  J.  Videla’s  column 
sounds  like  something  written 
during  the  “Dark  Ages,”  and 
the  writer,  too,  must  have  been 
in  the  dark,  since  he  hasn’t  in¬ 
spected  any  good  weeklies  for 
quite  some  time. 

Before  editorials  for  this 
publisher’s  weekly  paper  are 
written,  we  do  some  honest  fact¬ 
finding.  I  suggest  Mr.  Videla 
do  the  same  before  he  writes 
any  more  criticism  of  weeklies. 

Let’s  look  at  some  of  his 
criticisms : 

1.  Weeklies  depend  on  com¬ 
mercial  printing  for  their  exist¬ 
ence.  Of  the  25  or  30  weeklies 
we  exchange  with  each  week,  I 
doubt  this  is  true  of  any  of 
them.  The  newspaper  is  gen¬ 
erally  the  bread  winner  and 


most  editors  want  it  that  way.  limits  to  what  one  man  can  do. 

2.  I  see  many  weeklies  with  And  most  weekly  men  push 
heads  bigger  than  24  point  when  themselves  to  that  limit, 
news  stories  warrant  them.  I’d  That’s  why  so  many  of  us  go 
like  to  see  an  example  of  his  ^y^s  before  our  time. 

“two  inch  story  item  about  old  ,j,he  .stor>'  told  in  E&P  needed 
Mrs.  Whosis  falling  downstairs 

.  gets  the  same  two-line  12  ridiculous.  Editors  should 
pt.  head  as  another  story,  right 

along  side,  telhng  of  a  grade  ^  ^ 

crossing  crash  fatal  to  five  chi  -  it  ^  ^ 

dren.  ’  For  each  example,  1 11  opinionated  storv. 
submit  five  that  were  bannered. 

3.  True,  half-column  para-  ‘‘o"  ^  too  hard  on  us, 

graphs  are  not  rare.  But  most  ^nd  forgive  us  our  fillers.  We’re 
of  them  are  published  in  dailies.  hurry. 


(I  can  give  you  samples.) 

4.  Weekly  composed  ads  are 
horrible,  he  says.  Here  again  I 
agree  we  do  not  have  or  take 
nine  to  do  the  job  as  it  should 
be.  (But  the  ad  still  gets  read¬ 
ership  from  Mrs.  Whosis  when 
she  lies  in  bed  after  falling 
downstairs.)  And  dailies  are 
just  as  good  at  this  sinning. 

5.  Weekly  reporting  trite. 
Yes,  but  if  Mr.  Videla  would 


Joe  Hewitt,  Publisher 
Throckmorton  (Tex.)  Tribune, 
Springtoivn  (Tex.)  Review 


THURSDATA 


HALF-CENTURY  MARK  - 
J.  P.  (Jodie)  Gozder  and  the 


have  looked  at  some  weeklies  of  Camphellsville  (Ky.)  News- 
today  instead  of  those  from  a  Journal  just  celebrattnl  a  fiftieth 
decade  ago,  he  would  have  no-  anniversary.  He  put  out  the  pa- 
ticed  a  marked  improvement.  per’s  first  issue  on  Aug.  3,  1910. 

6.  And  finally,  I’d  like  to  send  Looking  back,  he  said  the  past 
Mr.  Videla  copies  of  some  good  50  years  weren’t  easy.  Starting 
weeklies  and  I’d  like  to  give  him  out  against  a  competitor  who 
my  comments  on  the  daily  press  had  25  local  business  men  for 


of  today. 


stockholders  made  ad  soliciting 


William  D.  Brooks,  Publisher  for  Mr.  Ck)zder  difficult.  But  the 
The  Prophetstoum  (Ill.)  Echo  News-Journal  did  alri^t.  It 
*  •  ♦  went  on  to  win  more  than  100 

jj.g.  prizes  in  Kentucky  Press  Asso- 

Most  weekly  editors  are  not  conteste,  saw  everyrae 


ignorant,  nor  are  they  lazy,  of  its  competitors  fall  by  the 
They’re  just  in  a  hurry.  wayside,  and  is  still  going 

When  I  first  entered  the  strong, 
weekly  business  last  October,  I  *  *  * 

said  I’d  never  be  guilty  of  ter-  PARTNERS  —  O.  N.  Burgess 
rible  make-up  sins  such  as  hav-  jr.,  formerly  promotion  man- 
ing  a  two-column  story  under  ^ger  of  Radio  Station  WBT, 
a  one-column  head— nor  would  Charlotte,  and  James  H.  Owen, 
I  run  those  crummy  fillers  when  have  formed  a  partnership  to 
there  were  endless  good  local  publish  the  Clover  Herald  and 
feature  stories  to  be  written.  Yorkville  Enquirer,  York,  S.  C. 

Three  Thursday  nights  in  a  *  *  * 

row  I  didn’t  get  to  bed.  My  wife 

didn’t  get  to  bed.  My  help  FROM  PUBLISHED  TO 
didn’t  get  to  bed,  and  I  had  to  PUBLISHER  —  Novelist  and 
pay  them  for  eight  days  work  scenarist  Frank  Gruber,  whose 
during  a  six-day  period.  books  have  sold  60,000,000  copies 

To  add  to  my  troubles,  I  got  24  countries  has  purchased  a 
I  hit  where  it  hurt  most.  I  didn’t  California  weekly,  the  Specto- 
make  any  money.  and  renamed  it  the  Brenl- 

So  I  got  in  a  hurry.  wood-Bel-Atr  Pacer.  Mr.  Gruber 

Now  I  spend  more  time  sell-  "as  formerly  editor  of  several 
ing  ads  and  less  time  in  writing,  trade  jounials  and  fann  papers 
editing  and  make-up.  We  still  midwest  before  he  wn 

try  to  improve,  and  I  l)elieve  we  free-lance  field.  He^ 

have  improved  the  Tribune  to  currently  dramatizing  his  latw 
make  it  one  of  the  best  looking  uovel  Twenty  Plus 
i  weekly  papers  of  its  size  in  the  I*®  produce  for  Allied  Art- 
!  country.  But  occasionally  we  ’^ts. 

!  have  a  narrow  head  over  a  wide  •  *  * 

■  story  and  pass  handwritten  so-  PLENTY  TO  READ  —  A 
I  ciety  hand-outs  directly  to  the  third  weekly  in  suburban 
linotype,  allowing  the  “delici-  Parma,  Ohio,  will  begin  publict- 
I  ous”  meals  and  such  to  get  tion  shortly.  The  new  paper,  to 
through.  be  printed  in  offset,  will  compete 

The  average  weekly  newspa-  in  a  Greater  Cleveland  area  of 
per  editor  is  the  hardest  work-  large  growth.  Robert  C.  Brown¬ 
ing  man  in  town.  There  are  ing  is  publisher. 
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heyenne 


How  well  do  you  know  your 


This  Capital  is  important 
to  the  State  of  Wyoming 


This  Capital  is  important 
to  our  trade-mark 

When  you  have  occasion  to  refer  to  our  product 
by  its  friendly  abbreviation,  you’ll  keep  your 
meaning  clear  if  you  make  it  “Coke”. . . 
with  a  capital  “C”  please.  And  you'll  help  us 
protect  a  valuable  trade-mark. 

Next  time  thirst  creeps  up  on  you,  be  really 
refreshed  . . .  pause  for  Coca-Cola.  The  cold  crisp 
taste  of  Coke  is  the  all-time, 
anytime  favorite  in  50  states  and  more  than 
100  countries  the  world  over. 


I* 


Coke 


A$k  for  tl  tUlur  way . . .  both 
trado^marko  uMan  tho  lamt  Ihint 


SIGN  OF  GOOD  TASTE 

Copyri^  1959  THE  COCA-COLA  COMPANY 


To  meet  the  housing  needs  of  America’s  exploding  population,  some  13,500,000 
privately  financed  new  homes  will  be  needed  by  America’s  families  in  the  next  ten 
years.  Where  will  the  billions  of  dollars  to  finance  these  homes  come  from? 

Currently,  Insured  Savings  and  Loan  Associations  are  making  more  loans  for  the 
construction  of  homes  than  any  other  type  of  financial  institution.  During  the 
1960’s  the  greatest  demand  for  home  financing  will  fall  on  these  Associations. 

It  is  a  challenge  they  accept .  .  .  pledging  themselves  to  continue  to  serve  you  in 
the  future  as  they  have  in  the  past. 

INSURED  SAVINGS  AND  LOAN  ASSOCIATIONS 

members  federal  savings  and  loan  insurance  corporation,  an  agency  of  the  u.  s.  government 


Let’s  all  register 
. . .  let’s  all  vote! 


FAIRCHILD 

news 


John  j.  Fareti  has  joined  the 
editorial  staff  of  FOOTWEAR 
NEWS  as  news  editor,  succeed¬ 
ing  Richard  Cohen  who  has  heen 
transferred  to  San  Francisco  as 
Fairchild  bureau  chief  there.  Mr. 
Fareti  was  formerly  editor  of 
LF-Gas  Magazine,  and  prior  to 
that  editor  of  Oildom  Daily. 


.Megunia  Horikawa  has  joined  tin- 
staff  of  Fairchild’s  japan  bureau 
in  Yokahoma.  Mr.  Horikawa  will 
concentrate  largely  on  news 
coverage  for  Fairchild’s  forth¬ 
coming  weekly,  MET.ALWORK- 
ING  NEWS. 


The  current  issue  of  MEN’S 
WEAR  Magazine  (Sept.  16)  offers 
a  i-omprehensive  picture  of  the  re¬ 
surging  interest  in  the  British  in¬ 
fluences  on  men’s  fashions.  Perkins 
H.  Bailey,  MEN’S  WEAR’S 
fashion  analyst,  spent  a  month  in 
England  preparing  fur  this  fea¬ 
ture,  and  his  report  covers  the 
gamut  of  men’s  wear,  viewing  the 
British  fashion  scene  in  terms  of 
the  American  market. 


Harriet  Mackintosh,  Fairchild’s 
director  of  correspondents,  has 
just  announced  the  appointment  of 
the  following  new  correspondents: 
Veda  N.  (ionner,  formerly  of  the 
.Alamogordo,  N.M.,  News,  who 
will  handle  news  assignments  in 
Albuquerque,  N.M.;  Jesse  Price, 
city  ^itor  of  the  Santa  Fe  New 
Mexican,  who  will  cover  for  Fair- 
child  in  Santa  Fe;  and  Clyde 
Steiner,  who  will  be  news  repre¬ 
sentative  in  Grand  Junction,  Colo. 


William  Pyle,  editor  of  FOOT¬ 
WEAR  NEWS,  left  last  week  on 
an  extended  tour  of  southeastern 
states,  visiting  footwear  retailers 
and  manufacturers.  His  trip  will 
take  him  as  far  as  Miami,  where 
he  will  attend  the  Miami  Beach 
shoe  show  at  the  Deauville  Hotel, 
Sept.  25-28. 


DAILY  NEWS  RECORD  will 
publish  its  semi-annual  Industrial 
Textiles  Progress  report  on  Sept. 
22.  Under  the  title  “Making 
Profits  With  Industrial  Textiles,’’ 
this  coming  section  presents  a  sur¬ 
vey  of  the  latest  product  develop¬ 
ments  and  sales  opportunities  in 
aU  areas  of  the  $2%  billion  in¬ 
dustrial  textile  market. 

FAIRCHILD 
Publications,  Inc. 

7  East  12th  St.,  New  York,  N.  Y. 

Publi$htn  of 

Oo'dy  _N«wt  Record,  Supermarket  News, 
Women's  Wear  Doily,  Electronic  News, 
Home  Furnishings  Doily,  Directories, 
Men's  Wear,  Foolweor  News.  Books. 


Dick  Hardwick,  UPI  niffht 
manager,  Dallas,  Tex.  —  to  UPI 
bureau  manager,  Albuquerque, 
N.  M.,  succeeding  Jack  Wilkin¬ 
son,  now  with  Oklahoma  City, 
Okla.,  UPI  bureau. 

*  .  * 

H.  P.  PlCKERia.L,  editor,  Al¬ 
buquerque  (N.  M.)  Journal  — 
married  to  Jewel  Street. 

*  # 

Janice  Reed  —  now  acting 
society  editor,  F  arminqton 
(N.  M.)  Daily  Times. 

*  *  * 

Penny  Twers  —  to  editorial 
staff,  Roswell  (N.  M.)  Record. 

»  *  . 

Lynn  Buckingham  —  to  city 
desk,  Farmington  (N.  M.)  Daily 
Times. 

*  .  * 

Al  EtJ.isoN,  managing  editor, 
.Alameda  (Calif.)  Times-Star  — 
to  employee  information  staff 
supervisor  for  the  Pacific  Tele- 
j  phone  Company’s  Northern 
I  Counties  Area  in  Sacramento. 

• 

j  Carnegie  Fellowship 
!  For  Editorial  Writer 

Louisville,  Ky. 

Weldon  James,  Courier-Jour¬ 
nal  editorial  writer,  has  left  on 
a  Carnegie  fellowship  for  a  year 
of  foreign  travel,  study,  and 
writing. 

!  Mr.  James,  47,  will  continue 
i  writing  for  the  C-J  on  an  un- 
j  scheduled  basis.  His  special  in- 
I  terests  will  be  in  relationships 
i  between  the  United  States  and 
I  Western-alliance  nations  and  in 
Western  ties  with  the  new  Af¬ 
rican  nations. 

During  the  year  of  travel,  Mr. 
James  will  be  based  at  London. 
Mr.  James,  his  wife,  and  three 
children  sailed  for  England 
Sept.  9. 

Mr.  James  has  been  associate 
editor  of  the  C-J  since  1948.  He 
has  been  a  foreign  correspond¬ 
ent  in  wartime  China,  Spain, 
and  London,  and  was  a  roving 
editor  for  the  old  Collier’s  mag¬ 
azine.  He  was  a  1939  Nieman 
I  fellow. 


Weldon  James 


personal 


THE  PROFESSOR  got  a  first-hand  look  at  the  writing  products  of  his 
former  students  when  W.  Sprague  Holden  (center),  head  of  Wiynt 
State  University's  Journalism  Department,  spent  the  summer  "refresking" 
on  the  Detroit  Free  Press  copy  desk.  He  found  himself  putting  th« 
pencil  to  the  work  of  Frank  Beckman  (seated,  left),  City-County  Build¬ 
ing  reporter  (Wayne  1949),  member  of  the  first  class  Holden  ever 
taught.  Richard  Wright  (seated,  right)  is  on  the  copy  desk  (dess  of 
1959).  Standing  (left  to  right)  are  reporters  Carter  Van  Lopik  (January 
1954),  John  Mueller  (June  1959),  Tom  Houston  (June  1954)  and  Geri 
Rose,  financial  desk  copyboy  and  still  a  student. 


Pat  Reuter,  assistant  picture 
editor,  Cleveland  (Ohio)  Press 

—  to  club  editor,  succeeding 

Betty  Klaric,  now  general  as¬ 

signment  on  women’s  pages. 

«  .  * 

Orun  Folwick,  formerly 
with  Minneapolis  (Minn.)  Star 
and  Tribune  —  to  executive  di¬ 
rector  of  Minnesota  Good  Roads, 
Inc.,  succeeding  John  H.  Mul¬ 
len. 

*  ♦  ♦ 

Marvin  Balding  —  to  editor¬ 
ship,  Little  Rock  (Ark.)  Demo¬ 
crat  Sunday  Magazine,  succeed¬ 
ing  Roberta  Martin,  now  direc¬ 
tor  of  women’s  activities  in  the 
editorial  offices.  Ralph  Patrick, 
feature  writer  and  assistant  to 
the  magazine  editor  —  resigned 
to  enter  Arkansas  State  Teach¬ 
ers  College.  Will  Counts,  pho¬ 
tographer  —  to  Chicago,  Ill., 
photo  bureau  of  the  Associated 
Press. 

*  *  « 

Grant  Stone,  advertising  di¬ 

rector,  Cleveland  (Ohio)  Press 

—  appointed  to  1961  Advertis¬ 
ing  Week  committee  by  the  Ad¬ 
vertising  Federation  of  Amer¬ 
ica. 

*  *  * 

Clyde  Mann,  political  and 

legislative  reporter,  Akron 
(Ohio)  Beacon  Journal  —  to  di¬ 
rector  of  public  relations  of  the 
Ohio  Savings  and  Loan  League. 


Publisher  to  Pastor 
To  Lineeast  Operator 

The  retired  Rev.  Walter  S. 
Patrick  has  joined  Garden  City 
(N.  Y.)  Newsday,  as  a  line 
casting  operator  on  the  lobster 
shift. 

He  has  a  record  of  printing 
and  publishing  dating  back  39 
years,  to  when  Mr.  Patrick 
founded  the  Canarsie  Courier 
in  Brooklyn. 

• 

Boliiiger  to  C.M. 

Of  Sporting  News 

St.  Louis,  Mo. 

Herb  Bolinger,  previoui^ 
head  of  the  circulation  depart¬ 
ment  of  the  Jackson  (Misi.) 
State  Times,  has  been  named 
circulation  director  of  the  Sport¬ 
ing  News. 

He  succeeds  Charlie  Baxter, 
who  has  retired  after  28  years 
in  the  post. 

Four  Co  to  Honolulu 

Honolulc 

The  Honolulu  Star-Bulletin 
has  added  four  new  men  to  its 
staff:  Keith  Bridenstine,  Great 
Falls  (Mont.)  Tribune;  M.  C 
Cagle,  Palm  Beach  (Fla.)  Post; 
James  Leveque,  Fairbankt 
(Ala.)  News-Miner;  Charles 
Frankel,  Chicago  (Ill.)  Tribune. 
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John  J.  Burns,  city  editor, 
M treed  (Calif.)  Sun-Star  —  to 
m  a  n  a  ^  i  n  editor,  Antioch 
(Calif.)  Daily  Ledger,  succeed¬ 
ing  the  late  Ed  Bradley. 


Tom  Mii.ler  —  to  assistant  News 

<Dorts  editor,  Huntington  w.  . 

(W.  Va.)  Advertiser,  succeed-  Lists  Promotions 

ing  Don  Hatfield,  now  assist-  Longview,  Wash, 

ant  telegraph  editor.  .\nnouncement  of  a  series  of 

*  *  *  promotions  following  the  retire- 

RlCHARi)  Kline,  assistant  ik)-  ment  of  R.  M.  (Curley)  Ander- 

liticsl  eilitor,  Los  Angeles  son,  manager  and  a  37-year 
(Calif.)  Examiner  —  to  gover-  veteran,  is  made  by  the  Long- 
nor’s  staff  as  assistant  to  ex-  view  Daily  Sews.  Stanley  E. 
ecutive  secretary'  Hale  Cham-  Fagerstrom,  classified  adver- 
pion.  tising  manager,  was  named  ad- 

*  *  *  vertising  director.  He  began  his 

Pete  Dosher,  city  desk,  Fort  News  career  in  1946  as  a  re- 

Smith  (Ark.)  Times  Record  —  |)orter. 

to  assistant  publicity  director  William  B.  Brigman,  comp¬ 
and  assistant  professor  of  jour-  troller  and  assistant  to  the  pub- 
nalism  at  Louisiana  Polytechnic  Usher,  is  now  business  manager. 
Institute,  Ruston,  La.,  succceed-  He  has  supervision  over  all  de- 
ing  Jbs.s  Covington,  now  head  partments  other  than  news  and 
of  the  journalism  department,  editorial. 

University  of  Arkansas.  Mrs.  Doris  Mattila,  chief 

*  *  *  clerk  in  classified,  became  classi- 

Richari)  Gwyn,  Ottawa  Par-  fied  manager.  She  joined  the 

liamentary  press  galler>’  corre-  News  in  1952. 
spondent  for  Thomson  Newspa-  Mr.  Anderson  joined  the  News 
pers  —  to  Ottawa  editor,  Mac-  in  1923  from  the  Moline  (Ill.) 
lean-Hunter  business  publica-  Dispatch.  He  was  the  original 
tions,  succeeding  Don  Peacoke,  secretary  of  the  Allied  Daily 
now  with  Ottawa  bureau  of  the  Newspapers  of  Washington. 
Fkancinl  Post,  weekly  newspa-  • 

per  of  the  Maclean-Hunter  com-  Frederick  G.  Vogel,  former 

assistant  city  editor.  Midland 
(Tex.)  Reporter-Telegram,  and 
staff  reporter,  Washington 
(D.  C.)  Post  —  to  instructor  in 
English,  School  of  Arts  and 
Sciences,  University  of  Hart¬ 
ford,  Conn. 


Ron  Poulton,  radio- television 
columnist,  Toronto  (Ont.)  Tele¬ 
gram — to  news  director,  CFTO- 
TV  Toronto,  new  station  owned 
by  the  Telegram. 


Christian  D.  Stevens,  city 
desk,  (treat  Falls  (Mont.) 
Leader,  and  more  recently  pub¬ 
lisher  of  the  weekly  Great  Falls 
Independent  —  to  assistant  pro¬ 
fessor  of  English,  College  of 
Great  Falls. 


Thomas  V.  Nf.stro,  general 
reporter.  Mount  Kisco  (N.  Y.) 
Patent  Trader  —  to  photo  cap¬ 
tion  desk,  Associated  Pr«^, 
New  York. 


Nate  Kleger,  police  l)eat, 
Philadelphia  (Pa.)  Bulletin  — 
to  early  morning  desk  assistant. 
Hugh  Flaherty,  rewrite  desk, 
Baltimore  (Md.)  Sun  —  to  re- 
writeman.  Bulletin. 


Jack  Troe,  suburban  weekly 
editor  and  publisher  —  to  city 
d€«k,  Des  .Moines  (Iowa)  Regis¬ 
ter. 


Julie  Byrne  —  from  women’s 
department  to  fashion  editor, 
Los  Angeles  (Calif.)  Mirror. 
Jack  Haberstroh  —  from  na¬ 
tional  salesman  to  travel  edi¬ 
tor. 


Dave  .Allred,  formerly  with 
city  desk,  Corpus  Christi  (Tex.) 
Caller-Times  —  to  the  graduate 
school  of  journalism,  Columbia 
University,  New  York. 


TOP  MAN — Bill  Kennedy  hes  been 
nanted  editor  of  the  weekly  Cuper¬ 
tino  (Calif.)  Courier.  He  was  pre¬ 
viously  with  the  Alameda  Times- 
Star,  San  Leandro  News-Observer, 
Duluth  (Minn.)  Tribune  and  Her¬ 
ald,  and  the  Watsonville  Register- 
Pajaronian,  where  he  worked  on 
stories  on  a  county  district  attor¬ 
ney  scandal  that  won  a  Pulitzer 
Prize. 


Roy  Brantlev',  city  editor,  Timothy  D.  Smith,  former 
Ihtrham  (N.  C.)  Herald  —  to  correspondent  for  the  Water- 
city  editor,  Wilson  (N.  C.)  bury  (Conn.)  Republican-Amer- 
Times,  succeeding  Vernon  Mor-  lean  Newspapers,  and  the  As¬ 
ton,  now  executive  director  of  sociated  Press  —  named  press 
the  Wilson  Industrial  Council,  assistant  to  Antoni  N.  Sadlak, 

Republican  candidate  for  U.  S. 
Representative-at-large  in  Con- 


Wallace  H.  Goldsmith  II  — 
from  advertising  agency  field 
to  advertising  manager.  La 
Prensa,  New  York  City  Span- 
ish-language  daily. 

Bert  Gustavson  —  from  as-  *  ♦  ♦ 

sistant  city  editor  to  state  ed-  Gregory  Olds  —  to  editor, 

itor,  Jamestown  (N.Y.)  Post  Richardson  (Tex.)  Echo. 
Journal.  *  ♦  * 

*  *  *  Albert  G.  Kamm,  advertising 

Floyd  McKay,  reporter-pho-  manager,  Wallingford  (Conn.) 
tographer,  Springfield  (Ore.)  Post  —  to  the  Niwisbwry  (Conn.) 
News — to  Salem  Oregon  States-  Farmington  Valley  Herald  ad- 
man  city  desk.  vertising  staff. 


William  J.  Lee,  sports  edi¬ 
tor,  Hartford  (Conn.)  Courant, 
—  honored  Sept.  12  at  testi¬ 
monial  dinner  marking  his  35th 
year  with  the  morning  daily, 
21st  year  as  sports  editor. 


Rudy  Girand,  reporter,  Hart¬ 
ford  (Conn.)  Times  —  to  sports 
staff. 


The  Family  Circus 

By  Bil  Keane 


Esther  Mock,  former  re¬ 
porter  and  columnist  for  the 
Branford  (Conn.)  Review  —  to 
news  bureau  director  for  Salem 
Academy  at  Winston  -  Salem, 
N.  C. 


No.  1  oa  tNa  coaiie  pofc  ia  a  aaw  tarvay  at  tlia  Das  Moiaat  Raqhtar, 
FAMILY  CIRCUS  coaNaaas  to  reoad  up  tha  faa  la  its  daily  ehxla  (aithar 
2-eol  or  3-col).  It's  ratroshiafly  aaw  aod  wlaaloq  aaw  cliaats  raqaloriy. 
Tka  ladioaapolis  Naws  oad  tka  Aaiarillo  Naws  qot  tkair  ordars  ploead 
tkis  waak.  May  wa  skow  you  soatplas? 


Stearns  Buscher,  a  Washington 
resident  and  veteran  writer,  and 


Carl  DeBloom 

Washington  Bureau 
Chief  for  Ohio  Dailv 


Roulhac  Hamilton  Jr.,  who  has 
been  connected  with  the  Dis¬ 
patch  in  the  nation’s  capital  for 
eight  years. 

Mr.  DeBloom  joined  the  Dis¬ 
patch  in  1936  as  a  stockroom  boy 
in  the  business  department.  Four 
months  later  he  became  a  copy- 
boy  in  the  editorial  department 
and  four  months  later  he  was  a 
reporter  on  the  police  beat. 

• 

Cover  Boy 

New  Brunswick,  N.  J. 

Albert  P.  Douglas,  of  Metu- 
chen,  N.  J.,  a  newspaperboy  for 
the  Home  Xews  since  January, 
1960,  has  been  selected  to  ap¬ 
pear  on  the  cover  of  Family 
Weekly  on  Sunday,  October  9, 
in  observance  of  National  News- 
jraperboy  Day. 

• 


Vern  L.  .4NTIIONY,  fomWi 
advertising  manager,  Sidn^ 
(Neb.)  Telegraph  —  to  disiM 
advertising  staff.  Rapid  Citt 
(S.  D.)  Daily  Journal. 


Esther  Winchell,  formerlyi 
advertising  manager,  Chadrmi 
(Neb.)  Record  —  to  wwnen’i 
editor.  Rapid  City  (S.  D.)  Dailf 
Journal. 


Ford  Botiiwell,  city  editor 
l)oylenioum  (Pa.)  Daily  IntelH- 
gencer  —  to  editor  of  the  weekly 
New  Hope  (Pa.)  Gazette. 


Frank  Demetrowitz,  former¬ 
ly  with  the  New  Haven  (Ckinn.) 
Register  —  now  assi.stant  Sun¬ 
day  editor,  Bridgeport  (Conn.) 
Post. 


Magazine  Appoints  Mr.  Hayes,  29,  is  a  graduate 

Chicago  Bureau  Chief  of  Wittenberg  University, 

Keith  G.  Felcyn  has  been  ap-  O-  and  received  an 

pointed  Chicago  Bureau  man-  M.^  m  Journalism  degr^from 

^er  for  Business  Week  Ma^a-  Northwestern  University  in 
apr  for  dimness  ireefcMaga  Paddock 

zine,  and  John  A.  Dierdorff  will  ,  .  .  , 

i  i  e  chain  in  1904  as  a  reporter,  was 

become  assistant  manager  as  of  ,  j  ^  •  mcc  a 

J.  made  news  editor  in  1955  and 

^Mr.  Felcyn  succeeds  Merlin  "managing  editor  in  1957. 
Mickel,  who  has  been  appointed  Dulaney,  30,  joined  the 

manager  of  Business  Week’s  staff  as  news  editor  in  1958  and 
Milwaukee  Bureau.  Mr.  Dier-  was  made  assistant  managjny 
dorff  replaces  Franklin  N.  editor  last  year.  A  graduate  of 
Karmatz,  who  will  head  the  ^tie  Citadel,  Charleston,  S.  C, 
magazine’s  Boston  news  bureau.  I*®  received  an  M.S.  in  Journal- 
Prior  to  joining  Business  i®*’^  degree  from^  Northwestern 
Week  in  1956,  Mr.  Felcyn  was  University  in  1958. 
a  reporter  for  the  United  Press 

Mr.  Dierdorff,  after  receiving  ^ 

his  B.A.  from  Yale  University  f 

in  1949,  became  a  staff  writer 
for  the  Yakima  (Wash.)  Mom- 

held  a  similar  position  on  the 
Portland  Oregonian. 

Mr.  Mickel  liegan  his  career 
j  in  1924  as  a  reporter  for  the 

1  Cedar  Rapids  (Iowa)  Republi-  “ 

I  can.  Hayes  Dulaney 
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Brochutm  on  reaueW. 


Why  prestressing  increases  efficiency 
lodern  concrete  -  and  brings  new  economy 


Prestressed  concrete  is  the  Horatio  Alger  of  construction 
materials.  Ten  years  ago  it  was  practically  unknown  in 
the  U.S.  Today,  the  production  of  prestressed  beams  and 
slabs  is  a  $500  million  industry. 

A  basically  simple  idea,  prestressing  is  achieved  with 
high-tensile  steel  wires  placed  lengthwise  in  a  concrete 
beam.  These  are  stretched  with  hydraulic  jacks  and 
either  anchored  at  both  ends  of  the  beam  or  bonded  to 
the  concrete.  The  wires,  trying  to  pull  back  to  their  orig¬ 
inal  length,  give  the  beam  a  “Paul  Bunyan”  squeeze  that 
dramatically  increases  its  strength.  Two  general  methods 
of  prestressing  are  in  use;  pretensioning  and  postten¬ 
sioning.  In  the  first,  wires  are  stretched  before  the  con¬ 
crete  is  cast ...  in  the  other,  after  the  concrete  has  hard¬ 
ened,  as  pictured  above. 


Prestressing  has  already  been  proved  in  the  building 
of  thousands  of  bridges  and  commercial  and  industrial 
structures.  Dams,  circular  tanks  and  pressure  pipe  have 
also  benefited  from  the  economy  it  brings. 

This  year’s  use  of  prestressed  concrete  is  expected  to 
jump  60%  over  1958.  And  its  versatility  suggests  there 
is  practically  no  limit  to  its  potential  uses. 

Prestressing  is  one  more  area  in  which  the  Portland 
Cement  Association  is  today  making  valuable  contribu¬ 
tions.  It  is  carrying  on  continuing  research  projects — 
testing,  evaluating,  and  making  new  technical  informa¬ 
tion  broadly  available.  In  this  way,  the  74  progressive 
(and  competing)  cement  manufacturers  who  comprise 
the  Association  work  together  to  serve  more  effectively 
the  construction  needs  of  the  nation. 


On  the  Illinois  Tollways- $4,000,000  saved 

Of  the  265  bridges  on  the  new  Illinois  Tollways,  217 
use  prestressed  concrete.  They  include  6,900  girders 
in  all,  totaling  453,500  linear  feet.  The  money  saved 
made  every  fifth  bridge  free.  Central  casting  yards 
permitted  mass  production  and  close  quality  con¬ 
trol.  Maintenance  is  expected  to  be  the  lowest  of 
any  major  bridge  system. 


■  AND  CEMENT  ASSOCIATION  Hcadquartar*:  33  W.  Grand  Av«.,  Chicago  10,  III. 

A  national  organization  to  improve  and  extend  the  uses  of  Portland  cement  and  concrete 


The  proved  Cufler-Hanmier 
Counter-Stacker  can  make 
your  mail  room  operation 
more  automatic 


it  counts  accurately. . .  stacks  efficiently 


...already  in  operation  or  on 
order  at  many  big  dailies. 

The  new  Cutler-Hammer  automatic 
newspaper  Counter-Stacker  can  go  to  work 
for  you  now  to  cut  your  mail  room  costs. 
Its  accuracy  and  dependability  have  been 
proved  beyond  doubt.  Forty  Counter- 
Stackers  have  been  bought  in  the  last 
two  years.  Many  were  reorders  following 
a  satisfactory  trial  of  one  machine. 

This  mechanical  marvel  assures  a  smooth 
flow  of  newspapers  from  the  press  regard¬ 
less  of  press  speed,  pages  per  issue  (up  to 
128),  or  papers  per  bundle  (up  to  20" 
high).  Actually  up  to  144  pages  have  been 
successfully  handled  on  a  production  run. 
It  is  operating  on  both  half  fold  and 
tabloid  sizes. 

And,  now  Cutler-Hammer  Stackers  can 
be  programmed— including  those  already 
installed.  You  can  get  the  advantages  of 
automatic  counting  and  stacking  now  and 
add  the  programming  feature  at  any  time 
in  the  future  to  enable  you  to  automati¬ 
cally  vary  the  count  of  each  newspaper 
bundle  to  meet  your  route  schedules. 


We’d  like  to  show  you  a  ten-minute 
color  sound  movie  of  the  Counter-Stacker 
in  actual  operation  in  a  newspaper  mail- 
room.  Write,  wire  or  phone  us  and  we’ll 
arrange  a  showing  at  your  plant. 

What's  new  at  Cutler-Hammer? 

The  new  Counter-Stacker  is  just  a  sample 
of  the  new  things  happening  at  Cutler- 
Hammer.  We’ve  geared  up  with  new  prod¬ 
ucts,  new  personnel,  new  plants.  Get  the 
whole  story  from  the  Cutler-Hammer  sales 
office  nearest  you. 


At  the  right  is  an  actual  photograph 
of  the  Counter-Stacker  in  operation  at 
the  Chicago  Sun-Times.  Other  news¬ 
papers  with  it  working  for  them  or  on 
order  are:  Baltimore  Sun,  Chicago 
Daily  News,  Detroit  Daily  News,  Fort 
Worth  Star  Telegram,  Indianapolis  Star 
News,  Jackson  (Miss.)  Clarion  Ledger, 
Jackson  Daily  News,  Milwaukee  Jour¬ 
nal,  Philadelphia  Bulletin,  Washington 
Post,  Washington  Star. 


WHAT'S  NEW?  ASK... 

CUTLER-HAMMER 


Inc..  Milwaukee.  Wisconsin  .  Division;  Airborne  Instruments  Laboratory  •  Subsidiary:  Cutler. 
Hammer  International,  C.  A.  Associates:  Canadian  Cutler-Hammer,  Ltd.;  Cutler-Hammer  Mesicana,  S.  A, 


CIRCULATION 

Is  a  Paper  in  Hand 
Worth  2  in  Bushes? 

^  By  Desmond  Stone 


(Editor’s  Note:  Mr.  Stone,  a 
New  Zealand  newspaperman 
for  18  years,  came  to  Harvard 
in  1955-56  as  a  Nieman  Fellow. 
He  returned  home  for  two 
years;  now  is  back  in  this  coun¬ 
try,  working  as  a  reporter  on 
the  Rochester  Times-Union.) 

As  a  New  Zealand  newspaper¬ 
man  now  resident  in  this  coun¬ 
try,  I  have  often  wondered  why 
it  is  that  American  advertisers 
rarely  exploit  the  psychology  of 
shortage.  This  being  the  home 
of  mass  production,  no  article 
is  allowed  to  be  unique  for  very 
long.  No  sooner  has  one  man 
bought  a  new-type  motor  mower 
than  his  neighbor  has  it  too. 
And  it  is,  of  course,  in  the  best 
American  tradition  that  the 
things  of  life  should  be  widely 
shared. 

Perhaps  the  American  pub¬ 
lic,  so  long  accustomed  to  abun¬ 
dance,  would  rise  in  wrath 


against  any  manufacturer  who 
dared  invest  his  products  with 
snob  appeal  by  making  them 
artificially  short  in  supply. 
After  all,  status  seeking  isn’t 
quite  the  national  preoccupation 
it’s  often  made  out  to  be. 

Nevertheless,  it’s  still  legiti¬ 
mate  to  ask  if  American  con¬ 
sumers  aren’t  a  little  spoiled  by 
the  fantastically  good  services 
they  get  —  in  everything  from 
packaged  foods  to  newspaper 
deliveries.  Perhaps  these  serv¬ 
ices  impress  me  more  than  they 
do  most  Americans,  for  I  come 
from  a  country  which  has  often 
had  bare  cupboards  through 
shortages  of  overseas  funds. 

Too  Much  Taken  for  Granted 

But  take  this  question  of 
newspaper  deliveries.  Here  in 
Rochester,  and  I  assume  in  most 
parts  of  the  country,  the  news¬ 
papers  are  delivered  morning 
and  night  with  unfailing  regu¬ 


larity  and  efficiency.  The  news¬ 
boy  rarely  varies  more  than  a 
few  minutes  in  his  arrival,  and 
he  hand-delivers  the  paper  in 
immaculate  condition.  He  calls 
courteously  for  his  money,  and 
calls  again  if  you’re  low  in 
funds  the  first  time.  And  if  by 
chance  he  misses  a  subscriber, 
a  ring  to  the  newspaper  office 
brings  quick  results. 

Now  all  this  is  very  desirable, 
and  personally  I  wouldn’t  want 
it  any  other  way.  But  I  some¬ 
times  wonder  if  we  haven’t  in¬ 
dulged  our  subscribers  to  the 
point  where  they  take  their 
newspaper  for  granted.  It  seems 
to  me  that  simply  by  being  so 
dumed  reliable  and  efficient  we 
deprive  them  of  the  chance  of 
ever  fully  realizing  the  impor¬ 
tance  of  their  daily  paper,  or 
of  ev’er  fully  conceiving  the  or¬ 
ganization  that  lies  behind  a  pa¬ 
per  dropped  on  the  doorstep  at 
the  same  time  every  day  of  the 
week  through  all  the  seasons. 

It  wasn’t  at  all  like  this  in 
my  home  town  in  New  Zealand; 
though  perhaps  I  should  be  more 
specific  and  identify  the  town 
as  Invercargill  (pop.  35,000) 
and  the  paper  as  the  morning 
one.  There,  the  newspaper  de¬ 
livery  had  a  glorious  uncertain¬ 
ty  about  it.  To  begin  with,  the 
paper  was  delivered  by  boys  on 
bicycles  who  rarely  condescended 
to  put  the  paper  in  the  paper 
box  at  the  front  gate.  More 
often,  they  shied  it  into  the 
grarden  as  they  passed  by. 

Now  if  you  happened  to  be 
out  in  the  garden  at  6:30  in  the 
morning,  this  was  very  accept¬ 
able.  You  could  even  make  a 
running  catch  if  you  were  lucky. 
But  since  people  rose  later  for 
work  in  those  parts — partly  be¬ 
cause  work  wasn’t  so  far  away 
— the  newsboy  as  a  rule  passed 
unseen,  like  a  fugitive  in  the 
night. 

The  Morning  Hunt 

I  So  about  7  o’clock,  or  7 :30, 

I  you  shuffled  out  in  your  slippers 
1  and  began  hunting.  Sometimes 
j  luck  and  a  lack  of  wind  would 
'  combine  to  put  the  paper 
!  squarely  on  the  path  before  you. 

If,  of  course,  it  had  rained 
i  heavily  after  the  newsboy  had 
passed,  the  paper  was  decidedly 
on  the  sodden  side.  Since  wet 
'  pages  tear  at  a  touch,  the  pa¬ 
per  had  to  be  carried  inside 
and  placed  in  the  oven  to  dry 
out. 

Let  me  say  that  this  was  a 
first-class  paper  of  its  size — if 
you  ever  got  the  chance  to  read 
it. 

Some  newsboys  had  a  better 
aim  than  others.  You  could 
I  never  be  quite  sure  where  the 
'  paper  would  be.  Many  were  the 
days  when  I  chased  it  down  the 
I  road,  or  found  one  half  in  the 


neighbor’s  garden  and  the  other 
half  at  the  top  of  the  flowering 
cherry  tree.  Sometimes  it 
couldn’t  be  found  at  all.  1 
member  once  when  the  hy¬ 
drangeas  had  shed  their  leavn 
finding  two  papers  three  months 
old  which  I’d  accused  the  office 
of  failing  to  deliver. 

Independent  Attitude 

You  didn’t  do  yourself  much 
good  by  complaining  to  the 
newspaper  office.  The  manager 
there  was  a  man  I  liked  and 
respected  very  much,  but  he  had 
a  decidedly  independent  turn  of 
mind.  Nothing  annoyed  him  so 
much  as  subscribers  ringing  in 
to  complain  that  they  hadn’t 
received  their  papers,  or  that 
they  could  only  find  half  of  it, 
or  that  the  newsboy  had  over¬ 
shot  his  target  and  fired  it  up 
on  the  roof. 

This  man  was  positively  rude 
to  his  subscribers  at  times.  I’ve 
heard  him  barking  into  the  tele¬ 
phone  telling  them,  didn’t  they 
realize  the  press  had  broken 
down,  or  that  the  weather  was 
bad,  or  that  his  staff  had  stayed 
up  all  night  getting  late  news 
in  so’s  they  could  read  it  in  the 
comfort  of  their  beds.  Many  of 
the  subscribers.  I’m  sure,  ended 
up  by  feeling  that  the  fault 
was  all  on  their  side. 

By  and  large  the  subscribers 
put  up  with  this  dreadful  serv¬ 
ice,  partly  I  suppose  because 
they  hadn’t  known  a  better  one. 
They  fumed  and  fumed,  they 
paced  up  and  down  their  front 
paths  waiting  for  a  paper  that 
sometimes  never  came,  and  yet 
they  stayed  subscribers  (or  the 
bulk  of  them  did).  This  is  a 
pretty  severe  test  of  the  quality 
and  popularity  of  any  news¬ 
paper. 

It  wouldn’t  work  here  in 
Rochester,  I  suppose,  or  any¬ 
where  else  in  America  for  that 
matter.  Subscribers  have  been 
so  accustomed  to  a  first-class 
service  that  they  probably 
wouldn’t  accept  anything  less. 
I  personally  wouldn’t  have  it 
otherwise. 

But  I  keep  thinking  it 
mightn’t  be  a  bad  thing  if 
American  subscribers  could  now 
and  again  be  jolted  into  realiz¬ 
ing  how  priceless  their  paper 
really  is,  if  they  were  sonte- 
times  forced  to  wait  on  delivery. 
They  did  it  once  in  the  stage 
coach  days.  But  I  don’t  suppose 
they’d  go  along  with  it  now.  If 
they  would,  I’m  pretty  sure  I 
could  get  hold  of  some  of  those 
hometown  newsboys. 

*  *  « 

PERSONAL  NOTES 

Jack  Messmbr,  circulation 
supervisor,  Miami  (Fla.)  Neiw 
— ^to  circulation  manager,  Hen¬ 
derson  (Nev.)  Review-JoumaL 


be  found  in  your  area.  Let  us  explain,  at  no 
obligation,  how  we'd  custom-build  a  red  hot 
promotion  for  youl 


Whitlock 

and  Company,  Inc. 

7425  Lake  Street  River  Forest,  Illinois 

46  Years  Of  Successful  Circulation  Promotion 
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INSURANCE  INFORMATION  INSTITUTE 


Now  you  can  get  the  facts 
about  property  insurance  from 
one  dependable  central  source 


Institute  are  available  to  researchers,  editors, 
writers,  educators,  students,  librarians,  civic 
groups,  and  the  general  public. 

We  invite  you  to  visit  any  of  our  offices  listed 
below.  We  shall  be  glad  to  arrange  interviews 
with  authorities  in  any  line  of  property  insurance. 
Written  or  telephone  inquiries  are  welcome. 


The  Insurance  Information  Institute  has  just 
been  established,  as  a  public  service  organiza¬ 
tion,  to  help  create  a  l^ettcr  public  understand¬ 
ing  of  all  types  of  property  and  casualty  insurance 
— lire,  automobile  and  other  casualty  lines, 
fidelity  and  surety,  and  inland  marine  insurance. 
It  is  intended  to  serv’e  the  same  purp)osc  in  the 
field  of  property  insurance  as  the  Institute  of 
Life  Insurance  does  in  its  field. 

Property  insurance  is  an  integral  part  of  our 
national  economy.  It  is  vital  to  business  enter¬ 
prise  and  to  the  establishment  of  credit.  Nearly 
e\ery  individual  American  is  directly  affected 
by  it. 

The  resources  of  the  Insurance  Information 


INSURANCE  INFORMATION  INSTITUTE 

HlADQUARTERSt  60  John  Street,  New  York  38,  N.  Y.  DIgby  4-4760 

MIDWESTt  175  West  Jackson  Boulevard,  Chicago  4,  Illinois.  WAbash  2-5584.  SOUTHIASTs  319  Trust  Company  of  Georgia  Building,  Atlanu 
3,  Georgia.  JAckson  5-8323.  SOUTHWEST:  901  Colcord  Building,  Oklahoma  City,  Oklahoma.  CEintral  5-0253. 

PACIFIC:  315  Montgomery  Street,  San  Francisco  4,  California.  EXbrook  2-3185. 


multiplies  your 
newsprint  resources 


Necessity,  it’s  said,  is  the  mother  of  invention.  In 
1953,  at  growing  Great  Northern,  invention 
triumphed  over  tradition.  Hardwoods  —  a  great 
new  source  of  raw  materials  for  newsprint  —  were 
tapped  for  the  first  time. 

Timber  is  a  major  national  asset.  Suddenly  hardwoods, 
like  birch,  beech  and  maple,  never  used  before 
in  newsprint,  were  added  to  Nature’s  inventory. 


Hardwood,  reduced  to  pulp  by  the  chemi-groundwood 
process  pioneered  by  Great  Northern,  is  today  a 
proven  ingredient  of  newsprint.  Performance  of 
newsprint  with  hardwood  fiber  equals  that  of 
paper  made  entirely  from  treasured  forest  reserves 
of  softwoods. 


The  company  that  looks  ahead  does  the  best  job 
today.  As  the  largest  United  States  producer  of 
newsprint.  Great  Northern  is  proud  to  have  served 
the  newspaper  industry  dependably  for  over  half 
a  century.  The  hardwood  process  is  a  clear  indication 
of  the  practical  imagination  which  permits  Great 
Northern  to  meet  the  growing  newsprint  needs  of  the 
nation  . . .  now  and  in  the  years  to  come. 


GREAT  NORTHERN 
PAPER  COMPANY 


Largest  independent  producer  of  newsprint  in  the  United  States 

Mills  in  Maine 

Sales  offices:  342  Madison  Avenue,  New  York,  MUrray  Hill  2-5984 
:  230  North  Michigan  Avenue,  Chicago,  Financial  6-1993 
:  20  Providence  Street,  Boston,  HAncock  6-7960 
:  2420  Carew  Tower,  Cincinnati,  GArfield  1-3080 


I  How  to  be  “different” 

*  ...  and  grow! 

Heart  of  Great  Northern’s  hardwood 
utilization  program  is  the  chemi- 
~  groundwood  process.  Here  hardwood 
bolts  are  being  fed  into  a  giant 
pressure  vessel  where  they  will  be 
“cooked”  until  fibers  are  softened, 
then  ground  for  admixture  with 
softwood  pulps.  Today  a  sizeable  part 
X  of  the  pulp  in  Great  Northern 
f  newsprint  is  hardwood,  helping  to 
"r  provide  quality  paper  in  growing 
^  volume  at  competitive  prices. 


The  company  that  thinks  ahead  . . .  does  the  best  job  to^ 


Obituary 


I  D«.  LoMS  Taylor  Merrill, 
i  64,  ch*imi;in  of  the  Beloit  Col¬ 
ley  histor>’  department,  Wis¬ 
consin,  and  for  the  past  eight 
years  contributor  of  editorial 
;  page  material  for  the  Chicago 

■  (111.)  Tribune;  Sept.  3.  He  was 
^  formerly  a  reporter,  rewrite 

man  and  columnist  for  the  Mil- 
yoaukee  Journal;  editorial  as- 

■  sistant  to  David  Lawrence,  syn¬ 
dicated  columnist;  and  a  member 
of  V.  S.  News  utid  World  Re¬ 
port’s  editorial  Iward  for  three 
vears. 

*  *  * 

Bybon  S.  Stephens,  55, 
Tampa  (Fla.)  Tribune  artist 

for  18  years;  Aug.  24. 

«  *  « 


Joan  Southworth  Appleton, 
37,  former  reporter  and  column¬ 
ist  for  the  European  edition  of 
the  New  York  Herald  Tribune 
in  Paris;  Aug.  29. 

*  «  « 

Clyde  R.  Levi,  76,  formerly 
a  reporter  on  the  Ashland  (Ky.) 
News  and  former  mayor  of  that 
city;  Sept.  6. 

*  *  * 

Talmadge  E.  Fletcher,  53, 
copy  editor,  Boston  (Mass.) 
Herald;  Sept.  9. 

*  *  * 

Charles  E.  Crane,  76,  for  16 
years  with  the  Associated  Press, 
New  York  and  Boston;  on  edi¬ 
torial  staffs  of  the  Brattleboro 
(Vt.)  Reformer  and  Brockton 

(Mass.)  Times;  and  for  three 

years,  editor  and  publisher, 
Middlebury  (Vt.)  Register; 
Sept.  8. 


D.  B.  McKay,  92, 
Florida  Publisher 

Tampa,  Fla. 

D.  B.  McKay,  92,  former 
owner  of  the  Tampa  Daily 
Times,  and  founder,  in  1923,  of 
Florida’s  first  radio  station, 
died  Sept.  7,  after  a  long  illness. 

For  the  past  14  years,  he 
edited  the  Tampa  Tribune’s 
“Pioneer  Florida”  page.  He  had 
sold  his  newspaper  and  radio 
interests  in  1938. 

Mr.  McKay  was  mayor  of 
Tampa  for  14  years. 

Valle  Cotter,  75,  city  editor, 
Zanesville  (Ohio)  Times  Re¬ 
corder  for  30  years;  Sept.  4 

*  *  « 

Dominique  Daziel,  52,  con¬ 
troller  of  finances,  at  Montreal 
(Que.)  La  Presse;  Sept.  1. 


Publisher  Dies 
From  Beating 

Seaton,  III. 

Gordon  Duncan,  50,  co-pub- 
lisKer  of  the  weekly  Seaton  In¬ 
dependent,  who  was  beaten  un¬ 
conscious  when  he  apparently 
surprised  burglars  in  the  post 
office  here  Sept.  5,  died  two  days 
later  in  Moline  Public  Hospital. 

Mr.  Duncan  never  regained 
consciousness  after  the  fatal 
beating.  Brain  surgery  was 
performed  in  a  futile  effort  to 
save  his  life. 

The  victim  was  found  beaten 
and  bound  with  rope  in  the  post 
office  early  Tuesday  morning. 
Sept.  6,  by  his  brother,  Ralph, 
after  the  newspaperman  was 
reported  missing  by  a  sister 
with  whom  he  lived. 


Harry  E.  Hoarb,  59,  assist-  - 

ant  oil  editor,  Amarillo  (Tex.) 
Globe-News;  Aug.  20. 

*  *  * 

Lbo  Patrick  Hanning,  58, 
retired  reporter  and  columnist. 
Garden  City  (N.  Y.)  Newsday; 

Aug.  30.  I 

«  *  « 

James  W.  Willis,  87,  retired 
publisher  of  ihe  Irvington  (Ky.) 
Herald;  Aug.  26. 

*  *  *  I 

Warren  K.  Denniston,  48, 

1  former  assistant  publisher  of 
the  Jackson  (Miss.)  Clarion 
Ledger  and  Daily  News,  and 
more  recently  owner  of  a  Tuc¬ 
son,  Ariz.,  advertising  agency; 

Aug.  12. 

1  •  ♦  • 

I  Donald  A.  Ellis,  71,  retired 
editor,  Washington  (Ind.)  Her- 
nld;  Aug.  28. 

•  «  « 

Karl  W.  Fischex,  57,  make¬ 
up  editor,  Indianapolis  (Ind.) 

.Veins;  Aug.  29. 

Carlos  D.  Lane,  with  St. 
Petersburg  (Fla.)  Independent, 
and  formerly  telegraph  editor, 

.Vein  York  Daily  News;  Aug.  30. 

0  0  0 

Rev.  Howard  S.  Williams, 

;  83,  retired  Presbyterian  minis- 
;  ter,  evangelist,  and  a  former 
j  reporter  with  the  Jackson 
I  (Miss.)  Daily  News,  newspapers 
in  Anniston  and  Birmingham, 

Ala.;  and  the  Associated  Press 
in  Atlanta  and  Mexico  City; 

Sept.  5.  He  also  owned  the 
Hattiesburg  (Miss.)  American 
from  1917  to  1922. 

0  0  0 

Gene  Kilborn,  49,  editor, 
Hevada  State  Farm  Journal, 
official  publication  of  the  farm 
bureau  at  Reno;  Aug.  26. 

«  «  « 

Francis  Kilkenny  Dumond, 

49,  formerly  society  editor,  the 
Vein  York  Daily  News;  Sept.  8. 

editor  8c  PUBLISHER  for 


WE  INVITE  YOU  TO  SEE  A  COPY 
OF  THE  YEAR’S  BEST  SELLER! 


"THE  MATRIX  CONTRAST  STORY” 

See  this  "Best  Seller’’  right  in  your  own  shop.  No  cost  —  no 
obligation!  Just  write  us! 

Tells  why  over  850  newspapers,  commercial  printers  and  trade 
typographers  have  reduced  composition  errors,  wrong  fonts  and  trans¬ 
positions  by  33'/3%  through  the  Matrix  Contrast  System  of  Color- 
Coding  Matrices. 

Explains  how  users  gain  as  much  as  $500  worth  of  working  time 
per  year  on  every  linecasting  machine  they  operate. 

Shows  how  the  service  reduces  eye  strain,  enables  linecasters  to  do 
better,  faster  work  by  making  mat  characters  and  symbols  easy  to  see. 


MATRIX 


SERVICE 


MATRIX  CONTRAST  CORPORATION 

154  W.  I4th  STREET,  NEW  YORK  II,  NEW  YORK 
326  W.  MADISON  STREET,  CHICAGO  6,  ILLINOIS  •  1105  TRENTON  STREET,  LOS  ANGELES  15,  CALIFORNIA 
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improvement  must  be  our  aim,  for  the  newspaper  tliat  i 
moving  forward  is  losing  step  with  the  changes  time  inevi 
brings” 


rwin  5 


umn 


Homicule  Bar 

The  pointed  pencil  points 
Near  the  news-for-nose 
Ready  to  poiuice  and  kill 
All  that  deathless  prose 
— Fred  J.  Curran 

Wisconsin  State  Journal  (.Madison) 

— Bob  Skinner,  hard-hitting  outfielder  of  the  peiinant-bound 
Pittsburgh  Pirates,  works  in  the  circulation  promotion  de¬ 
partment  of  the  San  Diego  Union  and  Tribune  during  his 
off  season.  ...  On  Sept.  24.  Coward-McCann.  Inc.  salutes  the 
1960  football  season  with  the  addition  of  two  new  volumes 
to  its  Sports  Library:  “New  York  Giants”  by  Don  Smith  and 
“San  Francisco  49ers”  by  Dan  Mcguire.  Tlie  authors,  now 
publicity  chiefs  for  their  respetdive  teams,  are  both  former 
sports  reporters.  .  .  .  Localize  the  news  and  you  inimediatelv 
triple  its  interest  and  importance.  Here’s  an  arresting  example: 
Nona  Lou  Greene,  fashion  editor.  Ruder  &  Finn,  sent  out 
for  the  Fur  Information  &  Fashion  Council  a  photo  of  three 
models  wearing  furs  and  standing  in  an  antique  horseless 
buggy.  Fashion  editor  Virginia  Chumley,  Chattanooga  (Tenn.) 
News-Press,  cleverly  had  a  staff  artist  supplant  the  models’ 
faces  with  the  faces  of  three  local  beauties,  whose  names  were 
used  in  the  cutlines.  .  .  .  William  T.  Delaplaine.  co-publisher. 
Frederick  (Md.)  News  and  Post,  was  surprised  with  a  gift 
of  an  engraved  silver  letter  opener  by  the  staff  when  he  completed 
50  years  in  news  work  in  Frederick. 


SEVERAL  STAFF  TIP  SHEETS  were  mentioned  here  Aug.  27. 

new  one  is  issued  by  Creed  C.  Black,  vicepresident  and 
executive  editor,  Wilmington  (Dela.)  News-Journal  under  title 
of  “Hits  &  Misses.”  It  was  begun  July  25  on  a  weekly  basis 
but  is  being  cut  back  to  an  every-other-week  schedule  because 
its  editor  found  it  time-consuming.  Before  going  to  W  ilmington 
in  June.  Mr.  Black  was  with  the  Savannah  (Ga.)  News  and 
Press  and  there  he  put  out  a  similar  publication,  “News-Press 
News  Notes.”  “On  the  basis  of  my  experience  with  this  type  of 
inter-office  publication.  I  consider  it  time  well  spent,”  writes 
Mr.  Black.  The  first  issue  of  “Hits  &  Misses”  announced:  “This 
is  the  first  edition  of  an  occasional  publication  for  the  news 
and  editorial  staffs.  It  has  no  advertising,  no  circulation  rates 
and  a  small  staff,  so  please  allow  for  these  limitations  before 
you  cancel  your  subscription.  Some  of  these  missives — in¬ 
cluding  this  first  one — will  be  general  discussions  of  a  single 
subject.  Most,  however,  will  range  over  our  whole  performance, 
pointing  out  both  hits  and  misses.  This  will  necessarily  involve 
some  second-guessing.  So  I  want  to  make  it  clear  at  the  outset 
that  I  am  quite  aware  this  is  a  simple  sport,  which  helps  ex¬ 
plain  its  popularity.  I  know,  too,  that  it’s  much  easier  to 
polish  up  a  lead,  spot  an  error,  brighten  a  headline  or  trim 
the  fat  out  of  a  story  in  the  relative  seclusion  of  my  office 
than  in  the  newsroom  with  five  minutes  to  make  a  deadline. 
And  I  am  further  reconciled  to  the  conclusion  that  a  daily 
newspaper  produced  under  pressure  is  an  imperfect  product 
at  best.  But  pressure  is  part  of  our  business,  and  we  want  to 
do  the  best  we  can  under  the  conditions  it  imposes.  If  perfec¬ 
tion  is  an  unattainable  goal,  we  still  can  strive  toward  it  by 
trying  to  make  tomorrow’s  paper  better  than  today’s.  Constant 


A  Purist  Dratvs  A  Distinctittn 

Men  who  deserve  a  haneinf; 

Are  anythinir  but  few 
And  most,  I  irue.ss,  deserve  it  less 
Than  participles  do. 

—Tom  Pease 


— The  Ogden  (Utah)  Standard-Examiner  headlined  a  story  about  a 
divorce-seeking  woman  who  offered  in  court  a  passionate  poem  she  earlier 
had  written  about  her  husband:  “Gone  The  Purr,  Oh.  Woe  Is  Her.”  . . . 
Headline  from  the  Port  Arthur  (Texas)  News:  “Quick-Price  Vows  To 
Be  Exchanged.”  .  .  .  The  Shah  of  Iran  is  publishing  his  memoirs  in 
News  of  the  W orld,  London,  under  title  of  “Three  Queens  and  1”.  .  . . 
Arthur  Fletcher,  executive  editor.  Worldwide  Press  Service,  received  an 
application  for  an  editorial  position  from  a  young  woman,  who  began 
her  letter:  “Having  had  four  years  of  newspaper  experience.  I  was  bom 
23  years  ago.”  .  .  .  Tom  Paprocki.  AP  sports  cartoonist,  and  his  wife 
entertained  “Miss  Montana”  and  her  chaperone,  Kathryn  Wright,  women’s 
page  editor,  Billings  (Mont.)  Gazette,  at  their  home  in  Ventnor,  N.  J, 
during  part  of  the  recent  “Miss  America”  pageant  at  Atlantic  City. 
Afterwards  Pap  posed  hanging  a  sign  over  his  front  door:  "Miss  Mon¬ 
tana  Slept  Here.” 


NATION-WIDE 


Dizzy  Diary 

—While  visiting  the  art  library  in  the  New  York  Public  Libmry 
with  an  art  student  friend,  Joe  DiGeorgio,  I  happened  to  pick  up  n 
comprehensive  v'olume  on  “.Art  and  Civilization”  by  Bernard  S. 
Myers.  As  fine  examples  of  20lh  Century  architecture,  the  book 
uses  photographs  of  the  Tribune  Tower,  Chicago,  and  the  New 
York  News  Building. 

— Witli  Frederick  Mordaunt  Hall,  a  former  associate  of  Brooks 
Atkinson  on  the  New  York  Times,  to  the  dedication  of  the  Brooks 
.Atkinson  Theatre,  perhaps  the  first  time  a  theatre  has  been  named 
for  a  living  newspaperman.  Mr.  Atkinson,  retiring  as  drama  critic 
to  become  a  columnist  for  the  Times,  recalled  with  amusement 
that  the  New  York  Daily  News  headlined  the  story  about  the  re¬ 
naming  of  the  Mansfield  for  a  critic:  “The  Millennium.”  He 
quoted  from  Proverbs:  “A  good  name  is  rather  to  be  chosen  than 
great  riches.”  Mr.  Atkinson  then  told  the  theatre  owner:  “I  hope 
that  you  can  outwit  the  Bible.” 

— ^To  a  press  preview  of  the  new,  ultra-modem  Byer-Rolnick 
Hat  Corporation  ^owrooms  to  see  “Dick  Tracy”  selecteid  as  one  of 
the  10  best  hatted  men  in  America.  The  honor  actually  went  te 
Chester  (^uld,  Chic^o,  creator  of  “Dick  Tracy,”  which  h« 
appeared  on  the  comics  pages  of  newspapers  for  29  years. 
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Why  Trading  Stamps 
Stimulate  Advertising 


Albert  Haring  and  Wallace  0.  Yoder,  in  their  recently  published  book 
Trading  Stamp  Practice  and  Pricing  Policy  (chapter  15, page 304), say: 

44  The  retailer  considering  the  use  of  stamps  must  also  realize  that 
the  introduction  of  trading  stamps  into  a  major  market  increases 
the  number  of  dollars  spent  for  paid  advertising.  The  trend  toward 
stores  or  groups  of  stores  large  enough  to  undei'take  major  adver¬ 
tising  campaigns  may  be  speeded  up  by  the  promotional  activity 
caused  by  the  introduction  of  stamps.  These  larger  retail  units 
or  retail  groups  find  newspaper,  radio,  and  television  economical, 
but  a  single  smaller  store  does  not  have  the  sales  volume  to  make 
such  paid  advertising  practical.  The  major  stamp  companies  also 
regularly  buy  advertising  coverage  in  the  major  markets,  either 
through  local  or  national  media.  Total  paid  advertising  expendi¬ 
tures  thus  tend  to  rise  slightly. 

“With  respect  to  other  types  of  giveaways  and  premiums,  stamp 
stores  find  that  these  are  not  so  necessary  as  they  previously  were. 

To  a  considerable  extent,  therefore,  stamps  substitute  for  special  ^ 
promotions  of  all  kinds,  but  not  for  advertising.  7  7 


REPRINTED  WITH  PERMISSION  OF  THE  FOUNDATION  FOR 
ECONOMIC  AND  BUSINESS  STUDIES,  INDIANA  UNIVERSITY 


This  message  is  presented  for  your  information  by 

THE  SPERRY  AND  HUTCHINSON  COMPANY,  114  Fifth  Avenue,  New  York  11,  New  York, 

S  &  H  pioneered  64  years  ago  in  the  movement  to  give  trading  stamps  to  consumers  as  a  discount  for  paying  cash. 
S&H  Green  Stamps  are  currently  being  saved  by  millions  of  consumers. 


BOOKS  m  REVIEV 

Jim  Bishop  Has 
O.  O.  McIntyre  Touch 

By  Prof.  Roscoe  Ellard 


SOME  OF  MY  VERY  BEST.  By  Jim 
Bishop.  Mew  York:  All  Saints  Press. 
270  pp.  $3.95. 


Jim  Bishop  takes  you  to  the 
scene  of  the  10-year-old  boy  and 
his  mother  who  were  dreamers 
by  the  sea.  They  used  to  dig 
their  toes  into  the  heavy,  wet 
sand  on  the  beach.  And  they’d 
dream. 

He’d  dream  he’d  someday  own 
a  big  house  behind  the  seawall. 
He’d  sit  on  the  imaginary  porch 
and  watch  the  big  liners  as  they 
left  New  York  harbor  loaded 
with  rich  people  always  laughing 
and  gay.  Inside,  imaginary  ser¬ 
vants  went  around  with  silver 
trays  loaded  with  chocolate  bars 
and  jelly  beans  and  ice  cream. 

His  mother,  Jenny,  being  34, 
dreamed  of  lesser  things  —  of 
small  earrings,  about  half  a 
carat  apiece.  As  you  get  older. 


you  don’t  dream  really  well  any 
more.  Sort  of  lose  the  knack, 
what  with  the  rebuffs  of  living 
and  the  inglorious  growth  of 
logic  and  all. 

Dream  Comes  True 

So  Jenny’s  dream  came  true 
first.  On  her  birthday,  her  big, 
bright  police  lieutenant  husband 
gave  her  the  earrings.  And  a 
half-carat  apiece  they  were, 
even  though,  the  little  boy  re¬ 
members,  his  father  didn’t  like 
other  men  to  look  at  his  mother, 
and  he  still  remembers  “she  had 
a  beautiful  figure,  and  a  calm, 
exquisite  face  and  a  straight 
nose  with  a  tiny  tilt  on  the  end. 
And  there  was  bronze  in  her 
hair.” 

“Mother  wore  the  earrings 
only  when  she  was  dressed  to 
go  out.  .  .  .  She  said  she  didn’t 
need  a  new  dress  as  long  as  she 
had  the  earrings.  In  the  Depres- 


rOR  FASTER,  SAFER 


LOADING 


Latest  example  af  Jampol's  pioneering 
in  better  newspaper  handling  equipment 
is  this  improved  telescoping  automatic 
truck  loader. 

In  combination  with  platform  convey¬ 
ors  it  provides  systematic  loading  from 
front  to  rear  of  truck  bed  with  a  mini¬ 
mum  of  handling  and  retracing  of  steps. 


Designed  to  ease  manual  wrestling  of 
heovy  bundles  and  improve  meeting  de¬ 
livery  deadlines,  it  is  establishirtg  un¬ 
usual  records  in  terms  of  worker  con¬ 
venience,  loading  speeds  and  overall 
economy.  Engineered  and  constructed 
for  even  the  heaviest  duty,  it  includes 
every  feature  to  assure  performance 
efficiency. 


Invmttigatm  how  Jampot ..  .with  over  30  yoon  of  spociatizod  oMporionco,  .  .can 
solve  all  your  nowtpapor  handling  problamt—at  a  savings.  Your  inquiry  is  invilad. 


JAMPOL  CORPORATION 

Gt'ru'ial  Offict^s  and  Plant 
SIXTY  PIHST  ST.  litiOOKI.VN  20,  NKW  YORK 


sion,  things  went  bad.  We  al¬ 
ways  had  food  on  the  table,  but 
the  city  was  paying  my  father 
partly  in  scrip.  I  didn’t  miss  the 
earrings  for  quite  a  while.” 

Long  afterwards  the  boy 
learned  that  his  mother  had  a 
pawn  ticket  and  promised  her¬ 
self  that  some  day  she  would 
get  the  earrings  back.  But  she 
worried  that  she  would  forget 
to  pay  the  interest.  And  once 
she  forgot.  And  she  lost  the  ear¬ 
rings. 

Some  40  years  after  Jim 
Bishop  and  his  mother  started 
to  dream  together,  he  brought 
his  mother  and  father  to  see  the 
house  he’d  bought  on  the  sand 
dunes.  It  was  small.  But  it  was 
behind  the  seawall,  and  he  could 
see  the  beach  where  he  and  his 
mother  used  to  dream. 

There  were  no  servants,  but 
there  were  some  jelly  beans  in  a 
coffee  canister.  And  Jenny  then 
was  72  and  tiny  and  thin.  She 
said  her  cane  was  her  best 
friend.  She  wouldn’t  go  any¬ 
where  without  it. 

Real  Nice  Place 

His  mother  said  Jim’s  house 
of  his  dream  was  a  real  nice 
place.  And  Jim  gave  her  a  tiny 
velvet  box  and  her  hand  shook 
and  she  laughed  at  her  nervous¬ 
ness. 

I  “  ‘John,  help  me  with  this, 

'  please,’  she  said  to  her  still 
older,  still  erect,  husband.  ‘I’m 
so  clumsy.’ 

“Dad  opened  the  box  and  told 
her  that  they  were  beautiful. 
‘Real  beautiful,’  he  said. 

“She  kissed  me  and  mussed 
my  hair.  She  was  always  a  crier 
anyway.  She  screwed  the  ear¬ 
rings  in  tight  and  said,  ‘Now 
how’  do  I  look?’  And  we  told 
her,  ‘Fine.’  She  couldn’t  see 
them  herself.  She  was  blind.” 

And  what  more  beautiful  is 
there  to  see?  To  see  with  the 
'  heart,  in  the  sundown  years,  a 
little  fellow-dreamer  grown  up, 
his  own  dream  house  small,  but 
“real  nice,”  and  her  own  sea¬ 
side  dream  again  come  true,  a 
half  carat  apiece? 

That’s  typical  of  Jim  Bishop’s 
style — of  his  simple  way  of  tak¬ 
ing  readers  to  the  scene  of  their 
own  lives,  cameo  clear,  through 
universal  little  episodes  in  the 
writer’s  warmth  of  living. 

Human  Interest 

King  Features  syndicates 
these  columns,  three  a  week. 
This  book  selects  144  of  “my 
very  best.”  The  subjects  are 
widely  varied.  Yet  always  they 
have  human  interest  and  truth, 
the  comedy  that  makes  you 
chuckle  with  the  writer  and  his 
people,  never  at  them;  some¬ 
times  a  gentle  pathos.  Always 
you’re  at  the  scene. 


And  always  the  writer  is  chip- 
ping  away  the  bits  of  marble 
from  the  block  so  you  can  see 
the  statue  of  yourself  the  block 
concealed,  or  of  your  wife  or 
your  kiddies  or  your  neighbors. 
The  statue  of  family  vacation, 
or  your  first  house  or  first  baby 
are  always  your  own,  though 
Jim  Bishop  tells  about  them  as 
though  they  were  his.  You  didn’t 
realize  they  were  yours.  But  l 
you  do  before  you  finish  read-  | 
ing. 

Like  the  late  Odd  McIntyre, 
Jim  Bishop  pokes  fun  at  hiimlf  ! 
as  the  small  town  boy  bumbling 
about  in  the  big  city.  And  as 
Odd  McIntyre  managed  to  do,  | 
Jim,  with  complete  simplicity, 
comes  up  with  a  rich  humanness 
that  you  know  is  a  slice  of  your 
own  life. 

In  1940,  the  Bishops  bought 
their  first  house.  It  had  five 
rooms,  a  concrete  cellar  with  an 
oil  burner,  and  a  garage  at¬ 
tached.  It  was  forty  minutes 
from  mid-town  New  York  and 
the  price  was  $5,990.  Jim  could 
buy  it  for  $600  down. 

The  Bishops  didn’t  have  600 
cents.  But  Jim  was  making  $81 
a  week  as  a  rewrite  man.  Pretty 
good,  he  and  the  real  estate 
agent  agreed,  for  a  chap  only  32 
years  old  who  might  some  day 
hit  a  hundred. 

The  agent  thought  and 
thought  and  thought,  and  then 
did  what  he  was  going  to  do  all  , 
the  time.  He  took  the  $200  that 
Jim  says  he  “somehow  laid  his 
two  hairy  little  fists  on,”  and  a 
couple  of  notes.  Jim  bought  $3  ■ 
w’orth  of  tools  at  the  hardware  • 
store  every  week,  did  all  his  own  j 
carpentry,  planted  enough  trees 
for  a  jungle,  edged  the  driveway 
with  fieldstones,  and  painted  the 
house  when  it  didn’t  need  it. 

“We  had  our  greatest  happi¬ 
ness,  and  our  best  battles,  in 
that  house,”  he  recalls.  “The 
reason  this  came  to  mind  today 
is  that  I  want  to  build  one  room 
onto  the  garage  of  my  house  at 
Sea  Bright,  N.  J.  This  morning 
the  bid  for  the  room  came  from 
the  contractor — $5,778. 

“Now,  what  were  you  saying 
about  inflation?” 

Youth  Promotion 
Leader  Honored 

Erie,  Pa. 

Lee  Warthman,  the  Erie 
Times~News  youth  sports  leader, 
w’as  honored  recently  by  Erie 
county  posts  of  the  American 
Legion  for  his  long  service  in 
the  interest  of  youngsters.  He 
received  a  silver  ice  bucket  and 
cooler. 

For  years,  Mr.  Warthman  has 
directed  the  Spelling  Bees.  He 
formerly  directed  the  Soapbox 
derbies. 
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How  much  igi  - 
does  it  cost 

NOT  TO  GO  TO  COLLEGE? 


Everybody  deplores  the  high 
cost  of  going  to  college. 

But  the  rapid  and  exciting  sci¬ 
entific  developments  of  recent 
years  make  one  thing  obvious.  It 
is  vitally  important  that  Amer¬ 
ica’s  young  people  be  well  edu¬ 
cated  to  meet  the  challenge  of 
the  future. 

For  quite  some  time,  American 
business  has  been  aware  that  the 
high  cost  of  going  to  college  is  not 
nearly  as  high  for  the  nation  as 
the  cost  of  not  going  to  college. 
The  cost  of  not  going  to  coilege 
could  be  a  critical  weakening  of 
democracy  itself.  The  nation  can¬ 
not  afford  that  price! 

To  help  promising  students  and 
privately-financed  liberal  arts 
colleges,  we  and  many  other  com¬ 
panies  give  financial  aid  in  vari¬ 
ous  ways.  Standard  Oil,  for  ex¬ 
ample,  has  made  funds  available 
which  provide  for  34  graduate 
fellowships  and  undergraduate 
scholarships  in  science  and  engi¬ 
neering.  The  educational  institu¬ 
tions  select  those  who  receive  the 
awards.  Four-year  scholarships 
awarded  through  the  National 
Merit  Scholarship  Corporation 
also  are  included  in  the  program. 
Supplementary  grants  are  made 
to  schools  chosen  by  the  Merit 
Scholarship  winners. 

In  addition.  Standard  Oil  has 
made  funds  available  from  which 
$175,000  is  paid  yearly,  through 
the  State  Associations  of  Colleges , 
to  aid  privately-financed  liberal 
arts  colleges  in  the  Midwest  and 
Rocky  Mountain  areas. 

At  Standard  Oil,  where  so  much 
of  our  planning  concerns  the  fu¬ 
ture,  we  believe  there  are  few 
things  more  vital  to  America’s 
security  than  a  well-educated 
public.  And  we  think  that  indus¬ 
try  should  back  up  such  beliefs 
with  substantial  aid  to  colleges 
and  students. 

Whet  Mskts  A  Csaipaay  A  Gssd  CMisa? 

For  one  thing— the  way  it  looks 
ahead,  for  the  good  of  all.  In 
years  to  come,  America  will  gain 
strength  and  security  through  the 
combined  efforts  of  business  and 
colleges  today  in  making  higher 
education  available  to  more 
people. 


JamM  A.  NuKMarlcin,  22,  «  senior  at  Indiana's  Valparaiso  University,  is  typical 
of  the  young  Americans  who  hold  scholarships  awarded  by  American  business. 
Majoring  in  history  and  government,  he  is  editor-in-chief  of  the  student  news¬ 
paper,  the  Torch.  (Top)  New,  modern  buildings  like  the  impressive  chapel  above 
are  rising  on  the  campus  of  this  100-year-old  university. 
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Friday  Folder  Keeps 


Everyone  in  Picture 


By  George  Wilt 


Every  Friday  about  60  de¬ 
partment  heads  at  the  New 
York  Herald  Tribune  look  for¬ 
ward  to  receiving  a  neat,  tan 
folder  chock-full  of  promotion 
goodies. 

Appropriately  labeled  “Cur¬ 
rent  Promotion,”  the  package 
that  Promotion  Director  Ed 
Freeman  calls  his  “Friday  Fold¬ 
er”  contains  examples  of  printed 
promotion  that  rolled  off  the 
presses  during  the  week. 

Included  in  the  average 
packet  are  folders,  booklets,  pre¬ 
sentations  and  mailers,  post¬ 
cards  and  reprints  of  promo¬ 
tion  for  national,  retail  and 
classified  advertising,  circula¬ 
tion,  editorial  and  merchandis¬ 
ing  departments,  and  the  Her¬ 
ald-Tribune  Syndicate. 


Not  Everything 


“Naturally  we  can’t  put 
everything  we  do  in  the  promo¬ 


tion  department  in  the  folder,” 
explained  Ed,  pointing  to  a 
sketch  on  his  desk  of  a  block- 
long  sign  for  the  top  of  the 
Trib  Building.  “Sending  bill¬ 
boards,  buscards,  subway  and 
other  posters,  and  a  lot  of  the 
bigger  things  we  do  would  make 
the  folder  a  bit  too  bulky.” 

In  addition  to  the  “Friday 
Folder,”  he  distributes  a  com¬ 
plete  schedule  of  radio  and  tele¬ 
vision  promotion  spots  to  Her¬ 
ald-Tribune  executives. 

“We  feel  that  it’s  important 
for  an  editor  to  know  what  we 
are  doing  for  the  classified  de¬ 
partment,  or  for  the  retail  man¬ 
ager  to  have  some  advance  in¬ 
formation  on  what  we’re  pro¬ 
moting  for  circulation,  or  the 
syndicate,”  Mr.  Freeman  ex¬ 
plained.  “Many  times  the  classi¬ 
fied  department  will  spot  a  pre¬ 
sentation  we  hav'e  worked  up 
for  retail  food,  for  example,  and 


Flint  Ink  Corporation 


with  a  few  twists  here  and 
there,  we  can  adapt  the  same 
information  or  technique  for  an¬ 
other  classification.” 

The  Herald-Tribune’s  general 
promotion  department,  a  rather 
typical  shop  for  a  metropolitan 
daily,  consists  of  26  employees. 
It  is  operated  along  functional 
lines.  Three  employees  ramrod 
the  rapid  flow  of  diversified  pro¬ 
motion  pieces,  and  the  balance 
of  the  department  is  about 
evenly  divided  between  copy  and 
creative,  research  and  statisti¬ 
cal,  and  administrative  and 
clerical  chores. 

Bayne  Kelley  is  advertising 


•  Rate  and  data  .^.heet  on  the  Kector  J 

World  Travel  Guide.  the 

•  Sales  letter  on  Fall  Florid*  Inlote*!  by 
Real  Estate  and  Business  op 
pages. 

•  Sales  letter  on  employment 
agencies. 

•  Circular  announcing  food 
feature  in  “Today’s  Living”  sec¬ 
tion. 

•  Apartment  house  advertis¬ 
ing  letter  and  announcement. 

•  Reprint  of  a  recent  editorial 
on  the  Canadian  economy. 

This  collection  of  20  promo¬ 
tion  pieces  represents  an  aver¬ 
age  output  for  a  summer  week. 

Ed  said  his  department  turned 
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promotion  manager,  Gertrude 
Hight  is  circulation  promotion  out  1,750  projects  la.st  year,  in¬ 
manager,  and  Mae  Stabler  man-  eluding  ads  in  all  media,  folders, 

ages  the  Information  Services  booklets,  presentations,  reprints, 

section,  and  incidentally  collects 
and  distributes  the  “Friday 

Folders.”  Layouts  and  finisheel 

art  are  done  in  the  Herald- 

Tribune’s  separate  art  depart¬ 
ment.  No  artists  are  included 
on  the  roster  of  26  promoters. 


Agency  in  Picture 


and  other  promotions. 

“We  promote  everything  we 
can,”  he  concluded.  “There’s 
nothing  worse  than  for  a  pro¬ 
motion  manager  to  open  up  his 
newspaper  and  find  something 
in  it  that  should  have  been  pro¬ 
moted,  and  wasn’t.” 

Amen. 
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The  promotion  department’s 
output  is  augmented  by  the  ef¬ 
forts  of  its  advertising  agency, 
Donahue  &  Coe,  Inc.,  which 
creates  the  Trib’s  trade  paper 
advertising,  outdoor  and  subway 
promotion,  and  other  assign¬ 
ments.  Account  executive  Jim 
Ryan  sits  in  with  Ed  Freeman 
every  Tuesday  at  a  staff  meet¬ 
ing  of  key  H-T  executives. 

What  kind  of  promotion 
pieces  will  be  found  in  the  Fri¬ 
day  Package?  Here’s  a  sample 
run-down  of  what  Herald-Trib 
execs  received  in  a  recent 
packet : 

•  A  3-color  folder  on  the 
1961  Economic  Review  &  Fore¬ 
cast  section. 

•  A  handsome  oversize  red 
and  blue  piece  on  the  World 
Travel  Guide. 

•  A  double-fold  folder  on 
Financial  display  advertising. 

•  A  36-page  booklet,  “Dining 
Out  in  the  Country.” 

•  A  classified  real  estate 
piece,  “Reach  Fine  People  from 
Neighboring  Towns.” 

•  Two  merchandising  pieces 
for  “Today’s  Living”  advertis¬ 
ing. 

•  A  multi-lithed  two-page 
presentation  on  “Building  a 
Newspaper  Schedule.” 

•  Results  of  a  research  study 
on  home-ownership  by  news¬ 
paper  readers. 

•  Issue  and  closing  date  data 
sheet  for  Resort  &  Travel  Sec¬ 
tions. 

•  Information  Service  news 
sheet  on  award  to  Trib  educa¬ 
tion  editor. 

•  Fact  sheet,  letter  and  ad 
form  for  Education  Directory 
section. 


TEACHERS’  WORKSHOP 


The  Toledo  (0.)  Blade  n- 
cently  sponsored  a  two-day 
Teachers’  Workshop  designed  to 
acquaint  elementarj’  and  second¬ 
ary  school  teachers  with  the  op¬ 
erations  of  a  newspaper.  The 
Workshop  was  held  in  the 
Charles  A.  Dana  Auditorium  of 
the  University  of  Toledo  and 
featured  talks  by  more  than  34 
executives  and  department 
heads.  More  than  175  teachers 
attended. 

The  first  day  featured  talks 
by  the  business  and  mechanical 
departments  in  the  morning, 
editorial  department  heads  in 
the  afternoon.  Many  of  the  talks 
were  illustrated  with  slides. 

On  the  second  day  the  teach¬ 
ers  participated  in  individual 
workshop  sessions  designed  for 
special  interest  discussions. 
After  this  they  toured  the  Blade 
building  and  finished  at  the 
University  with  a  short  ques- 
tion-and-answer  period. 

It  is  planned  to  tailor  the 
Workshop  to  a  one-day  presen¬ 
tation  that  can  be  taken  into 
the  14-county  area. 
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The  Phoenix  Gazette  was  chal¬ 
lenged  by  the  San  Franeiteo 
Chronicle  to  a  camel  race.  The 
race  was  run  in  Virginia  City, 
Nev.,  as  a  reenactment  of  the 
old  Comstock  days,  when  camels 
were  used  to  haul  supplies  to 
the  mines  of  Virginia  City. 
(E&P,  Sept.  10,  page  16). 

The  Gazette  dubbed  their 
camel,  Halfi  Gazzi,  and  the  me- 
hari  racing  camel,  with  fil® 
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[sector  Jolin  Huston  aboard, 
■»8t  the  Chronicle’s  camel, 
loted  by  j  'ckey  Billy  Pearson, 
v  3H  blocks.  The  race  was  four 

iKkS. 

The  €hn)nicle  camel  would  no 
joubt  have  made  the  race  closer, 
iut  he  paused  for  a  brief  but 
jpirited  attempt  to  knock  over 
the  judge.s’  stand.  At  this  point 
Pearson  quit  his  mount,  sliding 
down  over  the  camel’s  long  neck. 
The  Phoenix  Gazette  feels  that 
victor>'  was  fitting,  since 
were  first  used  in  the 
United  States  by  the  Army  in 


quarters  building  attracted  an 
estimated  100,000  visitors.  The 
front  and  back  pages  of  the 
“Good  Times  Guide’’  hand-out 
contained  map  and  program  of 
the  state  fair,  and  the  inside  six 
])ages  were  packed  with  promo¬ 
tion  for  Dispatch-Pioneer  Press 
features  and  news  coverage. 

*  «  * 

ANOTHER  “HAT  TRICK’’ 
— Art  Diaz  of  the  Easton  (Pa.) 
Daily  Express  put  on  quite  a 
show  for  Easton  merchants  a 
few  Saturdays  ago.  He  packed 
the  downtown  streets  with  school 
children  wearing  pressmen’s 
hats  made  of  folded  copies  of 
the  Daily  Express,  and  kept 
them  there  all  day  by  handing 
out  quarters  (over  $100  worth 
of  ’em)  periodically  on  street 
comers.  A  full-page  ad  in  the 
previous  day’s  “Back-to-school 
section  packed  the  towm  with 
kids,  kept  them  there  all  day, 
and  provided  a  testimonial  to 
the  paper’s  pulling  power  for 
Easton  retailers. 


facts  book— a  40-page 
jiarket  book,  “Facts  About  the 
Detroit  Free  Press,”  has  just 
jten  released  for  advertisers 
ind  agencies.  Leading  off  with 
I  market  data  section  featuring 
ateresting  photos  of  points  of 
aterest,  and  new  industrial  and 
(residential  construction,  the 
(  Facts  Book’’  also  contains  sec¬ 
tions  on  circulation,  readership 
I  ind  advertising.  The  circulation 
thapter  shows  circulation  and 
percent  of  coverage  figures  for 
ill  Motor  City  papers  in  De¬ 
troit’s  .standard  metropolitan 
statistical  area,  retail  trading 
irea,  and  other  Michigan  coun¬ 
ties,  cities  and  towns.  The  re¬ 
sults  of  several  surv’eys  and 
leadership  studies  are  also  in¬ 
cluded  in  the  “facts  book.’’ 

*  *  * 

LETTERS  FOR  DANNY— 

The  Chester  (Pa.)  Times  ex¬ 
hibits  its  pride  in  being  the 
hometown  paper  of  Pittsburgh 
Pirates’  manager  Danny  Mur- 
tingh,  by  whipping  up  a  “Let’s 
Send  Mail  for  Danny’’  promo¬ 
tion.  The  Times  sports-column- 
ist-promoter,  Matt  Zabitka, 
hoped  that  the  barrage  of  thou¬ 
sands  of  letters  and  cards  from 
hit  (dd  home  town  would  lend  a 
little  encouragement  to  Chester- 
b«n-and-bred  Murtaugh  during 
the  Pirates’  pennant  drive.  Uni¬ 
formed  Little  Leaguers  passed 
out  addressed  postcards  on 
Chester  streets,  and  local  civic, 
fraternal,  business  and  social 
clubs  joined  in,  with  the  mayor 
helping  out  with  an  official 
proclamation,  naming  a  special 
“Mail  for  Murtaugh’’  week. 

•Baltimore  papers:  please 
note!) 

*  «  * 

“TRIPLE  -  BARRELLED 
fair  PROMOTION’’— St.  Paul 
Dispatch-Pioneer  Press  pro¬ 
moted  three  ways  at  the  Minne¬ 
sota  State  Fair,  with  an  air- 
conditioned  Hospitality  Head- 
•louters,  hourly  press  releases 
projected  on  a  four-by-five  foot 
screen,  and  an  eight-page  “Good 
Fimes  Guide.’’  According  to 
promotion  manager  Earl  Truax, 

*he  paper’s  hospitality  head- 
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TWO  CENTS  WORTH— John 
Stafford,  promotion  manager  of 
the  Rockford  (Ill.)  Morning 
Star  and  Registcr-Reptiblic, 
sends  along  a  pouchful  of  two- 
cent  pieces,  pointing  out  that 
Rockford  is  the  number  two  city 
in  Illinois.  An  accompanying 
card  urges  the  receiver  to  send 
for  a  larger  measure  of  return. 
We’ll  do  it — and  tell  you  about 
it. 


THANK  YOU,  BERNIE 
FELD! — NNPA  prexy  Bernard 
D.  Feld  Jr.,  Birmingham  (Ala.) 
News  and  Post-Herald,  made  a 
pitch  for  stepped-up  newspaper 
public  relations,  including  send¬ 
ing  promotion  items  for  this 
pillar,  in  his  latest  “President’s 
Bulletin.’’ 


John  Hudson  Joins 
Phoenix  Gazette 

Phoenix,  Ariz. 

Editorial  cartoonist  John 
Hudson  has  joined  the  staff  of 
the  Phoenix  Gazette. 

Mr.  Hudson  has  had  35  years 
of  experience  at  the  drawing 
board,  serving  previously  with 
the  Cleveland  (Ohio)  News,  Co¬ 
lumbus  (Ohio)  Citizen,  and  To¬ 
ledo  (Ohios)  Blade. 


TV  TAB  SURVEY  —  Long 
Beach  (Cal.)  Independent  Press- 
Telegram  made  a  survey  of  540 
homes,  showing  that  75.4%  of 
readers  find  the  paper’s  new 
Sunday  television  tabloid,  “Tele- 
Vues,”  to  be  useful,  with  52.5% 
of  users  keeping  the  section  from 
5  to  7  days. 


Copley  Film 
Series  Tells 
Press  Story 

Copley  Productions,  a  divi¬ 
sion  of  the  Copley  Newspapers, 
is  filming  a  series  of  color, 
sound-on-film  16mm  motion  pic¬ 
tures  for  the  use  of  educators 
in  the  fields  of  Journalism  and 
Printing. 

Chairman  James  S.  Copley 
stated,  “Copley  Productions  has 
the  advantage  of  being  able  to 
utilize  Copley-owned  newspaper 
plants,  where  they  realize  a  re¬ 
markable  potential  for  in¬ 
creased  realism,  and  modem 
newspaper  techniques  are  pre¬ 
sented  by  professional  newspa¬ 
per  personnel.  These  factors 
enable  Copley  Films  to  empha¬ 
size  the  variety,  tempo,  and 
mood  of  a  modem  newspaper 
plant  and  show  in  great  detail 
the  processes  and  variations  of 
newspaper  techniques.” 

All  films  may  be  borrowed 
for  showing  without  charge, 
when  available.  Requests  should 
be  directed  to  N.  L.  Hazelip, 
manager,  Copley  Productions, 
7776  Ivanhoe,  La  Jolla,  Cali¬ 
fornia. 


is  for  "teaching"  others  that 
Teletype  needs  a  cap 
"T".  Our  thanks  to 
you  and  your  pupils 
for  remembering  it  is 
a  registered  trademark 
of. . . 
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PUBLIC  RELATIONS 

‘Community  Aroused’ 
By  PR  and  Press 


A  classic  example  of  cooper¬ 
ation  between  PR  practitioners 
and  the  press  to  accomplish  a 
worthwhile  end  has  now  been 
put  into  booklet  form  and 
copies  are  being  sent  to  news¬ 
paper  editors  throughout  the 
country. 

The  booklet  is  entitled  “A 
Community  Aroused.”  Prepared 
by  Selvage  and  Lee,  Inc.,  New 
York  PR  firm,  on  behalf  of  the 
National  Association  of  Inde¬ 
pendent  Insurers,  it  tells  how 
newspapers  in  Dade  County, 
Fla.,  carried  the  ball  w’hen  their 
community  became  aroused 
about  soaring  auto  insurance 
rates  and  decided  to  do  some¬ 
thing  about  it. 

Hue  and  Cry 

The  story  actually  started 
several  years  ago,  according  to 
Morris  M.  Lee,  Jr.,  executive 
vicepresident  of  S&L.  Then 
Miami  newspapers  set  up  a  ter¬ 
rific  editorial  hue  and  cry  when 
a  seventh  successive  increase  in 
auto  insurance  rates  was  put 
into  eflFect.  Chief  targets  at  the 
time  were  the  insurance  com¬ 
missioner  and  the  insurance 
companies. 

S&L  on  behalf  of  its  client, 
the  NAII,  undertook  to  develop 
facts  and  statistics  showing 
that  it  was  actually  the  public 
that  set  insurance  rates  rather 
than  the  companies.  The  data 
assembled  proved  that  increases 
result  from  (1)  excessive  acci¬ 
dent  rate;  (2)  fradulent  claims; 

(3)  excessive  jury  awards;  and 

(4)  excessive  repair  costs. 

Furnished  with  this  informa¬ 
tion  the  Miami  News  April  16 
1959  pointed  up  an  editorial 
campaign  in  which  other  news¬ 


papers  in  the  county  also  par¬ 
ticipated.  The  editorial  was 
headed  “Public  Sets  Insurance 
Rates.”  Commenting  on  the  lia¬ 
bility  rate  increase  approved  by 
the  State  Insurance  Commis¬ 
sioner,  the  editorial  concluded: 

“If  there  is  any  hope  that  the 
rates  will  level  off,  or  even  be 
reduced,  the  public  will  have 
to  make  it  possible. 

“First  and  foremost,  the  ac¬ 
cident  rate  must  be  held  down 
by  .safer  driving;  secondly,  mo¬ 
torists,  lawyers,  doctors  and 
repairmen  are  going  to  have  to 
quit  looking  upon  the  insurance 
companies  as  fair  game  for  an 
easy  dollar.  Every  excessive 
award,  every  phony  claim  and 
every  padded  medical  or  repair 
bill  takes  money  from  the 
pockets  of  policyholders.” 

The  booklet  reproduces  this 
editorial  in  full  and  also  in¬ 
cludes  news  headlines  from  the 
News,  the  Miami  Herald  and 
other  papers  that  tell  the  story, 
thus: 

First:  “Drivers  Walloped  by 
Insurance  Hike”. 

Then  .  .  .  “Drivers  Handed 
Blame  for  Insurance  Hikes”  . . . 
“Careful  Driving  Can  Save 
Money”  .  .  .  “Accidents  Pay  Off 
Richly  for  Ambulance  Chasers” 
.  .  .  “Dade  Lawyers  Agree  to 
Clean  Own  House”  . . .  “Tougher 
Traffic  Control  Program 
Readied”  .  .  .  “Racket  Foe  in 
Probe”  .  .  .  “Legislative  Coun¬ 
cil  Backs  Broad  Safety  Law’ 
Reforms”  .  .  .  “Women  Organ¬ 
ize  to  Seek  Action  on  Driving 
Laws”  .  .  .  “Fake  Auto  Claims 
Face  United  Front.” 

And  finally  .  .  .  “Dade  County 
Death  Rate  Down  8%”  .  .  . 
“Damage  Claim  Suits  Down 
Substantially”  . . .  “Auto  ‘Shills’ 


Find  Game  Soured”  .  .  .  “Dade’s 
Accident  Total  is  Cut  1,200.” 

Mr.  Lee  said  that  as  a  result 
of  the  reduction  in  accidents 
and  fatalities,  one  large  insur¬ 
ance  company  has  already 
asked  for  a  rate  reduction. 

In  a  memo  to  editors  accom¬ 
panying  the  booklet.  Selvage  & 
Lee  declared:  “Any  community 
genuinely  aroused  can  do  the 
same  thing.  There  is  no  set 
format,  no  pat  plan.  Action 
must  suit  the  .specific  problem. 
But  as  Dade  County  is  proving, 
results  ran  be  obtained.” 

The  booklet  opens  with  a 
statement  by  Supreme  Court 
Justice  Tom  C.  Clark,  a  mem¬ 
ber  of  the  American  Bar  Asso¬ 
ciation’s  Committee  on  Traffic 
Safety.  He  turns  attention  to 
the  “highw’ay  killer,”  the  “most 
bloodthirsty  ‘highwayman’  of 
them  all,”  who  last  year  “killed 
one  of  our  fellow  citizens  every 
13  minutes,  and  along  with  it 
seriously  injured  five  in  the 
same  lapse  of  time.” 

Overhauled  Court 

Justice  Clark  tells  how  Dade 
County  overhauled  its  traffic 
court  system,  assigning  top 
flight  prosecutors  to  Metropoli¬ 
tan  courts,  and  concludes: 

“Consult  with  your  traffic 
judges — your  police  chiefs — 
your  councils.  Take  it  up  with 
your  leading  citizens.  Help 
them  to  improve  traffic  tech¬ 
niques.” 

Personal  statements  are  also 
published  by  Jacob  I.  Jackson, 
executive  director  of  the  Dade 
County  Citizens  Safety  Council, 
and  Dade  Circuit  Judge  Joe 
Eaton. 

Copies  of  the  booklet  may  be 
obtained  by  new’spapers  on  re¬ 
quest  to  the  National  Associa¬ 
tion  of  Independent  Insurers,  30 
West  Monroe  St.,  Chicago  3,  Ill. 

• 

PERSONAL  NOTES 

Rita  Fitzpatrick,  former 
Chicago  (Ill.)  Tribune  reporter 
—  joined  Dasho-Rogers,  Inc., 
Chicago  public  relations  firm,  as 
an  account  consultant.  For  a 
number  of  years.  Miss  Fitz¬ 
patrick  has  also  been  a  feature 
W'riter  for  the  Chicago  (Ill.) 
Sun-Times  and  the  Washington 
(D.  C.)  Times-Herald,  covering 
Congress  and  the  White  House 
while  with  the  latter  paper  be¬ 
fore  joining  the  Tribune. 

*  *  * 

Chct  Lacy,  assistant  to  the 
president  of  Hamline  university, 
St.  Paul,  Minn.,  and  formerly 
with  the  National  Association  of 
Manufacturers  regional  office  in 
Minneapolis — to  public  relations 
staff  of  the  University  of  Chi¬ 
cago  to  promote  alumni  activi¬ 
ties. 
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John  T.  Casey  and  Willi*^ 
S.  Kilbome  have  formed  Casey 
and  Kilbome,  Inc.,  New  York 
succeeding  to  the  business  o( 
John  T.  Casey  and  A.ssociates, 
Inc. 

• 

TWA  Moves  Corris 
To  New  York  Staff 

John  J.  Corris  has  been 
named  director  of  press  rela¬ 
tions  on  the  system  public  re¬ 
lations  staff  of  Trans  World 
Airlines.  Formerly  Central  Re¬ 
gion  PR  director  at  Chicago,  he 
wrill  be  based  in  New  York. 

Larry  Murphy,  PR  manager 
at  San  Francisco  for  nine  years, 
has  moved  to  Chicago.  Rob^ 
Brady,  representative  at  Lm 
Angeles,  succeeds  to  the  San 
Francisco  post. 

Mr.  Corris  joined  TWA  in 
1947  after  having  worked  for 
the  Newark  Evening  News, 
Associated  Press  and  United 
Press. 

Dorsey  Moves  Up 

Thomas  B.  Dorsey,  former 
editor  of  the  New  York  Herald 
Tribune  News  Service,  has  been 
elected  vicepresident  of  Barnet 
and  Reef  Associates,  Inc.,  inter¬ 
national  public  relations  com¬ 
pany.  He  has  been  account  co¬ 
ordinator  for  the  agency  for  the 
past  year  and  will  retain  those 
responsibilities  as  vicepresident 
He  leaves  for  Nigeria  this  week 
to  coordinate  press  activities  in 
the  Eastern  Region  when  that 
country  gains  independence  Oct 
1.  The  Government  of  Eastwn 
Nigeria  is  a  Barnet  and  Reef 
account. 


PR  Accounts 

Maybruck  Associates,  Inc.,  has 
been  appointed  PR  counsel  to 
develop  and  conduct  a  program 
in  trade  and  consumer  media 
for  Adam  Hats,  Inc.  Milton  E. 
Maybruck  president  of  May¬ 
bruck  Associates,  will  supervise, 
assisted  by  Audrey  Albert,  di¬ 
rector — men’s  apparel  publicity. 
«  *  * 

Dasho-Rogers,  Inc.,  Chicago 
PR  firm,  has  b^n  retained  by 
Chicago  Convention  Bureau, 
Inc.,  to  present  a  Chicago  Con¬ 
vention  Week,  timed  to  coincide 
with  opening  of  McCormick 
Place,  new  lakefront  exposition 
center  in  November. 


Business  Column 

Hartford,  Conn. 
Hartford  Courant  financial 
editor  Webster  Gault  has  a  new 
Tuesday-Thursday-Sunday  busi¬ 
ness  column,  “The  Business 
Beat.” 
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PR  Medics,  Newsmen 
Need  Annual  Checkup 
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Chicago 

The  importance  of  “two-way 
jooperation”  between  physicians 
md  newsmen  in  order  to  further 
improve  working  relationships 
between  the  two  groups  was 
stressed  at  the  closing  panel 
session  of  the  American  Medical 
Association’s  PR  Institute  here 
I  last  week. 

[  Moderator  Jim  Reed,  editor 
•  of  the  AM  A  News  and  former 
Topeka  newspaperman,  pointed 
out:  “While  medical  public  re¬ 
lations  has  improved  tremen¬ 
dously  (luring  the  past  few 
years,  there  still  is  an  occas¬ 
sional  encounter  between  physi¬ 
cians  and  newsmen  resulting  in 
disappointment  or  annoyance  on 
one  side,  or  both.  Usually  these 
encounters  stem  from  a  mis- 
onderstanding  of  each  other’s 
problems  and  obligations.” 

Both  Sides  Complain 

Mr.  Reed  said  doctors  have 
criticized  news  media  for  in¬ 
accurate  reporting  of  medical 
events,  for  “blowing  up”  medi¬ 
cal  stories,  and  for  “jumping 
U*  gun”  and  prematurely  an- 
i  nouncing  inconclusive  but  prom¬ 
ising  discoveries. 

“Newsmen  complain,”  he  con¬ 
tinued,  “that  physicians  often 
are  uncooperative  in  giving  out 
news  about  their  profession  and 
their  patients  .  .  .  hiding  behind 
the  medical  code  of  ethics  and 
deliberately  withholding  infor¬ 
mation  of  a  scientific  nature.” 

John  F.  Rineman,  Harrisburg, 

Pa,  executive  assistant  to  the 
Pennsylvania  Medical  Scxtiety, 
warned  PR  medical  representa- 
tnres  not  to  discount  the  value 
of  making  personal  calls  on  all 
news  outlets  in  their  area.  News¬ 
men  are  more  apt  to  check  with 
PR  people  if  they  have  estab¬ 
lished  previous  personal  contact 
with  the  press,  he  added. 

Urged  to  Use  Media 

“The  media  are  there  to  use 
and  God  help  you  if  you  don’t,” 
declared  Loren  G.  Scdiulz,  city 
editor  of  the  Springfield  (Ohio) 

Daily  News.  He  also  noted,  “the 
golden  rule  is  the  way  to  gocxi 
public  relations.” 

Mr.  Reed,  in  summary,  sug¬ 
gested  it  is  to  the  advantage 
of  physicians,  hospitals  and  the 
press  that  the  public  be  provided 
with  prompt  and  accurate  in¬ 
formation  within  the  bounds  of 
good  taste. 

(Jeorge  A.  Brandenburg,  Mid¬ 
west  editor  of  Editor  &  Pub- 
usher.  discussed  the  doctor’s 
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“image”  as  seen  by  newspaper¬ 
men.  “At  the  worldng  level,  we 
still  find  reporters  who  feel  that 
some  dcxrtors  are  not  ccx>pera- 
tive,”  he  said.  “The  physician, 
in  turn,  may  feel  that  reporters 
are  only  interested  in  a  sensa¬ 
tional  story.  So  any  further  im¬ 
provement  in  press  relations 
must  come  about  via  a  two-way 
street.” 

• 

New  Weekly  in  N.Y.C. 
Delivered  in  Style 

The  first  issue  of  Manhattan 
East,  a  weekly  newspaper  for 
residents  of  Manhattan’s  upper 
East  Side,  went  on  the  news¬ 
stands,  Thursday,  Sept.  8.  The 
paper  reports  on  the  political, 
civic,  cultural  and  religious 
events  in  the  area. 

Manhattan  East  will  be  de¬ 
livered  to  newsstands  in  the 
area  every  Thursday  in  a  Rolls 
Royce  driven  by  a  uniformed 
chauffeur.  The  inaugural  issue 
was  delivered  by  the  publisher 
and  editor,  Morton  B.  Lawrence. 

Mr.  Lawrence  said  10,000 
families  in  the  area  will  receive 
the  paper  in  the  morning  mail. 
Subscriptions  are  $3  a  year.  The 
street  sale  price  is  10c  a  copy. 

Manhattan  East  has  a  fi¬ 
nancial  page  with  its  own  col¬ 
umnist.  It  is  also  using  nation¬ 
ally  syndicated  cartoons. 


Price  Is  Doubled 

Bilungs,  Mont. 

The  Billings  Gazette  has  set  a 
newsstand  price  of  10  cents  per 
copy  Monday  through  Saturday. 
The  Sunday  Gazette  price  of  16 
cents  will  remain  unchanged. 
The  daily  has  been  sold  on  news¬ 
stands  for  5  cents  for  more  than 
65  years. 


Delaware  Carriers  Aid 
Radio  Free  Europe 

Newspaperboys  of  the  Dover 
(Dela.)  Delaware  State  News 
led  the  nation’s  newspaper  car¬ 
riers  in  per  capita  collection  of 
contributions  to  the  1960  Radio 
Free  Europe  Fimd  (Crusade 
for  Freedom). 

Earlier  this  year,  the  State 
News  carriers  collected  for 
Radio  Free  Europe  while  making 
their  door-to-door  deliveries. 

“The  excellent  job  performed 
by  the  newspaperboys  will  help 
strengthen  Radio  Free  Europe 
in  its  vital  mission  of  sending 
truth  to  the  79,000,000  Com¬ 
munist-dominated  people  of  East 
Europe,”  said  Fund  President 
John  M.  Patterson.  “RFE,  with 
28  powerful  transmitters  and 
relay  stations,  is  the  free  world’s 
strongest  and  most  influential 
network  broadcasting  to  five 
Iron  Curtain  countries:  Poland, 
Himgrary,  Czechoslovakia,  Ro¬ 
mania  and  Bulgaria.” 

The  success  of  the  State  News 
newspaperboys  was  announced 
to  Circulation  Manag^er  John  B. 
Manahan,  who  will  fly  to 
Munich,  Germany,  this  Fall  with 
60  other  prominent  Americans 
for  a  10-day  study  tour  of  Radio 
Free  Europe’s  broadcasting  fa¬ 
cilities. 


400  Ladies 
Of  Publicity 
At  Briefing 

Orlando,  Fla. 
Publicity  chairman  represent¬ 
ing  women’s  clubs  in  Central 
Florida  converg^ed  on  the  Orlan¬ 
do  Sentinel  ofiices  recently  for 
a  two-hour  briefing  on  how  to 
handle  news  releases. 

The  idea  for  the  briefing 
session  came  from  the  Sentinel’s 
club  editor,  Mrs.  Kathy  Jump, 
who  for  the  past  several  years 
has  spent  most  of  her  Septem¬ 
bers  explaining  how  club  news 
should  be  handled  to  new  pub¬ 
licity  chairmen. 

Mrs.  Jump  figrured  that  if  all 
of  the  400  publicity  chairmen 
could  assemble  for  a  session 
once  a  year,  it  would  be  much 
better  than  one  club  editor  de¬ 
livering  a  20-30  minute  lecture 
400  times  a  year 

Three  hundred  clubs  were 
represented  at  the  Sentinel’s 
first  public  relations  clinic,  for 
women’s  social,  civic  and  church 
groups.  Each  chairman  was 
gpven  the  Sentinel-Star’s  hand¬ 
book  for  publicity  chairmen. 


ENGINEERING  FOR 
THE  GRAPHIC  ARTS 

.  INVESTIGATIONS  AND  REPORTS 
.  PLANS  AND  SPECIFICATIONS 

PLANT  REARRANGEMENT 
PLANT  EXTENSION 
NEW  PLANT 

.  CONSTRUCTION  MANAGEMENT 


CHAS.  T.  MAIN,  INC- 
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breaking  news  story  where  his 
technical  knowledge  has  been  an 
aid  to  many  a  photographer.  He 
can  always  be  seen  at  a  political 
convention,  a  major  sports  event 
or  a  photojournalism  conference. 

Newi«  Background 

Like  most  press  technical  men, 

Mr.  Lemen  has  a  solid  back¬ 
ground  in  the  news  photography 
field  himself.  He  started  his 
career  in  1926  as  a  staff  photog¬ 
rapher  for  the  Rocky  Mountain 
News  in  Denver  where  he 
worked  under  Harry’  Rhoads, 
one  of  the  deans  of  American 
press  photography. 

Before  he  joined  Eastman 
Kodak  in  1939,  Mr.  Lemen  also 
worked  as  a  staff  photographer 
for  the  Pittsburgh  (Pa.)  Press  and  the  late  Joseph 

and  as  chief  photographer  for  Sprague,  who  was  a  technical 
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Press  Technical  Men 
Are  Photo]  ournalists 


arner 


A  few  press  technical  direc¬ 
tors  of  camera  and  equipment 
firms  can  be  numbered  among 
the  outstanding  photojoumalists 
of  our  time. 

Working  with  press  photog¬ 
raphers  and  other  professionals 
is  their  business,  yet  so  much  of 
their  time  and  energy — above 
and  beyond  the  call  of  duty — is 
devotee!  to  counselling,  lecturing, 
demonstrating,  advising  and 
participating  in  special  photo¬ 
graphic  events,  that  their  in¬ 
tense  interest  in  the  problems 
of  photojournalism  can  only  be 
described  as  a  labor  of  love. 

Much  of  their  spare  time  is 
spent  advising  photographers 
about  news  coverage  or  use  of 
equipment  which  have  no  rela¬ 
tion  to  their  own  products  or 
companies  and  which  will  never 
earn  them  a  dime. 


Donald  Mohler 


reputation  in  photojournalism  everywhere  through  his  work  in 
through  endless  hours  of  educa-  NPPA.  He  was  particularly 
tional  and  advisory  work.  He  helpful  to  this  organization 
ide  Resoect  never  missed  a  Kent  State  fluring  its  early  formative  years. 

'  courses  and  the  innumerable  University  short  course  and  he  und  Don  Mohler  of  General 

Men  like  J.  Winton  Lemen  articles  they  have  written  for  j^^s  been  to  every  Southern  short  Electric,  for  instance,  helped 

and  John  Faber  of  Eastman  scores  of  publications.  course  for  the  past  11  straight  chairman  of  the  organ- 

Kodak;  Milton  Freier  of  Leica;  We  could  fill  reams  of  paper  years,  regardless  of  whether  or  ization’s  Educational  and  Tech- 
James  Robbins  of  Grafiex,  Inc.  describing  the  photographic  not  he  was  a  speaker.  The  South-  uical  Committee,  Bill  Ecken- 
and  Donald  Mohler  of  General  ser\’ices  performed  by  any  one  em  short  course  is  sponsored  setting  up  the  commit- 

Electric,  have  not  gained  the  of  the  five  names  we  listed.  But  annually  by  the  Carolinas  Press  t®®’®  methods  of  operation, 
wide  respect  and  admiration  for  the  time  being  we  will  con-  Photogfraphers  Assoc,  with  some  The  same  Mohler-Lemen  team 
they  enjoy  among  photojoumal-  fine  ourselves  to  writing  about  assistance  from  the  NPPA.  was  responsible  for  creating  the 
ists  simply  by  being  good  busi-  J.  Winton  Lemen  of  Eastman  jjj.  Lemen  has  lectured  on  highly  successful  formula  for 
nessmen.  Kodak  who  is  generaly  con-  photojournalism  at  dozens  of  the  operation  of  the  NPPA’s 

They  have  earned  it  by  a  sidered  the  dean  of  this  rare  American  colleges  and  univer-  Audio-Visual  lecture  library, 

singular  devotion  to  the  prob-  breed  of  photojoumalist.  sities  and  has  been  active  in  This  library  of  tape-recordings 

lems  of  photojournalism  and  manager  of  Kodak’s  Photo  many  photographic  societies,  as-  and  slides  today  is  seen  and 

through  the  countless  off-duty  Press  Sales  Division,  Mr.  Le-  sociations  and  conferences.  He  heard  by  thousands  of  photog- 
hours  they  have  donated  to  pro-  men  constantly  travels  about  holds  three  citations;  from  Kent  raphers — professional  and  ama- 
fessional  and  amateur  organi-  ^be  country  talking  to  press  state,  the  Carolinas  Press  Pho-  teurs — all  over  the  country, 
zations,  university  or  profes-  photographers  and  advising  tographers  Assoc,  and  the  Wis-  During  the  early  years  of  the 
sional  workshops  and  short  ^^bem  about  use  of  filin,  equip-  consin  Press  Photographers  As-  library,  Mr.  Lemen  put  in  end- 

ment  and  camera  techniques.  He  50c.,  as  well  as  an  Award  of  less  spare-time  hours  listening 


J.  Winton  Lemen 


AUSTRALIA'S 

Expanding  Wealth 
Offers  Opportunities 


Investigate  the  developments 
that  are  taking  place  —  In¬ 
creased  population.  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $600,000,000  Invested 
In  Australia. 

To  keep  In  touch  with  marketino, 
advertiting,  publishing  and  graphic 
arts  la  Auitralla  read 


WITHOUT  WARNING  OR  PATTERN 
you're  open  to  claims  for  LIBEL,  by 
comment,  picture,  error  in  fact  or 
name;  for  invasion  of  Privocy,  Piracy, 
Plogiorism  or  Violation  of  Copyright. 


Write  for  details  and  rates. 


fubUthmd  /arsatsfcsiy 

Annual  Subscription  to  U.  S.  $8 1 
IS  Homiltos  St.,  Sydney,  Australia  I 


Millions 


went  near  the  water 


in  newspaper- reading 
New  England 


Advertisers  can  throw  the  book  away  when  it  comes  to  figuring 
the  expenditures  for  their  products  and  services  in  New  England 
during  the  Summer  vacation  months.  Why?  Because  literally 
millions  spend — and  we  really  do  mean  spend — their  vacations 
in  New  England.  From  the  craggy  coasts  of  northern  Maine 
on  down  the  Massachusetts  shore  around  the  cape,  through 
scenic  Rhode  Island  to  the  coastline  of  Cormecticut  they  come 
to  fish  and  swim,  to  boat  and  to  buy.  Along  the  lakes  and 
rivers  of  Vermont  and  New  Hampshire  they  come  to  camp, 
to  rest  and  relax,  and  to  stay. 

From  the  President  of  the  United  States  and  the  King  of  Nepal 
right  on  down  to  the  grocer  from  Georgia  and  the  government 
clerk,  they  come  by  car,  plane  and  train,  by  bus  and  boat. 
And  there’s  no  question  but  that  they  give  the  Yankee  economy 
a  healthy  shot  in  the  arm!  For  example: 


Summer  attendance  at  Mystic,  Connecticut,  the  world’s  only 
recreational  coastal  village  topped  250,000.  Advance  regis¬ 
tration  at  boys  and  girls  camps  showed  a  5  to  10%  increase. 
New  hotels  and  motels  are  going  up  in  the  entire  6-state 
region.  More  than  15,000  lobsters  were  devoured  during  the 
3 -day  Maine  Seafoods  Festival.  A  new  state  park  near 
Westerly,  R.  I.  has  parking  room  for  3,000  cars.  A  Canadian 
won  the  honor  of  being  named  Maine’s  millionth  visitor.  New 
state  parks  were  officially  opened  in  the  White  Mountain  area 
of  New  Hampshire,  and  in  Massachusetts. 


Added  together  you  get  a  real  bonus  from  New  England’s 
summer  vacationers.  Plan  to  come  up  yourself  and  look  over 
the  area,  and  you’ll  really  enjoy  it. 

And  while  you’re  there,  you’ll  see 
some  of  the  Nation’s  finest  daily 
newspapers,  that  motivate  the  buy¬ 
ing  habits  of  the  entire  area. 


This  canpaign  spoasored  by  thasa  nawtpapar  laadarst 

M4INE— Bangor  Daily  News  (M).  » 

VERMONT — Barre  Times-Argus  (E),  Bennington  Banner  (E), 
Burlington  Free  Press  (M),  Rutland  Herald  (M). 

M4$S4CHUSErTS— Boston  Globe  (M&E),  Boston  Globe  (S), 
Brock.ton  Enterprise  &  Times  (E),  Fall  River  Herald  News  (E), 
Fitchburg  Sentinel  (E),  Gardner  News  (E),  Lawrence  Eagle- 
Tribune  (M&E),  Lynn  Item  (E),  North  Adams  Transcript  (E), 
Pittsfield  Berkshire  Eagle  (E),  Taunton  Gazette  (E),  Waltham 
News  Tribune  (E), 


NEW  H4MPSHI RE— Concord  Monitor- Patriot  (E). 

RHODE  ISL4ND — Providence  Bulletin  (E),  Providence  Journal 
(M),  Providence  Journal  (S),  Woonsocket  Call  (E). 

CONNECTICUT — Ansonia  Sentinel  (E),  Bridgeport  Post  (S), 
Bridgeport  Post-Telegram  (M&E),  Bristol  Press  (E),  Hartford 
Courant  (M),  Hartford  Courant  (S),  Hartford  Times  (E), 
Meriden  Record-Journal  (M&E),  New  Britain  Herald  (E),  New 
Haven  Journal-Courier  (M),  New  Haven  Register  (E&S),  Nor¬ 
wich  Bulletin  and  Record  (M&E),  Torrington  Register  (E), 
Waterbury  Republican  &  American  (M&E),  Waterbury  Repub¬ 
lican  (M&S). 


SYNDICATES 

‘Religion  in 
To  Analyze 

By  Ray  Erwin 

An  analytical  religious  news 
column  entitled  “Religion  in 
Focus”  will  be  written  by  Stan¬ 
ley  J.  Rowland  Jr.  and  will  be 
distributed  by  the  New  York 
Herald  Tribune  Syndicate. 

The  new  feature,  running 
from  550  to  700  words,  is  for 
Monday  and  Friday  publication, 
beginning  Oct,  3. 

Front  page  news  and  much  of 
the  rest  of  today’s  news — from 
Congo  to  Cuba,  Khrushchev  to 
Kennedy,  soft  living  to  juvenile 
delinquency — is  inextricably  in¬ 
volved  with  questions  of  deep 
moral  value. 

Neglected  Field 

Although  Americans  are 
troubled  deeply  by  such  ques¬ 
tions,  Mr.  Rowland  believes 
newspapers  neglect  analytical 
study  in  this  area  of  news  cov¬ 
erage.  He  hopes  to  fill  this  gap 
by  explaining  specific  issues, 
pointing  up  religious  problems 
involved,  reporting  what  certain 
religious  leaders  are  doing  about 
them. 

“Religion  in  Focus”  is  both 
non-denominational  and  remark¬ 
ably  hard-hitting.  Protestant, 
Roman  Catholic  and  Jewish 
clergymen  commended  the  col¬ 
umnist  and  the  syndicate  for 
throwing  a  searchlight  on  great 
religious  questions  of  our  time. 


Focus’ 
Events 

I’m  glad  we  are  starting  the 
column  a  month  before  election 
day,”  said  Mr.  Rowland.  “It  will 
give  me  a  chance  to  dig  into 
some  of  the  religious  aspects  of 
the  campaign.” 

Kennedy's  Religion 

In  a  sample  article,  written 
a  month  ago,  Mr.  Rowland  as¬ 
serted  that  if  Senator  Kennedy 
is  beaten  it  will  not  be  because 
of  his  Catholicism,  citing  as 
factors  the  two-w’ay  or  boome¬ 
rang  effect  of  bigotry  and  the 
increase  in  Roman  Catholic 
voters  in  the  last  30  years. 
Events  between  now  and  release 
of  his  first  column  may  modify 
Mr.  Rowland’s  conclusion,  but 
not  his  analysis  of  the  religious 
factors  involved.  He  will  write 
close  to  deadline,  so  the  column 
will  be  on  top  of  the  hard  news 
of  the  day. 

“You  must  recognize  the  basic 
ways  these  religious  forces  af¬ 
fect  what  we  say  and  do,  if 
you’re  going  to  bring  religion 
into  focus  in  the  news,”  ex¬ 
plained  Mr.  Rowland,  flashing 
his  ever-ready  smile.  “When  you 
bury  it  in  a  little  time  capsule 
in  the  back  of  the  paper,  you 
shouldn’t  wonder  why  the  church 
page  tends  to  be  dull.” 

Stanley  Rowland  w’as  bom 
during  the  A1  Smith  campaign 


Surprises  Sam  Spud 

With  a  blind  daughter.  Papa  Drive  has  to  be  a  ^ 
“moonlighter”  working  two  jobs  to  pay  off  an 
unjust  debt.  No  sponger,  the  plucky  redhead,; 
Annie,  when  taken  into  the  Drive  family,  insists , 
on  getting  a  job  to  pay  her  share  . . .  and  surprises 
grocer  Sam  Spud  speechless — because  she  didn’t 
first  ask  .  .  .  hours?  vacation  rights?  coffee  break  time?  fringe 
benefits?  or  insurance  and  pension  plans?  j 


Little  Orphan  Annie 

by  Harold  Gray  ...  is  always  finding  new  ways  of  spreading 
sunshine  in  the  rain  .  .  .  and  never  fails  to  tug  the  heartstrings, 
bring  a  smile,  and  leave  readers  feeling  better  with  themselves 
and  the  world.  This  famous  family  feature,  known  and  loved 
by  millions,  is  popular  with  everyone — including  Circulation 
Managers!  For  proofs  and  prices,  phone,  wire,  or  write 
Mollie  Slott,  Manager  .  .  . 

Chicago  Tribune  "IVew  York  News 

WmaM  iV«ies  BuHMnu,  Neu>  Yark 
SgnWBCate^  mnCm  Tribune  Tower,  CMeugo 


Stanley  J.  Rowland  Jr. 


of  1928  in  New  York  and  he 
grew  up  in  Stamford,  Conn., 
where  he  was  on  his  high  school 
football  team.  Now'  almost  32, 
he  is  a  new’spaperman  with  a 
strong  pereonal  faith — and  the 
professional  training  to  keep  it 
hidden. 

“Since  I  w’as  raised  in  the 
East,  I  deliberately  went  else¬ 
where  to  college,”  he  recalled. 
“I  picked  Caiieton  College  in 
Northfield,  Minn.,  because  it  is 
small,  liberal  arts,  highly-rated 
and  co-ed.” 

Worked  for  Times 

Upon  his  graduation  in  1952, 
he  joined  the  New  York  Times, 
where  he  w'as  a  police  reporter 
and  general  assignment  reporter 
before  specializing  in  religious 
news.  His  stint  as  religious  new’s 
re))orter  ran  from  June,  1955,  to 
September,  1958.  Major  surv’eys 
he  conducted  included  religion  in 
the  colleges,  foreign  missions, 
religion  and  race  relations,  the 
church  and  changing  patterns  of 
city  life. 

When  his  book,  “Land  In 
Search  of  God”  (Random 
House)  w'as  published  in  1958, 
Carl  Michalson  wrote  in  the 
Saturday  Review:  “Rowland  is 
the  plain  man’s  Toynbee  ...  he 
shares  the  rarest  insights  of  the 
deepest  interpreters  of  our  time 
and  communicates  with  fine  bal¬ 
ance  tbe  contributions  of  the 
three  major  religious  groups  in 
America.”  Catholic,  Jewish  and 
Protestant  publications  praised 
the  book.  Mr.  Rowland’s  poetry 
has  been  published  in  maga¬ 
zines. 

Dual  .Service 

Mr.  Rowland  is  an  Episco¬ 
palian  currently  employed  as  as¬ 
sociate  director  of  information 
for  the  United  Presbyterian 
Church,  U.S.A.  He  is  a  man  of 
one  denomination  w'ho  imparts 
information  for  another.  His 
dual  service  keeps  him  in  sensi- 

BDITOR  8C  PUB] 


tive  contact  with  events  of  all  ( 
faiths.  : 

Mr.  and  Mrs.  Rowland — she  ig 
the  former  Lois  Ruth  ilest— and  t 

their  three  small  children  live 
in  Teaneck,  N.  J. 

Here’s  what  leadei-s  of  the 
three  major  faiths  in  .\merica 
said  about  sample  Rowland  ar¬ 
ticles  submitted  to  them  by  the 
syndicate: 

Billy  Graham,  Protestant 
evangelist:  “Tremendous  merit.” 

Episcopal  Bishop  James  A. 
Pike:  “Very  good,  indeed.” 

Rev.  Robert  1.  Gannon,  S.  J.: 
“They  are  solid  and  unbiased; 
they  should  be  a  real  help  in  a 
secularist  age  like  ours.” 

Gunther  Lawrence,  Union  of 
American  Hebrew  Congrega¬ 
tions:  “It  is  gratifying  to  note 
that  the  Herald  Tribune  and  its 
syndicate  have  placed  religion 
in  the  area  of  importance  that 
it  deser\’es  in  our  daily  press.” 

Castro  and  Beatniks 

The  sample  columns  were  en¬ 
titled  “The  Church  and  Fidel 
Castro,”  “Candidate  Kennedy’s 
Catholicism,”  “The  Faith  of 
Presidents,”  “Communism  in 
America’s  Churches?”  “A  Cleric 
Tees  Off  on  the  Abundant  Life,” 
and  “They’re  Not  Beat  —  Not 
Yet,  Anyway,”  the  latter  a  dis¬ 
cussion  of  “beatniks.” 

Mr.  Rowland  said  he  intends 
to  relate  what  is  happening  in 
the  field  of  religion  to  current 
news.  He  will  discuss  new 
Christian  union  developments, 
how  religion  affects  politics, 
juvenile  delinquency,  everyday 
life. 

“I  will  not  pontificate  at 
people  but  try  to  illuminate 
what  is  happening  and  try  to 
connect  faith  with  our  jobs  and 
the  cold  war  mankind  faces,”  he 
declared.  “I  am  deeply  con¬ 
cerned  with  the  rights  and  free¬ 
doms  of  the  individual  and  also 
his  responsibilities.  When  you 
yield  responsibilities  you  yield 
freedoms.  I  shall  report  and 
analyze  compelling  forces  at 
work  in  our  everyday  lives. 

“You  have  to  know  your  his¬ 
tory,  dig  hard,  and  write  just  as 
honestly  and  incisively  as  you’d 
write  a  good  political  column,” 
he  continued.  “That’s  my  aim.  I 
want  to  bring  the  religious  as¬ 
pect  of  life  into  meaningful 
focus  for  newspaper  readers.” 

*  <•>  * 

— Amy  Vanderbilt  (“Eti¬ 
quette”  —  United  Features) 
signed  an  agreement  with  Vic¬ 
tor  &.  Richards  to  write  and  re¬ 
cord  130  programs  for  radio. 

— A  TV  series  called  “Ad¬ 
ventures  of  Dick  Tracy,”  pat¬ 
terned  after  Chester  GouW* 
famous  detective,  begins  neat 
January. 
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SYM>1C\TES 

4  Panels,  4  Artists, 
1  Theme  =  1  Strip 


A  new  comic  strip  idea — four 
gag  variutions  on  a  sinj^le  theme 
by  four  nationally-known  artists 
in  four  equal-sized  panels  every 
day— is  being  introduced  by  the 
Times-Miiror  Syndicate,  Los 
.tngeles. 

Name  of  the  novel  grouping 
is  “Four  by  Four.” 

The  unusual  format  makes  it 
possible  for  a  newspaper,  no 
matter  what  size  hole  it  has 
available,  in  no  matter  what 
section,  to  fill  it  with  “Four  by 
Four”  since  every  panel  can 
stand  on  its  own. 

Many  Uses 

For  example,  it  can  be  used 
as  a  four-column  strip,  a  three- 
column  strip  (saw  off  one  panel 
and  use  it  as  an  odd  panel,  if 
desired),  two  separate  two-col¬ 
umn  strips  (saw  in  half),  a 
two-column  panel  (use  in  box 
format),  a  one-column  four- 
panel  vertical,  a  one-column 
three-panel  vertical  (saw  off  one 
panel),  two  separate  one-column 
two-panel  verticals  (saw  in 
half),  a  two-column  strip  plus  a 
one-column  two-panel  vertical,  a 
two-column  strip  plus  two  sep¬ 
arate  one-column  panels,  four 
separate  one-column  panels 
spread  through  the  paper. 

“Four  daily  laughs  and  a 
doien  flexible  formats  in  one 
strip  for  one  price,”  is  how  Rex 
Barley,  executive  manager  of 
the  Times-Mirror  Syndicate,  de¬ 
scribes  the  new  offering. 

Integrated  Team 

The  four  artists  are  all  South¬ 
ern  Californians  and  work  as  an 
integrated  team.  Together  they 
choose  the  daily  theme  of  the 
strip  and  separately  each  pro¬ 
duces  one  of  the  gag  panels.  The 
artists  are: 

1)  Ali  (A1  Isler),  who  was 


bom  in  Detroit  and  was  a  long¬ 
time  staff  member  of  Esquire 
Magazine.  Since  his  arrival  at 
Santa  Ana,  Calif.,  Ali  has  sold 
several  thousand  cartoons  to  na¬ 
tional  magazines  and  he  oper¬ 
ates  an  art  studio  on  the  side. 

2)  Ed  King,  who  was  bom  in 
Portland,  Ore.,  and  moved  to 
Orange,  Calif.,  after  serving  as 
an  Air  Force  pilot  in  World 
War  II.  He  has  worked  as  an 
animator  on  various  movie  and 
TV  cartoon  features  and  has 
contributed  thousands  of  gag 


cartoons  to  national  magazines. 

3)  Tom  Hudson,  who  was  bom 
in  Fredonia,  Kas.,  and  now  lives 
in  Orange,  Calif.  He  was  war¬ 
time  staff  artist  for  Stars  and 
Stripes  and  he  presently  draws 
the  “Who  Invit^  Him?”  panel 
each  week  for  the  Saturday  Eve¬ 
ning  Post. 

4)  Roy  Williams,  who  was 
bom  in  Colville,  Wash.,  and 
moved  to  Los  Angeles  at  the  age 
of  five.  He  has  worked  for  Walt 
Disney  since  graduating  from 
high  school  and  has  contributed 
to  many  major  cartoon  produc¬ 
tions  and  starred  in  Walt  Dis¬ 
ney  TV  shows.  He  is  a  regular 
contributor  to  national  maga¬ 
zines  and  has  two  cartoon  books 
to  his  credit. 

There  will  be  six  releases 
weekly  in  complete  four-column 


Canada  Gets 
Comic  Strip 

The  Toronto  Telegram  News  ! 
ServMce  has  been  appointed 
Canadian  representatives  of  San 
Francisco  Chronicle  Features 
and  Adcox  Associates,  Inc. 

The  service  also  is  offering 
Canadian  daily  newspapers  an 
all-Canadian  daily  comic  strip, 
“Jeff  Buchanon,”  created  by 
Gordon  Johnston  and  Gordon 
Dewer.  The  strip  begins  Oct.  17, 
after  four  months  of  testing  in 
newspapers  of  three  provinces. 
“Jeff  Buchanon”  is  a  national 
correspondent  at  the  Parliamen¬ 
tary  Press  Gallery  in  Ottawa 
and  his  job  catapults  him  into 
dramatic  adventures  through¬ 
out  Canada.  The  strip  is  avail¬ 
able  six  days  a  week,  in  four- 
column  mat  form. 

An  all-in-one  feature  package  i 
for  Canadian  weekly  newspapers  ' 
is  prepared  in  matted  form  by  I 
the  Toronto  Telegram  News  I 
Ser\’ice.  It  includes  Bill  Smiley’s 
“Sugar  and  Spice”  column  of  | 
humor  and  comment  from  Main  ^ 
Street,  Canada;  Ken  Watson’s  1 
“Curling”;  “Afloat  and  Ashore,”  ^ 
boating  column  by  Robert  R. 
Finlayson;  “Handyman  About 
the  House,”  by  Gordon  Donald¬ 
son;  “The  Women’s  Angle,”  by 
Bettie  Bradley;  “Canadian 
Sports  Cartoon,”  by  Bob  Mc¬ 
Cormick;  “Children’s  Comer,” 
by  Lloyd  Dennis,  Robert  Kunz. 

Joan  Whitby,  only  woman 
fellow  of  the  Royal  Numismatic 
Society,  is  now  writing  a  week¬ 
ly  “Coin  Comer”  column  for 
the  service. 


mats  or  in  reproduction  proof. 

Here  are  a  few  of  the  early 
“Four  by  Four”  themes:  Christ¬ 
mas  shopping,  farm  life,  tele¬ 
phoning,  husband-wife  dialogue, 
restaurant  waiter,  auto  repair, 
cowboys,  physicians,  fishing, 
weddings,  b^time  stories  to  the 
kid,  moon  travel,  fencing,  office 
life,  information  clerks,  sports 
cars,  hunting.  (See  page  60). 
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A  great  NEW 


LAUGH-COMIC... 

OSCAR 


BEHOLD/  A  NEW 

“1  DAWNS- RJLL  OF 
—1  PROMISE 
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...IS  off  fo  a 

GREAT  START ! ! 


This  refreshingly  modern, 
i  mirthful  daily  comic  made 
its  first  appearance  last 
Monday,  in  this  fine  list  of 
newspapers: 

AKRON  BEACON  JOURNAL 
BALTIMORE  NEWS  POST 
BERGEN  EVENING  RECORD 
BOISE  STATESMAN 
BOSTON  GLOBE 
CHESTER  DAILY  TIMES 
CHICAGO  DAILY  NEWS 
COLUMBUS  LEDGER 
HARRISBURG  NEWS  AND  PATRIOT 
HARTFORD  COURANT 
HUNTINGTON  PARK  SIGNAL 
JAMAICA  LONG  ISLAND  PRESS 
LIMA  CITIZEN 

LONG  ISLAND  STAR  JOURNAL 
MOUNT  KISCO  PATENT  TRADER 
NEWARK  STAR  LEDGER 
PinSBURGH  PRESS 
PORTLAND  OREGON  JOURNAL 
PORTSMOUTH  HERALD 
RICHMOND  INDEPENDENT 
ST.  PETERSBURG  TIMES 
SCHENECTADY  UNION  STAR 
SCRANTON  TIMES 
STATEN  ISLAND  ADVANCE 
TORONTO  GLOBE  AND  MAIL 
WASHINGTON  DAILY  NEWS 

...  and  the  list  is  snow- 
balling  like  crazy! 
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Leon  Dennen 
Writes  Column 


Leon  Dennen,  an  outstanding 
foreign  corresiwndent,  will 
write  a  new  weekly  column  of 
comment  and  analysis  of  for¬ 
eign  affairs  under  the  title  of 
“The  Global  View.” 

The  column  will  be  distrib¬ 
uted  by  Newspaper  Enterprise 
.Association,  for  whom  Mr. 
Dennen  has  been  a  foreign  cor¬ 
respondent  for  more  than  a 
dozen  years. 


Great  Need 


Leon  Dennen 


“Never  before  has  there  been 
a  greater  need  to  explain 
world  news  to  the  average 
reader,”  said  Boyd  Lewis,  NEA 
vicepresident  and  executive  edi¬ 
tor,  in  announcing  the  column. 
“Russia  has  taken  a  turn  for 
the  tougher.  Red  China  is 
scrambling  to  split  the  atom. 
Africa  is  in  ferment.  The  Mon¬ 
roe  Doctrine  is  threatened  by  a 
Red  propaganda  foothold  in 
Cuba. 

“No  one  knows  all  the  an¬ 
swers  to  international  puzzles 
but  national  leaders  agree  that 
a  better  understanding  of  them 
is  important  to  Americans  to¬ 
day,”  he  continued.  “Therefore, 


Floor  walking  getting  you  down?  Keep  E  &  P  handy 
lor  such  emergencies.  By  the  time  your  heir  has 
calmed  down,  you  will  have  added  many  refreshing 
ideas  for  the  new  day. 
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Civil  War  News  ^  , 

syndicate 

‘Correspondent^  O  entences 


the  lucid,  well-informed  com¬ 
mentary  of  Leon  Dennen  should 
find  a  welcome  with  newspaper 
readers.” 

Mr.  Dcnnen’s  first  column 
was  mailed  Sept.  12  to  tie  in 
with  Khrushchev’s  visit  to  the 
United  Nations. 

Leon  Dennen  has  been  a 
world  traveler  and  reporter  for 
the  better  part  of  his  life.  Dur¬ 
ing  periods  of  residence  abroad 
he  has  mastered  most  of  the 
languages  of  Europe  and  some 
of  Asia. 

Many  times  Dennen’s  own 
views  are  sought  by  those  he 
interviews,  for  he  is  well-knowm 
as  an  authority  on  communism. 


A  new  feature  called  “The 
Incomparable  Army”  is  ofTeretl 
newspapers  on  a  national  basis 
by  Feature  Services,  Inc.  (P.O. 
Box  66524,  Houston  6,  Texas) 
after  a  successful  tryout  in  a 
gi’oup  of  Texas  new’spapei’s. 

Robert  M.  Stonedale,  36,  a 
Houston  free-lance  writer  and 
former  newspaperman,  is  cover¬ 
ing  the  Civil  War  as  if  he  were 
a  war  correspondent  stationed 
with  the  Confederate  Army. 
(His  grandfather,  who  serv’ed 
in  Hood’s  Brigade,  died  at  92 
when  Robert  Stonedale  was  18.) 

Coverage  of  the  Civil  War  in 
1960,  at  the  approach  of  the 
war’s  centennial,  is  a  demand¬ 
ing  job.  For  background,  Mr. 
Stonedale  reads  100-year-old 
newspapers,  checks  official  rec¬ 
ords,  compiles  lists  of  those 
killed  and  injured  in  given 
battles  and  visits  major  battle¬ 
grounds. 

In  his  writing,  Mr.  Stonedale 
is  attempting  to  overcome  what 
he  believes  is  the  most  neglected 
element — the  spirit  of  the  sol¬ 
diers,  what  they  were  like,  what 
kept  them  in  the  ranks. 

As  a  hobby,  Mr.  Stonedale 
drives  in  sports  car  races.  In 
1957,  driving  a  D-Type  Jagiiar, 
he  was  fourth  in  the  national 
rankings. 

Annette  Kercheval  is  man¬ 
ager  of  Feature  Ser\’ices,  Inc. 


— John  (Milt)  Morris,  who 
draws  “Scorchy  Smith”  for  AP 
Newsfeatures,  has  the  hero  of 
the  strip  in  the  center  of  a  hot 
•senatorial  campaign — condtMted 
on  horseback.  “Scorchy”  wu 
hired  to  pilot  “Senator  Har¬ 
wood’s”  plane  hut  when  crowda 
stayed  awray  in  Hrove.s,  he  suit- 
gested  a  “Wake  Up  America” 
campaign  in  the  manner  of  Paul 
Revere.  The  way  America  lores 
the  unusual  approach  makes  the 
idea  work,  hut  the  artist  does 
not  foresee  Nixon  or  Kennedy 
swapping  sleek  airliners  for 
horses. 


J.I 

Sal 


John  I 
publisher 


—  (’artoonist  Rill  O’Malley, 
Carmel-by-the-Sea,  Calif,, 
(“Reverend,”  United  Feature 
Syndicate)  did  not  loaf  on  a 
leisurely  freighter  voyage, 
proven  hy  an  entertaining  pa¬ 
perback  book  of  clever  travel 
drawings,  “Bon  Bon  Voyage” 
(Prentice-Hall).  In  a  note  to 
E&P,  he  writes:  “In  Hong  Kong 
I  met  an  artist  who  found  things 
goin’  kinda  tough  and  now  does 
cartoon  characters  ...  in  the 
flesh  ...  he  TATTOOS  ’em  on 
guys  !  !  !  !  .Says  that’s  the  only 
thing  he’s  selling  these  dayslir 


COMMUNIST  OR  CRACKPOT? 


Communist  or  crackpot? 
Bearded  buffoon  or  a  new  Simon 
Bolivar?  In  a  three-part  series 
on  Castro’s  youth,  being  dis¬ 
tributed  by  North  American 
Newspaper  Alliance,  reporter 
Victor  Lasky  tries  to  reach 
some  understanding  of  the  man 
behind  the  beard. 

In  preparing  the  series,  called 
“What  Makes  Fidel  Run?”,  Mr. 
Lasky  held  a  dozen  lengthy  in¬ 
terviews  wdth  the  man  who  knew 
the  young  Castro  best:  Rafael 
Diaz-Balart,  Castro’s  college 
confidant  and  ex-brother-in-law. 
Castro  has  vowed  to  kill  Diaz- 
Balart,  who  now  leads  the  anti- 
Castro  “White  Rose”  movement. 


— The  Hollywood  Press  Syn¬ 
dicate’s  entertainment  column¬ 
ists,  Ann  Warden  Saunders 
(“Ambling  With  Ann”  and 
“Looking  ’n’  Listenin’  ”)  and 
Richard  Drake  Saunders  (“Life 
With  Music”)  are  combining 
business  with  pleasure  during 
their  current  vacation  trip 
through  the  Rockies  hy  calling 
on  newspaper  editors  to  get 
their  views  on  what  readers  like 
to  read  in  the  fields  of  movies, 
television,  radio  and  music. 


STUDY  OF  KHRUSHCHEV 


Earl  Mazo,  author  of  the  best¬ 
selling  biography,  “Richard 
Nixon:  A  Political  and  Personal 
Profile,”  has  written  a  10-part 
series  on  “The  Secret  Face  of 
Khrushchev,”  as  revealed  in  the 
previously  unpublished  private 
conversations  held  last  Summer 
between  the  Soviet  Premier  and 
the  Vice  President.  (New  York 
Herald  Tribune  Syndicate.) 


— Helen  Bottel,  who  manages 
to  write  her  King  Features 
reader-problem  column  “Helen 
Help  lls!”  while  keeping  house 
for  her  hushand  and  four  chil¬ 
dren,  writes:  “While  other  col¬ 
umnists  tootle  cross  country  in 
mink,  collecting  accolades.  1 
tootle  around  O’Brien,  Ore.,  in 
jeans,  collecting  for  United 
Fund.  The  glamor  gals  snipe 
away  with  lovely,  earthy  barho, 
but  the  only  dirty  digs  I  man¬ 
age  are  in  my  garden-  Syndica¬ 
tion  causes  some  writers  to  bust 
out  in  limousines — I  bust  out  ii 
mumps,  bequeathed  to  me  hy  a 
Cub  .Scout.  Those  others  enter¬ 
tain  around  sumptuous  swim¬ 
ming  pools,  with  caviar.  We 
herd  our  guests  through  poiaan 
oak  to  our  river  swimming  hale 
and  feed  them  frog  legs  (still 
hopping)  from  the  lake  bela« 
our  house.”  (See  pages  58,  5$). 
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Salt  Lake  City 
John  Francis  Fitzpatrick,  72, 
publisher  of  the  Salt  Lake  Trib¬ 
une  for  36  years,  died  Sunday, 
Sept  11,  of  coronary  occlusion. 

Death  came 
shortly  after  he 
i  returnerl  to  his 
home  from  the 
i  Silt  Lake  Coun¬ 
try  Club  where 
I  he  had  been 
iratchinK  the 
Utah  Open  Golf 
Tournament. 

A  publisher 
«rho  recognized 
that  a  newspa¬ 
per  must  suc¬ 
ceed  as  a  busi¬ 
ness  to  succeed 
in  its  other  functions,  he  kept 
the  Salt  Lake  Tribune  on  a 
sound  basis  financially.  He  was 
I  primarily  interested  in  the  news- 
‘  paper  as  a  public  responsibility, 
a  medium  of  information  and  a 
j  constructive  influence  in  its  cir¬ 
culation  area. 

His  insistence  on  typographi- 
'  cal  excellence  brought  the  Trib¬ 
une  many  awards  for  printing 
^  ud  makeup.  He  was  one  of  the 
pioneers  in  color  reproduction. 

'  A  native  of  Pottsville,  Pa.,  he 
came  to  Utah  in  1910  as  a  rail- 
I  road  employee.  After  a  short 
stay,  he  went  to  Chicago  but  in 
1913  returned  to  Salt  Lake  City 
to  accept  a  position  as  secretary 
for  the  late  U.  S.  Senator 
Thomas  Kearns,  a  part  owner 
and  later  sole  owner  of  the  Salt 
Lake  Tribune. 

By  1918  Mr.  Fitzpatrick  had 
advanced  to  the  position  of  sec¬ 
retary  and  general  manager  of 
the  Kearns  Corp.  (now  the 
Keams-Tribune  Corp.)  and  in 
1924  he  became  publisher.  When 
the  Salt  Lake  Telegram  was 
acquired  by  the  Tribune  in  1930, 
he  became  publisher  of  that 
newspaper  and  held  the  post 
mtil  the  Telegrram  was  sold  to 
the  Deseret  News  to  make  pos¬ 
sible  the  operation  of  News- 
P*per  Agency  Corporation  which 
serves  as  agent  for  the  Deseret 
N'ews-Telegram. 

He  was  president  of  News¬ 
paper  Agency  Corp.  from  the 
time  it  was  organized  in  Sep- 
Pember,  1952,  until  his  death. 

Mr.  Fitzpatrick  was  a  stock- 
^tolder  in  the  Keams-Tribune 
C«p.,  the  balance  of  which  is 
'*Bed  by  the  grandchildren  of 
Phe  late  Senator  Kearns, 

In  addition  to  his  positions  in 
''|*»paper  publishing  he  was  a 
director  of  the  Denver  &  Rio 


Grande  Western  Railroad,  the  ' 
Hotel  Utah,  the  Bureau  of  Ad¬ 
vertising  of  the  American  News¬ 
paper  Publishers  Association 
and  various  mining  companies.  ; 

One  of  the  leading  lay  mem-  | 
hers  of  the  Catholic  Church  in 
the  Intermountain  area,  he  re-  | 
ceived  a  Papal  appointment  as  a  , 
Knight  of  St.  Gre^ry  in  1948.  : 

One  of  his  major  interests 
was  education  and  schools  at  all  ' 
levels — both  public  and  private,  j 
He  was  awarded  an  honorary  | 
degree  of  Doctor  of  Laws  by  the  | 
University  of  Utah  in  1949  and 
an  honorary  degree  of  Doctor  , 
of  Public  Service  by  Brigham 
Young  University  in  1957. 

• 

2  Ex-New8womeii  ! 

Killed  by  Auto  i 

Chicago 

Two  former  newspaperwomen 
were  killed  when  a  car  sped  past 
a  stop  sign  and  ran  them  down 
on  Lake  Shore  Drive  Sept.  1. 

Killed  were  Miss  Catherine 
Drake,  51,  a  former  society  re-  I 
porter  for  the  Chicago  Sun  and  | 
daughter  of  the  builder  of  the  I 
Drake  Hotel,  and  Mrs.  Jean  1 
Baird,  40,  wife  of  a  real  estate  , 
executive  and  a  fashion  writer  | 
for  the  old  Herald- American.  I 


John  Mitchell,  69, 

New  Jersey  Eklitor 

Summit,  N.  J. 

John  Mitchell,  69,  retired  edi¬ 
tor  of  the  Union  City  (N.  J.) 
Hudson  Dispatch,  died  here  on 
Sept.  11. 

Mr,  Mitchell  retired  as  editor 
last  April  30  after  42  years  with 
the  newspaper.  In  his  career  he 
had  also  been  associated  with 
the  Bedford  (Va.)  Bulletin,  the 
Perth  Amboy  Evening  News, 
and  the  Elizabeth  Times, 
m  *  * 

Edith  Neilson  Macdonald, 
84,  formerly  with  the  Toronto 
(Ont.)  News,  and  more  recently 
an  advertising  writer  for  T. 
Eaton  Company,  Ltd.,  Toronto 
department  store  chain;  Aug. 
21. 

n  *  * 

Jean  Lyon,  58,  formerly  with 
New  York  Sun  women’s  page, 
and  later  a  freelance  correspond¬ 
ent  for  the  Chinese  News  Serv¬ 
ice  and  various  American  news¬ 
papers  and  magazines;  July  30. 
*  «  * 

William  Conser,  42,  Olympia 
(Wash.)  Daily  Olympian;  Aug. 
26. 
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HAS  A  NEW 


Midget  Mardot  is  out  for 
revenge!  The  target  is  her 
father  Ambassador  Law¬ 
rence  Harkness  whom 
she  has  never  met. 


This  new  episode  in  Jack 
Sparling’s  fast-growing  strip 
starts  Monday  September 
19th  Don’t  miss  the  ex¬ 
citement! 


NEW!  .  .  .  ALREADY  READ  BY  FAST-GROWING 
MILLIONS  OF  EAGER  READERS 

Wire  Now  . . . 
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Courage 

{Continued  from  page  11) 


Merriman  Smith,  White  House 
correspondent  for  UPI,  told  the 
editors  there  is  a  danger  of 
falling  into  the  tired  ruts  of  the 
political  campaign. 

“We  report  too  much  of  what 
the  candidates  say — especially 
when  they  say  the  same  things 
day  after  day — instead  of  what 
they  do,”  he  said.  “We  need  more 
reporting  of  the  colorful  activity 
of  the  candidates  every  day — 
the  type  of  things  that  are  care¬ 
fully  withheld  from  television. 
We  should  beware  of  overstating 
the  case  for  a  candidate  and 
when  he  makes  a  dull  speech 
we  should  say  so.” 

One  of  the  more  annoying 
aspects  of  campaign  reporting 
are  the  crowd  estimates,  Mr. 
Smith  said.  Aside  from  when  a 
speech  is  made  in  a  stadium  or 
a  hall  it  is  impossible  to  estimate 
a  crowd  accurately.  Some  re¬ 
porters  take  refuge  in  quoting 
a  police  officer  but  Mr.  Smith 
suggested  that  when  an  officer’s 
name  is  given  his  politics  should 
also  be  cited.  He  thought  re¬ 
porters  were  equally  as  intelli¬ 
gent  as  policemen  and  should 
do  their  own  crowd  estimating. 

Mr.  Smith  said  he  hoped  it  is 
not  true,  but  he  has  gotten  the 
impression  around  the  country 
that  religion  will  be  as  much  of 
an  issue  in  this  campaign  as  it 
was  in  1928. 


changed.  Even  the  city  rotm 
itself  has  changed.  Now  we  fbd 
modem,  efficient  places  to  wo*t 
The  clutter  is  gone.  The  equiy. 
ment  is  better.  The  -tuffs  appear 
alert — more  business-like.  Why 
even  the  pastepots  are  smaller 
And  this  is  a  goo.i  sign.  The 
days  of  clipping  and  i)asting  are 
gone — thank  heavens. 

“Yes,  and  today  the  end  prod¬ 
uct,  the  daily  newspaper,  re- 
fleets  these  changes.  It  is  more 
attractive,  easier  to  read,  mote 
informative,  more  responsible  .  - 
and,  in  my  book,  just  as  exciting  v 
as  in  the  day  of  the  extra  and 
the  .screaming  blood  red  head¬ 
lines.” 
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Frank  H.  Bartholomew,  president  of  United  Press  International,  pins  a 
UPI  badge  on  Kathie  Chapman,  7,  youngest  delegate  attending  the 
Washington  Conference  of  UPI  editors  and  publishers.  Her  grandfather 
is  publisher  and  her  father  is  business  manager  of  the  Bastrop  (La.) 
Daily  Enterprise. 


Racial  Que^iiiitns 


In  another  panel  session,  three 
Southern  editors  and  one  from 
astride  the  Mason-Dixon  line 
discussed  coverage  of  racial 
news. 

James  B.  L.  Rush,  executive 


when  we  were  the  only  news¬ 
paper  circulating  in  an  area  of 
over  half  a  million  people  of  all 
political  beliefs.” 


All  News  Is  Local 


In  Local  Battle 


Miss  Jane  A.  Stretch,  editor 
of  the  Camden  (N.  J.)  Courier- 
Post,  spoke  on:  “A  Newspaper’s 
Responsibility  When  Political 
Corruption  Steals  A  Municipal 
Government.” 

Reading  her  remarks  carefully 
— and  emphasizing  that  they 
had  been  cleared  by  attorneys 
for  the  paper  in  view  of  a  libel 
suit — she  detailed  the  experi¬ 
ence  of  her  paper  in  a  struggle 
with  City  Hall. 

Her  paper  supported  a  clean¬ 
up  Mayor  and  several  “reform” 
City  Commissioners.  But  getting 
them  elected  has  not  been 
enough,  she  said,  inasmuch  as 
control  now  seems  to  have  re¬ 
turned  to  former  hands  only  a 
year  after  the  “new  team”  took 
office.  Mayor  Alfred  R.  Pierce 
has  been  rendered  virtually 
powerless,  she  said,  by  his  fellow 
commissioners  after  trying  to 
institute  reforms. 

Miss  Stretch  said  the  Courier- 
Post,  now  a  Gannett  newspaper, 
departed  from  a  tradition  to  get 
behind  the  insurgent  candidacy 
of  Mr.  Pierce  because  “it  was 
high  time  for  a  change.” 

“Our  newspaper,”  Miss 


Stretch  said,  “had  not  endorsed  onne  residents  informed  of  their 
or  espoused  a  political  candidate  city,  and  make  them  think  it  is  editor.  Journal  and  Twin  City 
since  an  abortive  endorsement  important,  interesting  and  re-  Sentinel,  Winston-Salem,  N.  C. 
in  1948  for  Tom  Dewey  (for  spectable,  and  at  the  same  time  said  his  papers  gave  treatment 
President).  We  have  never  felt  equally  informed  about  world  of  race  news  more  thought  than 
that  it  was  the  fair  thing  to  do  affairs  which  could  affect  their  they  would  give  to  more  routine 

lives.  news.  They  generally  identify 

Negroes  and  carry  a  column, 
Tlie  Oianging  Press  “Activities  of  Colored  People,” 

Coverage  of  news  in  a  broader  ^  Negro  minister, 

area  of  interest  to  readers  con-  T" opinion,  Mr. 
trasts  today’s  Wheeling  (W.  ^  service  to  the 

Raymond  E.  Dix,  publisher  of  Va.)  News-Register  with  that  of 
the  Wooster  (Ohio)  Daily  only  20  years  ago,  said  Harry 
Record,  declared:  “If  there  were  Hamm,  editor, 
no  daily  newspaper  .  .  .  John  Q.  “What  is  all  this  talk  about 
Citizen  would  certainly  have  to  newspapers  never  changing?” 
invent  one,”  because  he  needs  ^0  asked.  “Since  my  own  entry 
a  good  daily  score  sheet  on  com-  into  the  newspaper  field  19  years 
petitions  between  freedom  and  ago  this  month,  I  have  witnessed 
tyranny;  here  and  on  the  inter-  a  never-ending  procession  of 
national  scene.  change  in  the  gathering  and 

editing  of  the  news. 

“How  well  I  recall  that  early 

period  on  the  Wheeling  News-  favored  by  86%  of  the  whites 
Register  —  the  era  of  Ella  ^.he  paper  surveyed,  opposed  by 


Negro  community  in  that  it  con¬ 
tains  news  items  of  such  re¬ 
stricted  interest  that  if  they 
had  to  compete  against  other 
news,  would  surely  be  left  out  of 
the  paper.” 

Winston-Salem  sitdown  dem¬ 
onstrations  were  fully  reported, 
and  the  lunch  counters  were 
successfully  desegn^egated,  Mr. 
Rush  said. 

Designation  of  colored  people 
as  such  in  the  Sentinel  was 
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“It  is  a  challenging  opportu¬ 
nity  we  newspaper  people  have. 

We  can  help  John  solve  his 
problems  by  serving  him  with 

all  the  news,  for  all  news  is  , Cinders,  Mutt  &  Jeff  and  Smokey  47%  of  the  Negroes.' 

local  news.”  Stover  on  the  comic  page;  h.  Galt  Braxton,  Kingston 

A  readership  survey  showed  Dorothy  Dix  giving  advice  for  C,)  Daily  Free  Press,  said 

Frank  Myers,  general  manager  the  women;  inside  pages  stuffed  his  paper  also  believed  in  identi- 

of  the  Piqua  (Ohio)  Daily  Call,  with  “boiler  plate”;  pictures  too  fying  race  in  news  accounts. 


that  women  outread  men  by 
wide  margin. 

As  expected,  local  news  was 
the  first  read,  but  he  was 
startled,  Mr.  Myers  said,  to  find 
that  women  answered  the  sur- 


small  and  poorly  reproduced;  Where  groups  are  well  known  to 


boring,  dull,  local  news  stories  our  readers,  Mr.  Braxton  s»id. 


about  street  fairs,  an  umpteenth  such  as  the  Kiwanis,  we  do  not 
arrest  of  the  town  drunk  and  a  identify  it  as  white, 
meeting  of  the  WSCS— always  Sterling  Noel,  managing  edi- 

ending  with  ‘all  members  are  tor,  Baltimore  (Md.)  Nem- 
vey  questions  better,  had  more  urged  to  attend’ ;  and  those  g^ayi  Post,  called  identification  of 
definite  opinions,  made  most  of  drab,  unexciting  editorial  pages  Negroes  in  crime  stories  “an 
the  “volunteer”  remarks  about  which  appeared  the  same,  day  honest  appraisal  of  the  Negro 
the  paper,  and  generally  showed  after  day.  Oh  yes — there  was  crime  situation,”  and  said  his 
more  interest.  Page  One  —  again  sameness  — 

plenty  of  national  and  inter- 
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paper  followed  a  policy  of  com¬ 


promise. 

“We  publish  the  race  of  the 
accused  when  it  is  paramount 


“We’re  seeking  the  way  to  ,  , 

rekindle  a  greater  interest  national  news  spiced  now  and 

among  our  men  readers,”  Mr.  then  with  one  column  art  of  a  -  _ 

Myers  said.  beauty  queen.  An  occasional  to  the  subsequent  action  of  the 

Competing  with  metropolitan  ?tory  made  it  if  ^meone  story.  If  a  person  being  sou^J 

papers,  Robert  N.  Caldwell,  ^“to  crash  or  a  for  a  particular  crime  is  blaA 

managing  editor  of  the  Bayonne  youngster  drowned  while  swim-  say  so.  Otherwise,  how  conWI  M 
(N.  J.)  Times,  found  that  “in-  the  river.  he  be  identified?” 

dispensability”  was  his  paper’s  “Well,  that  was  yesterday — 
problem.  only  19  short  years  ago,  but 

The  paper  has  to  keep  Bay-  how  times  and  newspapers  have  Should  Southern  editors  be 


Coverage  in  the  North 


EDITOR  8C  PUBLISHER  for  September  17,  19« 


«terpi 
the  ne' 
Mr. 
editors 
necessi 
cause 
else.  ‘ 
reader 
many  : 
it  else! 
it  the 
Rea< 
or  ne 
like  to 


New 
of  ph( 
it  fei 
rtraigi 

EDr 


62 


Don 

ftid 

ort 

uif 
)ear 
Vhy 
Her. 
Th» 
are  I' 

rod- 
re-  1 
(wre  I 
lore  i 
lible  i 
tinir  ■ 
and  ; 
ead- 


liree 
rom 
line 
tcial  I 

itive 
City  j 
.  C.  1 

nent 

than 

itine 

itify 

imn, 

pie," 

jr. 

Mr. 

■  the 
con- 
re- 
they 
)ther 
ut  of 

dem- 
'tted, 
were 
Mr.  j 

eople  ^ 
was  I 
'Kites  ' 
id  by  ' 

gstm 
said 
lenti- 
>unts.  : 
wn  to  : 
said,  j 
0  not 

f  edi-  I 
VfIM-  ' 
n  of 
1  “an  _ 
^^e«ro 
d  his 
com- 

)f  the 
nouni 
yf  the 

lough: 

blad 

conU 


(one  upset  when  Northern 
dailies  carry  big  stories  about 
nifiitl  unrest  in  the  South  but 
pity  down  Negro- White  inci¬ 
dents  in  their  own  front  yards? 

No,  said  Woodrow  Price,  Man- 
jpnfr  Editor,  Raleigh  (N.  C.) 
Vrtpg  and  Observer. 

“The  Southern  papers’  chief 
concern  should  be  still  with  its 
own  coverage  and  its  own  han- 
dlinif  of  these  incidents,”  he 
maintained. 

But  Ellis  Binkley,  executive 
editor,  Kingsport  (Tenn.) 
fimes-Niws,  disagreed,  asking: 

“Are  the  press  services  and 
newspapers  doing  an  effective 
job  when  a  Birmingham  news¬ 
paper  has  to  send  a  reporter  up 
Xorth  to  get  a  true  picture  (of 
ccmditions)  ?” 

Mr.  Binkley  added: 

“Down  in  our  country  if  you 
read  only  the  Northern  press 
and  certain  news  magazines,  it 
is  only  in  the  South  that  there 
is  any  discrimination  between 
the  races. 

“When  now-segregated  public 
schools  in  New  York,  Ohio  and 
other  states  are  integrated  that 
will  mean  news  stories  for  the 
South — and  yes,  for  other  parts 
of  the  country.” 

Mr.  Binkley  went  on  to  say 
that  in  his  home  state  of  Ten¬ 
nessee  “we  will  see  the  day 
when  segregation  rather  than 
integration  is  news.” 

Too  Much  Tape 

Alan  Hathway,  managing  edi¬ 
tor  of  Newsday,  Gaden  City, 
L  I.,  speaking  on  coverage  of 
local  news,  said  it  is  shocking 
to  see  the  number  of  newspapers 
dependent  upon  Teletypesetter 
reporting.  The  service  these 
newspapers  perform  for  their 
readers  diminishes  in  direct  pro¬ 
portion  to  their  dependence  upon 
tape,  he  said. 

High  level  global  reporting 
and  thinking  are  a  necessity  in 
newspapers,  he  said,  but  if  news 
is  to  be  used  cheaper  out  of  a 
can  rather  than  through  local 
enterprise  it  can  only  damage 
the  newspaper. 

Mr.  Hathway  also  criticized 
editors  who  don’t  believe  it  is 
necessary  to  print  a  story  be¬ 
cause  it  appeared  somewhere 
else.  “The  chances  are  your 
readers  who  are  busy  doing 
ntany  other  things  haven’t  read 
it  elsewhere  and  you  should  give 
it  the  full  treatment,”  he  said. 

Readers  are  not  as  bulletin 
or  new-lead  happy  as  editors 
like  to  think,  was  his  conclusion. 

More  Photocomposition 

New  developments  in  the  field 
of  photocomposition  will  make 
it  feasible  soon  to  produce 
•traight  news-matter  in  cold 
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Mrs.  James  Rush,  and  her  husband,  the  executive  editor  of  the  Winston- 
Salem  (N.C.)  Journal  and  Twin  City  Sentinel,  chat  with  Loye  W.  Miller 
(holding  pipe),  editor  of  the  Knoxville  (Tenn.)  News-Sentinel,  and  Ralph 
A.  McGill  (right),  publisher  of  the  Atlanta  (Ga.)  Constitution. 


type,  G.  Prescott  Low,  publisher 
of  the  Quincy  (Mass.)  Patriot- 
Ledger,  predicted.  He  said  his 
group  is  convinced  that  the 
future  of  daily  newspaper  print¬ 
ing  lies  in  offset  techniques;  and 
that  economies  in  photocomposi¬ 
tion  will  result  in  more  news¬ 
papers. 

Advocating  a  “balanced  news 
diet,”  John  Strohmeyer,  editor 
of  the  Bethlehem  (Pa.)  Globe- 
Times,  decried  the  growth  of  re¬ 
gional  dailies  that  provide 
routine  news  and  avoid  contro¬ 
versy.  He  said  the  local  paper 
must  upgrade  coverage  of  com¬ 
munity  affairs,  with  the  result 
that  wire  copy  must  be  edited 
rather  than  merely  read. 

Russell  G.  D’Oench  Jr.,  co¬ 
publisher  of  the  Middletovm 
(Conn.)  Press,  said  newspapers 
that  have  two  or  more  wire 
services  would  improve  their 
product  by  rewriting  and  com¬ 
bining  the  reports.  He  suggested 
a  “news-space  bank”  which 
would  give  an  editor  extra  room 
for  a  major  story  by  trimming 
on  days  when  news  is  less  im¬ 
portant. 

For  a  Better  Image 

The  press  is  being  maligned 
at  a  time  when  it  has  reached 


“a  dazzling  degree  of  maturity,” 
said  David  Brickman,  publisher 
of  the  Malden  (Mass.)  News 
and  Medford  (Mass.)  Mercury. 
He  attributed  the  assault  prin¬ 
cipally  to  labor  leaders,  politi¬ 
cians  and  educators. 

“We  need  to  shine  the  spot¬ 
light  on  how  we  operate  in  our 
own  communities,”  Mr.  Brick- 
man  said,  “and  to  dissipate  the 
mysteries  which  seem  to  domi¬ 
nate  the  minds  of  readers  as 
they  wonder  why  we  arrive  at 
certain  judgments.” 

Michael  J.  Ogden,  managing 
editor  of  the  Providence  (R.  I.) 
Journal  and  Bulletin,  said  there 
are  standards  of  selectivity  and 
taste  that  must  be  used  in  deal¬ 
ing  with  everything  that  goes 
into  a  newspaper  .  .  .  “and  this 
includes  the  syndicate  offerings 
that  must  meet  the  test  of  a 
paper’s  established  policy.” 

There  is  some  merit  in  a  “dif¬ 
ferent”  approach  on  newspic- 
tures,  said  Vincent  S.  Jones, 
executive  editor  of  the  Gannett 
Newspapers,  but  there  is  also 
danger  in  overlooking  the 
homely,  bread-and-butter  func¬ 
tion  of  a  picture,  which  is  to 
show  what  someone  or  something 
looks  like. 

He  said  he  does  not  go  along 


Left  to  right:  J.  GrafF  Bomberger,  publisher,  Jeannette  (Pa.)  Naws- 
Oispatch;  Mrs.  Charles  W,  McKinley  and  her  husband,  business  manager, 
Brownsville  (Pa.)  Telegraph;  Thomas  M.  Whiteman  II,  president,  and 
Mrs.  Whiteman,  Latrobe  (Pa.)  Bulletin;  and  Mrs.  Bomberger, 
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with  the  vogue  for  arty  shots  or 
out-of-focus  pictures  and  he 
also  cautioned  against  news¬ 
paper  makeup  “which  gives  a 
reader  a  fishing  license  instead 
of  an  orderly  presentation.” 

Government  Views 

The  editors  heard  Secretary 
of  Agriculture  Ezra  Taft  Ben¬ 
son  defend  his  seven-year  record 
of  handling  the  farm  problem. 
He  told  them  he  would  support 
Vice  President  Nixon. 

Rep.  Chester  Bowles,  foreign 
policy  advisor  to  Senator  Ken¬ 
nedy,  predicted  the  next  Presi¬ 
dent  would  have  to  move  toward 
more  direct  dealings  with  Com¬ 
munist  China. 

Secretary  of  State  Christian 
A.  Herter  remarked  on  the 
growth  of  reporting  in  the 
international  field  from  the 
“few”  correspondents  at  the 
League  of  Nations  in  Geneva 
to  the  “dozen  and  more”  who 
have  been  in  the  Congo  for  many 
weeks  and  are  likely  to  stay 
there  for  some  time  to  come. 

Herbert  Klein,  press  secretary 
to  Mr.  Nixon,  said  the  Repub¬ 
lican  nominee  is  “very  hopeful 
this  will  be  a  hard  but  clean 
campaign.”  He  expressed  admir¬ 
ation  for  the  coverage  which 
the  campaign  has  received  to 
date. 

White  House  Press  Secretary 
James  C.  Hagerty  regaled  the 
editors  with  the  prospects  of 
revolutionary  changes  in  news 
coverage  which  will  come  when 
pictures  and  stories  can  be 
bounced  off  space  satellites.  He 
also  forecast  more,  rather  than 
fewer,  visits  by  heads  of  state 
in  modem  diplomacy. 

• 

Report  on  Science 

Toronto 

A  weekly  report  on  develop¬ 
ments  in  all  fields  of  science  has 
been  started  by  the  Toronto 
Globe  and  Mail,  with  science 
writer  David  Spurgeon  handling 
the  assignment.  He  has  been 
with  the  morning  daily  since 
1953  and  last  year  was  the  first 
Canadian  awarded  a  fellowship 
in  the  advanced  science  writing 
program  of  the  Graduate  School 
of  Journalism  at  Columbia  Uni¬ 
versity,  New  York.  A  science 
graduate  of  the  University  of 
Western  Ontario,  he  is  a  hi-fi 
hobbyist  and  an  amateur  radio 
operator  with  call  letters 
VE3BET. 


Bejj  Your  Pardon 

A  caption  (Sept.  3)  identified 
Keen  Rafferty  Jr.  as  a  student 
at  Johns  Hopkins  University. 
He  is  Dr.  Keen  Rafferty  Jr.,  as¬ 
sistant  professor  of  anatomy  in 
the  medical  school. 
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Job  Applicants  Sccond-Papcr  Venture 

In  Colorado  Abandoned 


{Continued  from  page  15) 


Hartack  Whips 
Turf  Writers 


to  work  later  on  a  national  scale 
—  to  go  to  Washington  and 
dress  like  a  Senator. 

“It  offers  the  opportunity  to 
become  a  political  expert,  and 
to  grow  intimate  with  political 
personages,  so  that  when  Mr. 
Thomas  E.  Dewey  moves  into 
the  White  House  you  will  have 
an  in  there. 

“For  a  fortunate  few,  it  of¬ 
fers  the  opportunity  to  work 
abroad  —  a  chance  at  foreign 
correspondence,  which  consists 
mainly  of  lying  awake  at  night 
in  lonely  hotel  rooms,  reading 
a  paperback  book  for  the  ninth 
time. 

“It  offers  an  opportunity  to 
handle  copy  —  to  fight  the  lost 
battle  of  keeping  words  like 
‘media’  out  of  public  print. 

“It  offers  the  opportunity  of 
eventual  transport  to  the 
heights  of  editorial  writing  — 
a  chance  to  write  sentences  like 
‘Be  that  as  it  may,  the  matter 
of  paper  towels  in  the  Court 
House  washrooms  requires  the 
most  earnest  consideration’  and 
‘The  small  arms  situation  in 
Afghanistan  is  frought  with  in¬ 
terest’  and  ‘The  general  apathy 
on  the  issue  of  Senator  Ken¬ 
nedy’s  wife’s  hair-do  is  de¬ 
plored  by  all  thinking  men.’ 

“In  all  seriousness,  I  think 
the  newspaper  business  offers  to 
young  men  not  only  most  of  the 
old  opportunities  but  new  ones. 

“As  our  society  grows  tighter 
and  more  crowded,  local  news 
becomes  more  important,  not 
less. 

“The  great  complexities  of 
public  affairs  everywhere,  at 
home  and  abroad,  require  better 
reporting,  and  comment  better 
informed,  than  ever  before. 

“I  have  had  the  experience, 
more  than  once,  of  listening  to 
a  doctor  or  a  lawyer  argue  that 
newspaper  work  is  not  a  pro¬ 
fession,  because  you  can  get 
along  in  it  without  formal  train¬ 
ing.  These  critics  think  of  our 
work  as  a  trade,  or  a  craft. 

“To  any  young  man  who  sup¬ 
poses  that  they  may  be  right, 
my  advice  would  be  to  go  into 
some  other  line  of  work,  and 
leave  the  newspaper  business 
to  those  of  us  who  believe  other¬ 
wise.’’ 

Crusade  Press  Aide 

Buffalo,  N.  Y. 

Lance  Zavitz,  a  Buffalo  Eve¬ 
ning  News  reporter,  will  direct 
press  relations  for  the  Greater 
Miami  Crusade  to  be  conducted 
by  Dr.  Billy  Graham  early  next 
year.  He  will  be  on  leave  from 
the  News. 
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Grand  Junction,  Colo. 

The  Morning  Stin,  a  daily 
since  1957,  ceased  publication 
with  its  Sept.  1  issue. 

The  Sun  was  published  six 
days  a  week  by  the  Western 
Slope  Publishing  Co.  It  was 
the  only  morning  newspaper  in 
Western  Colorado. 

Publisher  Dan  Thornton  said 
he  closed  the  paper  on  advice 
of  his  physician  that  he  limit 
his  activities.  Illness  of  his  wife 
was  also  a  factor,  he  said. 

Mr.  Thornton,  a  former  gov¬ 
ernor  of  Colorado,  owned  con¬ 
trolling  interest  in  the  Sun. 

Advertising  linage  had 
dropped  steadily  this  year  and 
monthly  losses  were  known  to 
run  as  high  as  $25,000. 

The  paper,  an  outgrowth  of 
two  weeklies,  was  launched  in 
an  attempt  to  give  competition 
to  the  66-year-old  Grand  Junc¬ 
tion  Daily  Sentinel,  which  has 
a  circulation  of  over  17,000, 
making  it  the  largest  paper  in 
the  Western  Colorado-Eastern 
Utah  area. 

The  Morning  Sun  had  its 
start  as  the  Western  Colorado 
Reporter,  a  weekly  established 
in  Rifle,  Colo.,  in  1949.  Publisher 
Lyle  Mariner,  a  later  Sun  edi¬ 
tor,  moved  the  paper  to  Grand 
Junction  in  the  early  1950’s 
where  it  operated  as  a  farm 
paper  and  later  became  the 
weekly  Morning  Sun. 

In  1956  another  weekly,  the 
Morning  Record,  was  established 
after  a  walkout  of  union  com¬ 
positors  at  the  Sentinel.  Subse¬ 
quently  Mariner  combined  the 
two  into  the  daily  Morning  Sun. 

The  paper  had  heavy  financial 
support  in  its  beginnings  from 
Unitypo,  a  subsidiary  of  the  In¬ 
ternational  Typographical  Un¬ 
ion.  In  1958,  Mr.  Thornton,  a 
Colorado  cattle  czar,  bought  con¬ 
trolling  interest  and  set  the  pa¬ 
per  up  in  a  new  plant.  A  new 
press  was  purchased  and  the 
Sun  went  from  tabloid  to  stand¬ 
ard  size  format. 

Never  Over  5,000 

Allen  J.  Lefferdink,  a  Boulder, 
Colo.,  financier,  held  heavy  in¬ 
terest  in  the  paper  since  1968. 
He  has  since  b^n  the  defendant 
in  a  number  of  court  actions 
involving  his  extensive,  inter¬ 
locked  firms. 

The  paper’s  paid  circulation 
never  exceeded  5,000.  A  con¬ 
servative  estimate  of  the  Sun’s 
lifetime  loss  is  $350,000.  Senti¬ 
nel  advertising  and  circulation 
was  not  seriously  threatened 
by  the  competitor. 

In  its  last  months  the  Sun 


seldom  went  over  eight  pages 
and  often  printed  six.  In  con¬ 
trast,  Sentinel  Sunday  editions 
were  50  pages  or  more. 

Turnover  of  advertising  and 
editorial  personnel  at  the  Sun 
was  heavy.  The  paper  had  four 
editors  in  the  last  two  years. 

-Severance  for  31 

Mr.  Thornton  said  all  con- 
tractural  obligations  of  the 
Western  Slope  Publishing  Co., 
including  refunds  to  paid-in-ad- 
vance  subscribers,  would  be 
honored.  Severance  pay  would 
be  given  to  31  full-time  workers 
in  all  departments,  he  said. 

The  annual  payroll  was  said 
to  be  in  excess  of  $160,000. 

Politically,  the  Sun  was  Re¬ 
publican-oriented  but  promoted 
a  cause  which  it  said  could  be 
accepted  by  Republicans,  Inde¬ 
pendents,  and  conser\’ative  Dem¬ 
ocrats  alike. 

“This  decision  to  go  out  of 
business  is  one  that  is  made 
with  deep  regp^t,’’  the  paper 
said  in  a  Page  One  editorial. 
“It  is,  however,  a  decision  dic¬ 
tated  by  circumstances  outside 
the  control  of  the  publisher.’’ 


‘Can’t  Find  Buyer" 

For  ITU’s  Paper 

Colorado  Springs,  Colo. 

“We  just  can’t  find  anyone 
who  will  buy  the  paper,’’  Dowell 
Patterson  said  at  a  County  Hos¬ 
pital  Association  meeting  here 
last  week.  He  was  replying  to 
a  question  about  the  report  that 
the  International  Typographical 
Union  is  trying  to  sell  the  Colo¬ 
rado  Springs  Free  Press. 

Mr.  Patterson,  who  is  super¬ 
intendent  of  the  ITU’s  Union 
Printers  Home  here,  was  asked 
if  the  Free  Press  is  for  sale. 
He  said  he  couldn’t  answer  that 
directly,  then  added:  “We  can’t 
find  a  buyer  for  the  Free  Press. 
The  newspaper  business  is  a 
rough,  tough  business.  It’s  one 
of  the  toughest  there  is.  People 
just  don’t  seem  to  want  to  go 
into  the  newspaper  business 
these  days.” 

The  Free  Press,  established 
13  years  ago,  has  been  financed 
by  Unitypo,  the  ITU  publishing 
subsidiary.  Recently,  Leonard  V. 
Finder,  a  public  relations  man, 
has  been  sounding  out  mer¬ 
chants  on  the  prospects  of  sup¬ 
port  if  he  bought  the  paper.  The 
price  was  reported  to  be  $200,- 
000. 

EDITOR  ac  PUB 


On  Typewriter 

Miami  f 

Bill  Hartack,  the  terrible- 
tempered  horse  jockey,  came  out 
.swinging  last  week  at  one  of 
his  favoriate  targets  —  sports- 
writers. 

Writing  as  guest  columnist 
for  Miami  Herald  Sports  Editor 
Jimmy  Bums,  Hartack  said  "I 
work  for  people  who  own  or 
train  horses,  not  for  editors.” 

He  accused  “some”  sports- 
writers  of  invading  the  privacy 
of  the  tack  room. 

“I  happen  to  feel  that  the 
tack  room  is  my  place  of  busi¬ 
ness,  my  office,”  he  wrote.  ‘‘If 
I  went  to  the  press  box  and  in¬ 
terrupted  turf  writers  just  be¬ 
fore  their  deadline  1  doubt  if 
they’d  appreciate  it.” 

He  also  criticized  writers  for 
calling  him  Willie  instead  of 
William. 

“When  I  talk  to  turf  writers, 

I  call  them  by  their  proper 
names.  I  think  it’s  only  fair 
they  call  me  by  my  proper 
name,  too.  If  they  don’t,  I  ig¬ 
nore  them.” 

Some  writers,  Hartack  said, 
“should  be  covering  baseball  or 
tiddly-winks,  not  horse  racing.” 

Milwaukee  Guild 
Okays  Sentinel  Pact 

Milwaukee 
The  Milwaukee  Newspaper 
Guild  has  approved,  by  a  vote 
of  135  to  46,  a  new  agreement 
with  the  Milwaukee  SentM 
which  sets  the  reporter  mini¬ 
mum  at  $136.50  a  week.  The 
scale  for  .sub-editors  goes  to 
$144.50. 

In  July  the  guild  voted,  177 
to  30,  to  strike  in  support  of  its 
demands.  The  new  contract,  giv¬ 
ing  first-year  wage  increases  of 
from  $2  to  $4.50  and  other  im- 
jirovements,  is  retroactive  to 
April  24.  Machinery  for  estab¬ 
lishment  of  a  pension  plan  is 
provided  in  the  second  year.  The 
membership  will  vote  on  taking 
additional  wage  increases  or 
contributing  9c  per  hour  into  a 
pension  fund. 

• 

Senator  at  Meeting 

New  Havtn,  Conn. 
U.  S.  Senator  Prescott  Bush 
will  speak  at  the  dinner  session 
of  the  Connecticut  Daily  News¬ 
paper  Association’s  meeting 
here  Sept.  22.  A  business  session 
will  take  place  during  the  day 
at  the  Netv  Haven  Regitttr 
building. 

LISHER  for  September  17, 
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UPI  A  UN 

NEW  YORK,  SEPT.  14  (UPI)— A  STAFF  OF  MORE  THAN  50  REPORTERS, 
EDITORS  AND  PHOTOGRAPHERS,  INCLUDING  SPECIALISTS  FROM  MOSCOW, 
WASHINGTON,  AND  CUBA,  HAS  BEEN  ASSIGNED  BY  UNITED  PRESS  INTERNATIONAL 
TO  COVER  TliE  EXTRAORDINARY  "SUMMIT"  SESSION  OF  THE  UNITED  NATIONS 
GENERAL  ASSEMBLY  OPENING  HERE  NEXT  WEEK. 

THE  MEETING  WILL  BRING  TOGETHER  ONE  OF  THE  LARGEST  COLLECTIONS  OF 
HEADS  OF  GOVERNMENT  EVER  TO  MEET  IN  A  SINGLE  PLACE. 

STRINGENT  SECURITY  MEASURES  TAKEN  BOTH  BY  THE  UN  AND  NEW  YORK 
POLICE  TO  PROTECT  NIKITA  KHRUSHCHEV  OF  THE  SOVIET  UNION,  JANOS 
KADAR  OF  HUNGARY  AND  FIDEL  CASTRO  OF  CUBA  WILL  MAKE  THIS  THE  MOST 
CHALLENGING  UN  SESSION  EVER  FACED  BY  NEWS  MEDIA. 

THE  UPI  NEWS  TEAM  WILL  INCLUDE  SUCH  BYLINERS  AS  BRUCE  W.  MUNN, 
CHIEF  OF  THE  UN  BUREAU;  HENRY  SHAPIRO,  UPI  MANAGER  IN  MOSCOW  AND 
DEAN  OF  WESTERN  CORRESPONDENTS  IN  THE  SOVIET  CAPITAL;  ALINE 
MOSBY  OF  THE  MOSCOW  BUREAU;  STEWART  HENSLEY,  WASHINGTON  DIPLOMATIC 
REPORTER;  ROVING  REPORTER  JACK  V.  FOX;  FRANCIS  L.  MCCARTHY,  LATIN 
AMERICAN  EXPERT  WHO  SCORED  A  WORLD  BEAT  ON  THE  OVERTHROW  OF 
CUBAN  PRESIDENT  BATISTA;  AND  RALPH  TEATSORTH,  SPECIALIST  IN  FAR 
EASTERN  AFFAIRS. 

SHAPIRO,  WHO  HAS  REPORTED  COMMUNIST  AFFAIRS  FROM  MOSCOW  FOR 
MORE  THAN  25  YEARS,  ACCOMPANIED  KHRUSHCHEV  ON  HIS  TOUR  OF  THE 
UNITED  STATES  LAST  YEAR  AND  MADE  REPORTORIAL  HISTORY  WITH  HIS  BEAT 
ON  THE  DISARMAMENT  PLAN  THAT  THE  SOVIET  PREMIER  LATER  PRESENTED 
TO  THE  UN. 

MUNN,  WHO  WAS  CHIEF  OF  UPI'S  LONDON  BUREAU  BEFORE  HIS  ASSIGNMENT 
TO  THE  UN  IN  1949,  WILL  SIGN  THE  MAIN  LEADS  FROM  THE  UN.  DRAWING 
ON  THEIR  OWN  BACKGROUNDS  OF  SOVIET  AND  WESTERN  AFFAIRS,  SHAPIRO 
AND  HENSLEY  WILL  COVER  KHRUSHCHEV  AND  SECRETARY  OF  STATE  HERTER. 

UPI  REPORTERS  UNDER  THE  DIRECTION  OF  WILLIAM  C.  SEXTON,  NEW 
YORK  DAY  BUREAU  MANAGER,  WILL  BE  DEPLOYED  TO  DAY  AND  NIGHT  COVERAGE 
OF  THE  NEW  YORK  HEADQUARTERS  AND  RESIDENCE  OF  THE  VARIOUS  VISITING 
DIGNITARIES. 

UPI  PICTURE  COVERAGE  OF  THE  SESSION  AND  RELATED  EVENTS  WILL  BE 
UNDER  THE  DIRECTION  OF  HAROLD  BLUMENFELD,  EXECUTIVE  PICTURE  EDITOR, 
AND  EDWARD  T.  MAJESKI,  THE  PICTURE  NEWS  EDITOR. 

A  SPECIAL  PHOTO  BUREAU  WITH  PORTABLE  EQUIPMENT  IS  BEING  INSTALLED 
IN  THE  UN  BUILDING  TO  SPEED  THE  FLOW  OF  PICTURES  BY  LEASED  LINE 
DIRECTLY  INTO  THE  UPI  DOMESTIC  PHOTO  NETWORK  AND  BY  RADIO  TO 
EUROPE  AND  THE  FAR  EAST. 

UPI  HAS  ALREADY  TRANSMITTED  TO  CLIENT  NEWSPAPERS  AN  ADVANCE  LAYOUT 
OF  MORE  THAN  S,000  WORDS  ON  THIS  "UNWANTED  SUMMIT."  OTHERS  WILL 
BE  MOVED  THIS  WEEK.  THESE  INCLUDE  BACKGROUND  DISPATCHES  FROM  THE 


UN,  LONDON,  VIENNA,  BERLIN,  AND  WASHINGTON. 
JH152PED 


IS  AT  THE  SCENE 


TTnited  {f  ^upiman 

f\  IS  AT  THE 

press  /  ^ 

J  ntemational 


60 


Hearst  Group 
Plans  Push 
For  ‘Weekly’ 


Top  executives  of  the  Hearst 
Corporation  attended  the  annual 
meeting  of  American  Weekly, 
the  syndicated  Sunday  supple¬ 
ment,  Sept.  14-15  at  the  Shera¬ 
ton  East  Hotel,  New  York. 

John  Herbert,  publisher,  said 
they  gave  support  to  plans  to 
promote  the  magazine  aggres¬ 
sively  in  1961.  He  said  he  would 
reveal  details  later. 

Introduced  to  60  salesmen, 
branch  managers  and  executives 
of  the  supplement  at  luncheon 
were  Richard  E.  Berlin,  presi¬ 
dent,  Hearst  Corporation;  Wil¬ 
liam  Randolph  Hearst  Jr.,  chair¬ 
man  of  the  board;  Harold  G. 
Kem,  general  manager,  Hearst 
Newspapers;  and  J.  D.  Gorta- 
towsky,  chairman,  Hearst  Con¬ 
solidated. 

Edwin  C.  Kennedy,  vicepresi¬ 
dent  in  charge  of  advertising, 
reported  that  the  move  to  elimi¬ 
nate  some  duplicated  circulation 
between  American  Weekly  and 
This  Week  has  been  “well  re¬ 
ceived  by  advertisers  and  agen¬ 
cies.”  (E&P  Aug.  27,  page  16). 

John  J.  O’Connell,  editor,  re¬ 
ported  success  with  special  edi¬ 
tions  of  the  supplement.  The 
latest  was  devoted  to  education. 
A  repeat  on  health,  with  beauty 
added,  is  scheduled  for  Novem¬ 
ber.  There  will  be  a  new  one 
devoted  to  entertainment  or 
show  business  in  January. 

Among  executives  at  the 
closed  two-day  meeting  were 
Harry  D.  Meyers,  New  York 
advertising  manager;  Charles 
E.  Hollander,  Atlanta;  Joseph 
R.  Sheehan,  Boston;  Roger  J. 
Lederer,  Chicago;  F.  J.  Mc¬ 
Donough,  Detroit;  Franklin  S. 
Allen,  Los  Angeles;  and  Roy  D. 
Soderlind,  San  Francisco. 
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(Continued  from  page  13) 


mieFs  gate  and  that  was  rarely 
easy. 

The  press  boycotted  one  con¬ 
ference  to  which  they  were  in¬ 
vited  by  the  Premier  l)ecause 
sentries  at  the  gate  chased  them 
across  the  road  and  prodded  a 
French  photographer  with  a 
bayonet. 

‘Nice’  to  the  Press 

After  this  incident,  Clare 
Timberlake,  the  United  States 
Ambassador  here,  called  on  the 
Premier  and  explained  the  ad¬ 
vantages  of  being  nice  to  the 
press. 

Next  day,  Lumumba  gave  a 
“nice”  press  conference. 

Reporters  got  at  least  20 
minutes  notice.  They  arrived  at 
the  gate  to  find  the  sentries 
smiling. 

There  was  whisky,  beer, 
cigarettes,  cookies,  even  com¬ 
fortable  chairs. 

The  Premier’s  discourse,  en¬ 
tirely  off  the  cuff,  lasted  for 
just  under  two  hours.  He  cov¬ 
ered  every  topic  from  early 
American  history  to  positive 
neutralism  in  Africa  tomorrow. 

Correspondents  emerged  be¬ 
wildered  with  vast  sheafs  of 
notes.  One  or  two  afterwards 
privately  expressed  relief  on 
finding  the  Post  Office  was  shut 
for  the  night  and  it  was  im¬ 
possible  to  get  the  story  out 
that  night  anyhow. 

• 

Johnson  New  CAM 
Of  Editor  &  Publisher 

John  Johnson  has  been  named 
classified  advertising  manager 
of  EbrroR  &  Publisher,  suc¬ 
ceeding  J.  C.  H.  Bollinger,  re¬ 
signed. 

Mr.  Johnson,  48,  began  his 
career  in  the  classified  ad  de¬ 
partment  of  the  New  York 
World-Telegram  in  1932.  He 
came  to  E&P’s  classified  depart¬ 
ment  in  November  of  1934,  later 
transferring  to  the  circulation 
department. 

Mr.  Johnson  served  in  the 
circulation  department  until  his 
present  appointment. 

• 

Gold  Medals  Issued 

Sacramento,  Calif. 

Gold  medal  award  winners  in 
the  California  State  Fair  in 
three  divisions  of  competition 
were  the  Los  Angeles  Mirror, 
Tulare  Advance  -  Register  and 
the  North  Sacramento  Journal. 
The  Mirror’s  gold  medal  was  ac¬ 
cepted  by  Dick  Friend,  whose 
five-part  series,  “County  Aid,” 
was  cited  for  “pointing  the 
finger  at  welfare  chiselers.” 


Brady  To  Retire 
From  Grand  Union 

Thomas  C.  Butler,  president. 
Grand  Union  Company,  an¬ 
nounced  this  week  that  William 
W.  Brady,  director  of  public 
and  government  relations  for  the 
462-store  Eastern  food  chain, 
will  retire  as  of  Nov.  1. 

With  Grand  Union  for  36 
years  and  widely-known 
throughout  the  food  industry, 
Mr.  Brady  is  taking  early  re¬ 
tirement  at  age  60  in  accordance 
with  provisions  of  the  company’s 
pension  program. 

Before  assuming  his  present 
position  in  November  of  last 
year,  Mr.  Brady  had  wide  and 
varied  experience.  He  started  as 
a  clerk  with  Grand  Union  in 
1924. 

Mr.  Brady  plans  to  enter  busi¬ 
ness  as  a  consultant.  He  will 
announce  details  of  his  future 
activities  at  a  later  date. 

New  Contest  Urged 
For  Miami  TV  Permit 

Washington 

Special  Hearing  Examiner 
Horace  Stem  has  recommended 
that  the  Federal  Communica¬ 
tions  Commission  set  aside  the 
1956  award  of  a  Channel  7 
license  to  Biscayne  Television 
Corp.  of  Miami,  Fla. 

The  Knight  and  Cox  news¬ 
paper  interests  and  Niles  Tram¬ 
mell,  former  head  of  National 
Broadcasting  Company,  are 
principals  in  Biscayne.  Exami¬ 
ner  Stem,  who  considered  re¬ 
ports  of  “pressures”  on  former 
PCC  Commissioner  Richard  A. 
Mack,  urg;ed  a  new  contest  for 
the  license. 

Anti-Secrecy  Fight 
Loses  A  Champion 

Washington 

The  fight  for  access  to  govern¬ 
ment  information  lost  a  cham¬ 
pion  Sept.  13  with  the  death  of 
Senator  Thomas  C.  Hennings 
Jr.,  at  the  age  of  57. 

The  Missouri  Democrat 
pressed  vigorously  against  se¬ 
crecy  in  federal  agencies,  espe¬ 
cially  in  the  executive  and 
judicial  branches.  He  was  the 
author  of  a  bill  that  would  re¬ 
duce  the  areas  where  bureau¬ 
crats  could  stamp  “confidential” 
on  public  documents. 


Paper  For  Brooklyn 

Robert  J.  Farrell  said  this 
week  he  plans  to  bring  out  the 
new  Brooklyn  (N.  Y.)  Eagle  as 
a  Sunday  newspaper  on  Oct.  23. 
Daily  publication  will  be  started 
later,  he  said.  The  Eagle  went 
out  of  business  in  March,  1955. 


Red  China 
Ends  Talks 
On  Reporters 

Communist  China  this  week 
slammed  the  diplomatic  door  on 
further  negotiations  for  the  ex¬ 
change  of  newsmen  with  the 
U.  S. 

Reporting  from  Peking,  Clare 
McDermott  of  Reuters  said  the 
foreign  ministry  issued  a  long 
statement  on  the  occasion  of  the 
100th  meeting  of  Chinese  and 
American  ambassadors  in  War¬ 
saw.  The  gist  of  it  was  that  the 
Reds  considered  it  a  waste  of 
time  for  the  envoys  to  discuss 
“minor  questions.” 

The  Chinese  charged  that  the 
state  department  had  “unrea¬ 
sonably  obstructed”  the  Commu¬ 
nists’  efforts  to  allow  U.  S.  re¬ 
porters  to  enter  Red  China 
while  Chinese  newsmen  went  to 
the  U.  S.  on  a  reciprocal  basis. 

The  state  department  has  in¬ 
sisted  it  could  not  agree  to  a 
reciprocal  exchange,  that  each 
Chinese  correspondent  would 
have  to  be  considered  individu¬ 
ally. 

Basically,  the  Chinese  Com¬ 
munists  have  made  the  with¬ 
drawal  of  U.  S.  forces  from 
Formosa  the  price  for  American 
reporters  to  work  in  China. 

Rep.  Charles  O.  Porter,  Ore¬ 
gon  Democrat,  accused  the  state 
department  of  deliberately 
thwarting  any  effort  to  ex¬ 
change  reporters  because  it 
would  not  jibe  with  administra¬ 
tion  policy  and  its  commitments 
to  the  Nationalist  Chinese  gov¬ 
ernment. 

Negotiations  for  the  exchange 
have  been  under  way  nearly 
four  years.  In  that  period  sev¬ 
eral  U.  S.  newsmen  have  been 
admitted  to  Red  China  on  brief 
visits  and  have  written  stories 
from  there.  Edgar  Snow,  author 
of  “Red  Star  Over  China,”  in 
China  since  July  as  a  private 
guest  of  a  New  Zealander  liv¬ 
ing  there,  will  write  for  the 
Cowles  publications. 

• 

Vincent  G.  Byers, 
Veteran  Editor,  Dies 

Vincent  Gerard  (Pop)  Byers, 
67,  an  editor  in  the  feature  de¬ 
partment  of  the  New  York 
World-Telegram  &  Sun  since 
1950  and  before  that  with  the 
Sun  since  1935,  died  Sept.  18. 

Mr.  Byers  formerly  was  man¬ 
aging  editor  of  the  New  York 
Post,  editor  of  the  Richmond 
(Va.)  Times-Dispatch  and  was 
with  the  Associated  Press  and 
Boston  (Mass.)  Herald.  He  was 
a  Dartmouth  College  graduate. 
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Faw  Changes 
o-Op  Ad  Rule 

Washington  ' 

President  Eisenhower  has 
apied  the  Mills-Mason  Bill 
rtich  nullifies  an  “anti-adver- 
•jsing”  ruling  of  the  Treasur>' 

, a  1958.  I 

The  law,  sought  by  newspaper 
jpjops,  permits  a  manufacturer 
to  d^uct  cooperative  advertis-  i 
:ng  allowances  up  to  5  percent  | 
){ his  price  in  figuring  the  base  1 
for  paying  the  excise  tax.  The  i 
je*  legislation  becomes  effective 
Oct  1.  I 

’  A  separate  charge  must  be  j 
aide  for  the  advertising  at  the  i 
one  the  article  is  sold,  and  it  j 
Bust  be  intended  that  the  adver-  | 
tising  charge  be  refunded  to  the  j 
irttiler  in  reimbursement  for  ' 
ocil  advertising.  j 

The  name  of  the  article  and  1 
the  retail  sales  outlet  must  be  | 
lesipated  in  the  manufac-  j 
tnier’s  report. 

• 

Il'Million  Drink’ 

Gets  Color  Shot 

Calvert  Distillers  this  week  1 
broke  large-size  ads  in  several  j 
kundred  newspapers  (via  Sulli-  i 
on,  Stauffer,  Colwell  &  Bayles)  I 
ID  unveil  a  new  campaign  for  | 
Cihrert  Reserve. 

Jrfin  M.  Toland,  director  of  i 
idvertising  and  sales  promo-  i 
tin,  disclosed  that  the  program  ! 
ilso  calls  for  extensive  use  of 
newspaper  color,  national  maga- 
OMS,  outdoor  and  car  cards. 

The  ads  are  headlined,  “Which 
of  these  two  whiskies  is  insured 
for  one  million  dollars?”  Copy 
amounces  that  one  bottle  is 
from  Calvert’s  “standard  of  ex¬ 
cellence,”  the  quality  control 
ample  which  has  been  insured 
by  Lloyd’s  of  London  for  $1,000,- 
OOO— or  about  its  own  weight  in 
pid. 

• 

Medical  Column 

Long  Beach,  Calif. 
Ben  Zinser,  medical  reporter, 
B  writing  a  daily  column,  “Medi¬ 
cine  and  You,”  in  collaboration 
»ith  Dr.  George  X.  Trimble, 
medical  education  director  of 
the  Long  Beach  Memorial  Hos- 
pitaL  for  the  Long  Beach  In- 
hpendent  and  Press-Telegram. 

• 

Daily  Buys  Weekly 

Saranac  Lake,  N.  Y. 
James  Loeb,  co-publisher  of 
the  daily  Saranac  Lake  Enter- 
pd»e  has  announced  purchase  of 
the  weekly  Lake  Placid  News 
bum  Mrs.  Grace  Lattimer.  Her 
*w,  George,  will  be  editor  of 
the  weekly. 


classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


AINNOUNCJIME.NTS 


Publications  for  Sale 


MIDWEST  .SUBURBAN  WEEKLY 
Lon,(  oRtablished  in  city  of  15,000. 
.  ProfitJible.  550,000. 
j  GEORGE  NORMAN  &  OO. 

!  P.O.  Box  1234,  Davenport.  Iowa 


ANNOUNCEMENTS 


Newspaper  Brokers 


CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Propertiee  1 

W.  H.  Glover  Co.,  Ventura.  Calif.  | 

IF  YOU  are  capable  and  financially  ' 
able,  we  will  find  you  a  California  or 
Arixooa  newspaper  property  where  you 
will  be  both  successful  and  happy.  We 
handle  both  lar^e  and  small  properties. 
GABBERT  &  HANCOCR  3709-B 
Arlington  Ave.,  Riverside,  California. 


WESTERN  NEWSPAPERS 
Joseph  A.  Snyder,  2234  East  Romneya 
Drive,  Anaheim,  Calif.  Day  or  Nite. 
Phone  KEystone  3-1361. 


MAY  BROTHERS.  Binghamton,  N.  Y. 
Established  1914.  Newspapers  bought 
and  sold  without  publicity 


IT'S  NOT  the  down  payment  that 
buys  the  newspaper — it's  the  iierson- 
ality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  personal  contact 
selling. 

LEN  FEIGHNER  AGENCY 
Box  192  Mt.  Pleasant.  Mich. 


SALES-PURCHASES  handled  with 
discretion.  P,  T.  Hines.  Publishers 
Service,  Box  3132,  Greensboro,  N.  C. 


YOU  CAN'T  beat  midwest  newspapers 
for  stability.  Herman  Koch,  2923  Vir¬ 
ginia  St.,  Sioux  City,  Iowa. 


IN  THE  COMPLICATED  pattern  of 
today's  newspaper  transfers  your 
broker  is  a  money  .saving,  danger¬ 
avoiding  asset.  NEWSPAPER  SERV¬ 
ICE  CO.,  INC.,  408  S.  Bonita  Dr., 
Panama  CSty,  Rorida. 


★•ATHE  "Golden  Rule"  is  our  yard¬ 
stick.  Arthur  W.  Stypes.  625  Market 
>  St.,  San  Francisco  5,  Cal. 

{ 

I  Newspaper  Appraisers 


There  is  no  substitute  for  experience! 
Valuations  of  newspapers,  subsidiaries, 
television,  radio  and  syndicates — for  tax 
and  other  purposes.  More  than  200 
in  31  States  to  date.  Comprehensive 
reports  submitted.  By  mail  if  desired. 
Qualified  expert  court  witness. 

A.  S.  VAN  BENTHUYSEN 
446  Ocean  Avenue,  Brooklyn  26.  N.  Y. 


Job  Shop  For  Sale 


ANNOUNCEMENTS 


Publications  for  Sale 


LOWER  GREAT  LAKES  REGION 
Strong  old  weekly  grossing  3185,000 
and  growing,  with  consistently  ex¬ 
cellent  net.  Hne  property  for  capable 
publisher  I  Fair  price,  down  payment 
open.  Write  promptly  and  fully.  DIAL, 
15  Waverly,  Detroit  3,  Mich. 


CALIFORNIA  EXCLUSIVE 

DAILY  $20,000  DOWN 

Isolated,  well-established,  in  diversified 
income  town,  sound  profitable,  good 
plant,  act  quickly.  Joe.  A.  Snyder, 
Newspaper  Broker,  2234  E.  Romneya 
Dr.,  Anaheim,  California. 


ARIZONA'S  MOST  DESIRABLE  city 
in  which  to  live.  Unusual  weekly  and 
shopper  and  job  plant  completely 
equipped.  Total  of  more  than  13,000 
mail  delivery.  Priced  at  about  30% 
under  this  years  eetimated  gross.  R^ 
quires  down  payment  of  330,000.  Dean 
Ellers,  Arizona  Newspaper  Properties, 
625  B.  Main,  Mesa,  Arizona,  affiliated 
with  Cummins  Trust.  Phone  WO  4-1093 


CALIFORNIA  EXCLUSIVE 
RURAL  WEEKLY 

Good  plant,  good  farm  area.  310,000 
down  includes  receivables.  Jos.  A. 
Snyder,  Newspaper  Broker,  2234  East 
Romneya  Dr.,  Anaheim,  California. 


MIDWEST  COUNTY  SEAT  WEEKLY, 
^elusive,  gross  320M,  price  only  316M 


including  building.  Bailey-Krehbiel, 
Box  88,  Norton.  Kansas. 


Texas  Met-Weekly  3  75,000* 

N.E.  Met-Suburban 

Weekly  35,000* 

S.E.  Trade  Journal  17,500* 

Ohio  Weekly  39,000* 

N.W.  Small  Daily  125.000* 

Penn  Weekly  .30,600* 

Texas  Weekly  22..500 

•■rermB 


CHAPMAN  COMPANY 

INCORPORATED 
ME3>IA  BROKERS 


Please  address: 
1182  W.  Peachtree  St. 
Atlanta  9,  Ga. 


j  RARE  OPPORTUNITY  to  purchase 
;  long-establi.shed  and  profitable  weekly 
I  Chart  Area  2.  325,000  cash  required. 
Publishers  Service,  P.O.  Box  3132. 
Greensboro,  North  Carolina. 


Publications  Wanted 


SEEKING  .SMALL  DAILY 
In  .Soutlieast 

Box  131,  Eiditor  &  Publisher 


j  TWO  EXPERIENCED  NEWSMEN.  28 
and  .30.  seek  interest  in  small  Daily 
or  Weekly  with  option  to  buy.  Box 
125,  Editor  &  Publisher. 


Ideas  For  Sale 


PRINTER  WITH  INTERES'nNG 
IDEA  for  newspaper  format.  Elasier 
reader  handling,  better  ad  exposure, 
more  attention  each  page.  No  mechani¬ 
cal  changes.  3o,000.  ^x  3728,  Editor 
&  Publisher. 


Loans  and  Financing 


LOANS  NEGOTIATED— 3200.000  and 
up.  for  expansion  or  purchase  of  news¬ 
papers.  radio  and  TV  properties.  PUB¬ 
LISHERS  SERVICE.  P.  O.  Box  3132, 
Greensboro.  North  Carolina. 


NEWSPAPER  SERVICES 


Press  Engineers 


Newspaper  Press  Installations 
1  MOVING— REPAIRING— TRUCKING 
Expert  Service— World  Wide 
SKIDMORE  AND  MASON  INC. 
55-59  Frankfort  Street 
NEW  YORK  38.  N.  Y. 
BArclay  7-9776 


I  NEWSPAPER  ERECTORS,  INC. 
Erecting-Planning-Repair 
P.O.  Box  124,  Islip.  New  York 
Juniper  1-8074 

1  Erecting  by  Paul  F.  Bird,  Gen'I.  Mgr. 


UPECO  INC. 

Move — Erect — Anywhere 

SPECIALIZING  IN 
NEWSPAPER  PRESSES 

Lyndhurst,  N,  J. — Phone  GEneva  8-3744 


With  a  northern  winter  coming  again, 
does  some  experienced  and  reliable  man 
and  wife  team  want  to  buy  a  small  job 
shop  and  office  supply  business  in  C^i- 
fornia?  Owner,  doing  daily,  needed 
room  and  has  moved  job  plant  into 
good  new  location.  Town  grew  from 
5,000  to  18.000  between  'M  and  '60 
census.  'TU  a  real  growth  opportunity: 
and  priced  to  sell.  Terms  to  a  couple 
with  convincing  references.  Contact 
F.  F.  McNaughton,  Ray,  Indiana,  or 
Dean  McNaughton.  Pekin,  Illinois. 


Publications  for  Sale 


Western  weeklies  and  dailies  every¬ 
where.  JACK  L.  STOLL  A  ASSOCl-  I 
ATES,  Suite  600-601,  6381  Hollywood  ' 
Blvd.,  Los  Angeles  28,  California. 


STRONG  ABC  dRCXH^VTION,  rural 
village  weekly,  clean  community, 
varied  industries  and  stores,  owner  re¬ 
cently  deceased.  Box  3326,  Elditor  A 
Publisher. 


I  CALIFORNIA  EXCLUSIVE  FARM 
AREA  weekly,  grossing  340.000- 
345,000,  316,000  down.  Sound,  over  50 
years  old.  good  plant,  growth.  Jos.  A. 
,  Snyder,  Newspaper  Broker,  2234  E. 
I  Romneya  Drive,  Anaheim.  California. 


j  Exclusive  weekly  in  farm  and  oil  area  i 
,  of  San  Joaquin  Valley,  California. 
Grossing  336,000.  Price  325.000  with  i 
316,000  down.  Box  3733,  Editor  & 
Publisher. 


EDITOR  AND  PUBLISHER’S  CHART  AREA 


Use  CHART  AREA  Nomber  in  Ad  Copy  for  showing 
LOCA’nCN'I  without  IDENTIFICA’nON 
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{  Compoging  Room 

Pre»s  Room 

Press  Room 

Press  Rotim 

E  &  P  MACHINERY  AND  SUPPLIES  SECTION 

Superior  results  at  moderate  cost  from  classified  ads. 


LINOTYPE  MODEL  32,  Serial  52869. 
Excellent.  Complete  with  3  full  maga¬ 
zines,  4  splits,  4  auxiliaries.  Mats  5^ 
to  48  pt.  Also  have  high  base  Model  5. 
Daily  Times.  Glasgow,  Ky.  OL  1-2136. 


PRESSES 


FOR  SALE:  PRESS  AND 
STEREOTYPE  EQUIPMENT 


•  EXTRA  SPECIAL  • 


LINOTYPES 

To  make  room  for  new,  faster  equip¬ 
ment,  we  have  for  sale  three  Model 
14'a,  Serial  numbers  31029,  31332,  32873 
and  one  mixer  model  26,  Serial  number 
37644,  all  equipped  with  Margach 
feeders,  four  universal  molds,  llOV 
AC  electric  pots  and  motors,  Mohr 
measure  control.  Corona  7%  pt.  and 
agate  type,  'nteee  machines  are  in 
good  condition,  in  daily  use.  Come 
see,  or  write.  World  &  Tribune,  Tulsa, 
Oklahoma. 


SCOTT  MULTI-UNIT  22% 

4  or  5  Unit  Press  with  a  reversible 
Unit  and  extra  Color  Cylinder — SCOTT 
Heavy  Duty  3  to  2  Double  Folders 
with  C-H  Conveyors — SCOTT  3  Arm 
Reels  with  Jones  Tensions — Trackage. 
Turntables.  Steel  Floor  Plate.  LAST 
PRESS  located  at  BOSTON  HERALD- 
TRAVELER. 

TEJRMS  for  immediate  removal ! 


One  Goss  Straightline  newspaper  press, 
consisting  of  six  units  and  one  double 
folder.  The  press  number  is  1433; 


AUTOMATIC  FLAT  BED  PRESSIS 
MODEL  E  DUPLEX 
GOSS  COMET 
GOSS  COX-O-TYPE 
MODEL  A  DITPLEX 
HIGH  SPEED  ROTARY  PRESSES 

•  T1  A  W¥TT*T  WV  dTVTrsaew  . 


oSli;  rnallimrctu'iS  in  ^924*  bui 


completely  rebuilt  in  1950. 


reverses — Auxiliary  Fountains  —  All 
Stereo. 


Included  are  roll  stands  to  feed  paper  I  1®  PAGE  TUBULAR  DUPLEX  —  All 
from  basement  level:  a  two-section  Sterw. 

Cline  controller  for  AC  drive,  two  75  16/S2  PAGE  R.  HOE  with  %  Foldsr— 
horsepower  and  two  6  horseiwwer  AC  All  Stereo. 

motors,  complete  complement  of  rollers  16/32  PAGE  R.  HOE  with  color  nils 


friu  me 

WMI 

M  eoasidei 
yb  many 

I3t  want 

CSh  I 

IpU,  Mtoi 


and  blankets  Cutler-Hammer  conveyor 
and  table,  angle  bars,  etc. 


Also  included  with  press  is  the  follow¬ 
ing  stereotype  equipment : 


— Stereo  optional. 

24/48  PAGE  SUPER  DUTY  DUPLEX 
— Stereo  optional — Press  A-1. 


L.  ft  B.  HEAVY  DUTY  Newspaper 
Turtles  are  in  use  all  over  the  United 
States  and  foreign  countries.  “Ask  the 
man  who  uses  them.”  $84.50  to  $97.50. 
None  better  at  any  price.  Write  for 
literature.  L.  ft  B.  SALES  CO..  Box 
MO,  Phones  27  and  96,  Elkin,  N.  C. 
World’s  largest  distributor  of  Newspa¬ 
per  Form  Trucks. 


DUPLEX  METROPOLITAN  23-9/16" 
Up  to  21  Units — 6  Color  Cylinders — 5 
Polders  with  Upper  Formers — 5  Drives 
— End  Feed  or  on  Substructure  with  3 
Arm  Reels.  Available  as  result  of 
Mechanical  Merger  of  St.  Louis  Globe- 
Democrat  and  Post-Dispatch. 


One  heavy-duty  Pony  Autoi>late,  com¬ 
plete  with  vacuum  pump  and  motor, 
metal  pump  and  controls.  This  machine  . 
has  a  vacuum  back  and  was  i>urchased  ' 
new  in  1950.  Plate  width  now  set  at  ' 
16-9/16"  with  a  60®  bevel  and  16"  I 
diameter.  Plate  thickness  is  7/16". 


Delivered  ft  Installed  Packan 
If  Deslr^ 


UPECO,  INC. 


"20  minutes  from  Times  Square' 


Profitable, 
seipsper 
iOBid  be  I 
Uh  or  V 
inilsd.  Goc 


760  Valieybrook  Ave.,  Lyndhurst,  NJ,  I*****’!?  ® 


GEneva  8-3744 


Kemp  carburetor  with  all  controls.  ^  * 

Press  and  Stereotype  ^uipment  will  S'^om^^JS, '“Jitl.  - 

available  approximately  beptcmber  pagters  Two  color  cylinders  ihM  ADVE 

folder.  22%  Cutoff.  60  inch  roll.  Roller 
.  bearings.  Steel  Cylinders.  Internisl  litk  workir 

Ali  equip^nt  may  he  viewed  in  o|wr-  rication.  Hoe  Ink  Pumps.  200  H.  P.  Iitropolitai 

^?,^i  «  S"'^i  D"''*  D.  C.  Cutler-Hsmiw,  ItSiT  Se 

Third  Street.  Royal  Oak,  Michigan.  Electric  Control  Ekiuipment,  Call  or  t  Publisher 

Du-i-  r-  M-ii  T».  u-  u  in  1  write  Leon  A.  Link,  Production  Mu-  — 
F^hilip  F.  Miller.  Publisher  and  Gencrul  ager,  Cleveland  (Ohio)  Plain  Dealer, 


Press  Room 


6  UNIT  SCOTT  23-9/16" 

2  Double  Folder* — 2  AC  Drives.  Lo» 
cated  Knoxville  Journal. 


tSsSi, 

fU  get  co: 

iMi^ul. 

tel.  Writ 


GOSS 

6  Units  &  2  Folders 


HOE 

8  Units  &  2  Folders 


DiTPLEX  METROPOLITAN  22% " 

4  and  5  UViit  Presses — Double  Folders 
AO  Drives — Located  Staten  Island  Ad¬ 
vance — Charlotte  News. 


GOSS 

3  Units  &  I  Folder 


3  UNIT  HOE  22% " 

With  Reversible  Unit — 4I5olor  Cylinder 
3  Pancoast  Color  Couples — AC  Drive — 
Reels  and  Pasters.  Located  Jackson¬ 
ville  Timee-Union. 


Manager.  Lincoln  1-3000,  ext.  27. 


DUPLEX  AB  8-Page  Press 


JOHN  GRIFFITHS  Co.  Inc. 

415  Lexington  Ave.  New  York  17,  N.Y. 


3  UNIT  HOE  22% " 

With  Color  Cylinder— End  Fed- AC 
Drive.  Located  Lebanon,  Pa. 


- — -  5-UNIT  SCOTT  newspaper  press  witi 

'  22l%"  cut-off.  two  folders,  two  color 
16-page  DUPLEX  TUBULAR,  2  to  1  j  cylinders.  G.  E.  control  panel  aii4 
model-.'omplete  stereo-AC,  drive.  I  drive.  Elach  unit  has  Scott  3-ann  reds 

{  with  Jones  tendon.  40-80  |iag«  prcM. 
2-unit  GOSS,  23%"  End  Feed  Complete  Stereotype  equipment  included.  MUST 
Stereo-AC,  drive.  SELL.  MAKE  OETER  ON  ALL  OE 


HOEl — 6  Units,  2  Folders 
22l%"  cut-off 

Roller  Bearings,  high  si>eed 
$:15.000 

CLAREMONT  PRESS 
1525  High  St.,  Portsmouth,  Va. 


2  UNIT  HOE  22l%" 

End  Fed — AC  Drive — Stereo.  Located 
W.  Lebanon,  N.  H. 


24-page  DUPLEX  TUBULAR.  2  to  1 
model-complete  stereo-AC,  drive. 


SELL.  MAKE  OFFER  ON  ALL  OK 
PART. 

(Subject  to  prior  sale) 


16  PAGE  DUPLEX  TUBULAR 
Complete  Stereo — AC  Drive.  Located  i 
San  Diego,  Calif.  i 


8-page  DUPLEX  TUBULAR  DECK, 
Roil  Arm  Brackets-Upper  Former. 


San  EVancisco  Shopping  Newt 
861  Howard  Street 
San  EVancisco  3,  California 


8-page  GOSS  COMET  FLATBED.  AC. 
drive-quarter  and  half-folder. 


IFanled  to  Buy 


HOE  4-DE)CK  32  PAGE  PRESS— 23% 
cutoff,  ^  and  %  fold,  (2)  40  HP 
and  (1)  25  HP  motor  drives,  control 
panel.  Now  running.  Will  sell  com¬ 
plete  with  all  stereo  equipment.  Avail¬ 
able  January.  VALLEY  TIMES-NEWS, 
West  Point,  Georgia. 


2-MODBL  AB  DUPLEX  FLATBEDS 
Located  Sanford,  N.  C.  and  Salt  Lake 
City,  Utah. 


2-(hitler-Hammer  75  H.P.  AC,  Drives 
w/Parallel  Control  Panels. 


GOSS  COMET 

Located  Shippensburg,  Pa.  .-kvailable 
immediately. 


LOYAL  S.  DIXON  CO. 

"Newspaper  Press  Erector" 

11164  Saticoy  St.  Sun  Valley,  Calif. 
POplar  5-0610  TRiangle  7-3871 


NEWSPAPER  PRESSIS 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 


BEN  SHULMAN  ASSOCIATES 

60  Eaat  42nd  St.  N.Y.  17  OXforfi  T-4IM  Km  s 


CHIPPING  BLOCKS  all  site  diameter. 
A  C  motor  press  drives  all  sisas. 

Roll  arms  for  semi-plate  units. 
Quarter-page-folders. 

(teo.  Oxford,  Box  903,  Boise,  Idaho. 


STEREOTYPE 


WOOD  JUNIOR  AUTOPLATEIS 
Right  and  Left — AC — Vacuum  Back 


Advertising  Rates 
CLASSIFIED 


WOOD  STANDARD  AUTOSHAVERS 


LUDLOW  ems,  electric  ix>t.  2 

cabinets,  one  super  surfacer,  12  ft  18 
FVanklin  Gothic:  24  to  72  Sq.  Gothic 
Heavy;  24  to  72  Medium  (Condensed 
Gothic ;  48,  60,  72  Tempo  Black:  36, 
48.  60  Tempo  Heavy ;  72  pt.  Tempo 
Italic;  84  pt.  Caps. 


WOOD  PREREGISTER  MACDINE 


Um  Rates  EACH  CONSECUTIVE 
Insartioa 

SITUATIONS  WANTED  (Payable  with 
•rdar)  4  times  9  55c  per  Use  each 
liwcrtiM;  3  times  Q  70  c;  2  9  80c; 
1  •  9^.  Add  25c  for  Box  Swico. 

JOB  APPLICANTS  may  have  a  supply 
pf  printed  employment  application  forms 
by  sending  self-addressed  Sc  stamped 
envelope  to  E&P  Classified  Dept. 

AU  OTHER  CLASSIFICATIONS: 
4  times  •  SLOO  per  line  each  Insertion; 
3  times  9  $1.15;  2  times  «  $1.30;  1 
Umt  •  $L45  per  line.  3  line  minimum. 
Add  2Sc  for  Box  Service. 

•  1.00  SERVICE  CHARGE  FOR  AIRMAIL 

DISPLAY  RATES 


8  and  10  TON  KEMP  IMMERSION 
POTS — Complete  with  Carburetors 


250'  JAMPOL  PLATE  CONVEYOR 


LUDLOW,  gas  pot,  one  cabinet,  6  to 
12  Tempo  Medium;  6  to  12  Goudy 
Light;  6  to  12  Temiw  Light;  8  ft  10 
Bodoni  Modern  Roman;  assorted  6  &  12 
pt.  Gothic  Faces. 


NEWSPAPER  EQUIPMENT 

NEWSPAPER  PRESSES 
TYPESETTING  MAtJHINES 
TELBTYPESETTER  EQUIPMENT 
Ludlows— Elrods — Mat  Rollon 

COMPLETE  PLANTS 


INLAND  NEWSPAPER 
SUPPLY  COMPANY 

4t2  West  8th  Kansas  City  I.  Me. 


16'  JAMPOL  Raised  Plate  Return 


MAILROOM 


APEX  PRINTING 
MACHINERY  CO.  INC. 

210  Elizabeth  St. 

New  York  12.  N.  Y.  WOrth  6-0070 


Linotypes — I  ntertypea — Ludlows 
PRINTCRAFT  REPRBSENTATIVB 
17  Warren  St.  New  York  7,  N.  T. 


WANTED:  8-page  Duplex  or  Go*  fioF 
bed.  Advise  serial  No.  and  whsa  avtik 


2— JAMPOL  BUNDLE  PUSHERS 


2— DOCK  DISPATCH  BELT  CON¬ 
VEYORS  and  12  Telescopic  Loaders. 


GOSS  DUPLEX  Model  "B".  serial  ff''*;,.  Works.  W 

1600*»  new  1951.  Web-perfecting,  flat-  Fhlla.  6»  Pa,  , 


bed  preds.  Prints  up  to  6.000  copies  1  ,  ,  ,  .  .t 

per  hour  in  4-6-8  standard  size  or 

8-12-16  tabloid  size  pages.  Roll  size  up  16-page  Goss  Dek-a-tul» 


Aaatc 

1 

6 

13 

26 

52 

UOM 

Tims 

Timet 

Timet 

Times 

Times 

564 

$560 

$476 

$448 

$414 

$370 

282 

320 

272 

256 

237 

2U 

141 

190 

161 

152 

140 

125 

70 

115 

98 

92 

85 

75 

35 

70 

60 

56 

52 

46 

LINOTYPES 


MODEL  30  MIXER,  NO.  51985 
2/90-2/72-4/34  Magazines  —  6  Molds, 
filectric  Pot,  Margach  Feeder,  AC 
Motor. 


Editor  &  Publisher 


1475  Broodway.  N.  Y.  36.  N.  Y. 
Pbeoe  BRyont  9-3052 


BEN  SHULMAN  ASSOCIATES 


to  77%.  36-inch  diameter,  22M!'’  cut-  '  Write  W.  B  L^lie.  .Ev«»jM 

off.  Built-in  two  station  push  button  ;  Niagara  Falls,  Ontario,  Iks 

control,  slitter  and  pai>er  i-oll  hoist.  I  . 

Fifteen  HP  AC  V  belt  motor  with  I  ~  2? 

controls.  Sixteen  8  to  10  columns  I  CASH  ^  '  2* 

ohasee  included.  Available  at  once.  May  ,  i-  .  .  ,  ‘  ?! 

be  seen  in  New  York.  Box  111.  Editor  Immediately  for  your 
ft  Publisher.  '  vidual  item.  A  call  or  letter  will  rcco"  g, 

_ _J _ I  prompt  action.  Oscar  lanello.  JW  r“ 

GOSS  48  PAGE  PRESS.  Decker,  i  Elizabeth  Street.  New  York  City  1- 


&  Publisher. 


60  East  42nd  St.  N.Y.  17  OXford  7-4690 


GOSS  48  PAGE  PRESS.  Decker.  I  ^ 

23-9/16"  cutoff,  double  folder.  Reverse  !  WOrth  6-0070.  _ _ 

cylinder  and  color  fountains  for  two  , 

colors  and  black.  A.C.  drive,  end  fed.  I  TWO  GOOD  used  tape  punching  a*" 
Available  immediately.  Herald,  Grand  '  chines.  Sweetwater  Reporter.  Swte> 
Forks,  North  Dakota.  !  water,  Texas. 
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A  national  guide  to  positions  in 


publishing  and  related  fields. 


Administrative 

Circulation 

^  WANTED :  PUBLISHER 

Small  Daily 

frits  me  your  full  record  of  suc- 
snd  experience  so  I  can  give 
m  eoDsideration.  Plain’s  area,  small 
many  years  old.  Eventually  you 
3t  want  some  share  of  owner^ip 
[Qi  I  will  consider.  Write  me.  Box 
Editor  A  Publisher. 

CIRCULA’nON  MANAGER  for  12.500 
evening  Daily.  Growing  community. 
University  town,  seat  of  east’s  largest 
all-resident  university.  Progressive 

community.  Reply  by  letter  giving  full 
particulars  and  references  to  E.  J. 
Reilly,  Centre  Daily  Times.  State  C!ol- 
lege,  Pennsylvania. 

Classified  Advertising 

you  MAY  WANT  TO  BE  A 
daily  GENERAL  MANAGER 

OR  PUBLISHER  I 

Jm,  wit^.in  a  few  years  an  owner 

J  s  tmsll  interest,  available  on  easy 
»s»  if  accepted. 

HAV^  OPENING  for  experienced 
Claadfied  Advertising  Manager.  The 
man  we  hire  must  have  a  successful 
background  and  be  capable  of  organ¬ 
izing  a  Classified  Advertising  Depart¬ 
ment.  Write  Paul  Morgan,  Care  of  the 
Texarkana  Gaxette,  Texarkana,  Texas. 

Profitable,  long  -  established  daily 
,snpsper  and  print  plant.  Midwest. 
)ig|d  be  now  employ^  in  small  city 
fib  or  weekly.  No  big  city  boys 
nstsd.  Good  advertising  manager  with 
sMonsble  all-around  newspaper  knowl- 
snd  record  of  building  adver- 
viB(  snd  practicing  personal  economy 
fill  get  consideration.  If  you’ve  been 
smssful.  tell  how— with  figures  and 
4ai.  Write  full  record.  Box  3711, 
Ifitsr  A  Publisher, 

Correspondents 

CXIRRESPONDENT  required  for  Aus¬ 
tralian  industrial  journals,  to  report 
on  materials  handling,  packaging,  fac¬ 
tory  and  engineering  developments.  Ex¬ 
perience  in  industrial  reporting  an  ad¬ 
vantage.  Retainer  and  lineage  basis. 
Apply  direct  to: — 

Tiiit  Publishing  Co.  Pty.  Ltd., 

349  Collins  Street, 

Melbourne,  Australia 

ADVFiRTISING  DIRECTOR 

Display  Advertising 

tith  working  knowledge  of  |>roduction. 
fetrotwlitan  Daily  of  over  60.000  cir- 
riatjon.  Send  resume.  Box  121,  Editor 
t  Pnblishcr. 

IMMEDIA’TE  OPENING  for  aggressive 
retail  advertising  salesman  in  weekly 
:  chain  of  100,000  circulation.  Excellent 
opportunity  for  advancement.  State 
salary  needs,  etc.  Matzner  Publica¬ 
tions.  1  William  Street,  Passaic,  New 
Jersey. 

NEWSPAPER 

Display  Advertising 


DISPLAY  SALESMAN  for  small 
Sooftwest  daily.  Opportunity  tor 
Kiowth  and  advancement.  Write  Box 
8740,  Editor  A  Publisher. 


NEWSPAPER  ADVERTISING  OP¬ 
PORTUNITY.  To  increase  our  service  I 
to  York  City  wd  County  business  men,  i 
we  are  adding  a  comi>etent  man,  expe-  l 
rienced  in  advertising,  preferably  news-  ! 
paper  advertising,  to  our  retail  adver-  . 
tising  staff.  Good  salary  plus  interest-  I 
ing  incentive  plan  and  top  Employee 
Benefits  program.  Man  must  be  good  I 
copywriter  and  capable  of  making  Sales  I 
presentations.  State  age.  education,  ex¬ 
perience,  current  estminga.  etc.  in  first 
letter  to:  Jay  H.  Wenrich.  Personnel 
Manager,  Sunday  News,  107  E.  Phila¬ 
delphia  St„  York,  Pa. 


ABILITY  TO  SELL  most  important,  i 
Top  scale  salary  will  be  paid  for  ex-  i 
perienced  display  advertising  salesman 
with  car.  Mileage  and  other  benefits. 
Staff  expansion.  Write  only  and  in¬ 
clude  complete  resume.  David  P. 
Bliven,  Advertising  Manager,  UNION 
LEADER,  Manchester,  New  Hamp¬ 
shire. 


ADVERTISING  COPYWRITER.  Must  I 
have  imagination,  writing  talent  and  | 
layout  ideas.  Outstanding  opportunity. 
Moving  expenses.  Chart  Area  2.  Write  i 
Box  128,  Editor  &  Publisher. 


EXPERIENCED  ADVERTISING  MAN-  I 
AGER  or  Director  to  work  and  direct  1 
staff  of  six.  Must  be  good  on  layouts,  I 
planning  e-impaigns  and  selling  ability,  i 
Write  J.  M.  O’Dowd,  Morning  News,  | 
Florence.  South  Carolina.  I 


PRODUCTION 


MANAGEMENT 

i  rili-nt  career  opimrtunity  with  top 
.%ilv  publication  for  a  man  who  is 
aAitious,  tenacious  and  hard  work- 
if.  Will  be  trained  in  all  phases  of 
wwmipi  r  production  management  in- 
Ming  labor  relations.  Prefer  pre- 
w  experience  on  small  Dailies  or 
fwklies  plus  college.  Please  state  com- 
xte  details,  incltiding  salary  require- 
>nt-  Box  130,  EMitor  &  Publisher. 


ilLES  EXECUTIVES.  I  am  going  to 
■^y  a  sales  executive  to  become  my 
auHant  in  sales  work  with  medium  and 
sail  dailies  and  weeklies.  Miut  be 
die  to  travel  while  in  training  to  be- 
we  a  manager.  Salary  and  generous 
ntentage  of  profits  is  our  method 
d  paying  managers. 

Garmage  Wails 
Southern  Newspapers,  Inc. 
c/o  General  Advertising  ^rvice 
Georgia  Savings  Bank  Building 
Atlanta,  Georgia 


Artists  Cartoonists 


UOSUTE  OPENING  for  eoepMi- 
merchandising  coi>y  and  layout 
jy*.  male  or  female.  Staff  of  ten. 
"Wars  special  ad  promotions,  small 
■Ws^s,  house  ads,  and  assist  in 
•ss  City  of  60,000  plus.  Chart  Area 
*  9*T*  ^0^1  details.  Confidence  re- 
{■M.  Interview  at  our  expense. 
I'lita  Box  KS6,  Editor  A  PuMisher. 


Circulation 


ORCULA'nON  MANAGER 
MORNING  NEWSPAPER 

•  J^le  Atlantic  State,  46,000  to 
jMM  circulation,  using  Little  Mer- 
■W  plan.  We  are  looking  for  a 
'•Jjation  Manager  who  has  had  suc- 
jJW  experience  in  this  tprpe  of  oper- 
He  should  have  boy  promotion 
general  circulation  promotion  ex- 
JJlmce  and  be  capable  of  handling 
w  twaplete  circulation  operation  of  a 
“Wing  newspaper.  Salary  and  bonus 
JJttnuent.  make  this  a  very  attrac- 
p  opportunity  for  the  man  who  can 
?  wo  job.  Please  tell  us  all  about 
JSWon  In  your  first  letter — your  reply 
!*  m  held  in  complete  confidence, 
w  ITM,  Editor  A  Publisher. 


ADVERTISING  MANAGER— excellent 
opportunity  for  sales-minded,  seasoned 
man,  30  to  40.  with  experience  on 
medium  dailies  to  make  permanent 
move  to  ad  director’s  position  on  suc¬ 
cessful  10,000  ABC  7.day  evening  A 
Sunday  daily.  Chart  Area  8;  handle 
some  key  accounts,  direct  experienced 
staff.  Man  selected  will  have  opportu¬ 
nity  to  acquire  interest  in  established 
newspaper  property,  city  of  50,000; 
ideal  working  and  living  conditions. 
Immediate  move  not  necessary.  Furnish 
resume,  details  of  experience,  refer¬ 
ences,  present  earnings  first  letter; 
interview  will  be  arranged ;  replies 
confidential.  Write  Box  3619,  Editor  A 
Publisher. 


DISPLAY  ADVER’nSING  SALES¬ 
MAN,  three  to  four  years’  experience. 
Good  on  ad  layout  and  coiv  writing. 
Twenty  thousand  afternoon  daily.  Good 
working  conditions.  Fast  growing  com¬ 
munity.  F\ill  details  in  first  letter. 
Write  R.  E.  Pifer,  Sandusky  Register, 
Sandusky,  Ohio. 


DISPLAY  SALESMAN 
Aggressive  young  display  salesman  with 
at  least  three  years  experience.  Strong 
on  layout.  For  fast-growing  Florida 
resort  daily.  Write  full  resume  to  Box 
3642,  Editor  A  PuUisher. 


EIXPERIENCED  SALESMAN  for  re¬ 
tail  accounts.  Outstanding  pai>er  in 
outstanding  progressive  city  in  Chart 
Area  3.  Good  good  pay,  good  fu¬ 
ture.  Expanding  organisation  inersas- 
ing  staff.  State  full  particulars.  Box 
3634,  Editor  A  Publish^. 


GOOD  OPPOR’TUNl’TY 
FOR  RIGHT  MAN 
We  need  a  bright  ad  salesman 
in  early  thirties  who  seeks  op¬ 
portunity  for  quick  advancement 
on  small  Southwest  daily.  The  right 
man  could  become  added  business 
manager  and  participate  through 
stock  ownership.  Cnpable  man  will 
command  good  salary.  Answer 
only  if  quiUified  to  take  charge. 
Write  Box  8741,  Editor  A  Pub¬ 
lisher. 


GROWING  FLORIDA  DAILY  in  north 
central  section  needs  display  salesman. 
Salas  staff  of  six,  pay  scale  in  line 
with  other  Florida  papers.  Retirement 
program,  health  insurance,  good  work¬ 
ing  conditions,  other  employee  bene¬ 
fits.  Write  Box  8708,  Editor  A  Pu^ 
Usher. 


NEEDED  AT  ONCE — Good  layout  and 
copy  man  who  can  assume  responsi 
bilities  of  promotion  department,  ^me 
merchant  contacts  on  special  nee^. 
Work  closely  with  pleasant,  p^raanent 
staff.  City  of  60,000  in  expanding  mar¬ 
ket.  Chart  Area  5.  Replies  confidential. 
Interview  at  our  expense.  Write  Box 
118,  Eiditor  A  Publisher. 


OPENING  for  experienced  retail  ad- 
verti^ng  man  for  fast-growing  com¬ 
bination  in  fast-growing  city.  Excel¬ 
lent  churches  and  schools — recreation 
parks  and  many  other  attractive  fea¬ 
tures  which  constitute  an  attractive 
city  in  which  to  live.  Excellent  em- 
rdoyee  benefits.  Apply  Retail  Adver¬ 
tising  Manager. 

’THE  LEDGER-ENQUIRER 
COMPANY 

Columbus.  Georgia 


Editorial 


FAMOUS  RESORT  has  iiosition  for 
man,  preferably  married  with  no  chil¬ 
dren,  25-36,  to  write  feature  travel 
articlee  and  general  news  stories.  News¬ 
paper  or  related  experience  with  sports 
background  desirable.  Applicant  must 
versatile  writer  with  enthusiasm, 
imagination  and  ability  to  dig  out  fea¬ 
ture  material.  Position  requires  living 
outside  U.S.A.  Salary  up  to  $115  week¬ 
ly — no  income  tax — depe^ing  on  quali¬ 
fications  and  experience.  Excellent  op¬ 
portunity  in  ideal  location  for  some¬ 
one  interested  in  three  to  four  years 
exposure  to  resort  publicity  writing. 
Applicant  should  be  available  by  end 
of  October  1960,  Send  complete  record 
of  education,  business  exp^ence  and 
references  to  Box  3646,  Editor  A  Pn^ 
li^er. 


OOPY  EDITOR  for  universal  desk  on 
15,000  class  daily  in  Chart  Area  2. 
Five-day  work  week  with  pleasant 
staff.  Send  resume  of  educatioo,  ex¬ 
perience.  salary  desired,  references. 
Box  3638,  Editor  A  Publisher. 


MANAGING  EDITOR  growing  twin 
weeklies  in  Tennessee  collece  industry 
town.  Desire  to  produce  good  papers 
more  important  than  age-experience. 
Box  3M1,  Editor  A  Publisher. 


NEWS  A  WIRE  editor,  experienced, 
use  of  camera  helpful.  All  benefits. 
Small  daily.  Chart  Area  2.  Box  8682. 
Editor  A  Publisher. 


Editorial 


REWRITE  EDITING 
PROMOTION 

COLUMN  COPY  EDITING 
FEATURE  SELLING 

Newspaper  feature  syndicate 
in  New  York.  Gan  use  addi¬ 
tional  personnel  and  trainees 
with  NEWSPAPERS  EXPE¬ 
RIENCE  in  above  depart¬ 
ments.  Give  detailed  experi¬ 
ence,  age,  references,  home 
address,  starting  salary  in  first 
letter.  Permanent,  no  drifters. 
Confidential.  Box  8607,  Editor 
A  Publisher. 


BEGINNING  REPORTERS— Male  and 
Female.  Jobs  available  from  Coast  to 
Coast.  Send  resumes.  location  prefer¬ 
ence.  availability  date.  Contact:  Bill 
McKee.  BIRCH  PERSONNEL.  67  E. 
Madison  St.,  Chicago  2,  Illinois. 
CE  6-6670. 


EXCELLENT  OPPORTUNITY  for 
qualified  general  news  reporter.  Metro¬ 
politan  daily  Chart  Area  9.  At  least 
two  to  three  years  experience.  Write, 
giving  personal  and  employment  his¬ 
tory,  Box  3616,  Editor  A  Publisher. 


EXPERIENCED  REPOR’TER.  qualified 
to  cover  major  assignments  for  morn¬ 
ing  newspaper  in  Cmtral  Virginia  met¬ 
ropolitan  area.  Five  day,  40  hour  work 
week.  David  W.  Wright,  Managing 
Editor,  'The  Lynchburg  News,  Inc., 
Lynchburg,  Virginia. 


OPENING  ON  GULF  COAST  daily  for 
reporter  and  deskman  with  good  back¬ 
grounds.  Write  full  information  to 
Box  3618,  Editor  A  Publisher. 


RIGHT  MAN  who  is  conservative  inde¬ 
pendent  in  political  thinking  for  editor¬ 
ship  of  fast  growing  daily  in  Chart  Area 
10.  Must  have  ability  to  take  complete 
charge  in  directing  editorial  depart¬ 
ment  and  take  part  in  local  civic  af¬ 
fairs  in  order  to  write  good,  strong 
local  editorials.  Must  be  cost  con¬ 
scious.  State  full  particulars  as  to 
experience,  marital  status,  salary  re¬ 
quirement.  Young  man  preferred.  Box 
M09,  Editor  A  Publisher. 


SPORTS  EDl’TOR— Reporter  for  six 
day  daily.  J-Sehool  grad,  preferred. 
Good  starting  salary.  Write  full  details 
and  when  available.  Daily  Press, 
Artesia,  New  Mexico. 


I  COMPETEINT  YOUNG  alert  newsman 
to  operate  news  bureau  in  city  of  8,000 
I  for  daily  of  24,000  circulation.  Give 
I  experience,  family  status,  photo  knowl- 
!  edge,  references.  Janesville,  Wisconsin 
I  Gaxette. 


OOPY  roiTORS— Chart  Area  2— seeks 
three  master  craftsmen.  Sharp  pencils 
and  clear  heads  are  musts.  State  salary, 
education,  experience  and  full  particu¬ 
lars.  Box  3726,  Editor  A  Publisher. 


COPY  READER  opening  for  a  fast, 
accurate  man  with  Metropolitan  or 
'  medium-city  experience.  East  Coast 
i  A.M.  newspaper  offers  $144.00  for 
‘  37H  hours.  Excellent  working  conditions 
I  — many  opportunities.  Box  3725,  Editor 
I  A  Publisher. 


EXPERIENCED  REPORTER  or  Wire 
Editor.  Good  salary  for  right  man.  Write 
Bill  Sctothard.  Daily  Press.  Artesia,  New 
BCexioo. 


LOOKING  TOWARD  FUTURE 

Metropolitan  Newspaper,  Chart  Area  2, 
hoping  to  find  editors  of  tomorrow 
today.  We  plan  a  copy  desk  training 
program. 

Recent  college  graduates,  young  re- 
I>orters.  rewrite  men  wanted  for  well- 
paid  apprenticeship  and  subsequent  per¬ 
manent  rim  job.  Apply  Box  3727, 
Editor  A  Publish  -r. 


REPORTER  — GENERAL  ASSIGN¬ 
MENT,  experience  important,  on  mid- 
I  western  afternoon  daily,  send  resume, 
i  examples  of  writing  to  Managing  Edi¬ 
tor,  Lancaster  Eiagis-Gaaette,  Lancaster, 
‘  Ohio. 
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HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


Editorial 


Mechanical 


IF  YOU  ARE  A  REPORTER  with  sev-  SPORTS  WRITER,  young,  aggressive,  EXPERIENCED  GENERAL  NEWS  ;  STEREO-PRESS  WORKING  Poit 

era!  years  experience  on  a  Weekly  or  for  10,000  prize-winninjf  daily.  Write  REPORTER  (male).  Daily  in  New  j  MAN  for  Havjaii  news)>a|>er  crroup. 

■mall  Daily  newspaper,  and  want  to  step  B.  P.  Berlin.  The  News-Virginian,  York  Metropolitan  area.  Box  127,  Edi-  '  pattern  Hoe.  Top  scale-.  Airmail,  lb, 

^  to  a  medium-sized  Daily,  write  the  Waynesboro,  Va.  tor  &  Publisher.  .  Bwn,  206  Koula,  Honolulu  U,  Hswti] 

^itor  of  Meriden  Record,  Meriden,  - - - — - -  ; 

Connecticut,  of  your  qualifications.  He's  CAMERAMAN  able  to  double  when  {  REPORTER  for  lower  Michigan  Daily  |  Promollon-^Pufi/ic  Relaiiom 

looking  for  a  man  with  a  "nose  for  needed  as  reporter  for  strong  suburban  — 25,000  class.  Excellent  Opportunity.  |  - - 

news,'  who  can  write  good  plain  Weekly.  Good  pay.  R.  M.  Conrad,  'The  Box  113,  Editor  &  Publisher.  RECENT  COLLEGE  (iUADUATl. 

English  and  who  would  like  to  work  Southington  News.  Southington,  Con-  — - — -  Young  man  with  journalism  studiss  m 


hard  on  a  morning  newspaper  in  an  necticut. 

attractive  Mid-Connecticut  industrial  |  - 

city  of  50,000.  Employee  benefits  in¬ 
clude  life  insurance  and  proflt-sharing  C 

plan. 


RECENT  COLLEGE  (iRADUATl  SXfBWEN 
Young  man  with  journalism  studia  tr  ICOTIVE, 


REPORTER  for  sports  and  general  newspaper  experience  for  Ijeginniu  gr  w  ““ 
assignment  on  13,000  circulation  West-  sition  in  spot  news  and  feature  Bnallent 


elude  life  insurance  and  profit-sharing  FDITORS  WANTFD  i  o'"  some  experience  preferred.  Send  resume,  samples  of  tHibliih.i  m  ® 

j  Write,  including  references  and  salary  !  writing  and  minimum  salary  reqeir.,  i 

rr— — — — — - - -  c  •  .  u  •  1  J  expectations,  to  Easton  Elliott,  Union-  i  ment  to  Mr.  Lynn  Poole,  The  Jekwiis 

Riy^TER:  Assist  news  director,  cen-  Specialised  business  magazine,  leader  |  4  Journal,  Lockport,  New  York.  ‘  Hopkins  University,  Baltimore,  Mm.  I  laker, 

tral  New  York  metropolitan  station.  >n  field,  has  openings  for  copy  director,  | _ _ _ _ _ _ :  land.  I  . — 


{  em  New  York  Daily.  Journalism  train-  in  educational  public  relations  oStt  reput 


Send  resume,  samples  of  tHibliik.i  up 
writing  and  minimum  ^alaiy  reqehe.  | 
ment  to  Mr.  Lynn  Poole,  The  JekM  i 


tral  New  York  metropolitan  station,  in  field,  has  openings  for  copy  director. 
Cover  beat,  write,  air  news.  Must  copy  editors,  departmental  editors,  (in- 


have  broadcasting  experience  or  po-  vestments,  taxes  and  insurance)  and 
tential.  Salary  open.  Box  3709,  Editor  '  top-gra<ie  editorial  secretaries.  We  are 


A  Publisher.  looking  for_  candidates  who  already  |  REPORTER- WRITER  1  •  •,v,huiiuiii 

OTrip-co  _  i  ITII  Major  Mid-Western  newspaper  hu  ly- 

vancement  higher  than  shortterm  ]  Public  Relations  staff  of  one  of  I  sponsible  position  oi>en  for  Sales  IW 
penence,  permanent.  DAILY  NEWS,  gains.  Resume,  plc^ase.  Box  119,  Editor  ‘  i-s,  mminn  Public  Relations  man 

Worland,  Wyoming.  &  Publisher.  '  nation's  foremost  industrial  firms.  L^n- 


ADVERTISING  SALES  PROMOTION 


penence.  permanent.  DAILY  NEWS 
Worland,  Wyoming. 


nation’s  foremost  industrial  firms.  Un-  motion-Public  Relations  man.  Must  be 

,  -1  c  _  _ II  versatile  writer,  with  uriderstandiiir  of 

usual  optiortunity  for  young  college  „ro<,uetion  techniques  for  all  midia 


^rn^n  ^’i”.  ®Um'’  c™e™“"Br5?an  I  OUR  NEWSP.\PER,  an  expanding,  in-  }  graduate  with  3-5  years  newspaper  ex-  '  experienced  in  press' relations  skd 


Times,  Bryan,  Ohio. 


[q^  I  teresting  and  intelligent  Chicago  area  perience.  Chart  Area  3.  In  confidential  ‘  ci^munity  relations  •idminutratioo. 

— ^ - suburban  Weekly,  offers  a  climate  in  letter  indicate  experience,  education,  ;  ^  translate  market  data  into 

INATION  SPORTS  1  which  the  individual  can  achieve.  We  ,  ■  ronnirod  Rnv  ino  i  intelligent  Mies  presentation  matoritli 

assistant  on  leading  Pav  attention  to  the  significant  things  “f®’  salary  requ  red.  .  |  essential.  Agency  and/or  newspaorr 


WANTED  —  (XIMBINATTON  SPORTS  1  which  the  individual  can  achieve.  We  ,  ,  reouired  Box  100 

EDITOR  and  news  assistant  on  leading  Pav  attention  to  the  significant  things  “f®-  *aiary  requ  rea. 

North  Carolina  semi-weekly.  Outstand-  and  want  a  reporter  who  cah  dis-  Bailor  &  Publisher, 

ing  paper  in  good  town.  Air  condi-  tinguish  and  write  about  them.  No  ' 

tioned  plant,  (iroup  insurance.  Per-  prejudice  against  a  beginner  who  has  j 

manent.  State  all  first  letter,  including  the  attributes  to  do  the  job.  Send  | - 

experience,  salary  expected,  references,  resume  and  examples  of  writing  to  •  SMALL  DAILY  NEWSPAPBIR,  cover- 
etc.  Top  pay  for  right  man.  Box  3722,  Managing  Bailor,  The  Independent-  jng  6-county  mountain  enclosed  valley. 
Bailor  &  Publisher.  Register,  Libertyville.  Illinois.  seeks  aggressive  experienced  man 
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I  essential.  Agency  and/or  newipiper 
promotion  experience  desirable.  Salarr  OPODI 
•  open.  Age  30  to  40.  Send  resume,  is- 
'  eluding  samples  demonstrating  compe- 

_  ;  tence  to  Box  105,  Bailor  &  Publuhtr  Beehsnical 

,ver- - 1  eiperience 

-  _  ntpbic  1( 

lley,  writer,  with  knowledge  of  typogn-  Wito 
phy  and  layout,  capable  of  genuine  is- 


USE  EDITOR  &  PUBUSHER’S 
CLASSIHED  ADVERTISING  PAGES 

"Market  Place  for  the  Newspaper  Industry" 


TO  BUY  OR  SELL  NEWSPAPER  PROPERTIES 
TO  HIRE  NEWSPAPER  OR  P.  R.  HELP 
TO  BUY  OR  SELL  MACHINERY  OR  EQUIP¬ 
MENT 

TO  FIND  A  NEW  JOB  .  .  . 


seeks  aggressive  experienced  man  |  p^y  and  layout,  capable  of  genuine  is-  ' 
trained  in  general  news  reporting  and  terest  in  work  of  a  national  huinsae 

editing,  wire  editing  and  photography,  society.  The  job:  writing  and  linu  _ — 

with  leadership  experience  and  ability  out  small  bi-monthly  news  bulletin  for  mimRI; 
to  edit  newspaper  and  direct  two  in  members:  writing  and  designing  book- 
department.  It  s  ctmler  than  an  nir-  igta  and  folders:  conceiving,  writias  Cf  mIi 
conditioned  Texas  offire  in  the  summer  and  planning  the  placement  of  nem  Sf '  iMit, 
—sunny  winter  days— but  winter  nights  stories  and  features  designed  to  edn-  ‘  ’ 

here  are  sometimes  32  degrees  below  pate  the  public:  writing  oecasuml 

zero.  If  interest^,  and  are  not  averse  speeches  for  other  people;  plus  a  same- 

to  climaUe  conditions,  contact  Chuck  times  heavy  load  of  correspondcaer 

Barnes.  The  Valley  Courier.  Alamosa,  members  and  local  humane  lo-  DINAMK 

Colorado.  cieties  on  many  subjects.  It  will  need 

,  J  .  ■  a  sensitive  word-cari>enter  with  a  fneik  ^ 

SPORTS  WRITER  for  swond  got  in  mind,  adaptability,  and  a  stidile  ebsr- 
two-man  department  of  South  Florida  acter.  .Starts  at  $7,000 :  will  advinee.  ^ 

Daily,  Recent  journalism  graduate  or  pension  plan.  free  hospitalizsth* 

young  man  with  limit^  experience  w’rite  Fred  Myers.  Executive  Direetor.  Et"  ? 

preferred.  Interest,  enthusiasm  most  Humane  Societv  of  the  United  Ststm  * 

imijortant  re<iuirements.  Afternoon.  !  1145  19  st..  N.W.,  Washington  I,  D.C.  -mr-n  . 
nif^t  hours;  5,Jiiy  week.  $70  to  start.  OaCiULu' 

Box  12.3,  Bklitor  &  Publisher. 


'  experienced  A  D  V  ERTISING  j  l!“iS, 
^ri^ment  WritrT^m  B^t~ws  i  SALESMAN  age  40-60  to  fill  I 


Clip  and  mail! 

Editor  &  Publisher: 

Classified  Department 

1475  Broadway,  New  York  36,  New  York 


Editor,  Piqua  (Ohio)  Daily  Call.  spot  of  18.000  daily  in  one  of  the  Soutb-  Hitor  ( 

_  _ 1 _  west  ft  most  beautiful  vacation  aim  - 

WANT  TO  RtrCOMir  A  <tlTR  FniTOR  1  salary.  exMllent  working  cowt  (HCUI 

WANT  TO  BECOME  A  SUB-EDITOR  tions.  Send  late  photo,  history  and  nie-  eote 

on  medium  Texas  Daily  at  good  start-  |  ^^p^g  Box  3717,  Editor  &  Publiihtr.  mn 


I  on  medium  Texas  Daily  at  good  start- 
i  ing  salary  and  chance  to  go  to  the 
'  top?  Prefer  man  from  region  9.  Also 
I  need  reporter.  Write  Box  107,  Bklitor  & 
i  Publisher. 


Please  insert  my  classified  ad  for. 
insertions. 


I  need  reporter.  Write  Box  107,  Bklitor  &  I  SALBISMAN — 25-40  with  minimmn  tm 
I  Publisher.  years  experience  in  automotive  ud  ^  ] 

' - I  real  estate.  Service  established  accoontA  - - 

i  WOMEN’S  NBWS  REPOR’TBnt.  Expe-  j  develop  new  business.  Growing  diil;  utTLE 
rienced  in  makeup.  Lake  Michigan  Southern  California  offers  salary*  eoii*  j4 
Daily.  Goil  pay,  working  conditions.  liberal  retirement  piM  to  y 


Box  106,  Biditor  &  Publisher. 


qualified  man.  Write  Box  3719,  Editor  I  ^  ^ 


&  Publisher. 


CLASSIFICATION:. 


COPY:. 


YOUNG  RBTPOR'rER  for  a  lunall  Cen-  |  ^ 

tral  Pennsylvania  P.M.  Daily.  Variety  i  NATIONAL  SPA(?E  SALESMAN,  be 
of  assignments.  Good  place  to  learn  1  ginner.  national  repreeentativea  in  N«*  ■ 

business.  Pennsylvanian  preferred.  $70  York  (?ity.  Some  retail,  classified  or  ne  CLASS! 
a  week.  Send  resume.  Box  109,  Editor  {  tional  sales  experience.  25-30  yeanoU:  aeeessfi 


&  Publisher. 


Free  Lance 


veteran;  married;  college  optiosil. 
Salary  open.  Resume  to  Box  117,  Edi¬ 
tor  &  Publisher. 


I  BUEE  LANCBniS:  Sell  your  photos  to  i  _ 

the  huge  house  organ  market.  4,000  ,  SPBXIIAL  REPRESB^ITATIVES 
I  company  magazines  buy:  Payment  from  '  WANTBS) 

I  $10  to  $100  for  single  pictures  and  cap-  '  , , 

tions.  Free  information.  (lebbie  Press  ;  A  group  of  publishers 
Pictures,  151  W.  48th,  N.Y.C.  1  papern  published  as  the  indWidi»l 


Q]  Assign  a  box  number  and  mail  my  replies  dailyl 


ACCOUNT  OF: 


NAME. 


Pictures,  151  W.  48th,  N.Y.C.  '  PaPern  published  as  the  indWidi»l 

_  ‘home-town*  papers  of  wme  of  Amy* 

ca's  principal  Armed  Force*  initiw* 
FRE&LANCE  writers*  photographers*  tiong  are  seeking  aftsressive  reprenati* 
who  want  to  produce  feature  material  tion  to  national  advertisers  and  aft** 
on  regrular  basis  as  strinRers  for  top-^  cies  who  should  be  reachinR  this  «a\^ 
quality  trade  publication  in  farm  and  billion  market  of  men  rtmI 
industrial  power  equipment  field,  please  with  substantial  12-month-a-ye*r  i»* 
send  brief  resume  to  Box  8604*  Editor  comes  and  who  are  In  the  best  bsTiof 
&  Publisher.  ocpa  brackets.  T^eae  naoers  have 


ADDRESS. 


Mechanical 


CITY.  STATE_ 
Authorized  BY. 


(For  Situations  Wantad  Ads,  Kindly  ancioa*  ramittanc*  witk  ord 
saa  Qassifiad  Advartiaiag  Rata  Box) 


-  I 


I  OWNER  ABOUT  TO  RETIRE  wanU 
:  an  energetic  manager  for  combination 
1  letterpress  and  offset  shop  in  con- 
'  junction  with  weekly  newspaper.  Man 
I  who  has  had  actual  work  both  letter- 
,  press  and  offset  and  who  can  take  his 
I  coat  off  and  help  if  needed.  Metro- 
I  politan  Boston.  Give  full  particulars 
I  and  salary  wanted  in  first  letter.  Box 
‘  126,  Bluitor  &  Publisher. 


age  brackets.  ’These  papers  have  pw]” 
their  value  for  years  to  leading  W 
and  national  advertisers.  Writ*  Ba 
101,  Blditor  &  Publisher. 


INSTRUCTION 


Linotype  School 


OHIO  LINO’TYPB  SCHOOL 
LOGAN  4.  OHIO 
Linotype.  Intertype  InstrnetiM 
Free  Information 


EDITOR  8C  PUBLISHER  for  September  17,  iW 


SITUATIONS  WANTED 

The  employer's  guide  .  .  .  from  trainee  to  executive  personnel. 


Administrative  | 

^TBRIENCED  newspaper  ^  I 
■jTTIVE,  former  Advertising  Direc-  j 
yg  of  roersed  Metropolitan  newspaper, 
jkf^lcnt  work  record  and  references, 
mo4  rsputiition,  capable  of  handling 
^  gianaKenient  assiRnment.  Hifrhiy  ' 
l^pctitive  market  experience.  Resume  I 

In  request.  Box  3648,  Eklitor  &  Pub-  { 

laker. _ i 

nil  man  ‘tops'  the  list  in 

..management  abilities...! 

i  Splendid  success  record.  Now  as- 
j  liitsnt  to  small  Publisher.  Seeks 
1  frester  responsibilities  and  chal-  j 
I  Isuel  Graduate  collefte  level. 

1  IVnouKhly  newspaper  experienced. 
Keellent  health.  Personable.  Fam¬ 
ily,  Sober.  Trustworthy.  South 
preferred.  Weekend  interview  any¬ 
where.  Absolute  secrecy  I  Box 
MOO,  Eklitor  &  Publisher. 

PRODUCTION  MANAGER 

Ikehanical  Sujierintendent— top-fliirht. 
dperienceil.  Bmt  of  references.  Geo- 
piphic  location  not  imiiortant.  Box 
IH,  Editor  &  Publisher. 


HM'TORIAL  CARTOONIST,  also  ex- 
ptnenced  in  sports  and  feature  draw- 
iigt.  Mature.  Any  Chart  area.  Box 
114,  Editor  &  Publisher. 

Circulation  j 

DINAMIC  circulation  manager  I 

a  years’  experience.  Morning,  Eve-  I 
lisf  and  Sunday  papers  5,000-125,000  | 
dMs.  Experienced  in  ABC,  Little  Mer-  | 
dant,  mail  subscriptions,  daily  and  I 
Soday  Motor  routes,  personnel,  trans-  ! 
wtation  and  promotion.  Box  3542, 
Htor  A  Publisher.  I 

CnCULATION  MANAGER,  10  years 
operience.  Aire  30,  larire  and  small 
IMIy  experience.  Seekinir  Circulation 
IssaKers  or  Directors  job  on  medium 

*  lance  Daily.  Above  average  job 
neord.  references.  Write  Box  3729, 
Uitor  &  Publisher. 

CntCULATION  MANAGER  desires  to 
iaeste  Southwest.  Area  10.  Twenty 
nsrs  experience  in  sales,  personnel, 
kAribution,  little  merchant  plan,  or- 
tiiiiation,  records  and  procedures. 
WHI  consider  Assistant  Manager.  Write 
Bra  102,  Editor  &  Publisher. 

UTTLE  MERCHANT  .SPBCIAUST 
11  years  experience  on  hiichly  success- 
id  Morninic-Eveninir  &  Sunday  oper- 
ilioa.  Write  Box  241,  Dubuque.  Iowa. 
Pkone  58  3-3362. 

Classified  Advertising 

CLASSIFIED  MANAGER  with  20  years 
SKceuful  experience  on  second  papers 
is  highly  competitive  markets  looking 
for  last  assignment.  Salary  secondary  to 
dallenging  opportunity  with  pleasant 
laoeiates.  Production  and  character 
I  i^erences  above  average.  Box  3734, 
Hitor  &  Publisher. 

j  Display  Advertising 

^  DIRECTTOR,  proven  sales  producer, 
U(h-qaality  business  and  personal 
word;  ,32,  newspaper  trained,  aggres- 
■y*.  ability  to  direct  and  sell ;  desires 
<n»rtunity — position  with  newspaper, 
jjmcy  or  company.  Box  112,  Editor  & 
nblisher. 

WANTED:  Job  with  a  future.  Pres- 
«tly  employed  as  Production  Manager 
sit  studio.  Have  nine  years  expe- 
wsra  in  advertising,  including  pro- 
®*tk)n.  selling  and  media.  College  de- 
p*e.  Chart  Area  9.  Box  3625,  Editor 

*  Pabiisher. 

_ Editorial 

OSCUnVE  EDITOR,  TELEGRAPH 
W  News  Desk.  Broad  background. 
«ior  Citizen.”  No  plodder.  Salary 
Box  3630,  Editor  &  Publisher, 


Editorial 

A-l  COPY  READER — 12  years  from  |  i 
sporta  to  dty  hall  to  desk  on  dailies  i 
of  12,000  to  250,000.  Potential  news,  i  < 
city  ^tor,  editorial  writer.  Studious,  j  ' 
liberal  arts.  Non-drinker,  36.  family.  ^ 
Making  $185.  Chance  of  promotion  any 
size  daily.  Chart  Area  1,  2.  Box  3500, 
Editor  A  Publisher.  I 

A  YOUNG,  GAL  with  more  ambition  ' 
and  enthusiasm  than  her  present  i>osi-  ' 
tion  allows  is  looking  for  an  oppor-  ' 
tunity.  Will  locate  anywhere.  Graduate 
of  retailing  school,  B.S.  in  communi-  j 
cation  arts,  experience  in  retailing,  ; 
teadting,  writing,  photography.  Box 
3509,  Editor  A  Publisher. 

—BUSINESS,  LABOR.  SCIENCE—  j 
Does  your  paper  let  the  Public  Rela-  : 
tions  men  provide  its  covers^  of  these 
subjects,  v^ich  touch  the  lives  of  all 
its  readers  T  A  first  rate  editor,  re¬ 
porter,  feature  writer  hopes  to  under¬ 
take  a  one-man  beat  for  a  daily  big 
enough  to  need  one  but  too  small  to 
employ  a  panel  of  specialists.  Along 
with  solid  achievements  as  a  journalist,  ; 
he  offers  the  right  credentials  for  any 
financial  page.  Box  3517,  Editor  & 
Publisher.  | 

**  EDITORS  &  REPORTERS  ** 

National  clearing  house  for  competent 
personnel  coast-to-coast  at  no  charge 
to  employer.  Phone.  Write  or  Wire 
HEADLINE  PERSONNEL  (Agency) 

56  W.  45  St..  New  York,  OXford  7-6728 

FOR  FOUR  years  have  directed  work 
I  of  four  reporters,  edited,  headed  copy ;  i 
also  capable  reporter;  total  12  years’  | 
i  experience;  want  move  from  AM  to  PM  : 

I  Paper.  Box  3522,  Editor  &  Publisher,  j 

I  KNOW  NEWSPAPBRING  and  want  I 
I  to  bo  feature  writer-reviewer,  but  have  ' 

I  been  bogged  down  in  sports.  If  given  i 
chance,  could  approach  drama,  movies. 

!  radio-TW,  etc.  trom  local  angle  and 
I  tom  them  into  solid  reader-attracting 
“entertainment  beat.”  Box  3528,  Editor 
A  Publisher. 

REffORTBR-WRITER,  7  years  top- 
level  newspaper-magazine  experience 
seeks  new  spot  editorial,  public  rela¬ 
tions,  related  field.  Young  woman  with 
heavy  news,  feature  and  businees-fi- 
nancial  writing  background.  Box  3626, 
Editor  A  Publisher. 

FEATURE  WRITER,  38.  degree,  wants 
work  where  time  standards  permit  ex¬ 
haustive  reporting  of  significant  news, 
clear  writing,  painstaking  editing.  Pre¬ 
fer  California  coast.  Now  employed. 
Box  3608,  Editor  A  Publisher. 

M^ITKR-EDITOR  seeks  responsibility 
with  trade  or  company  magazine.  11  | 
years  in  socio-economic  research.  Free 
lance  writer.  College  grad,  married, 
family.  Chicagoan,  will  relocate.  Box 
3707,  Eldtior  A  Publisher. 

AVAILABLE  I  Services  of  young,  tal¬ 
ented  sports  writer-editor  with  two 
years  Daily  newspaper  experience. 
Thrives  on  hard  work,  pressure.  Box 
3743,  Editor  A  Publisher. 

COPY  EDITOR.  Slot,  makeup,  tele¬ 
graph  desk;  metro  dailies.  Box  3701, 
Editor  A  Publisher. 

OOPY  EDITOR — Solid  background  on 
news,  copydesks  in  New  York.  Wash¬ 
ington,  Chicago.  Staff  organizer,  de¬ 
veloper  of  young  talent.  References. 
Box  3702,  Eiditor  A  Publisher. 

DESKMAN — Fast,  accurate,  experi¬ 
enced.  Former  small  daily  editor, 
swingman  50.000  a.m.  Prefer  Areas 
1,  2.  Box  3737,  Editor  A  Publisher. 

EDITOR.  38.  12  years'  daily  work,  seeks 
poet  on  weekly  in  Mt.  states.  Has 
slight  asthma.  News,  features,  edi¬ 
torials.  Box  3718,  Editor  A  Publisher. 

EMPLOYED  WOMEN’S  editor  with 
modern  viewpoints  seeks  similar  spot, 
features  or  college  publicity.  BS  and  10 
years  experience.  Box  3736,  Editor  and 
I  Publisher. 


Editorial 


Mechanical 


GOLF  WRITER.  Will  even  tackle  sail-  |  i  a  a  i 

ing,  if  the  job  includes  golf.  Well-  1  MECHANICAL 

trained  reporter  with  experience  and  j  Cl  IDCDIMTCKinCMT 

long  background  in  sports.  Age  28.  oUrtKIN  I  tlNUtlN  I 

Box  3739,  Editor  A  Publisher.  I 

- '■  TTioroughly  experienced  in  all  phases 

NEGRO  editor  33,  5  years  weekly  and  of  me^anical  operations.  Will  reply 
magazine  experience.  Midwest,  J-grad  to  large  or  medium  operations.  Box 
seeks  trade  union  paper  spot  or  public  124,  Editor  A  Publisher. 


relations  poet  near  New  York  City. 
Box  3111,  Editor  A  Publisher. 

'niis  is  a  terminal  appeal  by  a  youngish  I 
(36)  veteran  of  24  years  in  the  business  ' 
who’s  darn  near  ready  to  give  up  and  i 
go  into  television. 

Somewhere  there  must  be  a  publisher 
who  wants  a  man  dedicated  to  quality, 
a  good  writer,  an  internationally  pub¬ 
lished  photographer,  a  journeyman 
printer,  an  ex-teacher. 

I  want  out  of  38.500  bureau  chief’s 
job  with  backward  metro  and  into  | 
challenging  spot,  preferably  with  west-  I 
em  paper  in  university  city.  I  can  fix 
up  your  photo  department  or  your 
feature  desk.  Interview  your  conveni¬ 
ence,  samples  if  you  wish.  Box  3715, 
Editor  A  Publisher. 

THREE  MEN  WANT  JOBS— managing 
editor,  wire  editor,  A-l  reporter.  Box 
3730.  Editor  A  Publisher. 

COMPETENT  .SPORTS  REPORTER. 
Five  years  experience.  Seeks  spot  large 
or  Metroiiolitan  Daily.  Excellent  knowl¬ 
edge  of  minor  collegiate  sports.  Top 
references.  30.  married,  BA  Journal¬ 
ism.  Handle  make-up,  desk,  column. 
Box  132,  Eklitor  A  Publisher. 


CORRESPONDENT.  15  years  in  Wash¬ 
ington,  offers  economics-labor-iiolitical 
column.  Feature  coverage  also.  White 
House  credentials.  Box  115,  Eiditor  A 
Publisher. 

MAN,  40.  seeks  to  begin  4th  Estate  life  | 
on  part-time  basis.  Box  108,  Editor  A  j 
Publisher.  ' 

MANAGING  EDITOR  ixwition  wanted, 
.small-medium  Daily.  Eleven  versatile 
years  news  writing,  most  200,000  cir¬ 
culation  class,  three  years  13,000-2.000. 
Administrative  ability.  Excellent  ref¬ 
erences.  Thoroughly  grounded  in  South, 
immediately  adaptable  other  areas.  Age 
35,  family.  Sober,  dedicated.  Box  129, 
Eiditor  A  Publisher. 

REJPORTEk,  trade  |>aper  trained,  ex¬ 
perienced  feature  writer,  women’s  page 
editor,  wants  to  quit  New  York  for 
newspaper  job  in  pleasant  community.  | 
Now  free-lancing.  Top  references.  Box 
116,  Eiditor  A  Publisher. 

TEN  YEARS  EXPERIENCE  in  U.  S. 
Marine  Corps  as  Information-editorial 
specialist,  newswriter,  photographer, 
copyreader,  rewrite  man,  some  sports. 
Going  on  open  market  November  1st. 
Ehccellent  references  from  working  edi¬ 
tors.  Steady,  dependable  but  aggres¬ 
sive.  Seek  Daily  or  top-notch  Weekly 
opening.  Chart  Area  6.  7,  8.  Box  103, 

I  Eklitor  &  Publisher. 

WIRE  EDITOR  —  fine  background. 
Fifteen  years  in  news,  advertising.  Top 
references.  Start  3100  weekly.  Box  104. 
Eiditor  &  Publisher. 

W IREi-NEIW S  EiDITOR,  experienced  all 
phases.  Knowledgeable.  competent, 
steady.  Now  on  40.000  Daily.  Box  110, 
Eiditor  A  Publisher, 

YOUNG  (COLLEGE  MAN  with  some 
experience  and  much  drive  and  dedi¬ 
cation,  seeks  newspaper  job.  Chart 
Area  1  &  2.  Box  120,  Eiditor  A  Pub¬ 
lisher. 

Mechanical 

EXPERIENCED  DAILY  FOREMAN  of 
20,000  class  seeks  permanent  change. 
Family  man.  Good  organizer,  hard,  sober 
worker  with  good  management  record. 
Publisher  knows  of  this  ad  and  all 
replies  confidential.  Available  for  inter- 
I  view.  Box  3714.  Eiditor  A  Publisher. 


Photography 

PHOTOGRAPHER-NEWS,  age  31  with 
6  years  German  Maguines;  1  year  In¬ 
dustrial  News.  United  States;  3  years 
United  States  Daily.  Desires  position 
with  progressive  daily.  News  Agency 
or  Magazine.  News  and  Features  award 
winning  photos.  Writs  Box  3510,  Eidi¬ 
tor  A  Publisher. 

REiPORTEIR-PHOTOGRAPHER. 

6  years’  experience  all  news  beats,  prize 
winning  photographer.  Veteran,  mar¬ 
ried,  32,  family,  J-School.  Seek  posi¬ 
tion  on  daily  40,000  and  up,  with  clear 
chance  for  advancement,  stymied  here 
by  seniority.  Now  on  Midwest  60.000 
daily,  will  consider  relocation  any  area. 
Box  3533,  Eiditor  A  Publisher. 

PHOTOGRAPHEiR  —  Solid  experience 
one  of  countrys  top  ten  papers.  Mar¬ 
ried.  3  children,  college  graduate.  Pre¬ 
fer  Chart  Areas  4,  10,  11  or  other. 
Good  references.  Box  3620,  Eiditor  A 
Publisher. 

Need  a  Photographer 

TTie  National  Press  Photographers  As¬ 
soc.  Job  Placement  Bureau,  as  a  sep’- 
ice  to  its  members  and  to  prospective 
employers  maintains  a  CONEIDEIN- 
TTAL  list  of  News  Photographers 
available.  Still-TV,  E^Im-Ncws  reel. 
Most  with  own  equipment.  No  Fees— 
Write,  wire  or  telephone, 
i  Gerald  A.  Clarke 

{  4524  Towle  Avenue,  Hammond,  Indiana 
I  Telephone  WEstmore  1-2906 

Promotion— Public  Relations 

DAILY  EDITOR.  24,  quitting  routine  of 
small  paper  in  North  West  Ohio,  seeks 
Northern  Ohio  position.  Versatile,  man¬ 
aging  initiative,  resourceful,  strong  in 
public  speaking,  display,  photography. 
References,  samples.  Short  notice  in¬ 
terview.  Box  3621,  Eiditor  A  Publisher. 

PUBLIC  RELA’nONS— We  have  hun¬ 
dreds  of  publicity,  public  relations 
and  employee  communications  peopls 
on  file.  Send  us  your  job  specs.  We’ll 
I  send  you  resumes  to  match.  Contact: 

I  Bill  McKee.  BIRCH  PERSONNEL.  67 
E.  Madison  St..  Chicago  2,  Illinois. 
CE  6-5670. 

(XILLEXIE: — PR  or  teaching.  Four 
years  on  large  Dailies.  Now  industrial 
editor,  ad  writer.  Veteran.  Married. 
Box  3605,  Eiditor  A  Publisher. 

REPORTER  -  WRITER  -  EXHTOR,  six 
yetui’  experience.  Journalism  gradu¬ 
ate,  veteran;  now  on  staff  of  New 
York  Daily.  Seeks  spot  in  public  rela¬ 
tions.  house  organ,  trade  press,  etc. 
Box  3545,  Eiditor  A  Publisher. 

I  WANTku  :  Position  with  challenge. 
Married,  26.  college,  two  years  expe¬ 
rience  (33,000  Daily).  Box  3612,  Eiditor 
A  Publisher. 

You  Can't  Fill  That  Job? 

Put  our  experienced  personnel  to 
work.  We  interview  &  screen  in  depth, 
send  you  top  qualified  candidates. 

No  cost  for  our  service  .  .  .  unless  you 
elect  to  pay  our  modest  fee.  Give  us 
exact  job  measurements,  get  taient- 
packed  resumes.  No  obligation, 
except  to  alert  us  of  your  needs. 
DOUG  MANSON  AGENCY 
1  W  47  St.,  NYC  36  CO  5-6066 


CHECK  THAT  LETTER  ONCE 
MORE  TO  BE  SURE  YOU  HAVE 
ADDRESSED  IT  TO  THE  COR¬ 
RECT  BOX  NUMBER  I  !  t 
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Shop  Talk  at  Thirty 


THE  FOURTH  ESTATE 


By  Tr«rt 


By  Robert  U.  Brown 


Can  Be  Measured? 


Media  competition  has  become 
a  “numbers  game,”  according  to 
Frank  Mitchell,  publisher  of  the 
Walla  Walla  (Wash.)  Union- 
Bulletin,  who  told  the  Allied 
Daily  Newspapers  of  Washing¬ 
ton  how  inflate  and  unrealistic 
“exposure”  figures  of  other  me¬ 
dia  are  being  used  to  clobber 
newspapers  (See  page  22). 

We  also  believe  linage  figures 
are  being  used  in  the  “numbers 
game”  by  competing  media  to 
show  that  newspapers  are  slip¬ 
ping  in  the  national  advertising 
picture.  Broadcasters  in  par¬ 
ticular  point  to  national  linage 
figfures  in  newspapers  and  say 
to  advertisers:  “Look!  We’re 
making  gains  and  they’re  slip¬ 
ping.  Jump  on  the  bandwagon.” 

We  have  a  hunch  without 
much  evidence  that  most  if  not 
all  of  the  loss  in  national  linage 
suffered  this  year  and  in  recent 
years  by  newspapers  is  appear¬ 
ing  in  newspapers  in  another 
form  —  cooperative  advertising. 
Newspapers  haven’t  lost  the 
linage,  we  believe,  but  it  is  being 
placed  by  national  advertisers 
in  a  different  way  and  is  being 
measured  in  another  category. 

This  isn’t  much  solace  to 
newspapers  which  are  running 
the  same  business  at  a  lower 
rate  that  they  used  to  get  at 
a  premium  rate.  But  in  this 
world  of  competitive  claims  — 
“we’re  ahead”  —  “we’re  getting 
more  of  the  business  than  you” 
—  it  is  important. 

The  problem  is  how  to  meas¬ 
ure  it  to  prove  or  disprove  this 
theory. 

«  «  * 

Let’s  take  a  look  at  the  Media 
Records  figures  for  the  first 
seven  months  of  this  year  to 
see  what  we  are  driving  at: 

General,  or  national,  linage 
is  off  4.4%  which  sounds  like 
a  sizeable  drop.  The  “E&P  In¬ 
dex,”  which  is  the  relation  of 
the  figures  to  the  average  for 
the  past  five  years  for  the  same 
period,  is  at  91.1,  indicating  the 
decline  in  recent  years. 

On  the  other  hand,  to  the 
uninitiated  and  unthinking,  a 
3.8%  increase  in  total  linage 
or  a  4.3%  increase  in  retail  lin¬ 
age  (where  cooperative  linage 
is  included)  seems  hardly  likely 
to  compensate  for  the  slack  in 
national  linage. 

But  look  at  the  linage  figures 
instead  of  the  percentages:  In 
seven  months  general  (national) 
is  off  9,244,000  lines  whereas  re¬ 
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tail  (including  co-op)  is  up  36,- 
806,000  lines  and  total  linage  is 
up  61,041,000  lines. 

Is  it  possible  that  25%  or 
more  of  that  increase  in  retail 
linage  might  be  all  co-op  linage 
representing  former  national  ad¬ 
vertisers  who  account  for  the 
drop  in  general  linage? 

It  might  be! 

Look  at  the  “E&P  Index” 
again  (the  average  for  five 
years) :  Retail  linage  is  at  105.1 
and  total  linage  is  at  104.1 
which  reflect  successive  ’  in¬ 
creases  in  recent  years. 

How  much  of  the  increase  of 
10.8%  or  9,982,000  lines  of  auto¬ 
motive  represents  cooperative 
advertising?  Or  the  2.8%  (8,- 
430,000)  gain  in  department 
store? 


The  answer  to  the  last  ques¬ 
tion  is  that  nobody  knows. 

Nobody  knows  how  much  co¬ 
operative  advertising  newspa¬ 
pers  are  getting. 

It  represents  national  adver¬ 
tising  money  but  is  not  meas¬ 
ured  as  such. 

If  it  could  be  measured,  the 
total  number  of  lines  and  the 
number  of  dollars  received  from 
national  advertisers  (general 
linage  plus  co-op)  might  show 
increases  instead  of  losses. 

Perhaps  some  enterprising 
daily  already  keeps  track  of  its 
co-op  business  and  could  support 
or  refute  our  theory.  If  not, 
won’t  some  newspajjer  attempt 
to  do  so? 

We’re  getting  a  little  tired  of 
newspapers’  competitors  point¬ 
ing  to  increased  volume  and 
comparing  it  to  newspaper’s  de¬ 
clining  linage  in  national  ad¬ 
vertising  when  we  don’t  believe 
the  comparison  is  accurate. 


First  Ghana  Section 

The  first  New  York  Sunday 
Times  advertising  magrazine 
sponsored  by  an  African  nation 
appeared  Sept.  11.  The  16-page 
section  on  the  Republic  of 
Ghana  will  be  the  first  adver¬ 
tising  magazine  to  be  distrib¬ 
uted  in  Europe  with  the  new 
International  edition  of  the 
Times  early  in  October. 

The  section  was  prepared  by 
the  Ghana  Information  and 
Trade  Center  in  New  York, 
with  the  cooperation  of  the 
Zlowe  Company  Inc.,  Adver¬ 
tising. 


^'s  Jim  Hagerty's  thumb  print;  I  had  it  blown  up  from  a 
Housa  press  release." 


Storm  Extra  Bergen  Daily 
Is  a  Windfall 

Bay  City,  Mich.  *  -le  e 

The  Bay  City  rimes  published  P  Illf'irkTI 

its  first  i»vtm  in  mnre  than  two  J. 


Bay  City,  Mich. 

The  Bay  City  Times  published 
its  first  extra  in  more  than  two 
years  Sept.  1,  and  recorded  a 
sweep  over  radio  and  television 
stations. 

The  heaviest  winds  of  a  half- 
century  smashed  the  Bay  City 
area  in  a  71-mile-an-hour  storm 
Thursday  afternoon  after  the 
last  edition  of  the  paper  had 
gone  to  press. 

WNEM-TV  and  WBCM  and 
WWBC  radio  stations  were  off 
the  air.  One-third  of  the  area’s 
phones  went  out  of  service. 
Local  police  lost  their  main 
broadcasting  facilities,  turned  to 
emergency  car-to-car  communi¬ 
cations,  as  did  the  fire  depart¬ 
ment.  The  Times  staff  then  set 
about  to  break  the  silence. 

Times  Editor  Milton  D . 
Hewes,  News  Editor  Raymond 
J.  Kuhn,  and  City  Editor  Alfred 
L.  Peloquin  rounded  up  the  news 
staff,  and  at  6:45  p.m.,  with 
radio  and  TV  still  blacked  out, 
less  than  five  hoiirs  after  the 
storm  struck,  a  four-page  extra 
with  almost  16  columns  of 
photos  and  news  hit  the  streets. 
More  than  24,000  copies  were 
run  off. 

Times  Manager  John  H. 
Krafft  headed  a  business  staff 
that  brought  in  composing, 
press,  stereotype  room  crews 
and  corralled  news  carriers  by 
the  scores. 

The  extras  were  given  to  car¬ 
riers  without  charge,  with  in¬ 
structions  to  hand  them  out  as 
long  as  they  lasted.  Enterpris¬ 
ing  carriers  hawked  the  extras 
past  midnight. 


Hackensack,  N.  J. 

The  Bergen  Evening  Record, 
the  state’s  third  largest  daily 
newspaper  (circulation  above 
100,000),  simplified  its  name  to 
the  Record  on  Sept.  14. 

The  change  in  name,  the  fifth 
one  the  publication  has  had,  was 
necessitated  by  the  fact  the 
paper’s  sev'en  daily  editions  no 
longer  serve  only  the  Bergen 
County  market.  For,  in  addition 
to  County  and  Home  Final  edi¬ 
tions  and  four  editions  serving 
geographical  areas  of  Bergen, 
the  Record  publishes  a  Rockland 
County  edition  for  readers  in 
neighboring  New  York  State. 

Editor  and  Publisher  Donald 
G.  Borg  authorized  the  change 
to  the  Record  with  a  logotype  in 
Old  English. 

The  paper  began  in  1895  as 
the  Evening  Record,  switched  to 
The  Evening  Record  in  1896, 
and  became  The  Evening  Record 
and  Bergen  County  Herald  in 
1902.  On  Jan.  16,  1922,  when  it 
had  become  a  truly  county  news¬ 
paper,  the  name  was  changed  to 
the  Bergen  Evening  Record. 

On  the  day  it  changed  its 
name  the  Record  began 
lishing  a  regional  midweek  edi¬ 
tion. 

Known  as  the  Midweek  Spe 
cial,  and  to  appear  every 
Wednesday,  the  zoned  editk® 
will  carry  regional  advertising 
and  expanded  reports  of  orgsn- 
izational  and  commvmity  actiti- 
ties  in  the  areas  served. 
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NEWSPAPER  BODY  FACES 
A  comprehensive  showing  ( 
proven  and  popular  types  for 
manual  Linotype  composition 
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LINOTYPE  TTS  FACES 
A  wide  selection  of  types 
for  Teletypesetter  operation; 
local  perforation  or  wire  tape 


■ft 


for  EVERY  NEED! 


SEND  FOR  YOUR  free  copy  of  the  new  port* 
folios  of  Linotype  newspaper  faces.  You'll  find 
the  right  face  for  your  column  width,  printing 
press  and  stereotyping  procedures.  Ask  for 
LINOTYPE  NEWSPAPER  BODY  FACES  for  man¬ 
ual  operation,  or  UNOTYPE  TELETYPESEHER 
FACES  for  tape  operation. 


LINOTYPE 


as  Mar^nthaler,  Linotype  Company,  29  Ryerson  Street,  Brooklyn  5, 


SCRIPPS-HOWARD  NEWSPAPERS 


NEW  YORK  •  World-Ttftcram  A  The  Sun 
CLEVELAND . Press  and  News 


SANFRANaSCO.  ,News-Call  Buflelin* 
*Affttioted 


COLUMRUS . CHUen-Journal 

ONONNATI  .  .  .  Post  A  rimts  Sfor 
KENTUCKY  ....  Kentucky  edition 
Cincinnati  Post  S>  Timet-Stor 
KNOXVILLE . N«wi-S«nfin*J 


DENVER  .  .  .  Pocky  Mountain  Newt 
BIRMINGHAM  .  .  .  PotUHeratd 

MEMPHIS . Prtsi-Scimjfor 

MEMPHIS  •  •  Commercial  Afspeol 
WASHINGTON  ....  Daily  News 


FORT  WORTH . 

ALBUQUERQUE . Tribee 

EL  PASO . Herald-Pm 


6*n*ral  Advertising  Deportment  .  .  .  330  Park  Avenee/  New  Yerk  Clty^hkage  San  FranciMe  Los  Angelet  Detreit  Oncinnati  Philadelpliia  De 


...REALLY  GROWING  PLACES! 

2nd  in  the  Southeast .  .  .  5th  in  the  South!  A  24.2%  write  for  these  two  market  studies: 


2nd  in  the  Southeast ...  5th  in  the  South!  A  24.2% 
population  gain  since  1950  moves  Memphis  from  26th 
to  21st  in  population  among  all  U.  S.  cities*.  .  .  second 
only  to  New  Orleans  in  the  Southeast  .  .  .  fifth  in  the 
entire  South,  behind  New  Orleans  and  those  sprouting 
Texas  cities  of  Houston,  Dallas,  and  San  Antonio.  Now 
more  than  ever,  there’s  money  to  be  made  in  the 
Memphis  market! 


Write  for  these  two  market  studies:  / 

“Emphasis  on  Memphis”. . .  Explains  the 
76-county  Mid-South  market  — one  of 

nation’s  largest.  Describes  Memphis’  ? 

position  among  major  metropolitan  mar-  , 

kets  of  the  South.  •  i 

“Consumer  Panel  Study”  .  .  .  Continuous  panel  report  on  \ 
61  food  and  drug  classifications.  Since  1945,  an  accurate  - 
barometer  of  Memphis  family  purchases.  New  issue— for  first 
6  months  of  1960  — is  just  off  press. 


THE  COMMERCIAL  APPEAL*  MEMPHIS  PRESS  -  SCI  M ITAR 

•U.  S.  Census  Bureau  Preliminary  Figures  Memphis,  Tennessee 


